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aa v

doansysannslugandvialulszmnalne

1d1Any: N3deas; N13deansiiseune; yaARdva

v

Do

Abstract

Choosing to implement omni media-omni channel strategy, is way to communicate via
online and offline channel by focusing on variety of media that link each communication platforms
with purpose to facilitate customer to reach organization’s informations and services, which helps
built positive experience and best satisfaction. This academic article aims to describe integrated
communication in digital era for providing content that satisfy customer the most. At present time,
Omni channel that objective to communicate for enhancing customer reach is communication pattern
which were implemented widespread. Authors reviewed literatures related to (1) omni channel and

(2) social media communication to explain integrated communication pattern in digital era in Thailand.

Keywords: Communication; Omni channel; Digital era
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unin

AuALTRve AT AL (brand) W3BesAnsgsAaT
Uimsdamsvosnaiivannmangldegneiiuszansnm
gean auvilvigniveauusudliFuUszaunsaififuay
Aulvia (Seamless Experience) liingnénaglduinig
rutesmslavesnusudidunisdeansuuuysanns
183096n3 (Marketingoops, 2023) Snviatlunsasns
anufianelalviuguslaa lunisasansidum (orand)
viovhgsiaddyluesueanisdears lnsagmaes
msfinannvaneifienstanedud wiznguidmang
Tvsl 9 egiane dsffuslandrulngiauaulady
ogranlunsliveluladddvaiiionisdeans vinls
\Aansuanidsudeyaiuseningdiansuasdiuans
nsedudianunsoegldvalusunuueeulatuas
powlal

lnadomeeeulall agu1eeguy facebook
nsluiladuuy Lazada vide shopee Turagiites
nseenlaw Wunislanindiu drusungugnan
flagaanifunuionteduduazyansfuidnvos
#91AUAN (brand) Tnenss Tuguuuuilfdeusilisioan
Pefintu Yomnaiainviats gnénguidldTua
avanauIsInTuiie uwigndiazaamisauednog
Iuussaunsaiifmilouneudinsaud (brand) 1ag
HfaannaLfen

Omni media/Omni channel &8 n15daans
nsnaelagtensfivainnats tieidnfsnguid
MigoE1IATeUARUTIgR uazLeIfinAINazaIn
aunglignanldundu Tasasiiulddn fnisiigy
wuunsdnaukuueaulal (online) uag 9auns1In
(on ground) Wlialeiu feg1adu 8eAnIUY
au3un3n3U LAker Omni Media-Omni Channel 11
Tl dugiidunuuladaladduiisedu
Usznadaeanudeiviguszaunisainit 45 3
Tngn1snauauLnijUkuveaunstuazoaulal
ey iileaeniuitanuuudiniflng (New
Normal) Fislenanatngu (National Geographic Thai
version, 2023)

Omni media/Omni channel &8 n15daans
Adunissamdaiu Wunsdeasiiairsanuduiug

guineiu Tngnslddelanunsadrdetuguilag
WAnAuazanwaztinn1sidfangud e
Tguslaranunsatnilsnnd uaznana yngaseny
muifuslnagesnis villmhAnlndeaiidefiaunain
wareniid 118w 2 3 Wudaueuiudes nane
\udsruooulatiuazanunsaidlinngeanaiivain
vanefiguilangeants uaztessanansadulsvany
sUuuumTgAudenldnuaumnzaLvesyana
thu el wiedn gyu Huled vinmes

WUIAA social media marketing ¥84 lan
Dodson (2016) 95U1871 social media marketing
fio social media 3o social network 1Junisdeans
Adudenn viien1sriudiiu ieaiennuduiusiu
yosnguanungylusUuuvdessulay Bendn Online
community Fadudspuaiou (virtual community)
\umsvihanudandu uwdsiiu uanidsuuszaunisal
aunanendluipietne (social network) w3 Aodsau
(social media)

