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Part I: Travellers’ Behaviour Oriented
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Abstract

The COVID-19 pandemic has been impairing all sectors worldwide, this is the worst crisis
for the aviation industry ever compared to the past crises. Even though the start of vaccination has
lowered the infect and death rate, it is expected that the spread will stay for at least one year. The
more than one year long economic impasse has sunk the air travel more than 60 percent, left 46
million staff unemployed as compared to pre-COVID period. Airlines and airports as the key operators

of the air transportation industry have to adjust their strategies rapidly to restore their performance,

: ) 1AM INeae D TuLeLde
o o o ) !
U9 12 aUun 1 Ysednneu unsiau-lwigu 2565 atufnumansuazayuoran



based on the principle of turning crisis into opportunity. Accrued from the guidelines offered by the
international aviation governing bodies, the immediate moves for the air travel and freight not only
to compensate the loss from COVID-19 but also to satisfy the travelers’ behaviour of their life styles
that change in line with various economic and social constraints. Those behaviours can be a threat

or an opportunity for the operations. Airlines and airports have to tailor the strategies to fit their own

organizational strength and weakness to reach their finest goals and efficiencies.

Keywords: COVID-19, Aviation Industry, Airline, Airport, Traveller Behaviour, Strategy
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n135rUInvedlAsEUUNIGAUMeladUnauTULSS
(SARS) lumAssuil 2000 (ICAO Air Transport Bureau,
2021) anunsallud a.e. 2020 A wansy
ynuradladn-19 1iatusuussanedu uenady
Ao n1svieafien MsAuYNe waziiwh Uone et al,
2021) Fsfldrudenlosiugnaimnssunisulaenss

nsvudanieniad unisdniuauii
yargs Januddgseniuiuaimaasugio
A.A. 2019 foun1TsEUINYelAdn-19 ddlagansisiu
NaTINUTEIIN 4,543 d1uau (Mazareanu, 2021)
flangnstudiuau 1,478 anensdu fiadesduni
33,299 &1 tdun1adu 48,000 LdWN19 vin9NAgIY
U 3,780 Uit kazllNINITUINITAULINTA 162
A9n13 (IATA, 2020) Insaudidusyadininsesas
35 Y0AUAITENINUIENA AB N1 5.5 81U UAR
ansansy lurneiiddmindudifissiosay 1 ves

a ¥

duAvianun (Oxford Economics & Ramboll, 2011)
JadugaamnssuiianivinennaeusenIUsEme
(AC) Usganarin IufuRaulugnainnssunisiu

mlanUszunn 87.7 duau lanizguiianulagnse
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Tun1sudanieenid A @en1stu viieiniAeuy
WAZNIT9IIAINI0INA T9uaudszanal 11 au
AU ATAIINABATLZIIAINITTEUINTBIIATA-19 Ty
finsiEndeussunitfesas 50 veujiRanly
9AAMNTIUNTTU TIUNMTVUAM N INALALATILAY
ffedos fe Mavieudien Miwn warn1susnnsengg
Uszanal 46 auau g iAnulaenss Ussunu
4.8 &1uau (ACI, 2020) n13gapdeseld wasidsie
yosussenilugnanynssinsiueareIwav1due
daalidnauanunsaluniste austnudenis
Wunauaznsudsduianas Sadesendessezioa
Iumiﬁuvﬁﬂiﬁﬁaa

Mssrunvadlain-19 lasuseauegiady
ysnaadausndunmzaniduvesesinisounsiolan Tu
LWausuINAL A.A. 2019 (WHO Emergency Response
Team, 2020) Wuen1sUensniau (pneumonia)
lains1vang (unknown etiology) IuLﬁawjé’u
(Wuhan City) ’3&%5@‘14&]8 (Hubei Province) Usewnd
Fu sounlaunssrunluduilosdAnyvesdu 1y N
YnAs uaz 1Jesld LLazimmmwuﬁﬁmﬁﬁaium’w
Uszimalufeuunsiau A.A. 2020 Uangiiauunsiau
Uizmvﬁuﬂizﬂmﬂmﬁamﬁu Jiendunasnisiiu
Mavaeldungnenian uin1sseualagnatull
waneUsznaLds Jufl 30 uns1A% A.A. 2020 BIANTS
audelanyszniAnizioufeN1as 1 TNgUITEAY
ilan (Public Health Emergency of International
Concern — PHEIC) warUsznianiiglsaszuinly
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Woudiueu A.f. 2020 ﬁ‘]”]muﬁamﬁﬁauas@ﬁa%ﬁm
dMusnnTwdes aunsesteiinisAnduiadunazii
umpaedldfuauadusnluion wwisu A 2020
wagihunlgasslunaisentlunalsuszine (Padilla,
2021) vlsnsnshnde wazidedin Tnonmsau
Suanashulaneifieunwey a.e. 2021 (Charumilind
et al,, 2021) wdluunaginia viedseina Gading
FiutuvesnsinifenaznaideTiney (Center for
Systems Science and Engineering, Johns Hopkins
University, 2021) 99ANISWRILILAZAINIILLDNIS
Lﬂilﬂgﬁ%ij’mﬂi‘zmﬂ (Organisation for Economic
Co-operation and Development - OECD) A1AN156l
31 Msundsruinasiinseiieuazdwalininnis
nanegMuATsgRareluBnszaywils (OECD, 2021) s
wirdwnuilasansdufuunlniutuegsaihiase
Fausinanad a.a. 2020 uidulUludasfidesagads
(ICAO Air Transport Bureau, 2021) ety anentstu
wazyie1n g LA danudndudesiivuaue
nagndissaulumsuuasunumanissniuay
WeliAnseldlagiiafian fananudadradiu (AC),
2020) mi%ﬁuvjmm"wLﬁumumsmudamqmmﬂlﬁ
waanuanaudemedudu audnduseau

waAnssugiunisuaznagns szezdudiniu
IngAn1sallain-19

AN1IEN1IFINY LATEFNINAZNITLD9TNTT
\Wasuulasnaenian anudsunlas (change) 1Ju
damandedlyled (Sipe & Frick, 2015) uAn133AnIs
MsiUAsunUawdenismovaussauAsunag
gulimineg Adnindumadeniiduiunisls anu
WasuLUamadsnu iasugRauaznisiiios fewdu
Jadunnsuen (external factor) AinanIzNusoNg
AN39TINVBIUAAALAZNTANTUNUVBINNNUIBIU
waztudladefiyananionirsaumunulails 1duld
AIUTAANI (direction) 3auualty (trend) Tusediu
UnNA (Mmacro) wazszAuganIA (micro) ogslsfnu
auasuwdasinintu lddndussdeaduiym
ANNEeINUIEUATIA (threat) W AsLAB UL
o1ai9ulena (opportunity) flugaiudnsauay

| U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

aufmvtiannniuiy anudsuslasiilunanse
NUIININGANITAILATINA-19 faudiazyiliiinaaude
wskazanugydeninung usluaruduaiuds
Tomavesnisiniiunisdnunaneusynsfivesiliin
naRfunsmsedinuaznsidiuauldinni
msuJe“ﬁ'sJuLLanwqaﬂssmmslﬁumqmqmmﬂ

' '
A A

VduiiloaningAladn-19 Inaneusenis nagndseey
Suflanonisluuazvinenniaeuasionsandnlad
Wmsnsfianunsasessuldly 4 Ussidiu fe nsiiu
maite nMsinRoU 1RTNITNeAUANYAE AuAuay
U315 wazganuianelalunisiiunis Asvaziden
sgluil

1. anufsanisiumafien1sinieu

MTIATIFEAIUATAINSIAUNI VeI AT
Uaqu fianuiiunssiuainvaneyunesinnsiumg
dien1sWnneu (leisure trip) aefiUdunaimnninnis
Lﬁumuﬁaﬂﬁﬁamu (business trip) (Bouwer et al.,
2021; Brown, 2021; ltungu, 2021; Leslie Josephs,
2020) MUUBYATDIANMINBINABIUY To8aT 58 VBN
Unvieafienn1auseme lensiiunianisennia (ACH,
2020) TuingAnisalladn aen1sousng 4 iiaiien
Juluduiteadnunntu (Thomaselli, 2021) Fafiuna
11910 7998nAAU 11U ANANIUTINISALULAE
ansauma vlannsafndedeasnisgsnalalaglyl
FOuAUNIT Wazn19ven gl 7ivn (work from home)
pssfudmanensanaldiigvesianisgsia dadu
Asunedlngidunisveadien egnslsfinnud
MIAIAVENETT MIAuaLie TR w3y
#luvaned a.e. 2021 § Jonea, 2021)

Fniumaiienisvieaiien Wanuddaiu
3101 (price sensitive) AL (review) YaAiALUMNS
Aounth Asuneauazainluanud (facility) waz
U3msiieates (package) (Lavanchy, 2018) wan1s
drynanuAndiudinunsulsznadulaidids wuan
N13uuzdNIFUINISAL (mouth-to-mouth) &
Andudadedrdylunisindulaldusnisg (Soelasinh &
Sumani, 2020) \Jufiveusuudrinnisvisadies 1
wnnInsileusuaniud nsveadisalulua3an
AnnTIuil 21 azdesaussamauladiuyana Ao 2y
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Foudenleaiunsiul usfisn gunm amdsiug
sgineyana NMstodudn Tnfenistoud uiidu
Aanssuluaninwinasulvg (Smith et al., 2012)
frognmsduasunsnaluingilein-197
Wenfusavesanenisdu fie nsansianlusedud
Auelda1y (break even) anemslulsduues Laue
nsge 1 way 1 vuesdeafunsgens 1 lu l6ans
fidare 3 7 luwen aansasdiumald 2 au vosane
n15unguea1ana (Alaskan Group)iuq@ﬂﬂavjmuaa
Yosanigewing lanz anemstundguludiessii
LauaLﬁau"lfuams'm1mmﬁwmuﬂ%gwaamiﬁwss@maq
tnWnueavendiosiu uwiliinnnirdosar 40 ey
F15117ile Ao anasdeway 17 vassadiy Tnenw
571 N8RS LASUNTTALIEINASITUS AU
dientuluseiufiuanele Ao nsdesms nsiden
ity nnsufiamn (Bangkok Post, 2020)
nagnsiiluiAsadusnnudasnndesiy
woAnssunazauaulavesfliuinig fie nslddng
Wuneliddmfiendunaendvesaranisduunes
iy diuanen1siy 3o (EVA) dnfanssuseus 1
U 3 AanTunan Ao Undu WUAUROUSU waz N3
U3N1501M1s Msvaaesduindediindusiass (flight
simulator) Nsilngaunuwasluiedlangans Laznis
IM8INN9919 (Bangkok Post, 2020) N15U1881%A1%
wazauAvesanen1stulneg arensiudsalusueslau
dauvanaiesdu A380 iufnaanssefuaanings
(premium) iamuéilneusuitevimudng uaziinousy
Seugauuinsnistudmsulenivu (Wei, 2020)
YaFudfySnegraniefidman oranun
N1999NLAUNIY AD mi%’ug”mmL?i&Jﬂ‘LAﬂ']iLﬁuww
(perceived risk) nan153deduNIONTEIT LI
171 60 Fos TuT a.a. 2020 9nvlan asuliinany
iLLﬁSﬂ’J’]&Jﬁ@LﬁEJ’JﬁUIEJMﬁ‘ﬁ’eJ’ﬁ]Lﬁﬂﬁu&ﬁm%ﬂiumi
UNNNLazreIn1en1sUesdunaz sasiumuLdsnIY
Mndunsety Wunasiddyithreaiivaldsnay
Taidiunie (Matiza, 2020) ilesnlsaladn-19 1Ju
Tsafiunsnszangldine Sedelinsiiunisieudion
Tutlagiuiiauidssge dealvdrulinviosden
anad asmisﬁmumﬂﬁm/iaqLﬁmlﬁ%’uimmmimi

Hosfunsuninszaeventelsnograiivane vild
dAnausulaluanuvasnds nsiiunviendie
sz Suilusale A3IUTINTBYAMINAT LaUBLULTTNS
ﬁuvjmsviaaLﬁaﬂuﬂ1ia%ﬁammﬁﬂﬂummﬂaamﬁa
A NsatuayuaINNIAsy (governance) N15HOY
AaEUlEUIBNITNTIAAUDLDS (augmented immi
gration policy) mimauwiﬁi’faaﬂaLmdwiaal,ﬁmshu
4o (destination media profiling) mmmmﬁaﬁuﬂu
AsvieaLfien (recovery marketing) wag n15auasy
nsvieafiealulssine (domestic tourism) ﬂaqméﬁ
aen1siunagiteniAeuausauseynd 16la fe
mssmiledumsviesiisrviosiu lunsiiaueteya
dmasiieadismiutuladiuanuvasaseainlsa
UM LLazmsﬁmmﬂfﬂﬁaqLﬁ'mﬁwmmmau‘iwaq
wawieaiien (Matiza, 2020)
ey nagnsvesaen1siukavineNIAey
Iumsﬁuyjms@umaLﬁamiﬁauﬁm Janfilainuniny
iauﬁa‘tummaLLWi'ﬁﬁa;gaszJ’nmiLméwiauﬁmﬁumﬂ
Sguaziiniumsvieadisamnszdu iteifinausiule
fruaulaenseuazanuiiaularesuwawiondien
wezdadumaidonlosiuundaieuiteasnniu Tnels
AMNAIAYAUTIAT ANUEEAIN LAZEDAAABINUAIIL
avla vuatiuazdesansasudunisoouladle

2. AUABINITUIATNNTNIIGUAN WY

HAN15E1933AIUA 8IN1TVOIE LAUNY
a1515u TuUTEIMARUUTENI 19NITILUIAVDS
1a30-19 Wi Jlagansaenisiiaauinsnisvitang
azorneunIvue usnisianaunsaldesiuuaye
o widedliifiuAlagans umsnisidawananany
FanolalunislduinisuazifinUSunanisldusng
1Nty Wnsnisilasuaufaneladnusenisnile
Ao MsufinAudveu3nis SedmaliiAnanunedn

Ueyad (Awad-Nunez et al., 2021) anﬂimﬂﬁzlﬁu

Y &

Hanansadiauladn iWuanuden1sveslAumamig
9 MARE Fath wwImslunissgarlagasvesany
nsTulayine N Lﬁummﬁﬂﬂﬁﬁ’uﬂﬁuma
Folvianmsmmsgudnuasiianansadeatunisuns
o Wietidle nieufUIRdnTiteszezeing (distancing)
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audetiduildlneiill uinsidunsanvarios
Hunseiiineldansunaenstuwagitennmeenu
T ufoefiansauIANUALAIYEINITAUAIY

3. AuAazuINIg

nsveUaneaudaruims eudusold
isufifvesansnstuuagitoiniaeulunniging
1030-19 Taevhlusefiliifeatuianisnisdu an
Hudeeay 40 vesseldanun eghalsfnng wuin
lusvezowingiledn-19 nqufdedfueassldi
Tiiiafuianisnistutiunandssmaiunasiode
nriueen dudunguilldiunansenuogieunn g
gdquiienvanasldn (Lioutov, 2020)

TuBnuinis nan1sduuufunuinennmeu
1791 600 wrashalan Tuvaned a.a. 2020 \igafuse

f1919 1

TadldiReanuian1sn15TurewineINAeUwaLEe
n3du agunaledn azdesdululugvuuuddvadu
nan (Gould, 2020) HIUNIMIN1TE1AY 3 UT2NI1T AD

'
a

(1) Aeaiiuduiugnatesulal (digital customer)
(2) Snwgugnaidslaenisieansidsdinianizyana
(deeply personalised communication) wag (3) 11
@uendeniivainwatslunisvisesulal (huge
expansion of choice)

LNA1TY1IVRIRAIARANNTNE A1 Taud
891U findunuieinasuiiisglailife
Aunans M5UugeEn 10 SuAULINIINYINDINAYIY
stalan luszesinginisallain-19 s awuniss 1
(More, 2021)

ganiduauiieiniaeuindelaildingaiuaanisnisdugegn

1. Aena SME SA (awUu)

6. Fraport Group (L9341l

2. Aeroports de Paris SA (elSaup1a0)

7. Heathrow (SP) Ltd (&@%#3519@18414n9)

3. Airport Authority Hong Kong (894n4)

8. Japan Airport Terminal Co Ltd (a‘jﬂu)

4. Airports of Thailand Plc (lne)

9. Korea Airports Corp (1n1%als)

5. Copenhagen Airports AS (lAu1150)

10. Vinci SA ({5s.ea)

Note. From: Airport Non-Aeronautical Revenue Market Share 2021 |[COVID-19 Outbreak and Global

Countries Data, Expand at a CAGR Forecast 2025: Top Competitor Analysis Covering Mar
ket Demand, Size & Growth. MarketWatch. by More, A. (2021, May 25), Retrieved from

https.//www.marketwatch.com/press-release/airport-non-aeronautical-revenue-market-

share-2021-covid-19-outbreak-and-global-countries-data-expand-at-a-cagr-forecast

-2025-top-competitor-analysis-covering-market-demand-size-growth-2021-05-25

USEN Mnendeulng 3nAe (Wvnvw) 151
IgaliAetuiansiu Tulnsunad 2 909 Y w.a. 2564
WINAU 1,205.23 a1UUM anasanngaaneanul
W.61.2563 Fayinfiu 5,159.44 druum Insnalszneu
N33V 3,832.32 81UV wazdinils 4,747.91
druum dmsulasunadi 2 ves U 2564 uaz 2563
aua1eu (Pentol, 2021) %’a;&aﬁuaﬂﬂﬁ,ﬁu’jﬁw
IgldienfuAnnisnisduduneldddayvasansns

v v

TukazvioINAeIu naenslussagdull AIshiay

U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

daAunsduasunsnatneouladiiunuinienis
winselandululadnenin Wealssuiieuiusiele
a o a P Y |
Werfufianisnistununlasinnds

4. aufanelalunisiiunig

Anuianelavosidunalunaunanitdin
A A v | acaa A | )
MudeunUasnueaade In15uUaninnunngeiu
panludie9 Inedasesiudundn (Bialik & Fry,
2019) NMSHNTUANIDYIN M1UA1T19 2 T4 LiTaLUTeU

WiguAuAaz U AD TuaINTUVEIEMINT IUAITULYA
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WU yarnsiiensemingauanadesieunn 3513
Arununed augundlidounsounsomsngau us
138197 wiolduinsmunaifinrudosnisviniy
(Kasasa, 2021) 1osanszuudsnniilinsuunuann
fu nsssstinaeudradululuwumadioatuyn
Usena N1sAIdun1sNIegsAEunsaRasaney

A1579 2
N154eNTUINTIA (generation)

adada 1

auasAudeINIshidenndaeiuinTinusas Juls
FaFAeAlduenguil anunsoldfudnululsemady
1o lflenausnansiugindn agrslsinuiiuuade
11 nsutsueumuegEy ldannsonenauuan
AsUIANABINIsiaunin (King et al., 2019)

Yoy Uiiin (n.f1.) ghkkld

Wy (silent) 1928-1945 gAaInT 1Y TInasmues ldunumludeay

Y1862 (boomer) 1946-1964 gAndaasns1y asnasiauegmiin ieadisannuiiuas Sadunum
adludsauiiagiu deulddedain wu Tnsad uifsdefins Gulddedsan
dedeulesiusugnuanu ergfuninjureu frdwdn desairamdnning
Tvignua fmilifion1sfnungan

W8nd (X) 1965-1980  #nsuiu Bumnuinmihmanaluladdidnnsedad Budndyandiia
Hagudunquitlédedenuuiniign Tanuuansnsanausuieugs us
14%imeg funousiszoraninit doudredimnudaudafuaugunou wiau
#lUge fn1neunun1dy wasunudisduanslnenisoon

ATy 1981-1996  ananduegd Wulaumiunaraneluladfida madnuigedu arnilos)

(millenial) w38 yosBumediin Auirsuasineduiuiinfetoyasag igsnssieutiamn

118 (Y) soulat! Tnsdeansldane IvnTdediruannndt 1 Ja? Lidafndve
ARanNsAUAUAZUINISAMAINGY Lillaueanuiudedademsauinig
unwses liFeanisamuietadesiuenruazan dedlduinisniud
& (on-demand service) fmnudesnis/ msulangean dusuiagiu

o (2) 19972012 Auinsimelulaansaumaegnann (Sildgunsaldeanslimeiioniy 10
¥v) agluganisiousadanin (hyper-connected) 3udanueinaruin
nan1siuvesiousl (Guidng) laidosnisnevd aulansumunisbu Gy
PaULADY DY

felaifidouvdn 2013 - falifnaniamsegianazdany

Note. From: Boomers, Gen X, Gen Y, and Gen Z Explained. by Kasasa. (2021, January 13), Retrieved

from https.//www.kasasa.com/articles/generations/gen-x-gen-y-gen-z

nan1sdanuiiswelaflavansvesauiay Ao Uszanafeway 75 lnefifuansaiuiisnelawiui

YUAMDINIATENIUTEINA (ATA) dvam fle U aa.  Usznnaufesas 50 Aigiunidanuiianelaes fe
2019 (IATA, 2019) 3nElagansdnuIu 10,877 AU ¥

lan audienelalunisifunimiseiniandvegly

M3snwANuUasnny ANUTURduNeIdu N15R539
ALY DY BAENITSUFUNNTE ANUABINTISTLAUTA 4

SYAULRY LWallSeuieunu U A.a. 2017 wag 2018  a1u A (1) winnssy Usenaunig A158usun1ssiu
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14 (check in) selnsdnvidede nmsldwennaiatu
Y09E18N15TU N1INTIVFDUNIITINAT (bio-metric)
nsaAudiasdidnnseiind (e-gate) (2) n3LAu
N9 Usenaumiy nsitaitesaslunisasdunise
N1INTIAWLLILBY karn13SUdNNITE N1TIREIAU
Fuiptesfiiusvaniam luideantsiesedu-daluiu
w50 deufiudunisemiledisur nsdifinsreiades
(transfer) Foan1sUnsTuAses (boarding pass) AU
ynlulusdausn lidesnssunsesnudiiioauas
nMssnwAnuUasnnedn ldAesnissulavdsdunisy
Hasnstmarsnsneiadomnduneurtulnsdny
fefla (3) dunsy AT hiadesdsUaiennadnenss
L fessu-ddlunisnewnios ludesnisdenaise
Funsuilodunnsdelatenie waz (4) nsdiiieadu
Tntpe fipan1snuteyanisiiuniseaulatnuia
934 (real-time travel information)
1NN15E1TIVOIAUIANVUAINIIBINTIA A
na fnguilasansdrdyngunils Afinnwsesnis
nsuslangegn fe nauaiaissy fanudesnisdu
nanwallunisiunig e Aesnsanetuseulal vou
Aumesiadsene ldAoeildunissiunies dosns
Fourein3etne (wifi) uuiA3esdu uavfesnisdoya
N1TLAUNINIANR3Y (real time information) Haus
NoUNITAUNIG (pre-travel information) ﬂéjlll'ﬁ
\Hunguiifinisuilaa (consumption) gean Tud a.a.
2020 luansgowsni a3 1wl aa. 2030 9z1du
nauifiguzAfign osnnleFunsanmindauanain
Jn-u1301 MIunguuened (Kasasa, 2021)

<4

lapasy anuAuwasvanIsaidudinluga
Advia Ao Mseanunsaiindedeyatmansldnnnan vn
anufl fafulunisiumg AlngansadiaIufeanis
nyasuteyaisiuMBAuNwosuedldlunan
339 19U ManTndeuliioriu Ussgesmsiuinies
Tu AumasIuA1 USN1S anNusvesdunIse wag
Fornuasie o RerfunIsiunig Avsnwdunis
na1nvenATaatenIsiugnyiduen Tiduugiinig

a [ a

anfiuuiuanenistulunguindesasieyemianis
deteyasiorlduinisedrsasiane (Langer, 2020)
dqu

luszpzingAnisallain-19 atun1siunazvi
91NAB UL FDITIMUANAgNEITsIuRaenndoiy
waAnssugiAumslugaRdvia Munsdeans nsve
waznsuinig Tneldvomnsseulaiidundn sauss
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nsigsnssusulnsdndidefie glAunimiseiniea
Foenstuneuniumeiliinisduda Sudousinis
dududaya n13nTadeUNsILiiU WAGANSIAY
19 Fadumaffuinasnisdostunisunsszuinves
Tsadnée fethilundvosnisdniiunu massamuly
wialulagasauwmaluseauinIovnsaudeszautogn
Usghivg JaduiFenswiunazdnduiian nagnsise
AIUVDIANENITTULAZYINDINABIUNATING AN 5ILA
0-19 Tazudlunansenuluszezduld fo mswouns
Togaundwianiisrooulay nmstiesiudolsanaen
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fatayaransianaeniian
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Abstract

The COVID-19 pandemic has been impairing the aviation industry ever compared to the past
crises. It is imperative to formulate new strategies rapidly to restore their performance. According to
the International Air Transportation Association there are 7 drivers affecting the operations of airlines
and airports: oil price, terrorism, global economic volatility, pandemic, geopolitical instability, cyber
security, and extreme weather event. Several strategies are appropriate and each strategy can respond

to more than one changes. Appropriate strategies include utilizing the advanced information tech
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nology to facilitate online transaction and cybercrime protection, touch-less inspection for security

and anti-terrorism, as well as effective flight plan to save fuel, reduce greenhouse gases emission

and global warming. Proactive marketing strategies can cope for economic volatility and pandemic,

also to increase load factor and decrease costs. Close co-ordination with government is necessary

for political conflict and terrorism.

Keywords: COVID-19, Aviation Industry, Airline, Airport, Long-term Strategy
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Abstract

Suvarnabhumi Airport is Thailand’s the largest airport under the supervision of the Airports
of Thailand Public Company Limited (AOT) and being the hub of aviation in Southeast Asia. Its role
is International Gateway or gateway to Thailand. Key innovations of passenger services include (1)
terminal screening of airport passengers to prevent the spread of the novel coronavirus disease 2019
(COVID-19) (2) public relations Kiosk to provide Q&A service for the passengers. Which is consistent
with the concept “Airport can talk” (3) AOT AIRPORTS Application to facilitate access to services
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consistent with the concept “A living airport” through smartphones in the hands of passengers
(4) automatic Self Check-in System or CUSS system, which reduces passengers’ check-in time (5)
Revenue Recognition System: RR System to recognize sales and service information of entrepreneurs
in real time .In this regard, the use of innovations in passenger service to achieve maximum efficiency.
It has to be managed effectively. The key components are organizational leaders, corporate strategy,
participation corporate culture and organizational structure. Parallel to the work of personnel with

continuous commitment. This is in line with AOT’s motto, “Safety is the Standard, Service is the Heart”.

Keywords: service innovation, innovation management, Suvarnabhumi Airport

IR

unin

vsEnvnenidenulng e (Wnau) wie
v, Wusgiamiadaiansenyieuuiny 1ussdnig
UImsnwinemAsusEiuwisAveting 1l
Fnflunsnaue i 1 NSNYIAL WA, 2522 Lites iy
AansvinenTAeusingg TtinasgusasUssansnm
lngnsensaensadaneuiesay 70 Tun.e. 2564 i
remAsunelanIsiugwa 311U 6 Wia baun
WoINALUEITINYE (Nan.) vinenAETUAB LB
(n93.) 1o 1AeuLTslAg (M) INeIn AL
Hvas Weesie (nes) vemAeugiin (nan.)
LaVININIALIUNIAINEY (N4gY.) (NFENTIANUIAN
2564)

579l9v09 Mean.u19INNIsUTENOUAINTT 2
Usztan laun s1elgainiianisnisdu (Aeronautical
Revenue) I Arsssuilenlunistuasvesenmeeny
(Landing Charge) Asssuieufiiiverniaeny
(Parking Charge) A1sssuLiiaunistdauudy
(Passenger Service Charge) LazALA3BIE1UIBAIY
dzmn (Aircraft Service Charge) wayvseleiildiien
fuAan15n15T0u (Non Aeronautical Revenue) laun
selaaunuanalsslevl (Concession Revenue) A
WwdtnULaz ARSI (Office and Real
Property Rents) wazs1elaa1nnisliuinag (Service
Revenue) s lun1ssniiiusu inenideu e,
Faslfsznounisneuonidugdiiunisifeafy

A5USN1sNITUU1e d2u W usEn n1stulne

| U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

o w

109 (UML) hazUSEN WY wasWasH NS1M was

¥
Y a = a

Fawa 3109 dudulliusn1saIeiufy 59u99015

u

Tiusnslagasaudyareuginliaiiufianig
melurernaeudwihfuusemdnan uenaniss
fffuszneunsTeduiiliuinisiuduan dsune
Anuazmnlunsivaud s0dydu uinisivensa
WarAIBIunEANAZAINUTELANANY lngEUsenau
N19%1199) WEni azdestisyAmeULILdIULUHA
Uselad (Concession Fees) ANgiiud (Rent) uaz
A1U3N15 (Service Charges) @ufigniiuiiunesed
Lldid v dyougwlidniuianistuazdise
oAt fiufivazausnsly nen. windu (Usn
oA ulng I1in (Wrwu) 2564) NenN.a@1115a
selaliusewaluunastiduduiuumena lneil
s18lasuly W@ 2560 1U3U 56,301.40 AUUN bu
WA 2561 91U 61,918.81 a1uu ™ Tu W.A 2562
FIUIU 64,384.75 a1UUY warlu w.A 2563 31U
33,129.95 a1UUN (Fa1anannsnegwsuseinalng
2564)

Hadeiddny new thunldlunislviuiniseg
Ingansiaeg1eiuse@nsan Ao nstwinnssuunly
Tumsdansvienmiaenu wieglasansiiteliAnaanu
Uaondt daxann 590157 uavAelviAneufianeladaus
asdanlduinisvinenniAeuaun e aAunIteen
TUannveniAeulasatadnin laeduuinnssuy

aniu ansabivinisglaganstaidudiuauuin

1AM INeae D TuLeLde
atudsnumansuarvuyveaans



Toun uinnssu Terminal Screening ﬂ’]iﬁﬂmmé
lgUIN1sVNeInN1ALIU (Terminal Screening) vie
Joafunisundszuinveadelidalealsuaneiusll
2019 (COVID-19) guszaduiusdniui® (KIOSK) lu
Aovssrdiusmasannguuulug uuussogans
0 nszeaseungululufiuiionasilasans delu

v o

Jaquuidalasuanuieuduegnunn denndesiv
wwiAn “aurndunale” Laundiatu(AOT AIRPORTS
Application) IvsliidnrTuiiios i muazaanud
AlEUINT denadesiuluIAn “auuduldin” seuy
\indumauesdnlul® (Auto Check-in System)
%393%UU CUSS 6‘1’54%5&3aamaaﬂuﬂmﬁ?jﬂ@u%aﬁ
lagans warszuusuiseld (Revenue Recognition
System: RR System) Lﬁa%’uiﬁayamiﬁmmmzu‘%ms
AuA109UsENaUNILUY Real time wonaNd 8
fiutanssufiddnlunisliuinstuq 1oud uinnssy
szuuiinensadeniey (Parking Guidance System)
uinnssudiesalavansdanior UINNITUITUUATID
Funisldiadesauwny Full Body Scanner waznis
Andagalate 11991999 (Mobile charger) 1Husy
(US¥nvnoniAenulng 379n (au), 2564)
Sguraldtvuavinenime ugssagdl Wu
vieneeumanvesUsene wavidugudnansnisiu
Tugfinaedeenaud dunuvmdu Ussgduiuivd
(International Gateway) LLazﬂixaqfﬂizmﬁlwﬂu
FuzinenAguaugnagintne ey lngndneiu
.0y Transit & Transfer Hub veaginialusuian
fudurinerniaeumnunsRvualngfisianudidey
AENTALATULAENAILIAINUATYAULATYFAD Famy
nsvieniien wagdudug vesusemeiduagiauin
agslsfiny G ven.azfinsasmuimuiau
Jusoilosflewmiounionivyasadesvosnainnis
nendierlnednads uadmuiinisdniiusuves
vow i Sediflymuazeuassalunisliuinieg
Tngansvatgusenis wu ladsduuulunisaniduny
Adunnsguiitaia uagseliles fedfnnisiusy
Uszan Sasmdmwendiniii duneusuifoums
sumsiiduguassa ldannsauiudgaiaumasiiy

1y

el & aa o o vy ! Y
Tangunsainlumalulagiiviuadeldogsnaesdianiu

Social Science and Humanity

L’Jmﬁuﬁwmusﬁmamiﬁﬁmﬁu Y1AN1TUTLVIFUNUS
FINIMINNANIIIUNTAAMIULEZUTELNUNE (USEN
vinernrgnulne S (ueu) 2563) Fau miae
Nuiiierdesrzdosmuuimislunisdosiunasudla
defliiAntgmitensdamansenusenisliudnisun
Hlagans saudanmnatvesseinasdely

ndildnanufinandisdy wandliifiu
J1nsliusnisglaeaisvesusenvineiniagulng
$afn W) (nen.) faudifyegedrents
afaanuiisnalaliunglagans $nJungredadi ven.
g alinsUTuUTaimuiaan nlun1siusng
FaansTan1sutnssuiiiusedndain ilesesdu
mMaAsunlamsfuasugio welulad uagnis
ANLNANYLA MDA At AANYITIRDINTITANY
304 n1s¥ansudnnssunsiiuinislagans vaein
91MAeUEITIUNN neyanivitnavesnisAnely
adstlazdunumimilafiorailugnmsussendldlu
N13UKUNITIANTWIANSIUNTITUS S Lagans
Y891191N1AEUAITINNN IiliUsEanSamuasd
Ussansnandstusiely

TQUsEaIANITIVY

1. WiedATzvionUszneuaeinIsannis
UINNTTY

2. Wiedaszdusunnisinnisuinnssunis
Wusnsilagans vewine1nAeIuaIsTgil

3. e IaUa LI IINSTANITUIANTSUATS
Wiusnsilagans vewine1nAeIuaIsTgil

N159LAT1ZWBIAUTZNOUYDINITIANITUINNTTY

1. ANUNLNEURIWIANT T

F1UNNUUIANTIUWAITIR (BIANTITUAITL)
(2560) lomuuanungresinnssuliin uinnssu
k) “?%a”i,mjﬁﬁmmﬂmﬂ%mmi LATAILAR B519ETIA
Aivsslonireaimsusionazdann” uianssuduidy
ﬂizmumsﬁLﬁmmﬂm313’1mmiLLasmmﬁm%ﬁqaﬁé
WNLINAUANEI Tl UNITUSISIANTS Wileadns
Tiiadugsiautnnssuniegsialvy Suaziilug
nsawulnifidamasonisifiudaniuaiansalunis

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022 |



WU UUDIUTELNA

QUBUNT L@UATALEN (2560) NE1IIN WINATIY
e LunAn AENsURTR ieRuseAugluifid
Tpefinnsldunnouniedunisdauasanveniui
fogudliiuaiiy uazthaldlhAnmarsatu

I3
aaa a

13103 A3ANE (2562) Na1731 uinnssu nuny
fe Awineg seiiduuuifn A8n1sUFOR Twdds
UseAuguasnansing naonaunszuIuNITsUinaIN
nsleudvdemadelvag iioliAnuansaeilsl
visoUsuUmanS v oduduiidni iy iuyar
TATUNER A9 luN13MOUAUDIAIUADINITNIBNT
fuunAmuA MRl RTY

AR GV (2563) NA1291 WIRNTTH v
fa nsldanuAnaiassdiiewauvieussAusa
Tnalg 1y U313 wAndnet vionszuiunisivalg 7
fnuAuaziiusslevilsoirsugiauasdeny @113
YgUHas LA aNIdvE el

Viyrun WnsTuns (2563) na1331 winnssy
wneds nsfadunienisnseritluie elAnnis
Wasuulashumeiiity

439330 ANINTA (2564) na11I1 uinnssu
e AsuseAuglig Aihuldludaondudosa
AoLiles ilolmAnauAwarUselov

Aa1anannInegwiaUsznalng (2564) nan7
11 uinnssu vaneds AdvifiAnannsldenuiuay
amuAnainassanivslevdorsugiowazdany

Joan Butters (2021) N181331 WINNTTU 11118
fla MaAguulaaunin 3513 gunsal fareddlng
Tnefitvineilousuussussansnm Usvavsuavide
Aanulaseulunisuyaty

Jens-Uwe Meyer (2020) Na1771 WinnTsu
nede nszuIunTUTulTanduaivseusnsly
viuasiegnasiaiilas Tngldnszuaunisl nisuugih
wailalul videmsafsuunanivszaueudifaiile
as1ayanilug

nalagasy winnTsu vangda NTEUIUNIT
Usehing AnAu USuUse Wawn wandueivsenisiv
u3n13 nendurisluifmnanszuaunis Mg WATAINY
Anlval iloussloviludaasugha uasdeny

2. Usennvaauinnssy

Tafinureautazinivinis luwuslsean
veauinnssuludnvasiunneiueenty fail

AaanannIngutsUsznelne (2564) Tauus
u¥anssueonidu 4 Uszuan il

1. winnssufiiAnainnisuiuusanie
Wasuwlasandsiidudagiu (ncremental
Innovation) W N1sUABUNSEUALNSHSENSARTY
nouilisniu Fanadnsildazrivannan andunu
ioluuensdienaanisaaitenainludle

2. u¥anssuiintulmivazanunsaasnwa
N3gNU (Breakthrough Innovation) KaNsENUABEIAY
W MIinTuveanuiny (Smartphone) fidsua
novanuelnsdniliofonuuiiutazeansialanain
Uinsastonu (Message) fianas

3. uimnssuiAnaInnsUiuUanTEUIUMg
neluswiniduzduuulndasnisdniiugsia
(Business Model Innovation) 131 JHanAdLRILADS
semildldairsguuuunsndnuuy “Build-to-order”
ﬁqﬂﬁwmmiaﬁmum specification U9ABUANADS
fFpanisleios vilsiusmanunsaandununisve
HIUSIUAIUEN