Tughsga 1.0 $u Wunsdoasuuumadien
(one way communication) Arolunslidenifiies
fBeuduauthiaveiniiy liaunsaldmeuiuld o1d
wu uden (blog), lalyl (Hi5), Fasne 9 wuuthe

g 2.0 lefinsianndeauaansadeansiu
Io@oana (two way communication) @410 kAR
auAaiuldnoufuld Tufdutusiumnty et
wu Tudaqiu iuduled vieweundiadusig 9 wu
wdn (facebook) gyU (youtube) duamunsu/led
(Instagram/IG) Minmes/1ond (Twitter/X) 1Juduy
(Solomon, 2020, p. 442)

NWUIAA social media marketing ¥4 lan
Dodson (2016) wui1 Tudagdunginssuvesdnueg
Tuguuuuves “use uvs i Seiiliiinisdeansuas
msdhdsdeyaldegnsings Wiiteflaznunginssy
voarusLnalaviu (p. 38) denumuassanssuieatu
L1AA social media marketing ¥89 Dave Chaffey
& Fiona Ellis-Chadwick (2019) wu11 social media
2vdl 3 Usenn lauwn Earned Media, Owned media
ey Paid media
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1. Owned Media tdudemenisdoansi
Huresany/veuuTus fnaldasietun vieannsn
aunuld WWunsyafedudn Aouwud wis wie &
mayadslududn wseusnisse 9 W allowdunis
nslum (promote) AuAildduisn Wy duwanin
§ru 1 Dudu

2. Earned Media tudeinianisioansii
dusioilewwnain Owned Media nanfe wielwad
Wiy sHIuIgesveuslUudn Aasdau
WuuansruAniiunieurineld fezdednded
fie Earned Media Wy titeunaladliguiislnad
3o daudsdenmalulidnau Wudu Wunsadia
Foansnsioans unanwosy ievinisnuaugndn
YOI U LoUNALATY

3. Paid Media doaglsfinuiisninetuie
Inslum (promote) M3 olABANAUAINTOUUTUAUD LT
liasdu nstethelavaninsluslumedn viedo

Y Ve =

Tawadnnos/Asnd WWudu Kalilelsgfuannai
owned media waza11150%1 earned media sioly
Judeannenisdeansiitneiuiionslun (promote)
mshisvesgiaunguitivineg enafinisuanidsuds
Tndmilsfiudeagldun wu Feuillavan uantulng
Tunlisusudnusdnnils Wudu (pp. 10-11)

Omni media/Omni channel §in151% owned
media Y0 L099N 9 Yoems laidrazidu Fedsiand
wiedoeoulausne 9 wu Insimd wie deludea
fifgvesnuedlunislideyarnaisuavasisfianssy
fnalalngFuansdunaamunasddmvinliteya
17815989 omni gnuedisluiening nelvilin earned
media AuNUUsTINIR Fsludanil omni vlaG
wavUszauanudniaunn o uiludegiudauludeny
gaflmnunainiats omni Fudenly paid media
viomsdreifielawan ilusuuuvooulavuazeon
lav ieliidrdeagnanlunn 9 nay wazidleasnsnns
Suiluluwandad gnArdnunnisdianuaula
LAENEULIAUMAINTIUVBI omni LAZAILNITNATN
fiunaulalu Owned media v89 omni Los AnelviAn
Farned media naunndudiuiunin feindszay
Audsadused

LUIAANIIAAIAYBY Dave Chaffey & Fiona
Ellis-Chadwick (2019) 85u1e71

1. wallan1sinslun (promote) sanlad
Taun

1.1 nslaiwaun (Advertising)

1.2 uvnelaglaniinguwng (Personal selling)

1.3 N19d4L@31n15018 (Sales promotion)

1.4 M5UsEANEUNUS (Public Relations: PR)

1.5 masdudatiuayu (Sponsorship)

1.6 AANU18N19959 (Direct mail)

1.7 9uin33@n135 (Exhibitions)

1.8 N159nn158UAT nSBEUAT AT
wAn S dude (Merchandising)

1.9 U559siauat (Packaging)

1.10 Yrnaeuin (Word-of-mouth)

2. wallan1stnslus (promote) vaulat lawn

2.1 nsviniseann ueseaiioduniu
dumesidn (Search marketing) Wun1sviinsnann
vunsdearsuudumesiinlagldderinisnainuy
wnanvedy Afn1siiduanlavandisndalagll
1NAAU

2.1.1 pszvrunnseananaviaivilidules
vosauiantusnlun1sAum (Vuni Google)
[Search engine optimisation (SEO)]

2.1.2 fasmeanislavanesulaluu search
engine MyvMlawalulnanwosu a3 Search Engine
fizdinsAntuannnisfidaundnlavanveas) Tagl
§aiapudivitu (Paid search Per-per-click (PPC))

2.1.3 panenislavaiesulaiuu Search
Engine fiagfinsAnduainnisthmdday (Keyword)
voasluinuudnelavan Tne Google Bondsiiin
“Adword” (Paid for inclusion feeds) “Adword”
Junslawaniild Keyword wie fdum dielidn
fenguidaviung 1aeg Google Search azuanluwa
agluntiusnves Google wATIBAUNITYIN SEO U
ziiunaLsn

2.2 msUszrnduiusesulall (Online Public
Relations: Online PR) wiafiafidelviauidnan 210
dosins 9 luuwanvesuiianaiug (control) ¢
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2.2.1 Publisher outreach: tnadiatigaesili
faunanis Fo dud duladivasnmunntu tnsende
do/70mansdeans wu uden

2.2.2 n1sdrusiuluguyy (Community
participation)

2.2.2.1 YUYUUINIY/ Yrewmde (Service
community)

2222 sqmummi (Knowledge community)

2.2.2.3 yuwulivafundndnel (Product
community)

2.2.2.4 guwupnuaulalaniia1zas (Passion
community)

2.3 Wusiinsooulaul (Online partnership)

2.4 N15lava@esn (Interactive ads)

2.5 nswaenlddiua (Opt-in e-mail)

2.6 n1snaaledeaiiiie (Social media
marketing) (p. 28)

1INNITNUNIUITIUNTTUY AU Featuayu
WuIAATT1 Omni media/Omni channel 1Hunisde
a13ysannislugafdva insziunisdinelulad
151 001991190159188UAT UTONITUINNT
fiflmnunainvateunndetu wazdndddundeiu

'
I o w a

Inuiuludinuszdriu efiviy wedn (facebook)

6
a e

gy (youtube) Andan (TikTok) ninnas/idnd
(Twitter/X) wisosiulad dedinuaoulaiinng § Omni
media/Omni channel \un1sad1sauvainuane

vasgsnalinuesAnsividdesnislunszaredoyale

1%

1NHITY

o

1. Omni media/omni channel

Omni media/omni channel A msﬁami
ysannslugandiaguuuunils insefinsuedudn
LazuINIINaINMa18teIne Inen1sumalulagan
w v lfiAnnsdeedudilutosmfinainuane
Wi maunannesuwazivled sautensvieduan
suntiiruin dadunuueenled vndemnsannsa
Premdeduld Jadunséneanuazainligndd
DU19ATUIIDS Lﬁz’hﬁﬂvﬁ”imﬁalﬂdwzaaﬂuﬁuﬁim