4. uifmﬂismﬁLUSauLLUaaqiﬁmﬁuaéNéuL%a
(New Venture Innovation) %Qﬁaﬂﬁﬁdmiﬂ%ﬁﬂwz
n19vigsfanaznIsidigaaalni 1wy gudnuinn
gnaudeddusfniilaunansznu (disrupt) silgsia
Aoslsumlaedganamnssundaliudnuaziialnu
Ao nwsERUTEldveuien

ARNT JUaINg (2563) NA1171 UIRNTTULUY
I8 10 Ussuan aeil

1. winnssulueagsawuulul (Profit Model)
\Hunisadreguuuumsisuuuulueagsiaielid
seliudunderedudildundy ieadeilsun
Tu vioiduiBnsfiesdnsazivauyarvesuinnslu
WHurils

2. uTnNIINAINN1TATATEU18 (Network
Values) Wumsasrsnrmsauiieiieliiinyanuio
afnualndg lnenishausuvseasiuasediy
fuaudy 9 19U Third Party, Vender, Cluster 1ugu

| AT INeIaedaTuLeLTe

U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

atudsnumansuarvuyveaans



3. ui’mmsmnﬂmsﬂ%‘uLﬁﬁaugﬂuwiﬂsﬂa%’m
93Ans (Structure) {Wuguuuunisudmsymainslue
waznszuiusnaulalulassasneesnns

4. winnssulunmsianszuIung (Process)
WU NSHAR waguInisuuulude

pid )

5. uTANTINNNTHMUINER S aaiTnal g T
Usedn5a1n (Product Performance) tieols#duan

£ I3

AuaNUR ANNAINITOVRINITUINT YTONEN S U]

=) D

wdanluldunnanaluanniiu

6. uinnssudiliannnszuIuNTAILIST UL
(Product System) Lﬁaﬂ%’uﬂ'gmszmumswém uay
Fiassyaniinlaensifivduesy vinsealy
AUNARAUIILaLUINNS

7. winnssunsiiusnig (Service) 1Hunns
Tusnmislugunuiuulngg Waepadesiuanusenis
vaangulmuneg

8. winnssulunisadnstesmnglule (Channel)
LﬁamiéqmauNSmﬁmsﬁw%u’%mﬂﬁﬁaﬁa;:JU'%Imw%a
Ansianiugnan

9. winnssulunsademsduamuazninaneal
(Brand) iilelvidiananinand lundd 1iinnein

10. winnssulunisasieguiuumsiinsiegna
(Customer Experience) Tiuszaunisaifiagyinlii

=>4

USlnAIRIUSNTUTORANA U9t LA

Daniel ZAPFL (2021) 11771 UInNITULUL
180y 7 Usvuam el

1. Winnssundnsaet iiedestiundnduel
AduTanuazuinsidudedaild Wy nslviuinnsd
MBUANBIAINADINITUDIGNAATNAILLANLDS
FLUTANTIUNARA Y USENTASURULAE N8
A519AULANFAIINE U

2. WinnITUNISUSAT Wisulatiouuinnssu
wamﬁmeﬁlﬁaéfawwmﬂﬂé’qqﬂé’w RN GRE.
pulsEAuNErsoN15IANT winagludinisueusnig
961993939 19U TunsdlvesuTendninurazusunds
asliusnisungnAtvesny wu Tuduladadind n1s
Jeassu Mmuurdilunisviy a9 wiinaglulaney
281995999000 watdunisadiannuwanatswasli
andnfiaunsziedesulunistedudn

3. uinnssuguuuugsha 1WuisfnsuIms
fansiadaneldaseuaguuinnsaluiiunagns
Nsnan MaldgunIu N1aseYad N1SAMUATIAN
N30LATIATIIAUN Y

4. WinnssunszvIuNIsuazivalulad 1y
nsad1wmdnnugiuazusnig waluladansaund n1s
UsuUssaaunm iieguuuunsUsevindunudeiney
muglivuianssunszuiumsuazimalulad

5. UIRNITUDIANT AWARDNTZUIUNITUAY
Tassateesdng damanbenaduuinnssunssuiuns
Y09098nTsouTanssun1sinnis WHuedesdielny
ﬁm%ﬁmmmﬁqwa%%aqaﬁm‘%mﬁwizﬁm%mw
nszuIUMsTndedudiloanduyy

6. wWinnssunnsdeny uuinnssudina
Usgleiogiudinuuaz inguszasdlulinailadu
an Aeg1e LaLA WIRNTSUAIUNISANYI N1TanAIIY
gnou Temafivinfienfunazaunm

7. uwinnssusnudanden Paelunisuiulse
Fawandou nansuaTduinsredaandon n1sdidi
$ulunsdnundawnden wien1swandesnisuaes
LAY

nanlagagy NswUaUssnvveaninnssy ol
sgfuusunAnudnduveusazesinsuaz ingusyasd
voansihluldiunnsnefu fafu lussdnswilsensd
sdaauaudfyvesuianssufivhanldunnsng
1 Eﬁuasﬁummﬁmﬁu ANUNSauvestadenIeRIU
ATUIMNT LLazmmﬁaamsﬁuanﬂﬁwL{‘Juua‘“ﬂﬁmaq

3. AMUEIAYVRIUINNTTU

Jagtuanimuindeunimaindmiugsiala

v a v (%

SUBNTNAINAITHAIUINIUAITE danaliuinnssy

fianudfgysegsnanfiulaluegesanis gsnalsy
WaguanIsnsiaue) Tunisadreanulaseulunig

WYY Tn1sHRILINAR e v winnssudaidnsna

'
a

Gi’e)ﬁﬁmiimmﬁﬁq‘ﬁﬁmﬂuashdm (Leyla Djuraeva 2021)

v
[ v

winnssudauddey fall (Howard Schultz
2021)

3.1 winnssuribigsiaiiule n1siulaves
§3Aa e msifiusaniils uinnssuivszaua

]
°

dsaraeliiinyarviiugsiaiieliaunsaiiuna

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022

Social Science and Humanity



mlsla

3.2 winnssudiglviegnieduds drglann
AfavuazaaiafiUasunlategesind? ilvdigsia
Fugsdufunniunineedun nsanduinngsy
au15areliAInn1salnaALaE IuADAINABINNS
Y93gNAlel

3.3 uinnssuanellgusslovianmalulad
Tl TnglanizegeBatyuszivg Adaiaun
$and7iee Fanuneaudnonafimaluladlnfiil
Usgansamuintulunisadrandnsaeiingy e
dausuinsiiiesinnisnaingsiavietiiafnmy
UseanSnmaien1siaszy Aren1sisuseleauann
weluladlugdmani

wanslifiuiuianssusinanuddnyeensdasie
NISHAILIBIANT NRATUNITHAILIAMNAINFUATLAY
u3nsligetu wan st a¥rananalusl andumu
mswémmzé?wqmmmuiﬁﬁwaq WAIUINTLUIUNNT
wan wazthlugnisanmisldndsau ieeyinuds
wndeulifAnanudidusel agrelsfinig o1edl
Yadevaneusznsiiviliuinnssuliussauanudnsa
wazArssrInAgrtunsihuianssunldine Aldane
goanaluladlu ninsuiiidenngy Adsaunann
uimnssuunvsziandedldine uaznarigalily
mMsadsassruinnssudenarfinalalaldifesaiiy
findasnet nsnan wazeuldiadesvesuinnssy
ﬁﬁﬂﬂiLUﬁauLLUaﬂagmaamLaawﬁuLaa

4. 93AUTENBUVDINITIANITUIANT I

winnssududumeunszuiunisisniy
nsseiesfudausinszurunisanadlvl (deation)
A5¥UIUNISULIE (Incubation) LiieAnAunaaes
Junudefidesnts waznszurunsihluldlfAnua
(Implementation) neliianiseeusuuazinluly
DYIUNIVAE N1FIANITUTANTTH (INnovation Mana
gement) Fsiianudrdguazdndulasanzdmsu
aadnsineq Tuuseinelng aedosuduusussuunis
vimsnunmelulygnisldanudnaiugluiuiney
ussuivainvas (§18nwal yunauia 2563) 16

TIn3971n15M9 UYL ARAE AN UTE A LAY N SANEN

a

\NYIRUBIAUTENOUNENAEUBINITIANITUIRATIH Al

d1dnwal uwaui (2563) na1191 A
Usgnaulunisdanisuinnssuliuszauanudnsa i
eAUsznauiddey fail

1. Strategy fnuanuvaztvaneiiaen
JuAu

2. Culture faiusssuiitaosiuasldauin
AnuAatuallatunniy

3. Process NS¥UAUNSTIEINTOTANAYNGN
wagnaliiinnadiia

4. Tools & Techniques w3asilauaz3snis
Pl fieadauinnssy uas

5. Metrics fad3anauillintuLazanunga
goudaunaule

Tanja Eschberger (2018) na1v11 89AUsEnau
lun1sdnnisudanssulvusrauainudusa dogd
Uszneufidfey el

1. jsiuvesuimsseuinngsy

2. nagnslunsianisuinnssu

3. 1A59a31990909A05 81UNINTAT ALY
NAYDU

4. TUEIIUBIANT

5. AM3USINIsAsuLUAs

6. NM3UTaYTNITveIidulaide

7. MSUEIUTINVDINTNITUANNTINLD

Kathy Moore Cowan, Lyn E. Haralson Lae
Faith Weekly (2009) na17731 UIANTIUADINITAIIY
$ile A1NAn N1sUlUUUR wagnisasieyan n1s
aseassauinnssunesiinisuusduiuifn 1asinng
wazAuAn3isy serUsznaulunisdnnisuianssy

v
£ v A

Tszavanudnsa fesdusenaudidfy fail

1. N199UTIAY

2. A55¥ANANUAATIUINANITA

3. Msasleyuf U

4. N3ATNAMAILALYARN

Becky Yates (2019) na1131 esAUsznaulu
msdanisuinnssulilsyauaudnsa desdusenau
fiddry il

1. M3as e TausITuLIuInNTTY

2. MIINANUANUFIAYVDIAIIUAR

AT INeIaedaTuLeLTe

U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

atudsnumansuarvuyveaans



3. n13a319 Start-Up Taelimaaudideun

4. nsdrusnveayraInslussnng

Becky LawlorMay (2019) na1131 84a
Usgneulumsinnisuinnssuliussauaiudusa il
aeAUsEnauiiddey feil

1. 210 UIMTBIANS

2. Mg dudiy

3. mslianudAglunisasisuinnssy

4. nslinuddgysdognan

nanlagasd MnuAnvesinITINTALN
AUDIAUTENBUYBINITINNITUTANTTUAINA IV
#Fu wandliiiuinnisinnisuianssudiesdusynoud
wa1fmmasﬁuagjﬁ’uu‘%wmmmﬁmmﬂuu@iazaaﬁﬂi
Jumsadauunfalmivisgsia Business ideas) waiy
wmuﬁ’umiﬂizqﬂﬁsﬁmﬂiu‘la@ﬁﬁuaﬁa (Technology
application) HioaueInauseAURiBINITUBIMAIN
wazadauiianalaliignAn (Market demand) R
foflanudfydeaudnivesvesednsiiiem
Tugitimaneiifvunly §3delddans1zst (Synthesis)
29AUsENOUlUNTIANITUIRNTTUAINATD WU SoeA

1%
o v

UsenaunNdny At
1.

)

o 2

HU199ANT MN188e ANUEINITAVDS
Airlunismleniaegnsmans (Strategic Oppor
tunity) n&An Na19 ndAsuwUas “Risk Taking”
dnassninenslinulassnssuinnssy wazniouu
Innovation Champion ﬁwﬁ’U@LLaImqmiu”immiuﬁ
Isuneamang NMsildusiuiugniu aunsaensyey
ws99ala adaussduanala nsedunisussquvang
huiu daadunsiioudvesyana fnsidsuuasd
ogluseAufimnzanfiuinnssuueiodns

2. NAYNSBIANT NUIBTI AITINNUKUYDI
0sAnsTFeal U ilevilresdnsiuiadeuludravih
Ifeeeiluszansamm uazussqiiivaneniuiiosdns
fsualy nstmuanagnsinaudauiudsedy
93dns druausingg Tueadnsiiunmsiudaauluds
Wenfiu warau1snenagnslukiardiuaiueanin
IgdnSamudmuneiiselSues

3. Msdldusiu mnedis maUalenaligd

Social Science and Humanity

druladsitnanfiaiusiuluau (Work Engagement)
FAN $198N SWARFULD IUJTRMU WAz
Suiingeuludewneg fifnansenusediusinlunis
Uimsians thlugnsviaulsidisa (vigon Lile
TUTTRINLINUEVDI09ANT

4. TWUSIIUBIANT NUETI ANTENIIUNTE
anudieiinnaulusadnsiisaniu lngaudnlussdns
anlwgsuiufjoRaunarefusssuiondmiuesd
naug FanelfiAnnisndenasusinvemgingsa
sapulnluazaulildlufiamadotu welmdu
TWlumsfidenadasiufiemsfiesdnsladls lug
AflousinvesesAnslumsiigndes wasmnzauds
ANaRRDDIANT

5. 139a31999ANS 118 S2UUNIARED
doans uazdunatidutyufideuseaudnluedns
Laznguautieiy iloviausaufuauussaudl
U80909ANNT Usenausme Sngusyasd (Objective)
A15entin@l (Function) n1swUsaufuyi1 (Division
of Work) aen1sUsAudywn (Hierarchy) 929909
N13AIVAN (Span of Control) uaglonAINN1TUIAY
Uy (Unity of Command) 1Judu

2. MTIATIZAUIUNNITIANITUINNTIUNNSIAUTANS
HlAYENT Y09INBINAEUGITIUYH
1. Aadusn

Ssunalanmualvivinerniae1uaIssandl
(nan.) Wuvinernideunanveslseina WWald
U3n1sludandudagrafugluuy dlelutudl 28
fugnou w.e. 2549 T “grasauil” dauvangdn
“uufunes” Judefinszumaufianszusiunsy
vpimasnasiavlsmszsvmuilotud 29 fugioy
w.a. 2543 Ingldunudeiu fe “YUBIGYN” WITDIA
nanszsvadulunsssznouisanedaigneenis
flavansvhoimiaeugssaugiiluiud 19 unsiau n.e.
2545 vimﬂaNmmmﬂgﬁiwamulmﬁy’amzwm
manﬁu@uéﬂmqmiﬁu (Hub) v@eiinAleideny Tu
sonedld sosfuidunisnisduanyayulan 1Ju
VenAe U ATidALTuETy Weundeuly
Fedssusauazain szuumaluladaielml7ia

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022 |



UsgAvBaiwgs msdnwiaadaendeillduinigiu
sEAvaIng wagausaliuinisatenisiu wazy
lnpansedadinuninlusedvaina
2. UNUIMLTIENSAEnNS (Strategic Posi
tioning) Y84V INALIUFITIUYI
U3 virerniAgulve 9109 (W)
(non.) lamnuaunuIEensetans (Strategic
Positioning) 19 van. fiunumdu “Ussgduiuivd
(International Gateway)” Fezaredonleaniswaun
\PSEgNavRININIA il UMV NSAERSAINAT
spadioudumadslunisiuusfiamenisaiiveu
vosvirenaeuliduldegefivszdniam inlug
NTINUHUNAENS UAZINLHUTAILINEINIAE LA

mavmuludegsfafmnean iWunisysanissiy

=

fugnsmansenudus ves new. Widnlugnisduii
anrAututsysulan

3. uinnssulunisliuinisvesvinennidenu
gassund

“YIoIMALTUAITIUYH Tugugivimiig

Jumheuus (Operation) Tunsliuinisdlagans
9nvilan fulsuielunisdaaiunagaduayunisi
winnssuunlruinsglasansiiteliiAnniudasade
aganauiy waznelviAnaufianelaunglaeais
Fausnsiiumatnldusnsiiernireuaunsets
Wuneeanllanviennidenulaeaiannin”

Bunnszuunsliuinsglasaisvds
— 91990 WAn1siuInngsn wazmaluladanee un
Y18anTr8ELIa1 LLazLﬁmmmasmﬂﬂaamﬁﬂﬁuﬁ;ﬁ
Tawens sl

1. Fumaunns Check-in léthsyuu CUSS wag
CUBD 1nld uinnssusyuulindumienulesdnlusii
(Auto Check-in System) w35y UU CUSS 39aztnean
wattunsdndureslngans inlildsuauazean
595Nty Junsananuvuiuiuvesdlagans
U3auaimesidnduresarenisiuldidueged 8
sufinmsnunukazasvdevadnnisidiietluldly
NSNAIUNSEUURD LY

UIMNITUTTUU CUBD Tnendsannidnduuan
Q’T,mamimmsamaﬂﬂimﬂwLaumﬂﬁﬁu‘%nmméaq

| U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

CUBD (Common Use Backdrop) vioin3ninsey
nszddaludffiinninesidadu D1 way D2 anely
WemAgIugITTUYT YUY

2. fumeunisnsindeumnLUaenAt (Security
Check) leud n1sldia3as X-ray uaznisldiasos Full
Body Scanner

winnssunsldiases Xray dunise Tuewnan
sulnaszuvazaiunsansivasulalaglinesdl iPad
uay notebook sanlunsradeutdunisianiy urssu
Jansonsrvaeuldias FaavdieUssndnsyevnan
Tun1sn9aeu azaunsnsnwiunsgiulunissnw
anulasndefilasyauanauiy ddlueuinnazd
AINAIUITEUUIREINNTOATIVFOUTDUNAIUTLLAN
vl

winnssuszuunnadulagldiasosauny Full
Body Scanner tite i miiigruanisaunuainuiii
99 1A30In59UsELANT dnunsansavldaziBenunnds
P liftsaiamslavgiihbu uidsanansonsaaming
duq Alilalaveideusgaminemeldse T
wiuggs duidunesnislunisihwianuvaeade
fiinermagulinuddrygean tielrlasansiin
mnusiulaluszuumsinweaasnseildnnsgu
syfuannaluigafuinenAguduvestan

3. Jupeunisnsranuddies ldud szuy
APPS uay Auto Gate

UINNTIUNITUITLUUATIVADULALANNTD
g’ﬂmamidawﬁﬁ (Advance Passenger Processing
System: APPS) non.ladin1sinuinnssuseuu APPS
uﬂ%ﬁvhmmﬂmuiuﬁﬁuaLLasuaﬂ VO, 113 6 WA Fa
APPS Lﬂuizuums%’uﬁqLLa:LLaﬂLU?%auﬁﬁaaﬂaﬁﬂmms
Santhveslagasseninusenavdl — 11een uag
;ﬁm&amﬂﬁaumuéw fiedostudinanunsivnu
Wulled (my.) Aan1ng (An.) d1dnauanenIsuNNg
JostunazsUsuusueaniin wavaniausiun s
917 WHudu iilefiansaninazeygavdolioyaals
g’ﬂmaaws@umm‘[ﬁ’fﬂ%ﬂﬁﬁvﬁmmmnu lngszuy
fana1aztun1381UI8ANNELAIN LAYAILTIASY
Tumstiuinisglagans mudluiuainsnisauaing
funsuazUasndliunuszina easrannuiie