fnu unisysannisnisuiedudn Janaaldd
omni media/omni channel LﬂugﬂLLUUﬂ’liﬁlami
ysanmslugaddsia dansieansysannslugadaa
Ae n1svinisnatakazdateyaludingudivung
Tngguuuunsdoansysannisanansautsoonidy 2
suuuu leuA msdeansuuueeulatiaynisdeasuuy
oovllal lngn1sdeansuvuesulatl iunsdoaseiiy
gunsal W ausvlviy Ao unes Insvimiuaying
elutagtulanvousldianedovioifionisdoas
sy 56 fauunldnuledadifonnt vl
aunsafuirnasldindeiu lnsnsdeasoaulat
aunsnvhdsosuladinumedn gyu Anden way
N13v1N139a19A3a laenisaineselaainnisue
dudeeaulawungdnmaivilawuiy Sngaania
wiladunsdeasuuvoenlall Ao n1sdoasiaeniiu
fudsfianunsadudedddluTiness wu Urelawan
Tuuas nsiauvuILlnslundud N153aYsianadua
Jusu wguailutiagiudssndudeddnmsdoasuuy
oowlarl ilosandagtudsiiuszuvuunadiudslad
weluladiazsesiunisdeanseeularl Jedududios
T¥nnsdeansuuueoilay

Omni media/omni channel Immﬂ‘fﬁqﬂ
Yosnaiid WWdenndeitdulfiAnysyansnngan
nnYesnaansadonlesiu daaiuiulagiunuy

q

$50us0 lud1azfussulad Siiuv §3Aemdia
RN LﬁaTﬁU%ﬂwsLquﬂﬁﬂ inlvignAinauiie
nolagegn Asuudnn1sAY marketing system i
5995Un1sliusNsuarn1sIanisveyanisnaia
Iiduegned gnadnfslaladnag eoulay uaz
2OUNT1IM DOUTEU WULREIAULUIARNISRANARIYIA
Y99 Dave Chaffey & Fiona Ellis-Chadwick (2019)
wavitmsaatnmsiauuueeulatuazeewlal Wy
msUszndunuseaulal n1sBalawan (Ads) lannagly
wadin gy innes/dnd Suanuwnsu wie lulnsiie
nsvideseulall unanWesuidiva Guled wsees
Wunsliwadiauuueenlal wu msdnnulansdua
N133ys dninTsanis nsviussyduelvdaiy
fagn msdeansuinsetin vielduuelaendnay

918 1 UAU 11591 omni media/omni channel 1y
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nsysanmstaenislinnde yaveansiid lunns
geANNazaIN kazvihlvignAninauianelagsen
2. ku2An social media marketing ¥84 Dave
Chaffey & Fiona Ellis-Chadwick (2019) omni media
/omni channel laun
2.1 Earned media #i8 n15figAuyAia
UIN13U09AM AUAIVBIAN YonaAN L19191nN1S
finngnla uvs meuuud Inad vin Tuguaw Ty
vind luunannu vievesnsluu idunsAfidinneime
s Inslum yada lngunu  ¥38gnA1v03AMIEINTT
Afauduuriuedurens deuwureunazidnuinalad
w3 wansnuAniuly owned media U831 kA
a1uns0ai1en1siuiUans wazasieuselevdlie
2.2 Owned media #io Y9aM9N15A0ENS
YBUI B uNFIBEIaYY line account vise facebook
s e website ¥890SIAUAM (brand) 137 Fovad
Aol unamlesuvesnns 1uvesna visoezlsfnud
Aandudves awnsadiludnniswieniuau wie
wAlld wu duled Srudresulaid wedninaeeniie
Wea (facebook page official) 9 9 Ya3R
2.3 Paid media fie doozlsinuiisiane
Ruiielnslun (promote) vi3elaiwandudmiowusud
vou ety msdethelavannglun luwesdn
v3edelawan nininei/dnd WWudu ediielviiu
a191377 owned media uaza1N30¥i1 earned media
#elu Paid media Aodveylsfinuiinuineduie
Inslunuazdsdayalvinguidmune lnenisiiaumen
tuds Owned media ¥o3A Lilen15vi Earned
media sialy iy relawan gyu weln Sugmunsy
Mames/ond usu
Omni media/omni channel {1514 owned
media Y0 L099N q Yoems laidrazidu Fedsiand
viodenaulavane o wu nsim! vde deluduad
Wwevasnuaslunsiiteyaiiansuazaiieiangsy
fnalalngFuansdunaamunasddmvinliteya
U17815989 omni gnuedisluiening nelvilin earned
media AuNIUUsTINIR Fsludanil omni vlaG
wavUszauanuduiaunng uiludegiudauludeny
gaflmnumainuaney omni J9denld paid media #3

YN 14 atuf 3 Useddou fueeu-sunaN 2567

nsreLiielavan ﬂgﬂ,ugﬂLLwaaulaﬁLLazaaMaﬂ
wielvidirdiagnnlunn 9 nay uaziiloadianisiuily
Tursndauds gnArduannddianuaulanazndy
WAUMAINTINVEI omni wazsen1sraInitraule
11 Owned media 84 omni a1 Analiin Farned
media ndusnidudiwiuann fednuszauanudisa
\Jueeef

INNTNUIIUNTIUNTINVDS S nsal Ugley
Tng) (2565) 309 BvEnaveansmanwuUlisosse
(Omni Channel Marketing) fidsmasoausnives
anA1¥1u UNIQLO Tudandni@eslual wudn UNIQLO
finsunagnsnIsnanikuy Omni Channel anysy
14 Tudruvee“online” lain1sdnvinduled (www.
uniglo.com/th) uazkaunaiatu (UNIQLO APP) Lile
Lﬁ'mmmazmﬂiﬁmQﬂﬁﬂ@i’jwzLﬂumnﬁaﬂw%
A3F0AUA TtueUndintusenddiinissuinn
oganaiiielineuausinudesnsuasgnilauazd
fﬁahuamLLazSiTaLauaﬁLﬂ@lﬁﬁﬂ@ﬂﬁﬁﬁiﬁifﬂ%mi%ﬂﬁw
wazd1msudiuves“eslau (Offline)” 119 UNIQLO
Imaenld Company profile Tun1sutauesnuueg
gsralugiuslnauasdildasranmdnualiifvesesdns
Snéne uonandailludeses Catalog AUsueanI
WuluvgmSedesinudumesidnladnaie

nsnatndedany (Social Media Marketing)
31970 Owned Media Midudeniotosnenisdeans
Aduveast wazisamsomuauls Jemedusly
Tnadn3eweunsdedoadduiiuiivonsiliuds wéa
Tansnsmeusunduanliinavidunisnalad nauws
vizameuus wantneuadaudy Eamned Media
TnefisnavdedlasunisinsTundunsilddndae
wavdmiutoseiisdesdinsuaniudeuiiolilan
92136071 Paid Media Fefidodes nanlauandig 9
ﬁuLaQLLazé’anMW'iaﬂwlﬂaj Earned Media ladneag

PNATUANYY: Owned Media 93 UNIQLO
Teuwn w3 Al (www.uniglo.com/th) waguey
AU (UNIQLO APP) , Earned Media Aagex1 Eco
bag fiRletifmvdmiulssmelnewihdudognéléns
fiflufasmilewldlnslun (promote) Wiy UNIQLO
Tuludn, Paid Media Aan1svin Localization fegns
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wu lulemaiiasuseu 10 Y gilaazUsimelnesuile
fu fafld Tunealandu UT fide “Mickey Mouse in
Thailand” dmusnineseandnoens Micky Mouse,
Minnie Mouse, Donald Duck k&g Daisy Duck 14
Anudulneasly (Panyoyai, 2022)