AT INeIaedaTuLeLTe
atudsnumansuarvuyveaans



fuluinnsnisnisdnwanuvasads Snadadae
onsydugnaImnIsunstuvesineiegsyninenis
AIIVADUNINTFIUVBIDIANIINITTUNATOUTENTIN
Useind (International Civil Aviation Organization:
ICAO) Yagtuinistunld 31w 20 Ussna laun
poansldy 1Tunaus wovsnld uazUszinanigg
lugiinangTueannatasinfansisasguvisannin
Weuing

UIANTIUNIATIINTNERIAUN9ERLULR (Auto
Gate) wuldlaanzaalnenionid e fvidia
wrtinluuszimelne Jagtudulivamsydamnse
14 Auto Gate 16 Tneisuannynasalusuasyigesns
\ieenszuutensia Auto Gate az¥n1sTaLiy
foyaveflavans e uaraefiniingo uield
Tunseseseuiuduinulumsipiunendadaly uay
M9UTNAUTZUUATINEDUARNTBIE LAET T8 19N
(APPS) Tneazfiansanduseusena wudssinad
ﬂfﬂviaal,ﬁmﬁﬁmquq W azUHUTEITULAUNIS
wmesdiealutszmalnedusuauunn vhldszuud
GRRFGIRLERELK Fodeld asuadranuiuadliiv
Uszine e‘i"iwzﬁqwaﬁﬂﬁ;ﬁmmﬂé’%’ummazmﬁlu
MSAENIE NMsuIRnssuuEsuUsEansamlunig
viau ileduiedeuasusiavesusema uilatigmn
Aavansmuuiuluinoinmauidesnandediia
vmﬁmﬁuﬁﬁiﬁu‘%ms;ﬁmaaml,azﬁwmmmﬁma%
¥99n533 LUNSIHUSNIAREANNEE AN 5IAL57 an
Usinaulasansiidmsaatudmini derdunisi
winnssuwazinalulaguuitaymdlagansmunwiuly
vemAe et 1udugUssu warlusuanazdinisth
UINNTTUAITNTIINUIFOLAUNIORLUNR (Auto Gate)
uldfuglngansyndu esanside waziiBuaud

KUININITIANITUIANTTUNT AU LneEns
Y29¥INDINAYIUEITIUYA
mstuianssuilanmunldlunisliuing
VDINNINALIUAITIUN Lﬁaﬂwlﬂajmiamzé’umi
iusnmsliundlavansuazdddulaidelviinaiy
Useatula Wesfulunisrieu aeldnseuunuim
wazniini s‘i‘fwsdmaﬁﬂﬁ;ﬁmam'ﬁlﬁumwﬁmﬂ%

m'wmmmnuq'nsmqﬁLﬁmmaéa"ﬁu Faaziinlug
mMafiusgldnieiunistusagseldilaifeadu
nsdulvindetu dlugnisfiadseansamlunig
UIMFIANISALBULY 109 Nen. waziAna et
AraUsenalng @aonARoiuUNUIMTIYNSAIEnT
(Strategic Positioning) 83 nNan. fitualeivii
a1nFeugssugidunumdu “Uszgduiuvd
(International Gateway)” EJEJ"NL‘ﬁuEUﬁﬁMﬁLLﬁﬁ]%\‘I
Wielvn1sdnnisuinnssuvewinonAeug sl
gonndeiuusunluanunisaitagdu fidelidaue
wwIeNsIanIswIanssumsliuinslagans ves
1o MALIUgITIUYI ail

1. suginesAns nen.asidalonialvigin
aarnsnnszau lafidusanlunisuansaaufauiu
kY wazdndula saudundney wazgiiduld
deoegradugusssu wu dvemnddunisuanseiiy
Aauiu TunnsUszan msdeansmis AOT Application
Line Staff wazdua w%fauﬁgaas”'mmgﬂﬁ] GEUNIEN
Juaala nsedunisussaidmunesiuduiuningu
duasuniseuivaminay milenaBegnsaans
wSeuannsauimsnisidsuutasiuaniunisal
nsunsszumvendelidalalsun COVID-19 Tioens
fUszanEnm masuenIfewined1als

2. IUNAYNTBIANT NON.ABIANITAUTIG
maAsuntasldognaniass aanisianneldndn
Mnglaganssnsuszina lagnonuniSeuaningifiiiu
i lunsdiifaiiuih Suidesunannisunsssunves
Wol¥alalsun COVID-19 wu nmsiaunitui S1uau
723 15 s vieniAeuaassugd Wnanedudes
aumdu ieadneldainfanssundonded ns

o

Amuauleuigliiioniaeukiivalndesseln
\Huguddenedosiuveaninmaeideu uazn1siuing
UINITNNDINIALIUANNE nelunazsnsszng

3. aunsidiusin ven.asilialenalyigd
drulamdsitnanfiaiusiuluau (Work Engagement)
WloTamAn Frunaunu Samdadula uufTRe uay
$asuinveuluiFessineg Whunndetu Téud dievu
wiinay {lasans Ussnvufiondesevauindy §f
Usznouns wagdunuainaiasy Wusu (arsueni

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022

Social Science and Humanity



rewiegslsegnls lald@eudunguinine)

4. PUTAIUSITURIANS Mo, AsuiAfiew
sl AnnalunsUf IR Toud Wil dule
s2le Wals uazgile ievdevasuwginssuves
wilnewlilulufieniafieatu denrdestufianisi
aafnslamaly ‘L’iwlﬂfgjmﬁwﬁamaqaqﬁﬂ'ﬂumaﬁgﬂ
s waslnuzauddanafinensfng 1wy n1ssnwiite
Tunsuftavindiegiansensn siausoanuide
day aanu asrawdanssulunisliuinisglagans e
TAnauazain 305 uavdasnde ndeueadng
Adeuliugunldusnmsauudu \ielwaenadasiv
AIRYURY Nan. “Uasade Ao 1195311 USNIT AR
wila”

5. mulAsIEs1999ANs Nen.AsUSulATIEss
vospsAnslviaenadesiuan unsaidagiu iy an
Snsridailisndu thmeluladunldlunisvineuli
1nBety WloLfinALAMYDIY favdadiaveenis
¥audilvaenadasiuanmanudueie antuneu
Tun1svieu dieliiAneuasaan samdalunisls
USNS waluanglRenufesAdetsanuUasnsnelu
N13U3MI3INNITAILAIINTOUADUAINNINTFIUATY

M3ty nuszansamlunisindedeans dn1suus
nufurhfidaiau uazadaenainnistausyyvia
WHusguu

6. dudu 9 ldud nen. aastiauddey
i “n¥nensuyed” Gsiiedn “Wunineinsiidndny
flanluosdns” 1wu nsdndenniinaudiduluny
UINTFIU NITRNOUTUNTNIUAIULINITFIUDIANT
nsTunalausenineuszma (ICAO) hazn1sAnu
gevenAsuiAngaveslanunysegndldlunns
UIN139ANIT yimwmimiﬁwmua%qmmL%aﬁuiﬁ
Augdlaulady sasern1Insesianal n1seiianuse
99An3 N13as1ANulUTsla nsasvaeu Wudsnddn
LarAuvinveuNddedIusin uagnsUuYss
nsdInnIsNTRuLarUadliiAnUsyansaiw wazin
svuumaluladansaumenasnsdeansiivuatiowas
fUsgaAnSamanfauinazySulianszuiunissiu
Weenvelaans Anwnazimuiszuuinalulad
asaumMALaENITAeANs AIUGAUNNTRAUITEUY
Passenger Flow Management System LLazajﬂﬁjj'i‘zUU

Self Service Technology ﬁamgsaﬂwu

IR

References

Airports of Thailand Public Company Limited and the Institute of Transportation Chulalongkorn

University. (2017). Project to survey and study the model of airport operation and determine

the types of activities related to airport business in order to determine the guidelines for

the utilization of the state property under the supervision of Airports of Thailand Public

Company Limited. Bangkok: Airports of Thailand Public Company Limited. (in Thai)

. (2017). History of business development and marketing. Bangkok: Airports of
Thailand Public Company Limited. (in Thai)
.(2017). Information of Airports of Thailand public company limited. Bangkok: Airports

of Thailand Public Company Limited. (in Thai)

limited. (in Thai)

Company limited. (in Thai)

. (2021). Strategic roles of AOT. Bangkok: Airports of Thailand Public Company

. (2021). The impact of COVID-19 on AOT. Bangkok: Airports of Thailand Public

AT INeIaedaTuLeLTe

U9 12 atufl 1 Usedudiou unsIAL-uwIgu 2565

atudsnumansuarvuyveaans



__________ . (2017). 2018 Year of commercial activities. Bangkok: Airports of Thailand Public
Company Limited. (in Thai)

Akarasuphaset, C. N. (2007). Creativity & innovation for the potential to compete in the future.
Bangkok: Pluspress. (in Thai)

Damanpour, F. (1987). The adoption of technological, administrative, and ancillary innovations: Impact
of organizational factors. Journal of management, 13(4), 675-688.

Decharin, P. (2004). The new generation of leaders. Bangkok: Bringing typographical characters. (in Thai)

Euajirapongpun, S., Wattanasin, P., Chanchai, A., & Kuprat, P. (2010). Innovation: Meaning, type and
importance of entrepreneurship. Vol. 33, No. 128, October-December 2010, Faculty of
Commerce and Accountancy Journal. Thammasat University. Retrieved from http://www.jba.
tbs.tu.ac.th/files/Jbal128/Article/JBA128Somnuk.pdf. (in Thai)

Freeman, C., & Soete, L. (1997). The economics of industrial innovation. (3" ed.). London: Continum.

Khunphonkaew, C. (2020). Innovation management, a new dimension of management. specialist in
innovation, national productivity institute. Retrieved from https://www.ftpi.or.th/2020/24185.

Lawlormay, B. (2019). 4 key elements of an effective innovation process innovation at work can start with
a great idea, but that idea won’t go anywhere without a process in place. Retrieved from
https://slack.com/intl/en-th/blog/transformation/elements-effective-innovation-process.

Moore Cowan, K., Haralson, L. E., & Weekly, F. (2009). The four key elements of innovation:
Collaboration, ideation, implementation and value creation. Retrieved from https://www.
stlouisfed.org/publications/bridges/summer-2009/the-four-key-elements-of-innovation-collab
oration-ideation-implementation-and-value-creation.

Ministry of Transport. (2018). History from Sa Pathum Racecourse to Don Mueang Airport. Retrieved
from https://www.mot.go.th/about.htm(?id=21. (in Thai)

National Innovation Agency (Public Organization). (2017). History of the national innovation agency
(Organization). Retrieved from http://www.most.go.th/main/th/org/1511- (in Thai)

Office of Personnel Research and Development, Office of the Civil Service Commission. (2017). Thai
bureaucracy in the context of Thailand 4.0. Retrieved from www.ocsc.go.th/download/2560.
(in Thai)

Phakdilao, W. (2011). A study of the characteristics of innovation or¢anizations: A case study of orga
nizations awarded for innovation. Master of Science (Human Resources and Organization
Development) Faculty. (in Thai)

Schumpeter, J. (1934). Creative destruction. Retrieved from https://futureofsourcing.com/joseph-
schumpeter- and-%E2%80%9Ccreative-destruction%E2%80%9D.

Tanja ESCHBERGER. (2018). What are the key elements of innovation management?. Retrieved from
https://mitidinnovation.com/recreation/what-are-the-key-elements-of-innovation-management/

Yates, B. (2019). Innovation management: 4 key elements to unlocking success. Retrieved from

https://medium.com/pollen8/innovation-management-4-key-elements-to-unlocking-success-

40ealc994458.

EAU HERITAGE JOURNAL | Vol. 12 No. 1 January-April 2022
Social Science and Humanity



n1sAaIARINagInsuNnIInetaslulsymdalneglussesNnonsin1siiuysssInsanas
Digital Marketing for Universities in Thailand in the Time of Declining

Population Growth

#5131 JUuAYY, aSe adivh’ way Usivejudln Asauysal’

Suthasinee Roopkaew', Suriya Samibut' and Pratchanit Kongsomboon'
'Aazn15iu AnINedudaLrisuLeLY

'School of Aviation, Eastern Asia University

Received: October 27, 2021

Revised: November 20, 2021

Accepted: November 22, 2021

UNANYD

n1sanasvesUszrnsyilianidugaudnudduniudadasdnioudesas uninerdenatgunsly
Uszimalngudszaudgmmeniaiu snesnislumsduadunsadasdidouiiddgluudunmaasssia
wagdenutiagiiu Ao NMsnanaAdva Famunefls mslddmussaummanisnaaiiunisdoasoaulay] denansi
¥sunuienann Ae vuled dednu uarlusunsuldeuing g nagninisnatelasnins fe nisidiaue
idlemuagmsfoansiiaenndesfunginssuesindnyiuasdatpndBouuiazndy Sauvwuaudosnis
ANuaule wagAuUnTouAuaNg 9 Iitudmsunagns Ae n1sadiununnAudeaNnsaldinsdniiiene
iulusunsaldarusing 4 16 svninerdefesdiivlediinauls finsdeansinudedsaudlauanudondisu
Anwoulnenss Mddesdissuuasaumakaznisieansiiviuads fssuunsdnwarudaondedeyartansi
divawe masidunuianuneguugudeyastauaznisiuilinnuAaiiu nagnsnisaiisdodeuaznisians
mMswasundasivnzaududesdniy

v

ANEIARY: N13RANARYIA, UN1INEFY, N1sdeansesulal, dnsnisiindiuIuUszrINg

Abstract

Declining global population resulted in lower enrolment in higher education institutions.
Many universities in Thailand are experiencing financial difficulties. Therefore, the prominent
measure to promote enrolment in these current socio-economic contexts is digital marketing, that
is the use of marketing mix through online communication, with the popular media such as website,
social media, and applications. The overall marketing strategies include presenting contents and com
munication that align to needs and behaviors of target groups. Strategies focus on smartphone app
lications, interesting website, communication in popular social media platforms, and specific personnel
assigned upon the investment in modern ICT system and cyber security. All operations are based on da

ta-driven with feedbacks, likewise, proper building reputation and change management strategies are essential.
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Keywords: digital marketing, University, online communication, population growth rate.
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Note. From: The Differentiated University Recognizing the Diverse Needs of Today’s Students. By
Ladd, Reynolds, & Selingo, 2014, Retrieved October 17, 2021 from http://cdn.ey.com/
parthenon/pdf/perspectives/4.4.2-The-Differentiated-University-Part-I-1-disclaimer.pdf
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Abstract

The purpose of this study was to study personal factors, integrated marketing communi
cation factor, and decision making to further the study in undergraduate program of private univer
sities in Bangkok Metropolis of high school students. Because strategies, challenges, and techno
logies have been prioritized and played a role and radically changed the way of marketing. This is very
important for educational institutions that are recovering from the crisis. And marketing in today’s
era must provide an experience that is consistent with the needs of the target audience. Therefore,

new strategies in marketing to recruit students Will be able to attract the attention of high school
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students. and affect the decision to study at the bachelor’s degree level. The student realized the

need to modify the marketing strategy. Therefore, he is interested in studying integrated marketing

communication strategies such as advertising, public relations through various media. Publications,

personal media, special events including direct marketing through online channels using social media

today and personal factors related to behavior will affect the decision to enter a bachelor’s degree.

Keywords: Integrated Marketing, Communication Strategies, Personal Factors
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Abstract

Digital and information technologies are fast expanding these days, resulting in new
information and news distribution channels known as digital media. This allows people to get
information from a variety of sources and at a faster rate than traditional media. News can be
imported into digital media by anyone, not only news organizations. The general people can also
help bring stories to digital media. Some of the news published may be fake news and propaganda
created to generate revenue from the sale of goods and advertisements, creating chaos in society
and political propaganda both within the nation and international politics. Thus, people should be
aware of the problem of fake news and must know how to seek the facts by themselves. As well

as the hidden implications of those importers, to make an informed appraisal of the information.

Keywords: Communication, Digital media, Information literacy
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Figure 1 DQ Digital Citizenship Framework
Source: DO Digital Intelligence. (Inthanon, 2020).
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Abstract

This academic paper is a quantitative study to describe the impact of the Coronavirus 2019
(COVID-19) epidemic on Thai households’ debt. The data used in this study is from the Bureau of
Trade and Economic Indices, the Ministry of Commerce, the Office of the National Economic and
Social Development Council, and the Bank of Thailand. The period under study is between the
first quarter of 2020 and the second quarter of 2021. This paper analyzed the quantitative data by
using the least squares regression analysis (Ordinary Least Square; OLS). The results showed that
during the epidemic, from Q1 2020 to Q2 2021, the total household debt rose 5.2% compared to the
pre-COVID-19 period. Thai households at risk of default increased by 2.74% during the pandemic and
the pandemic crisis slowed household loans: loan growth declined 0.79%, compared to pre-COVID
quarterly growth. These combined effects could lead to financial instability and lower consumption,

further delaying recovery from the COVID-19 recession.

Keywords: Household Debt, COVID-19 Pandemic, Thailand
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Introduction

Households increase and reduce saving
and debt based on expected patterns during their
life cycle in order to consume more or finance
necessary expenditures, for example education
of children, real estate investment, purchase of
vehicle, and other similar types of investment.
Those patterns may be disrupted by events that
could not be anticipated, such as economic
crises, political unrest, and any other significant
economic or non-economic disruption. In this
sense, an unforeseen pandemic, such as the
current COVID-19 event, share a resemblance
to a financially disruptive economic shock, in a
similar way of a credit crunch (Newmeyer, Warmath,
O’Connor & Wong, 2021).

Furthermore, past research shows that
the build-up of household debt have magnified
the negative effect of past crises, particularly
by reducing consumption during the downturn
(Green, Rice-Jones, Venables & Wukovits-Votzi,
2021). Therefore, understanding how the COVID-19
impacted household debt levels is fundamental
in order to develop policies to alleviate present
and future financial distress. It is expected that the
spread of the COVID-19 and many of the policy

measures put in place to contain the economic

downturn caused by the pandemic have potentially
increase household debt (Mamatzakis, Ongena,
& Tsionas, 2021). How households have adjusted
their consumption patterns, including the use of
loans to finance purchases, is a question not yet
answered by the literature, as this still a running
event.

Over the past decade Thailand’s av
erage household debt has raised rapidly, a trend
potentially aggravated by the negative economic
impact of the COVID-19 pandemic. This trend is
revealed by the ratio of household debt to GDP
that has increased from 77.7 percent at the be
ginning of 2018 to 90.6 percent at the first quarter
of 2021, with a slight decrease to 89.3 percent in
the second quarter of 2021, as observed in Figure
1. The full effect to the COVID situation is yet to
be fully disclosed, as we still under its influence.
However reports by the Bank of Thailand show
that the high level of household debt may affect
the credit quality of financial institutions and put
pressure on the recovery of the Thai economy in
the year of 2022. In particular, the government
should prepare for measures to slow down new
debt in order to improve the household debt
situation (Bank of Thailand, 20213, b, ¢).
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Figure 1 Quarterly Household Loans to GDP in Thailand, 2018-2021

Note: This fisure presents the percentage of total quarterly household debt to GPD in Thailand. Bank

of Thailand, 2021

In order to disclose the consequences of
the COVID-19 pandemic on the financial stability
of Thai households, particularly regarding the
impact of the increasing debt, we carried on a
series of regression tests focusing on the issue
of debt size, non-performing loans, and banks’
lending growth. In this sense, this paper objective
is to cover an important gap in the literature, as
there are few studies made on the impact of
COVID-19 pandemic on household debt from a
quantitative standpoint, specifically in countries
outside of Western Europe and North America.
The major hypotheses on this paper are that
debt is higher under the pandemic, and there is
an increasing households’ risk of financial default.
However, we also expect that the COVID shock
will lead to a slowdown in banks’ lending rates,

as borrowers reduce consumption of large items

due to uncertainty about the future (Colak &
Oztekin, 2021).

The outcomes presented confirm the
expectations introduced above. While both total
debt and non-performing loans are higher under
the COVID-19 pandemic, the growth speed of
bank loans was reduced, a phenomenon that
could be observed around the world during the
same period and circumstances (Qolak & Oztekin,
2021).

Literature review

Households demand is the main re
ason behind their need for loans. In this regard,
Modigliani and Brumberg (1954) life-cycle model
of consumption smoothing was one of the first
studies that investigated household expenditure
behavior. The model demonstrates that hou
seholds will attempt to smooth consumption
over their lifespan. However, income is uneven
over time, leading to an also uneven saving and
borrowing rates. In the begging of the life cycle
households will have a lower borrowing rate, with

an increasing rate later in the period, and finally,
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a lower rate, sometimes negative, in later years.
Because of this fluctuation, household will feel
compelled to borrow in order to complement
their earnings and smooth income over time.
One great problem household face is that of un
certainty in earnings. If there is a disruption on the
regular cycle of income, saving, and borrowing,
households may face financial distress, which in
turn would affect the economy as a whole (Lim,
2019; Altman, 2021).

The literature dealing with the specific
problem of how COVID-19 is affecting household
debt is not very extensive, as one could expect for
an event that still taking place at the moment we
write this paper. Because of this, studies on the
matter may not have reliable models to capture
the dynamics based on historic or modern debt
market developments. Nevertheless, a collection
of studies relevant to this paper are described
below.

Some of the papers focus on the policies
adopted by governments in order to reduce the
impact of the COVID-19 recession on households’
debt. Franklin et al. (2021) show that there is
no clear evidence that household debt in the
United Kingdom was significantly affected by
the COVID-19 crisis. They argue that government
support to incomes and delay of loan payments
helped to reduce the impact of the current shock.
Nevertheless, some households, particularly of
those in the low income range, have strived
against unemployment and unsecured loans.
They conclude that both COVID-19 and the
measures to mitigate its impact had a positive
effect on households’ consumption. Similarly,
Cahill & Lydon (2021) concluded that the Irish
COVID-19 income support had a beneficial role
in maintaining the debt ratios stable. Mamat

zakis et al. employ (2021) a time-varying para

meter Bayesian model using a sample from 168
countries in order to determine if policymakers are
adequately responding to households’ financial
needs during the COVID-19 crisis by the use of
non-pharmaceutical interventions (NPIs). They
conclude that policymakers are not adapting fast
enough their policies to respond to households’
debt distress.

Madeira (2020) develops an expanded
analysis by adding the 2019-2020 social explosion
crisis in Chile to the COVID-19 shock, and measures
their influence on the Chilean households’ ability
to repay loans. His simulation model shows that
delinquency risk increased as a result of both,
the “Social Explosion” and COVID pandemic. He
concludes that without adequate policy measures,
the pandemic crisis would raise delinquency
from 3.2% to 4.4%. The author adds in Madeira
(2021) that income and expense support was
the most important governmental policy used
to reduce the impact of debt on households. In
another study based on a non-central economy,
Botlikova, Botlik, & Stuchlikova (2021) measure
the impact of the pandemic on both savings and
loans in the Czech Republic. They establish that
households’ savings declined due to the crisis.
Regarding loans, consumer and mortgage loans
reduced their growth, while other loans increased
their growth. They conclude that the demand
of loans is directly correlated to income, and
inversely to interest rates.

Few studies utilize regression models to
determine the impact of the COVID-19 on hou
sehold loans. (;otak & Oztekin (2021) measure
the impact of the pandemic on bank lending
patterns using a world-wide sample from 125
countries. In their model the COVID-19 shock is
represented by a dummy variable, which varies

over time and across countries. Their findings
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reveal that bank loan growth declined globally
as a result of the COVID-19 situation. Additionally,
they demonstrate that the larger the impact of
the pandemic, the larger the fall in bank loans.
Kurowski (2021) conducted a survey in a sample of
1300 people in Poland, and analyzed the answers
using a multinomial logistic regression. This author
emphasizes the importance of preparation and
financial literacy against unexpected decline in
household earnings, concluding that lower debt
management knowledge has a negative impact in
debt situation of households, particularly those

belonging to individuals in the oldest age groups.

Methodology

The population analyzed in the study
includes all Thai households that acquired debt
on the period from January 2013 to June 2021,
subdivided in quarters according to the data ava
ilable on the Bank of Thailand website, statistics
section. The dependent variables in the analysis
are based on both: a) loans to household classified
by purpose, which includes real estate purchase,
vehicle purchase and hire purchase, education
loans, and other personal consumption loans,
of which credit card and personal loans are also
included, and b) gross non-performing loans (NPLs)
outstanding for personal consumption, inclu
ding housing, automobile, credit card, and other
personal loans, as a measure of debt distress.

The data was collected from the
Bureau of Trade and Economic indices Ministry of
Commerce Thailand (Consumer Price Index),
the Office of The National Economic and Social
Development Council (Gross Domestic Product
and private final consumption expenditure), and
the Bank of Thailand (all remaining variables).
The data under analysis range from the first

quarter of 2020 to the second quarter of 2021, re

sulting in a total of 34 observations. Out of these
observations, the time from the first quarter of
2020 to the second quarter of 2021 is considered
to be the COVID-19 affected period, in a total of
six observations.

The methodology employed in this
paper is adapted from that found in Colak &
Oztekin (2021), Abd Samad, Mohd Daud & Mohd
Dali (2020), Abid & Shafiai (2018) and Anderloni,
Bacchiocchi, & Vandone (2012). The first model
is adapted from Abd Samad et al. (2020): HD =
a + Boe )+ YGDPPC )+ DUNF ) + AALR )
+ M(UN )+ T(CON) + Q(CVD ) + € (1)

Where the dependent variable HD is
a proxy for household debt, representing the
log of all loans for personal consumption in
Thailand, including loans for real estate purchase,
loans for vehicle purchase or hire purchase, edu
cation loans, credit card loans, and other personal
loans. Besides that, O is constant term, LDG is the
one-lagged proportion of household debt to GDP,
as measured by the percentage of total household
loans to GDP. GDPPC is GDP per capita in Thailand
for each quarter in the period under study and
serves as a proxy for income. INF is the General
Consumer Price Index (CPI) for the whole country
of Thailand (base year 2019), used as a proxy for
inflation rate, ALR is the Average Lending Rate
of commercial banks, UN is the Unemployment
Rate, and CON is the log of private final consum
ption expenditure, used as a proxy for household
consumption. CVD is a dummy variable which
takes the value of 1 in quarters impacted by the
COVID-19 pandemic, and 0 otherwise. CVD will
be used to determine if there are differences in
household debt in the periods before and after
COVID-19. The € is the error term of the equation.

A second model was developed ha

ving Non-Performing Loans as the independent
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variable, and will be used to determine financial
vulnerability of Thai households to the COVID-19
shock. NPL = O + [B(DGDP ) + Y(GDP )+ O(INF )
+ MALR )+ M(UN )+ T(CON ) + Q(CVD )+ € (2)

Where NPL is the log of Non-Performing
Loans, utilized as a proxy for households’
financial vulnerability, and DGDP is the proportion
of household debt to GDP, and GDP is the log
of the Gross Domestic Product of Thailand, base
year 2002. All other variables follow the pattern
in equation (1). Model (2) is based on Anderloni et
al. (2012) and Abid & Shafiai (2018). Those authors
found that household debt (consumer credit),
falling income, rising household debt, inflation,
high interest rates, and unemployment negatively
impact household financial vulnerability. CVD will
be used to determine if there are differences in
households’ financial distress due to debt caused
by the pandemic.

A third model was based on the study
by Colak & Oztekin (2021). Those authors me
asured how the COVID-19 pandemic is affecting
bank loans. Their aggregated database of 125 cou
ntries was divided for analysis in U.S. and non-U.S.
samples. The outcome of the study shows that
the pandemic lowered loan growth worldwide
and in the United States. These authors employed

a panel fixed effects regression approach to

measure banks loan supply. They utilized a dummy
variable to measure the effects of the pandemic
on bank lending. Model (3) is described below.
GLOAN =0 +[3(GGDP, 1)+ Y(GDPPC )+ O(GVB )
+ NSIZE ) + u(SOLV J+P(CVD )+ € (3)

Where GLOAN is the quarterly growth rate
of total loans, where loans refer to total loans
for personal consumption in Thailand, a proxy for
households borrowing. GGDP is GDP growth rate
and GDPPC is GDP per capita. GVB is government
bond rate, based on a 10-year T-Bill bond yield.
SIZE is the natural logarithm of banks total assets.
SOLV is solvency ratio showing how much of a
bank’s assets are made of liabilities and will be
used as a proxy for banks financial health. CVD
is a dummy variable which takes the value of 1
in quarters impacted by the COVID-19 pandemic
and 0 otherwise, used to indicate the differences
in growth rate on the periods before and during
the pandemic.

Models (1), (2), and (3) will be tested
by applying the Ordinary Least Square (OLS)
method. The OLS is a generalized linear modeling
approach commonly employed to test hypotheses
of differences among single or multiple expla
natory variables, including categorical explanatory

variables, in repeated measures data.
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Table 1

Summary of Variables

Variable Model Type Definition Expected Sign
HD (1) Dependent Natural log of total household debt MNA

LDG (1) Control Lagged proportion of household debt to GDP +
GDPPC (1),(3) Control Natural log of GDP per capita in for each quarter -

INF (1,(2) Control General Consumer Price Index (CPI) -

ALR (1,(2) Control Average lending rate of commercial banks -

UN (1,2) Control Unemployment rate -

CON (1),(2) Control Matural log of private final consumption expenditure +

CvD (1),(2) Control Dummy variable for guarters of COVID-19 pandemic +

NEPL (2) Dependent Natural log of Non-performing Loans NA
DGDP (2) Control Propaortion of household debt to GDP +

GopP (2) Control Natural log of the Gross Domestic Product +
GLOAN (3) Dependent Quarterly growth rate of household loans A,
GGDP (3) Control GDP growth rate from previous quarter +

GVB (3) Control Government bond rate (10-year T-Bill bond vield) -

SIZE (3) Control Natural log of banks total assets +

SOLv (3) Control Solvency ratio (liabilities by assets) +

cvD (3) Control Dummy wvariable for quarters of COVID-19 pandemic -

Findings Most of the results in Table 2 confirm the model

Table 2 displays the results of the Model expectations. Particularly, the variable GDPPC, a
(1). This model is adapted from that found in Abd proxy for income, and ALR, the lending rate, have
Samad et al. (2020). Those authors modeled their an inverse relation with household borrowing, as
equation on the life-cycle approach (Modigliani. predicted by the life-cycle consumption model:
& Brumberg, 1954): households increase their  the higher the income and the lending rate, the
demand for loans when income is below average, in lower the borrowing, and vice-versa.

order to smooth consumption during their lifetime.

Table 2
Determinants of Household Debt in Thailand - Model (1)

Variables Coefficient  t-value Sig.

LDG 0.0292 3.56 0.0017**
GDPPC -0.4638 -4.33 0.0007"*
INF 0.0191 1.26 0.218

ALR -0.1387 -2.34 0.0277%

UN -0.0035 -0.82 0.419

CON 0.4593 3.73 0.0017"*
cvD 0.0520 4.96 0.0007**
Constant 1.5723 2.74 0.0117
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Number of observations = 34

F-value = 100.87

F (sig.) = 0.0000

R-squared = 0.9474

Adj R-squared = 0.9380

Dependent Variable = Household Debt

¥ x* *¥% denote significance at 10%, 5%, and 1%

Regarding the COVID-19 pandemic shock,
the dummy variable CVD reveals a positive
coefficient. When contrasted against the
pre-COVID years, total household debt is higher
by 5.2% under the COVID-19 shock. This result
confirms the fact that the average household debt is
significantly higher in average during the COVID-19
situation compared to the pre-COVID time. For all
pre-pandemic quarters in the period under study,
household debt averaged baht 5,781,074 million
(deflated values), against baht 6,972,898 million
under COVID. When we measure an equal time
length of six quarters pre-COVID (Quarter 3 2018
to Quarter 4 2019), the household loans total
volume still lower, with baht 6,416,916 million in

Table 3

average per quarter. Therefore, total household
debt has a larger weight under the pandemic.

Table 3 presents the results for the Model
(2) multiple regression of the determinants of
household financial vulnerability in Thailand,
including the period under the COVID-19 pandemic.
Household financial vulnerability is determined
by the capability that a household has to recover
from financial instability. Some examples of
financial changes that a household may be subject
to include reduction of income, unemployment,
and increase in expenditures. Typically, debt has
the potential to increase expenditures by loan
payments, or even lead to bankruptcy and loss
of income (Abid & Shafiai, 2018). The disruption
created by a shock like the one caused by the
COVID-19 pandemic would be a major cause of
instability in the flow of income to households,
therefore increasing the potential of financial
distress. Model (2) is based on that found in Abid
& Shafiai (2018) and Anderloni, Bacchiocchi, &
Vandone (2012).

Determinants of Household Financial Vulnerability in Thailand - Model (2)

Variables Coefficient  t-value Sig.
DGDP 0.0154 4.68 0.000%**
GDP 2.1976 5.68 0.000%**
INF 0.0008 0.61 0.552
ALR -0.1765 -3.60 0.002%%*
UN -0.0319 -1.62 0.122
CON 2.9115 3.51 0.0071%"*
cvD 0.0474 3.91 0.002%%%
Constant -8.3367 -4.93 0.000%**
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Number of observations = 34

F-value = 41.11

F (sig.) = 0.0000

R-squared = 0.8501

Adj R-squared = 0.8294

Dependent Variable = Non-Performing Loans (NPL)

¥ x* *** denote significance at 10%, 5%, and 1%

As in Table 2, most of the results in Table
3 confirm the model predictions. Notably, DGDP,
the ratio of household debt to GDP, reveals that
the growing proportion of debt to income is
fundamental in increasing non-performing loans,
therefore increasing pressure on households’
financial stability, thus raising their vulnera
bility. Regarding the CVD dummy variable, it is ap
parent that the vulnerability to debt of Thai hou
seholds is 4.74% higher during the pandemic when
contrasted with the pre-COVID period.

These results confirm the raw data where
the average Non-Performing Loans was baht 67,463
million per quarter (deflated values), considering
the period from the first quarter of 2013 and the
fourth quarter of 2019, and baht 97,828 million
in average from the first quarter of 2020 to the
second quarter of 2021. Comparing equal lengths
of six quarters pre-pandemic, the average NPL

was baht 82,287 million per quarter, still below

Table 4

the average under COVID. These results clearly
disclose the danger of bankruptcy threatening
Thai households, emphasizing the risk of loans
payment default.

Table 4 presents Model (3) outcome, based
on (;otak & Oztekin (2021). The results confirm the
prediction that the COVID-19 pandemic would have
a negative impact on the growth of bank lending.
The CVD variable, a dummy for the COVID plagued
period, shows a negative coefficient of -0.0079,
indicating that bank loans growth was reduced
by 0.79% under the pandemic. This outcome is
lower than the 1.04% worldwide decrease in loans
growth found in (;otak & Oztekin. However it is
larger than that faced by banks in United States,
which had their lending reduced by 0.69%.

These findings demonstrate that the
impact of COVID-19 on bank lending was less
severe in Thailand than in other countries in
average. Nevertheless, the result confirms the
worldwide trend of slowing loans growth. The
analysis of the raw data by quarter show similar
results. Loan growth was 1.59% per quarter in
the period before the COVID shock, and 0.91%
per quarter under COVID. If we consider only
the six quarters before COVID, in order to have
a similar extent of time to compare, the average

loan growth was 1.68% per quarter.

Effect of COVID-19 pandemic on Loans to Households - Model (3)

Variables  Coefficient  t-value Sig.
GGDP 0.0067 5.21 0.000%"*
GDPPC -0.6095 -2.95 0.007%#*
GVB -0.0067 -3.19 0.003%#*
SIZE 23.4250 2.37 0.027**
SOLV 11.1341 2.35 0.028**
cvD -0.0079 -3.11 0.004%x*
Constant -11.43281 -2.47 0.021%*
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Number of observations = 34

F-value = 18.62

F (sig.) = 0.0000

R-squared = 0.8901

Adj R-squared = 0.8423

Dependent Variable = Growth in Household Loans

¥ x* *** denote significance at 10%, 5%, and 1%

Out of the remaining variables, the only
one that stands out is GVB, the government bond
indicator. The negative signal goes in opposite
direction of the results found for the worldwide
sample. However, the United States sample also
shows a negative relation between government
bond return and loan growth (Qolak & Oztekin,
2021). In order to determine the causes of this

discrepancy further research is necessary.

Conclusion

The results of the regression analysis
confirm the general expectations set on this
paper: (@) household debt is higher under COVID-19,
(b) household vulnerability increased after the
begging of the pandemic, but (c) the growth rate
for loans to households decreased. This apparent
contradiction happens because (a) and (b) are a
function of the persistence of past debt growth
(Wood, 2020), while (c) is caused by uncertainty
brought by an economic shock ((;olak & Oztekin,
2021). Furthermore, when we examine (a) and (b),
we must also consider the retraction in Thai GDP
during the pandemic period, event that much
increased the ratio of household debt to GDP.
However, the exactly connection between those

factors require further study.

Discussion
The coefficients for the dummy variable in

the three regression models revealed that during

the period from the first quarter of 2020 to the
second quarter of 2021, the COVID-19 pandemic
period, (1) total household debt is higher by 5.2%,
(2) Thai households vulnerability to loan default
of is 4.74% higher during the pandemic and, in
contrast, (3) the COVID-19 shock caused bank
loans to slowdown, as loan growth was reduced
by 0.79% per quarter, when compared to growth
per quarter before the pandemic event.