INNITNUNIUITIUNTTUYDY U15ART N9

a

598 (2562) 309 n1sFuATITHIUITELREIAY
omni-Channel Tusgnined w.a. 2553 819U w.A. 2562
WU Omni media kag omni channel (HJuAdny
fistnlFunuiule Imwmaﬁagﬂmumiﬁamsﬁsm
wesensaeansang q Whlidedu liteady
dasnnanuuoelal wu wins1u nsdnyt nieves
manvveaulalsegne wu Juled lodeailife
3ua Judu Tnensdea1swuy omni media/omni
channel 1Junisweneudenlosemienisioans
e o Wdeiu elviguslananunsatrfsdeya
ﬁzmmsLLazU'%msmﬂqsﬁalﬁasmaﬂLLawiaLﬁaa 1ny
laidladnguilaavzifendeanislalunisinseiu
3309 fiuraulafienisdeanswuu omni media/omni
channel 1iugduvunisdeasysannislugaidia
\esanguilaaluiiagiuiinginssuiiuasuly Tae
Q"U%Iﬂﬂﬁﬂiﬁ?ﬁdadmamiﬁamsﬁw o WAUNAIUAY
WU @U%Iﬂﬂawﬁum%mﬂaLﬁmﬁu‘auﬁm%u‘%ms
vuiuled ﬁ]'1ﬂﬁ?uﬁalﬂ@jﬁuﬁm‘%au‘%msﬁﬁmﬁﬁm
M‘%aﬁu%bﬂawaaummﬁﬁagaLﬁlaaﬁuﬁuﬁwﬁaﬂ%mi
Auladeaiiiiie antudwinauleddodudrsousns
rnuiuled (Songrasee, 2019)

N3@fn®1veINIFALAITHUY omni media
/omni channel #iunauls 1oun nsdlaes Amazon
flddrnaluladene 9 uldlunisdenlesyes
yensdeasing 9 Wadhedu wu welulad RFID
(Radio-Frequency Identification) waglsniingiu
A10150RAMUAUAILAaEUSNT IR ag 19l UsEANT AN
wialulad Big Data Hielvigsivanunsaiinsigsideya
noAnsINveUIlnalaeg1eazidun uazinalulad
Al (Artificial Intelligence) Baelvigsivanunsaliuinig
wnguslaalaegednludfnaziiuseaniam

FregereInsieasiuy omni media/omni
channel 91nns8vae Amazon bawn

Social Science and Humanities

- JuslanaiunsaAumAuaAImMIaUInsh
Faan15uLdulwsvas Amazon NTUAINITAFITD

a |

FuprsausnisuiudvleivseneUndeduiletels

v

- HUSIAAEILITOATIAADUADIULNITIAE

Y
=) a 1

FuprsausnisuiudvleivseneUndeduiletels

1

- fulamanunsafududmieuinisivii i
289 Amazon b9

ﬂﬁiﬁaaﬁiLLUU omni media/omni channel
fiusylowidegshanansysenis fail

- ézhm%‘mﬂwaummﬁﬁﬁiﬁﬁu;ﬁu’%‘lm

_ hefingenviy

- FrganAuNUNTALENIY

PNAITNUNIUITIUNIINYBY 1EAT TeLas
(2561) 309 WUININITTINITAAIATBIHGATTNEUA
\losea3unagns Omni-Channel Tuuszimalny wu
91 Omni Media/Omni Channel #io lutaaguiuy
Tnaad 1’7iLﬁuﬁdaﬂmamifﬁmuﬁagﬂl,wuslmiﬁmammu
winsveesuladuazeonladididiefy AsUIes
pg4lsoune ﬁﬁﬂﬁmsﬁmaa’w,mavﬁﬁa;:iﬂﬁmlé‘i,u
vn 9 At uvieseulad lifiesvenonisieans
Nsveuidiaunsaylgas s fiuiusseninagnan

I3

funusudnasanaiwaziiusuuvunsioansysan
nslugaidsiade wseldlaiifioaudnisuenild
LwiéhﬁmsﬁamsﬁuQU‘%I:WﬂIuEULLUUSuﬁaaﬂwsﬁaaws
og19fagala fanuAnaiieassd sunslidendsa
LS Tnsuvsthuanideusenaiiussansnm
Hen1snELraLTaAY (text) nm ies madladfivy
A9 9 UAARARBLTUAS ﬁaﬁ;ﬁdamié’ﬂﬁ] WU N3
Fo-ernlaiamilildduan 50%/30%/20%/10%
wiogeuauinurula, maiiugUesdiuan/dans
NULDUNALATU ¥991119N15018679 9

nsidenldnagns Omni Media-Omni
Channel fivanenagnsuazdadoulosiuiioaiisgiu
gafafini iy wu