The exactly consequences of these three
factors is yet to be fully experienced, as the
pandemic still an ongoing matter. Also, it is clear
that a study on the effectiveness of mitigation
measures launched by Thai policymakers would
be fundamental in a post-COVID analysis of the
pandemic crisis. However, this topic is beyond
the scope of this study.

In general, we can observe that high
household debt and high debt default may lead
to financial instability and reduced consumption,
further aggravating the economic downturn and
potentially leading to recession, which would
further delay the recovery from the COVID-19
economic crisis. Nevertheless, the reduction
in the growth speed of bank loans signals a
possible future improvement in the household
debt to GDP ratio, improving the vulnerability to
debt of Thai households. This information could
help Thai policymakers determine what type of
policy could be used to greater impact in future

similar situations.

Recommendations

The lasting consequences of the three
factors, total debt, debt vulnerability, and bank
loans slowdown, is yet to be fully experienced, as
the pandemic still an ongoing matter. In order to
fully understand the consequences of COVID-19

on household debt a post-pandemic study in ne
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cessary to determine how all the factors described In conclusion, it is clear that a study
above will interact in the near future. Such study ~ on the effectiveness of the current mitigation
should focus on the existence of any persistent measures launched by Thai policymakers would
effect that could affect the economy the coming be fundamental in a post-COVID analysis of the
years, and help to develop government policies pandemic crisis. However, this topic is beyond

to would mitigate any negative outcome. the scope of this study.
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nmeifeadiingusrasditofinuilidounumuareuiuiiavoureseuenssumsuitnuasdadons
muauelusadng fdwmarenansdifiunuvesudtnaanzidoulunaamdnning 18u ie lo uwisszmnelne
Foyatldlunisdnu Ao srenunanisiniuvesuitmasmzidoulunaiavdnning 18 1o lo wiwszindlne
FEWNINNW.A.2560 — 2562 NRuAI0E19311IU 132 UTEN laensinseidayanismanaaun Pearson Corre
lation kAEN1TIATIENNITAANDLLTINY HANTTANYY WUIINTAUALMUITUIITAUMUMIINTTUNTUTENE
NTNANIAUADINTIHANDULNUABFUN TNIUAL NI INANBULNUAINAIUVBIKT 09U dRdIuAMENTIUNTDATY
ABAMYNITUNITUTENIBNTNANAUADENTIHANDULNUADAUNINE WATIBVENANIIUINABSNIINANBULNUAIN
dIUYDIWNBYU AMBULNUNTIUNITUTINTLBNENANNUINABINTINARDUWNURBFUNTNE uiTBNSNan19auy
FOENTIHARDURVILIINAIUVBIE AU UaznuI1 3AUTENOUNIAIVANNIEIUBIANIAIUANINLIAGDLYBINTS
muAY MsUsziiunades uazansaumaLaznsaasinaiesnImanauLnuReAUNING wazesdUszney
funsUszdiuaades AansTUNNIAIUAN WaLANSAUMALALN1SADASINAR S NI HARBULYILINEILYBA
Jfoviu etnsilfuddymeadintisyiu .05

o

ANEIARY: N13AUANNIETURIANS, MANNTNE MAL, AUTURAYEUTDIANENTTUNITUTEN

v

Abstract

The purpose of this research was to examine the effects of the roles and responsibilities of
the board of directors and internal control on firm performance of listed companies on the Market
for Alternative Investment (mai). The sample group used in this study were 132 listed companies in
the mai from all industries excluding the financial industry. The study used secondary data collected

from financial statements, form 56-1 and annual reports issued from 2017 to 2019 using the Set Market
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Analysis and Reporting Tool (SETSMART) on the Internet. The statistics used to analyse the data were
descriptive and multiple regression analysis at a statistically significant level of .05. The study results
revealed that CEO duality negatively affected return on asset (ROA) and return on equity (ROE), while
independent boards similarly had a negative effect on ROA but had a positive effect on ROE, and
conversely, executive committee remuneration had a positive effect on ROA but negatively affected
ROE. Additionally, it was found that the components of internal control comprising control envi
ronment, risk assessment, and information and communication affected ROA whereas the components
of risk assessment, control activities, and information and communication affected ROE. These effects

had a statistically significant level of .05.

Keywords: Internal control, Market for Alternative Investment-MAI, Responsibilities of the Board of

Directors
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X -1.450 0.826 0.410
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Abstract

Agriculture is the main yet insufficient source of income in Chomphu community.
However, with the natural tourist attractions, the economy in the community could be boosted by the

available eco-agriculture resources. This research aimed to develop tourism products from these
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resources and improve the community’s performance in eco-agriculture tourism management.
This research was conducted with community-based research process and emphasized on the par
ticipation and the collaboration with related parties. The research area included tourist attractions in
Chomphu, Noen Maprang district, Phitsanulok. The data collection was in the form of questionnaire,
observation record, and interview. The quantitative data was analyzed using frequency, percentage,
average, and standard deviation, while the content analysis was employed for the qualitative data.
This research resulted in three tourism products, which fulfilled the tourists’ satisfaction. For the
development of tourism management performance, the researchers proposed the marketing plan
and community business model canvas for Chomphu community. “Tieaw Thai Pai Chomphu Tourism

Club,” the community-owned organization, was founded to develop the management performance,

which were corresponded to the concept of community-based tourism.

Keywords: Management, Eco-Agriculture Tourism, Chomphu Community Network
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The Influence of Medical Student Voluntary Service on Employment
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Abstract

The purpose of this paper is (1) to clarify the relationship between medical students’ vo
luntary service and employment competitive advantage (2) to investigate how professional volunteer
services for medical students have a significant impact on employment competitiveness, and to clarify
the critical role of volunteer services for medical students in enhancing their competitive advantage
in employment (3) to improve the current state of professional volunteer services for Chinese me
dical students, to solve problems in the service process, and to effectively enhance the competitive
advantage of employment. This study used quantitative research with the help of a questionnaire, to
investigate the medical college graduates in Shandong province. To collect data sampling approach
from 538 people. In the study, the independent variable selects four factors to investigate their
relationship with job competitiveness: social responsibility, professional knowledge and skill level,

problem-solving ability, and frustration tolerance.

Keywords: Medical students, Voluntary service, Employment competitive advantage
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Introduction

The fundamental task of education in
Chinais to “build morality and cultivate people.”
“Cultivating People” is the person who cul
tivates “all-round development, sustainable deve
lopment, and harmonious development” (Gu
ohong, Weihua, & Chao, 2018). Students in co
llege have a high level of independence, pro
fessionalism, and professional knowledge and
skills. Voluntary services that organically combine
service with learning, dedication, and development
can effectively transform professional knowledge
and skills learned into the ability to serve society
and the masses for college students. Promote
learning, promote professional learning through
volunteer service, improve the moral level, sense
of responsibility, service awareness, and psy
chological quality exercise comprehensive
capabilities such as teamwork communication
and expression expansion and innovation pro
blem solving, etc (Huagin, 2018). Medical students
are a distinct subset of college students. This pe
culiarity is primarily.

Talents will be the driving force behind the
country’s core competitiveness in the future. With
China’s economic development, it is necessary to
pay attention to the combination of knowledge
and ability theory and practice in talent culti

vation and cultivate application-oriented talents

(Ruiyang, 2015). “Insist on focusing on ability
optimizing knowledge structure enriching social
practice strengthening ability training, focusing
on improving students’ learning ability practical
ability innovation ability and promoting College
students take the initiative to adapt to society,”
stated the Outline of the National Medium and
Long-Term Education Reform and Development
Plan in 2010. Minister of Education Yuan Guiren
stated unequivocally in 2013 at the National Edu
cation Work Conference: “To improve the
relevance and effectiveness of moral education, we
must strengthen the practice of educating people
and increase college students’ participation in
public welfare activities and volunteer services.
Encourage the holistic development of students’

moral, intellectual, and physical beauty.”

Research Objectives

1. To clarify the relationship between
medical students’ voluntary service and empl
oyment competitive advantage.

2. To examine how professional volunteer
services for medical students have a significant
impact on employment competitiveness, and
clarify the important role of voluntary services for
medical students in enhancing their competitive

advantage in employment.

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022

Social Science and Humanity



3. To improve the current status of
professional volunteer services for Chinese me
dical students, solve the problems in the service
process, and effectively enhance the competitive

advantage of employment.

Literature Review

In the past ten years, with the holding of
large-scale events and expositions such as the
Beijing Olympic Games, Shanghai World Expo,
and Guangzhou Asian Games, the special needs
of professionalism, service, and time have gra
dually made student volunteers the main force
of the volunteer team. The volunteer work in
colleges and universities has made great pro
gress. In the process of serving society, volunteers
actively respond to social needs and expand new
service areas. Among them, professional volu
nteers not only shared the tasks of full-time
staff but also compensated for the lack of gover
nment and market functions to a certain extent.
It can be seen from the literature research that
the Voluntary service of medical students abroad
has received the attention and attention of the
government, universities, and hospitals, and has
different promotion measures in education, system
construction, and social access. Wei Xiaofei
and Chen Xuan mentioned in “Canada Hospital
Volunteers and the enlightenment to China’s Me
dical Care Work” that many Canadian universities
require that students enrolled must be engaged in
volunteer work for a specified number of hours in
hospitals or pension institutions, and attach great
importance to volunteer Rights and training for
them, some volunteers also need to have a job
certificate. Since 1998, various local governments
in Japan have formulated regulations to promote
and promote citizen activities (or non-profit

public welfare activities), providing legal support

for volunteers and volunteer services.

Dan (2014) believes that “volunteer
service for college students is a college student
with a certain cultural level and ideological
awareness, who loves public welfare and social
services. Using his spare time and combining
his professional knowledge and skills, he volu
ntarily chooses to participate in volunteer service
activities to promote All-round development itself
and provide services to society Ruiyang (2015)
believes that volunteering for college students
is under the guidance of ethical standards, and
uses the knowledge and skills they have to sel
flessly provide assistance to those in need and
encourages them to grow from” small “I am a
big self” to consolidate and improve the service
activities of professional ability development
Xingyan (2015) believes that college student
volunteer service refers to college students with
certain ideological consciousness and enthusiasm
for public welfare. When they are studying, they
use their professional knowledge and skills to
volunteer to provide free services to others and
society, and they can exercise their ability and
improve themselves

According to literature research, the
following problems still exist in the Voluntary
service of domestic hospitals: Guan and Wang
(2017) and others’ survey and analysis of the status
of volunteer services in the top three hospitals
as an example: Although 97.1% of the surveyed
hospitals have launched Voluntary service projects,
most of them It is still in its infancy. “The lack of
protection of volunteers ‘rights and interests”,
“insufficient funds”, “volunteers’ mobility”, and
“unclear legal responsibilities involved in volunteer
services” have become the main difficulties for
hospital volunteer service activities. Gao (2013)

and others pointed out that “conflict between
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service time and personal life and work” and “
understanding and disagreement of service targets”
are also difficulties often encountered by medical
volunteers in the service process. After sorting
out the existing literature, we find that there are
many studies on volunteer service in China, but
the focus is on volunteers, that is, there are not
many articles that specifically study the impact
of volunteer services on volunteers. Especially
for the group of medical students in the group
of college students, there are very few. Most
of the existing research emphasizes the moral
education function of volunteer service, taking
volunteer service as the carrier of ideological and
political education in colleges and universities,
and emphasizing its role in improving the moral
education quality of college students. Another
part of the research has noted the important
role of volunteering in improving volunteers’
personal abilities, healthy personality formation,
and professional quality, but research is still lac
king, and most of them stay at the general level
and lack in-depth discussions. The research on
the relationship between volunteer services and
college students ’employment is also lackins.
Although most scholars affirmed the positive
impact of volunteer services on college students’
employment, they focused more on how to use
volunteer services to enhance the competitive
advantages of college students ’employment
and employment Few studies have mentioned
how volunteering affects volunteers ’competitive
advantage in employment, mostly suggesting
strategies, and lacking process and path research.

The research on employment competitive
advantage is very rich, and most of them focus

on the discussion of connotation, concept, and

structure. Looking at the domestic research on
the competitive advantages of employment, the
author found that most domestic scholars rely
on the group of college students to carry out dis
cussions, which also shows that the employability
of college students has received attention from
the academic community. The lack of a strong
competitive advantage in employment for college
students is one of the important reasons for the
difficulty in employment. Many scholars have
discussed the strategies to solve the difficulty in
employment for college students by improving
their competitive advantage in employment.

In summary, there are three outstanding
problems in the previous research: one is that the
research is more on the macro level and less on
the micro-level; the second is that the research
is mostly on the theoretical level, mostly on
the experience summary, and is more focused
on Policy-oriented, very few studies have dis
tinguished the structure of employment co
mpetitive advantage and made specific explo
rations. Third, the research group is too broad and
not targeted, especially for medical students, a
special group of research is extremely lacking.
This study takes medical students as the main
research body scientifically divides the structure of
employment competitive advantage, and adopts
qualitative and quantitative research methods
to conduct in-depth discussions on volunteer
service experience from four aspects of ideological
and moral qualities, professional literacy, work
skills, and psychological qualities. The influence
of medical students’ competitive advantage in
employment complements and deepens the

previous research results.
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Research Conceptual Framework

Independent variable

Medical students volunteer service
- Social responsibility
- Professional Knowledge skill

- Problem-solving

- Frustration tolerance

Figure 1 Research Conceptual Framework

Research Hypothesis

H: The stronger the sense of social
responsibility of the medical student in voluntary
service, the stronger their competitive advantage
in employment.

H,: The higher the level of professional
knowledge and skills of a medical student in
voluntary service, the stronger their competitive
advantage in employment.

H.: The stronger the ability of me
dical students to solve problems in the medical
student in voluntary service, the stronger their empl
oyment competitive advantage.

H,: The stronger the frustration tolerance
of medical students in, the medical student in
voluntary service, the stronger their competitive

advantage in employment.

Research Methodology

This study uses the method of quanti
tative research, with the help of a questionnaire,
to investigate the medical college graduates in
Shandong Province.

Population The research object is students
within three years (2017-2019) of medical schools
in Shandong Province, with a total number of
183,200 (Shan, 2019).

=

Dependent variable

Employment

competitive advantage

54338 E §7758
(I iy T |

Figure 2 Shandong Medical College Graduates

in the past three years

Due to the large population (according
to the graduate data provided by the Shandong
University Student Employment Guidance Center,
there were 183,200 medical graduates in 2017-
2019, this study uses the Yamane formula to
calculate the sample size.

This study takes students within three
years of graduation from a medical school in
Shandong Province as a sample, using the 5%
sample size formula of Yamane error and 95%
reliability coefficient (Yamane, 1967) for cal
culation. In order to gain a broader and deeper
understanding of the status of medical students’
volunteer service and its impact on enhancing
employment competitiveness, this study selected
600 students within five years of graduation from
five medical colleges in Shandong Province as the
survey object. A total of 600 questionnaires were
distributed through the questionnaire network
platform. Among them, Shandong University of
Traditional Chinese Medicine, Weifang Medical
College, Zibo Vocational College, and Shandong
Medical College all issued 100 questionnaires,
and Weifang Nursing Vocational College issued

200 questionnaires. 538 valid questionnaires
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were recovered, with an effective recovery rate
of 89.7%.

Reliability refers to the consistency or
stability of the measurement results. The most

commonly used reliability estimation method

Table 1
Reliability statistics

is the alpha coefficient developed by Cronbach
(1951), and the reliability of the questionnaire
is measured by the size of Cronbach’s Alpha

coefficient.

Cronbach’s Alpha

Cronbach’s Alpha

Number of items

Based on standardized items

.857

.862 15

Volunteer service is a practical way for
college students to put theoretical knowledge
into service practice and enhance their personal
competitive advantage in practice. How to cultivate
and enhance the necessary qualities of college
students in voluntary service and promote the
development of competitive advantage in em
ployment is a question worth exploring. The
refore, it is of great significance to study the
relevance of college students ‘voluntary service and
employment competitive advantage, pay at
tention to the substantial effect of volunteer
service on college students’ employment compe
titive advantage, and promote college students to
exert their “learning” traits. Especially for medical
students, their future work requires them to have
higher abilities and qualities, and this is precisely
what can be greatly exercised and promoted in
professional volunteer services.

The number of hospitals and colleges in
Shandong Province and the number of students
are among the highest in the country. In recent
years, the Education Department of Shandong
Province has always adhered to the educational
philosophy of “taking virtue as the basis of lea

rning” and insisting on building high-level

applied medical colleges. The goal is to advocate “
five-entry” (entering classrooms, entering libraries,
entering experimental training rooms, entering
stadiums, and entering society). Among them,
“to enter the society” is based on the volunteer
service of medical students as an activity carrier
to build a platform for students’ self-education
and self-growth, which encourages students
to broaden their horizons in practice, correct
professional values, enhance professional skills,
sharpen hardships, and exercise comprehensive
capabilities. Efforts to become high-quality skilled
and applied talents. Shandong, as the hometown
of Confucius and the birthplace of Confucian
culture, is known as the “land of etiquette”.
The spirit of mutual help and solidarity has also
laid a good social foundation for the extensive
development of volunteer services. Therefore,
this study selected students from medical
colleges in Shandong Province as the research
object, and conducts a questionnaire survey
through questionnaire star, the largest academic
survey platform in China, to test the theoretical
model and research hypothesis of the relationship
between medical students ‘voluntary service and

employment competitive advantage.

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022

Social Science and Humanity



Research Results
Hypothesis test and Inferential test results

Hypothesis 1: The stronger the sense

Table 2

of social responsibility of medical students in
voluntary services, the stronger the competitive

employment advantage.

Correlation analysis of medical students’ social responsibility and competitive advantage in em

ployment in voluntary service

Sense of responsibility Participation frequency

Pearson correlation
Significance(bilateral)

N

Sense of responsibility

Pearson correlation
Significance(bilateral)

N

Participation frequency

1 0.244 **
0.000
538 538
0244 ** 1
0.000
538 538

**_Significantly correlated at .01 level (both sides).

It can be seen from Table 2 that the corre
lation coefficient between responsibility awareness
and participation frequency is 0.244> 0, and the
p-value of the correlation coefficient significance
test = 0.000 <0.05, indicating that both respon
sibility awareness and participation frequency show
a significant positive correlation. This shows that
the stronger the sense of responsibility and the
higher the frequency of participation of medical
students in voluntary services, the stronger their
sense of social responsibility, which is consistent
with the research conclusions of Hamilton and

Fenzel (1988) There is a one-to-one correspo
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ndence between the sense of social responsi
bility in volunteer service and the sense of respo
nsibility in competitive employment advantage.
Therefore, in volunteer service, the stronger the
sense of social responsibility of medical students,
the stronger the competitive advantage in the
employment of medical students. The analysis
is consistent.

Hypothesis 2: The higher the level of
professional knowledge and skills of medical
students in volunteer services, the stronger the

competitive employment advantage.




Table 3

Correlation analysis of professional knowledge and skills of medical students in volunteer service

and employment competitive advantage

Frequency of appli professional results
cation of professional

knowledge and skills

Frequency of application of Pearson correlation
rofessional knowledge and - .
P ills E Significance(bilateral)

N

Pearson correlation

fessional lt
professionat resutts Significance(bilateral)

N

1 0.120 *
0.018
538 538
0.120 * 1
0.018
538 538

*. Significantly correlated at the 0.05 level (both sides).

From the correlation coefficient table in
Table 3, we can see that in volunteer service, the
correlation coefficient between the frequency of
professional knowledge skills and professional
performance is 0.120 > 0, and the p-value of the
correlation coefficient significance test = 0.018
< 0.05, indicating professional knowledge There
is a significant positive correlation between skill
application frequency and professional per

formance. That is to say, in volunteer services,

Table 4

the higher the frequency of application of pro
fessional knowledge and skills of medical students,
the better the professional performance, and
the higher the level of professional knowledge
and skills, the more significant the impact on the
competitive advantage of employment.
Hypothesis 3: The stronger the ability
of medical students to solve problems in volu
nteer services, the stronger the competitive em

ployment advantage.

Correlation analysis between medical students’ ability to solve problems in voluntary service and

their competitive advantage in employment

Service experience Communication skills

Pearson correlation
Service experience Significance(bilateral)

N

Pearson correlation
Communication skills Significance(bilateral)

N

1 0.265 **
0.000
538 538
0.265 ** 1
0.000
538 538

**_Significantly correlated at .01 level (both sides).

EAU HERITAGE JOURNAL Vol. 12 No. 1 January-April 2022

Social Science and Humanity



It can be seen from Table 4 that involu
ntary service, the correlation coefficient between
service experience and communication ability is
0.265> 0, and the p-value of the correlation co
efficient significance test = 0.000 <0.05, indicating
that both service experience and communication
ability are presented Significant positive corre

lation. That is to say, in volunteer service, the

Table 5

more medical students’ service experience, the
better their communication ability, the stronger
their problem-solving ability, and the test results
support the analysis of research hypothesis 3.
Hypothesis 4: The stronger the frustr
ation tolerance of medical students in volunteer
service, the stronger the competitive emplo

yment advantage.

Correlation analysis between medical students’ ability to withstand setbacks and competitive

advantage in employment in volunteer service

Frustration frequency

Coping with mentality

Pearson correlation
Significance (bilateral)

N

Frustration frequency

Pearson correlation
Significance (bilateral)

N

Coping with mentality

1 126 %
.014
538 538
126 % 1
.014
538 538

*. Significantly correlated at the 0.05 level (both sides).

It can be seen from Table 5 that involu
ntary service, the correlation coefficient between
frustration frequency and coping mentality is
0.126> 0, and the p-value of the correlation coe
fficient significance test = 0.014 <0.05, indicating
that frustration frequency and coping mentality
are two The authors showed a significant positive
correlation. In other words, the higher the frustr
ation frequency of medical students in volunteer
service, the better the coping mentality and the
higher their frustration tolerance, which verified

the analysis conclusion of research hypothesis 4.

Discussions and Conclusions

Volunteer service is an important form for
medical students to enter society and serve so
ciety. It is the process of adhering to the volunteer

spirit, using their professional knowledge and skills

to provide professional services for the society,
and objectively providing a service Task-oriented,
the opportunity to optimize knowledge, enhance
skills, and improve the way of doing things has
created a real situation for the development
of medical students’ competitive advantage in
employment. This process can better cultivate
the moral quality and social responsibility of
medical students, promote medical students
to improve professional learning and profe
ssional skills, and promote their ability to commu
nicate, social adaptation, teamwork, thinking and
problem-solving, and withstand setbacks. From
the above survey data and related analysis, we
can see that Voluntary service has a more signi
ficant role in promoting the personal develo
pment of medical students in terms of professional

knowledge, self-positioning, improving practical
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ability, problem-solving ability, communication,
and expression ability, psychological growth, etc.
It mainly includes the following points: First, it
is conducive to improving the ideological qual
ities of medical students such as values, social
responsibility, and the spiritual realm; Second, it is
conducive to improving the degree of understan
ding and mastering of professional knowledge and
professional skills for medical students; Third, it
is helpful to cultivate Medical students ‘practical
ability, adaptability, social ability, communicative
ability, comprehensive knowledge application
ability, problem-solving ability, and other specific
work abilities; Fourth, promote medical students’
psychological erowth in all aspects of psychological
needs, self-awareness, and psychological endu
rance. The specific impact of Voluntary service
on the self-development and growth of medical
students will vary from person to person, but
their basic effects are consistent.

This research is based on the analysis of
the overall correlation between medical students
‘voluntary service and employment compet
itive advantage. Taking medical students in Sha
ndong Province as the research object, a questio
nnaire survey was conducted on the association
between medical students’ voluntary service and
employment competitive advantage. Through the
processing and analysis of the data, the following
conclusions are drawn:

Conclusion 1: Medical students ’sense
of responsibility in volunteer service and the
correlation coefficient of participation frequency
P-value of significance test = 0.000 <0.05, which
is significantly related, that is, medical students
include responsibility awareness and social
responsibility in the frequency of volunteer se
rvice The stronger it is, the greater its competitive

advantage in employment.

Conclusion 2: The correlation coefficient
of the significance test of medical students
"professional performance in volunteer se
rvice and the frequency of application of profe
ssional knowledge is 0.018 <0.05, which is signi
ficantly related, that is, medical students include
professional knowledge application frequency and
professional in volunteer service The higher the
level of professional knowledge and skills, the
greater the competitive advantage in employment.

Conclusion 3: The correlation coefficient
of the significance test of the correlation coe
fficient between the service experience of med
ical students in volunteer service and communic
ation ability = 0.000 <0.05, which is significantly
related, that is, the medical students include
service experience and communication ability in
volunteer service to solve problems The stronger
the ability, the greater its competitive advantage
in employment.

Conclusion 4: Medical students frustration
frequency in volunteer service and the correl
ation coefficient of coping mentality significance
test P-value = 0.014 < 0.05, showing a significant
correlation, that is, medical students include fru
stration frequency in volunteer service and coping
with the frustration of mentality The stronger the
power, the greater the competitive advantage in

employment.

Recommendations

1. The link between medical students’
voluntary work and their career competitive
advantage, must be used in the study to promote
maximum employment competitively advantage
in the study; on the other hand, combined with
the development needs of society, communities,
and universities, let medical students be creative

Carry out service work, effectively solve medical
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and health-related problems, and train applied
medical students (Guozhong, 2015). Therefore,
combining the development of medical students
‘Voluntary service in China and the positive
impact of medical students’ Voluntary service on
social responsibility, professional knowledge and
skill level, problem-solving ability, and frustration
tolerance, give full play to the main role of medical
students and promote their active participation
in Volunteer service practice is committed to
solving the problems of low social responsibility,
low professional knowledge and skills, insufficient
problem-solving ability, and low frustration to
lerance of medical students in volunteer service,
and continuously improve their competitive
advantage in employment

2. To examine how professional volunteer
services for medical students have a significant
impact on employment competitiveness and

clarify the important role of voluntary services

4

for medical students in enhancing their compe
titive advantage in employment, Therefore, it is
necessary to continuously strengthen the four-way
linkage between the government, society, schools,
and students, closely link the four aspects of
social responsibility, professional knowledge and
skill level, problem-solving ability, and frustration
tolerance, (Linjie, 2014; Pengfei, 2015).

3. To improve the current status of pr
ofessional volunteer services for Chinese medical
students, solve the problems in the service pr
ocess and effectively enhance the competitive
advantage of employment. The Association of
the whole society to medical students’ volunteer
service and employment competitive advantage.
Recognize and build a volunteer service platform
for medical students to promote the contin
uous improvement of employment competitive

advantage. (Pengfei, 2015).
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Influence of Artistic Work Prices on Professional Painters’ Creativity:
Case Study of Modern Chinese Flower-and-Bird Painting in Shan Dong
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Abstract

With the increase of personal income and the improvement of qualities of various objects,
people’s pursuit of spiritual enjoyment also naturally arises, and the demand for artistic work that
can meet this pursuit has also increased. How the art market operates and how to set the price of
artistic work is not only the focus of the art market participants, especially investors, but also the focus
of researchers; The purpose of this article is to study the decision of setting the price of work of art
from two dimensions which are intrinsic value of art and the macroeconomic factors. This study uses
economic theory to analyze the nature and operation of the artwork market, and uses econometrics
to analyze and discuss the characteristics of the art pricing method. The author collected 406 valid
questionnaires, and through correlation analysis, regression analysis, and variance analysis, verified that
the intrinsic value attributes and macroeconomic factors of the value of artworks have a significant
influence on the creation of professional artists’ artworks. In particular, the four variables of art value,
cultural value, GDP per capita, and inflation rate have the most significant impact on the creation of
professional artists’ artworks. The second is aesthetic value, money supply, exchange rate, and the

correlation coefficient between interest rate and purchasing behavior is negative.

Keywords: Artistic Work Price, Professional Painter, Creativity, Chinese Flower-and-Bird Painting
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Introduction

The 1980s was the golden period for the
development of capitalism. In 1980, Japan’s total
economic volume jumped to the second place in
the world, which drove the prices of artwork in the
international auction market to rise sharply. From
1987 to 1990 alone, Japan imported $ 13.8 billion
in art, accounting for 30% of the world’s artwork
market (Anderson, 1974). In 1987, Van Gogh’s
“Sunflower” sold for 2,475 pounds, which hit a
sky-high price at that time. By 1990, Van Gogh’s
“Intermittent Doctor” sold for £ 2,475, and no
one could surpass it for fourteen years. In 2011,
the royal family of Qatar purchased Cezanne’s
“Player Players” for $ 250 million, setting a world
record price for a single piece of artwork (Higgs,
2012).

Since the reform and opening up, China’s
economic development has achieved worl
d-renowned achievements. In 2010, China’s GDP
reached 5.8786 trillion US dollars, surpassing
Japan to become “the world’s second” in one
fell swoop (Kwon, Lee, Lee, & Song, 2011). The

impact of the Chinese economy on the world

economy is significant, and of course it will also
have an impact on world artwork prices. According
to the “2011 Global Artwork Market Development
Report” released by Artwork prices, the autho
ritative website of the world art market, in 2011,
China’s share in the global art market topped
the list. The impact of the Chinese economy on
the world economy is significant, and of course it
will also have an impact on world artwork prices.

In China, we have a certain understan
ding and understanding of the history, culture
and art style of our country. The art of Chinese
bird painting has a long history and has a long
history. After thousands of years of continuous
enrichment, innovation and development, we
constantly Improvement, with distinctive ethnic
style and colorful forms, has formed a unique
Chinese language of painting language system,
which has important status and influence in
the art of the East and the world (Lansheng, &
Shengwu. 2003). This has become a preference

of our consumers.
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Objective of this study

1. To study the influence of artistic work
prices on the creativity of professional painters.

2. To analyze the relationship between
artistic work prices and the creativity of profe
ssional painters.

3. To discover the artwork prices play
a decisive role in the creativity of professional

painters.

Literature review

The development of the artwork
market declines with the economic recession,
the depression reaches its highest point, then the
economy begins to recover, personal disposable
income increases, investment in the art market
increases, and the art market realizes itself after the
economy reaches the highest greatest prosperity.
Macroeconomic factors are synergistic indicators
of macroeconomic cycle changes. Macroeconomic
cyclical fluctuations must be accompanied by
changes in macroeconomic factors such as per
capita GDP, inflation, money supply, interest
rates, and exchange rates. When macroeconomic
factors work together on the art market, the
Chinese painting market is mainly affected by the
combined effects of the money supply, interest
rates and inflation (Xiaomin. 2014). In the long
run, the effects of various economic factors on
the market price of art are obvious, especially
the effects of the money supply, GDP per capita
and inflation rate. In the short term, the effect of
various economic factors on the price of the art
market is far less than the effect of the long-term
price of the art market.

Artistic work is a complex of various value

dimensions, which has become the consensus of

the academic community and the industry. The
intrinsic value attribute of works of art is also an
important factor that affects the price of artistic
works. This article mainly describes the aesthetic
value, historical value, and cultural value of works
of art. Artworks can bring people a sense of visual
pleasure, make people feel beautiful and beau
tiful, and thus produce a sense of happiness and
bring a good mood. Artworks not only became
an important part of people’s knowledge and
entertainment life at the time, but also provided
an important key for today’s people to interpret
history. Therefore, artworks have extremely
precious historical value and cannot be measured
by price. Civilization has long been culture, and
culture breeds art. The art of a region is infl
uenced by nature, humanities and traditions and
has its own system. From the perspective of inheri
ting culture, art is the closest form of carrier to
cultural development.

The price of artistic work is affected by
the macroeconomics and intrinsic value attr
ibutes. This paper analyzes these two influencing
factors, and the conclusions drawn have signif
icant significance. Of course, the price of artworks
also directly affects the creative ability of pr
ofessional painters. As the price of artworks rise
s, the income of professional painters will increase
and the passion for creation will also increase. As
the soul engineer of human beings, artists have
deepened their image thinking in many iterations
and art also needs to strive for excellence in a
lot of practice. A true artist should regard art as
life, and should love it with all his hard work and
all true feelings, in order to be brave in pionee
ring, obtain unique knowledge, and then create

characteristic and true works.
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Conceptual Framework

Independent Variables

The intrinsic value attributes affecting the
artistic work prices
Aesthetic value
Historical value

Cultural value

The macroscopic factors affecting the
artistic work prices
Real GDP per capita
Money Supply (M2)
Inflation

Interest Rate

Exchange Rate

Hypothesis of this research:

H1: The relationship between the intrinsic
value attribute of artwork prices and the creative
ability of professional painters.

Hla: There is a positive correlation
between the aesthetic value of artistic work prices
and the creativity of professional painters.

H1b: The historical value of the prices
of artistic work has a significant impact on the
creativity of professional painters.

Hlc: The cultural value of the prices of
artistic work has a significant positive correlation
with the creativity of professional painters.

H2: The macroeconomic factors that
affect the prices of artistic work have an important
influence on the creativity of professional painters

H2a: The growth of Real GDP per capita
has a significant influence on professional pain
ters’ creativity.

H2b: Money supply has a significant infl

uence professional painters’ creativity.

Dependent Variables

H1

Professional painters’

creativity
H2

H2c: There is a positive correlation between
inflation and professional painters’ creativity.
H2d: The interest rate is negatively

correlated with professional painters’ creativity.

Methodology

Population and Sample

There are more than a dozen famous art
academies in Shandong. On average, there are
100 specially hired professional painters in each
gallery, so there are more than 5066 professional
painters. This is a very large base, which cannot be
studied extensively. The population of this study
is the professional painters of Shandong painting
academy, among which there are 86 professional
painters in Shandong painting academy, 138 in Qilu
painting academy, 150 in Jining painting academy
and more than 500 in Weifang painting academy.

Based on the above reasons, this study
selected professional painters of Chinese painting

in Shandong Province, as an important group of
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artists in China, very representative. Investigate
the creative ability of professional painters in
the form of questionnaires; this is a powerful
academic survey platform in China that can test
theoretical models and research hypotheses on

the relationship between art prices.

Research Tools

Through the design of scientific and
reasonable questionnaires, the valid data can
be obtained. Variance analysis was carried out
on the differences of individual attributes and
research variables. Through the questionnaire star
network platform, a total of 463 questionnaires
were distributed, and 406 valid questionnaires
were returned, with an effective response rate
of 88%. These recovered valid questionnaires
provide a data basis for verifying theoretical

hypotheses. The Cronbach’s coefficients of the

questionnaire in this study are all greater than
0.8. That is, the scale has good reliability. Bartlett
was rejected the null hypothesis of the sphe
rical test indicates that the validity of the scale
is good. the questionnaire used in this article has
good reliability and validity, and it is an effective
available measurement tool, suitable for measu

ring the research in this article.

Statistical Analysis

The statistical software SPSS was used
to test the descriptive statistics, reliability and
validity of the questionnaire. Variance analysis
was carried out on the differences of individual

attributes and research variables.

Result

Descriptive analysis

Table 1
Gender
Attributes
Variable Classifications Frequency Percentage
(%)

Gender Male 384 93.9%

Female 25 6.1%

Total 406 100%

[t can be seen from Table 1 that the
gender of the respondents in this survey is main

ly men, accounting for 93.9% and women 6.1%.
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Therefore, there are far more male professional

painters than women.




Table 2

Age
Attributes
Variable Classifications Frequency Percentage
(%)

Age 25—34 14 3.4%

35—44 169 41.3%

45—54 160 39.1%

55—64 56 13.7%

65 or more 10 2.4%

Total 406 100%

It can be seen from Table 2 that the age of
the respondents in this survey is mainly between
35-44 years old, accounting for 41.3%, followed
by 45-54 years old, accounting for 39.1%. It can

on young and middle-aged people. Professional
painters at this stage are easy to accept new things
and keep up with the trend of the times, and

the works they create are also easily accepted

be seen that professional painters mainly focus by people.
Table 3
Marital status
Attributes
Variable Classifications Frequency Percentage
(%)
Marital status Unmarried 98 24.1%
Married 308 75.9%
406 100%

Total

From Table 3 the marital status of the

respondents in this survey is mainly married,

accounting for 75.9%, followed by unmarried,

accounting for 24.1%.
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Table 4

Education
Attributes
Variable Classifications Frequency Percentage

(%)
Education Specialist 57 13.9%
Undergraduate 151 36.9%
Master's degree 189 46.2%

PhD and above 12 2.9%

Total 406 100%

It can be seen from Table 4 that the
educational background of the respondents in
this survey is mainly concentrated on masters,

accounting for 46.2%, followed by undergraduates,

Table 5

Annual income

accounting for 36.9%. This shows that the pro
fessional quality of professional painting generally
improves, which is conducive to improving the

quality of works.

Attributes
Variable Classifications Frequency Percentage
(%)
Annual income Less than 30,000 CNY 6 1.5%
30,000—80,000 CNY 29 7.1%
80,001—120,000 CNY 103 25.2%
120,001—200,000 CNY 237 57.9%
More than 200,000 CNY 34 8.3%
Total 406 100%

It can be seen from Table 5 that the
annual income of the respondents in this survey
is mainly concentrated at 120,001 to 200,000
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to 120,000 CNY, accounting for 25.2%.




Table 6

Professional painter working time

Attributes
Variable Classifications Frequency Percentage
(%)
Working Time 3 years and below 54 13.2%
4 years—5 years 59 14.4%
6 years—7 years 78 19.1%
8 years—9 years 208 50.9%
10 years and above 10 2.0%
Total 406 100%

It can be seen from Table 6 that the
respondents of this survey mainly concentrated
on 8-9 years, accounting for 50.9%, followed by
6-7 years, accounting for 19.1%. Because this
professional group of professional painters is
relatively special, few can stick to it, and the one
who can persist for a lifetime is the persistence

of this profession, which can be called a painter.

Table 7

Related analysis results

Related Analysis

Correlation analysis is used to test whether
the variables in the model have a mutual infl
uence relationship, and to initially determine
the rationality of the theoretical model. After
using Pearson correlation analysis to analyze the
correlation of each variable in the model, the

analysis results are shown in the following table:

Variables 1 2 3 4 5 6 7 8 9
Aesthetic 1
Value
Historical 0.399** 1
Value
Cultural Value  0.352** 0.453** 1
Real GDP per 0.064 0.034 0.079 1
Capita
Interest Rate -0.092 -0.077 -0.074 -0.052 1
Inflate 0.243** 0.219%* 0.144** 0.164** 0.150** 1
Money Supply 0.095 0.105* 0.131** 0.217** 0.128** 0.241** 1
(M2)
Exchange Rate 0.114* 0.143** 0.039 0.176** 0.200** 0.320** 0.279** 1
Creativity 0.475%* 0.404%* 0.479%** 0.262** 0.279%** 0.439%** 0.462%* 0.283** 1
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From the correlation analysis results in
Table 7, the correlation coefficients of aesthetic
value, historical value, cultural value, GDP per
capita, interest rate, money supply, exchange
rate and creative ability are 0.475, 0.404, 0.479,
0.262,0.439, 0.462, 0.283, significant Both are less
than 0.05, there is a clear positive correlation.
Table 8

Model summary 1

The correlation coefficient between
inflation rate and creative ability is -0.279, the
significance is less than 0.05, and there is a
significant negative correlation.

Regression analysis

The influence of the intrinsic value

attribute of artistic work prices on creativity

Model R R 2 Adjusted R 2 Standard Durbin-
deviation Watson
1 0.604° 0.352 0.357 1.781 1.781

As shown in Table 8, Ris 0.604, R2 is 0.352,
and the fit is good, indicating that the established

model can explain 36.2% of the information. That

is, most of the variables explained can be well

explained by the model.

Table 9
ANOVA 1
Model Square sum df Mean square F Sig.
1 Return 80.368 a4 26.789 76.600 0.000°
Residual 141.642 404 0.350
Total 222.010 408

As shown in Table 9, the observed value
of the F test statistic is 76.600, and the correspon
ding probability P value is 0.000. According to

the results of this table, the significance test of
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the regression equation can be performed. Since
the P value is less than 0.05, a linear model can
be established.




Table 10

Regression coefficient 1

Non-standardized Standardized VIF
coefficient coefficient
Model B Standard Beta t Sig.
error

1 (constant) 1.445 0.152 9.496 0.000

Aesthetic 0.262 0.036 0.329 7.428 0.000 1.234
Value

Historical 0.106 0.037 0.131 2.812 0.005 1.362
Value

Cultural Value 0.224 0.035 0.308 6.758 0.000 1.327

As shown in Table 10, the VIF value is less
than 5, indicating that there is no multicollinea
rity between independent variables. Aesthetic
value, historical value, and cultural value are all
significant at the 0.05 level, and the regression

coefficients are 0.262, 0.106, 0.224, respectively,

and cultural value have a significant positive
impact on creative ability. A regression equation
can be established: creative ability = 1.445 +
0.262 * aesthetic value + 0.106 * historical value
+ 0.224 * cultural value.

The impact of macroeconomic factors on

indicating that aesthetic value, historical value, creativity.
Table 11
Model summary 2
Model R R 2 Adjust R 2 Standard Durbin-
deviation Watson
1 0.621° 0.363 0.366 0.56519 1.835

As shown in the table 11 above, Ris 0.621,
R square is 0.363, and the fit is good, indicating
that the model established can explain 36.4%

of the information. That is, most of the variables

explained can be well explained by the model.

Table 12
ANOVA 2
Model Square sum df Mean square F Sig.
1 Return 83.060 6 16.612 48.172 0.000°
Residual 138.950 402 0.345
Total 222.010 408
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As shown in the table 12 above, the
observed value of the F test statistic is 48.172,
and the corresponding probability P value is

0.000. According to the results of this table, the
Table 13

Regression coefficient 2

significance test of the regression equation can
be performed. Since the P value is less than 0.05,

a linear model can be established.

Non-standardized Standardized VIF
coefficient coefficient
Model B Standard t Sig.
error
1 (constant) 1.988 0.202 9.852 0.000
Real GDP Per 0.079 0.030 0.113 2,778 0.006 1.064
Capital
Interest Rate -0.112 0.025 -0.179 -4.423 0.000 1.045
Inflate 0.183 0.026 0.304 7.166 0.000 1.154
Money Supply 0.263 0.034 0.321 7.589 0.000 1.153
(M2)
Exchange Rate 0.037 0.033 0.049 1.131 0.259 1.214

As shown in Table 13, the VIF value is less
than 5, indicating that there is no multicollinearity
between the independent variables, and GDP per
capita, inflation rate, and money supply are all
significant at the 0.05 level. The regression coe
fficients are 0.082, 0.185, and 0.259, respectively.
It shows that GDP per capita, inflation rate, and
money supply have a significant positive effect
on creative ability; The interest rate is significant

at the 0.05 level, and the regression coefficient

Discussions

Studying the correlation between the
price of art and the creative ability of profe
ssional painters has a significant positive impact
on improving the creative ability of professional
painters. The potential demand in the Chinese
art market is more than 6 trillion yuan, while the

current scale is only a few hundred billion yuan
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is -0.111, indicating that the interest rate has a
significant negative impact on the creative abi
lity; the significance of the exchange rate on the
creative ability p value is 0.259, greater than
0.05, indicating that the exchange rate does not
affect the creative ability There is a clear impact.
Therefore, establish a regression equation: creative
ability = 1.988 + 0.079 * GDP per capita-0.112 *
interest rate + 0.183 * inflation rate + 0.263 *

money supply+ 0.037 * exchange rate.

(Mingquan & Feng. 2016). Therefore, this requires
our artists, especially professional painters, to
create according to the needs of the modern art
market. The times are developing, and people’s
appreciation of artworks is also improving. Profe
ssional painters must keep up with the develo

pment of the times, improve their creative skills,




and constantly innovate. If they copy blindly,
they will lose their creativity.

The impetuous and impetuous atmos
phere of contemporary Chinese painting has
nourished many strange and shallow styles of
painting. Many painters hope to have little or
no cultivation and achieve success through the
“study” method. This kind of flattering mood can
be understood. However, Chinese painting is an
art that fits very well with the Chinese cultural
philosophy. The innovation of art works must
be the perfect combination of truth, kindness
and beauty, and it is the author’s true reflection
of life. The innovation of works of art expresses
the painter’s unique and sincere feelings, the
painter’s own unique and profound feelings about
life, and discovers the beauty that others have
never discovered, so it is inevitable and natural
innovation (Xuan & Yao. 2021). So to innovate,
we must first lay a solid foundation. Simply put,
it contains the following three aspects:

1. Go deep into life. In any painting, the
content depicted is the product of social life and
nature reflected in the painter’s mind. Innovation
comes from the painter’s new feelings about life
and his attitude towards life. If the painter does
not absorb new nutrients in his life, but stays
in the house and thinks hard, he will play with
the form (Linlin, 2018). Even if he digs out his
mind and racks his brain, it is difficult to have an
innovative work. The great poet Lu You said well,
“I can only feel it on paper, and | know that |
have to do it.” This is to emphasize the source
of the author’s creation, which is derived from
the practice of life.

2. Inherit the tradition. Anyone who wants
to innovate must learn from the tradition. This
tradition includes all paintings from ancient to

modern times. In the inheritance of tradition, we

must broaden our horizons, have a broad mind,
can not be a nihilism and conservatives, we
should turn to more teachers, master a variety
of artistic methods, understand different painting
languages, and gather the family Long, self-owned
family (Fengxia, 2021). As for a Chinese painter,
when inheriting tradition, it should be dominated
by the fine and good tradition of national art.
3. Improve comprehensive cultivation.
As an excellent painter, you must improve your
comprehensive accomplishment. So what aspects
does the painter’s cultivation include? The first
is the painter’s mind, temperament, knowledge,
vision, and his worldview, values, etc. The painter’s
accomplishment directly determines the painter’s
ability to recognize and perceive social life and
nature. Without a deep understanding of life and
keen observation and sensibility, and the rich em
otions resulting from it, he would have no “heart
source”, and “master-made” is just a simple
imitation and copy of the objective world (Xing,
2018). There is no art at all, let alone innovation.
Therefore, the innovation of professional painters
is the result of the comprehensive improvement

of the painter’s own life and cultivation.

Recommendation

Studying the correlation between the price
of art and the creative ability of professional pain
ters has a significant positive impact on improving
the creative ability of professional painters. First,
the potential demand in the Chinese art market is
more than 6 trillion yuan, while the current scale
is only a few hundred billion yuan. Therefore,
this requires our artists, especially professional
painters, to create according to the needs of the
modern art market (Xinxin, 2007). The times are
developing, and people’s appreciation of artworks

is also improving. Professional painters must keep
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up with the development of the times, improve
their creative skills, and constantly innovate. If
they copy blindly, they will lose their creativity.
Second, the art market is developing rapidly
and the scale structure of the art market develo
pment is constantly enriched, and new formats
are constantly emerging, showing a sudden innov
ation and development. This requires professional
artists to have rich creative styles. They cannot
simply satisfy their economic needs to create a

large number of line paintings, but must be full

of passion and desire to express the objects they
describe. Third, the intrinsic value attributes of
artworks have a significant influence on the cr
eative ability of professional painters. The historical
value, aesthetic value, and cultural value of the
artwork reflect the value of this artwork (Dunjian,
2013). As a painter, you must have a high degree
of aesthetic ability, and you must know beauty
and love beauty to express beauty. Thus obje
ctively promoting the continuous prosperity and

development of the entire art market.
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Abstract

The purposes of this descriptive correlation research conducted both quantitatively and
qualitatively design. The objective was to study the relationships among characteristics of student
exchange and nursing skill practices outcomes. The research was divided into 2 phases: Phase |, the
samples in quantitative research were 159 nursing instructors. All research tool used in collecting
data was conformity value from experts, with IOC between 0.9-1.0 and reliability coefficients of 0.89.
Phase I, the qualitative research were 12 nursing instructors. The tool was semi-structured ques
tionnaire to study the characteristics of exchange students. Data were analyzed by percentage, mean,
standard deviation, and Pearson’s Correlation. The data in the qualitative research was analyzed by
content analysis. Findings of the study revealed that the opinion on desirable characteristics of student
exchange in each aspect, 21° Century Skills and SAP were at highest level (X= 4.44, SD = .503) and
(X = 4.44, SD = .519), respectively, followed by Qualifications Framework for Higher Education as a
whole at a high level (X = 4.50, SD = .460). Moreover, the results showed that the characteristics
of the exchange students were related to the practical skills of the exchange students. It was statis
tically significant at the 0.001 level. The results of the qualitative study were divided into 2 issues: (1)
the students’ basic knowledge of English; (2) the current curriculum of teaching and learning. These

results can use as a guideline to develop and evaluate learning outcome under TQF:HEd.

Keywords: Characteristics of student exchange program, Nursing skill practices outcomes, Student
Exchange
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Introduction

The Metamorphosis is a three-part novella
written by Franz Kafka and published in 1915.
It has been called one of the seminal works of
fiction of the 20th century as well as a classic
absurdist fiction book. It starts with one of the
most iconic opening lines in literature: “As Gregor
Samsa awoke one morning from uneasy dreams
he found himself transformed in his bed into a

monstrous vermin.”
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Summary

In part one, Gregor Samsa, a travelling
salesman awakens one morning to discover he
has turned into an insect-like creature. Gregor
lay on his armour-like back and his many legs,
pitifully thin compared with the size of the rest
of him, waved about helplessly as he looked.

“What’s happened to me? He thought.
It wasn’t a dream [...] how about | sleep a little
bit longer forget all this nonsense [...]”

Kafka, F. (1915), p. 1
He starts to reflect on his strenuous travelling
career.

“The curse of Travelling [...] bad and
irregular food, contact with different people
all the time so that you can never get to know
anyone or become friendly with them. It can all

1”

go to hell

Kafka, F. (1915), p. 1




We get the first glimpse of Gregor’s
feeling of alienation, a central motif in the book.
Gregor’s friendships as a travelling salesman are
only casual and never intimate since he must
always be travelling, he never goes out in the
evening but stays at home. This suggests that he
already lives predominantly in isolation, before
his transformation. Gregor thinks about leaving
his job but has to work as hard as he can to pay
off his parents’ debts. However, with a trans
formation, his alienation is intensified, creating a
psychological distance between his mind and his
body, and those around him. Gregor refers to this
as his “imprisonment”. He is a human trapped in
a non-body. While reflecting on himself, he looks
over the alarm clock and finds out that he has
overslept and is late for work. He is startled and
thinks about taking the next train to work, but is
unable to get out of bed.

His mother knocks on his door, and as
Gregor ftries to speak, his words appear inco
mprehensible. The family suspects that he may
beill, so they beg him to unlock the door. Gregor
finds that his office manager has appeared to
inquire why he hasn’t shown up to work. But all
they can hear is his incomprehensible noises.
Gregor tries to drag himself across the floor, and
with much effort finally opens the door with his
mouth, injuring himself. He delivers a long speech
asking the office manager to put in a good word
for him at work. However, the office manager is
horrified and flees, Gregor’s family is petrified
as well, and his father drives him back into his
room under the threat of violence, slamming
the door shut.

The contrast between the extraordinary
situation of Gregor’s transformation and the
ordinary terms Kafka uses to describe it creates

the sense of an irrational and absurd world.

Gregor embodies this absurdist tone from the
start, being preoccupied with ordinary concerns
such as being late for work, instead of his sudden
transformation into a monstrous vermin.

In part two, Gregor wakes up to find that
someone has put a bowl of milk and bread in
the room. Once one of his favourite foods, he
finds that he cannot stand the taste of milk now.
The next morning his sister Grete comes in and
replace the food with rotten food scraps, which
Gregor happily eats. This begins a routine in which
his sister feeds him and cleans up while he hides
under the couch, afraid that his appearance will
frichten her. Gregor spends his time listening
through the wall to his family talking. With his
unexpected incapacitation, the family is deprived
of financial instability. The motif of money plays
a major role throughout the novella.

“Their business misfortune had reduced
the family to a state of despair. Gregor’s only
concern at that time had been to arrange things
so that they could all forget about it as quickly as
possible [...] they took the money with gratitude
and he was glad to provide it, although there was
no longer much warm affection given in return.”

Kafka, F. (1915), p. 18

Gregor finds out that his father had
secretly stored away savings and is happy to
hear that. The main priority of the family is to
find employment. Gregor begins to behave more
and more like an insect, preferring darker spaces
and enjoying crawling on the walls and ceiling,
suggesting that our physical lives shape and direct
our mental lives. Discovering his new pastime, his
mother and sister decide to remove some of the
furniture to give him more space. However, Gregor
grows anxious as he hears his mother worry that
they might be doing him a disservice by stripping

the room of his possessions. He panics at the
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thought of losing all the remnants of his human
life and clings to a particularly loved portrait on
the wall, as he is emotionally attached to it. His
mother loses consciousness at the sight of Gregor
clinging to the image to protect it, and his sister
rushes to help her. Gregor runs out of the room
as well, however, his father returns home from
work and believes that Gregor tried to attack his
mother. He angrily hurls apples at him, one of
which is lodged in his back and severely wounds
him. There is a big disconnect between mind and
body. Gregor tries to reconcile his human em
otions and history with the physical urges of his
new body. The details show that he still feels
connected with his human past and considers
himself a part of the family. One of the central
themes that dominate this part is if Gregor is still
human and if so, to what degree. Towards the
end, his sister starts to think of him as a mere
insect who is a chore and an inconvenience. The
father does not indicate that he regards Gregor
as the same, and is particularly hostile against
him. Only the mother calls him her “unfortunate
son”, implying that she believes Gregor to be
fundamentally the same despite his appearance.

In part three, Gregor suffers from his injuries
for several weeks and barely eats food. The family
focus on earning money, replacing their regular
maid with a cheaper charwoman, and taking in
three lodgers into their apartment to earn some
money. The main thing holding the family back
from moving out to a cheaper apartment has to
do with:

“Their total despair, and the thought that
they had been struck with a misfortune unlike
anything experienced by anyone else they knew
or were related to.”

Kafka, F. (1915), p. 18

Gregor is increasingly alienated and
neglected by his family and his room becomes
used for storage. One day, his door is left open
and he can hear his sister’s violin-playing in the
living room and crawls out of his room. He is
entranced by the violin.

“Is he an animal if music could captivate
him so? It seemed to him that he was being
shown the way to the unknown nourishment he
had been yearning for.”

Kafka, F. (1915), p. 18

One of the lodgers spots Gregor and cries
out. They all immediately complain about the
apartments’ unhysgienic conditions and cancel
their tenancy, without paying any money. Grete
concludes that Gregor is a burden on the family
and tell her parents that they must get rid of
“it”, or they’ll all be ruined. His father, repeats
“if he could just understand us”. This indicates
that there is still hope that Gregor’s mind remains
intact. However, Grete soon convinces her parents
that nothing of Gregor exists in the insect and that
the real Gregor would’ve understood them and
left on his own accord, letting them carry their
lives and remember him with respect.

“He thought back of his family with em
otion and love [...] he felt that he must go away
even more strongly than his sister [...] He watched
as it slowly began to get light everywhere outside
[...] and his last breath flowed weakly from his
nostrils.”

Kafka, F. (1915), p. 38

The family gathers around the corpse and
Gregor’s sister notices how skinny Gregor had
become, suggesting that there is still sympathy
involved. The family kicked out the lodgers and
fire the charwomen, who had disposed of Gregor’s
body without their consent. After briefly crying
together, they finally feel a sense of relief. They
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took a day off from their work and take the tram
to the countryside, the “warm sunshine” creates
a marked contrast from the confining image of
the family’s small apartment. This creates a
sense of hope for the future, reaching its climax
in the final lines of the story. Grete has grown up
into a pretty young woman, suggesting that her
metamorphosis is complete. They think about
finding her a husband that can sustain the fa
mily. This suggests that a new chapter in her life
is beginning. The story concludes with Gregor’s
sister stretching, an act that suggests emerging
after a long period of confinement, as if from a

cocoon.

Conclusion

Metamorphosis is a story of self-disgust,
about the treachery of family and the terrifying of
arbitrary power. The book embodies an absurdist

tone with ordinary daily concerns (such as being

<4

late for work) even after Gregor Samsa’s extrao
rdinary transformation into a monstrous vermin. It
is an allegory of modern society’s alienation and
angst. The story mostly takes place in a single
confined room. The cause of Gregor’s transfo
rmation is never revealed, and Kafka himself has
never explained.

Kafka not only shows us an insight into
what kind of a relationship he had with his father
in the novella but also gives us an interpretation of
a young man that ultimately sacrifices every part
of himself for the well being of others. From his
commitment to a horrible job to the relinquishing
of his human life, and his death to free his family
of his monstrous state. All done in suffering and
sacrifice while unwavering his commitment to his
family and his love for his sister. Kafka’s use of
imagery, setting, and symbolism, bring life into
this story and makes us truly consider the bigger

picture of what is happening in Gregor’s life.
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