- anulalUSsunensu et g3Rasufing
AU offine Lﬁaamzﬁuqiﬁﬂﬁlﬂuuw Omni-Media
/Channel Wy Amazon L'%'maw;ua%ﬁm physical
store YBIAULDY muﬁgdmus?}laﬁﬁ]m‘i Wholefoods

fuiieliissfaeglu touchpoints vesgndlauintu
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- Omni-Media/Channel @319¥8an193 N
sunuulnmifidesitenmaluladlunsduiiuns wu
o1giinaronisiangugnanduieosnainauidesiu
wazauilunsliinelulad gnénitldde channel lal
ligndfingseny wsenfeliingerglafaiuise
wWrtawagldu Omni-Media/Channel latiigaus
wwimiloutufienuannsavesiuilaalunis
Twaluladiniosdiedoasldinandilvg fugunsal
doansvaniliave

- Offline-to-Online oA UAsuULasBq
arwiluniste dadedumadonlostoyasoular
Juthfeddnlunsnszduluduilnedianudilaly
nsteveunntuLazrlvinagnsnenisnatasu
Fowhaugluisasstesmadulfundeamns senlad
wazeoulatl nsildosmsnsveiivainvany Saeli
\Annstevasnniulnsianizoenebs nnszduan
Foame aulatl Wy MIfadiintomis eoulatl
PrelvignAlddneitu eidioutuanuilunslidig
wnzeenlavesefiduddy nsdeulasdusiudu
Wlusdesnns saulatl wazeenlatvinliigndosn
nEuLTeT

- inaluladfildiu Omni-Media/Channel
Aensiueundiaty undudiunisvesnisuie
wseguslaannaududfweundinduy sl
Database fiuauau1santamalulagvaaningiu
wazgyadentun1sdisztiu wu Asly Application
duiedesfionindondeduduazdssiuld vl
anAlasuAuaEAINaUIY Wi T158RU QR code

FanaasUanaAdelnesi Ao vhaassmaud
AsUsumlurinisnatnnigldnagns Omni-Media
/Channel iiteliaenndasiunginssugnanluiiagiu
6'?'j!ﬂ“Application” ez “Mobile banking, e-wallet”

fdrudaglunisiiugeamnsesuladvesinetigli

v
o =

Qﬂquwaklmﬂ%u iesarnwanaianunseldang
nalafldnudeanis Sniedaiiszuuiilding uay
Besienisdoves WlRldsumuEznInauIELINTy
wazelviiinaduiisnelasonagns Omni-Media
/Channel 1alufign Tuduuradwdnlninau 1u

ANuAnuraulafagldusnis QR code ¥r8liignDs

YN 14 atuf 3 Useddou fueeu-sunaN 2567

TsTusuldineduuas QR code gliinnisliaues
dauan avsTiaueing 9 andu siligndldsua
axAINAVIBINNTL IS waInsaEslsTudulddne
Fu uarilinuesldsuansfawsing q lunisdisu
Msaseasumesnsveansluieassnaudnniu T
d1U3n15 Click & Collect filddaaderdnds 8n
wids Ussndnansndae Usnsaniaiuisaney
landgnanld imsrgvilignAnidnfianeladenagns
Omni-Media/Channel fignunsataelunisdndula
Aeudoas wetelignAiuduinaseneuiudum
naUAa8 (Chaiseri, 2018)

IANITNUNIUITIUNTIUVBY 3510580
WYEnAnTaue (2565) Fos Jadedifnadonruiia
W@Iﬁl%di{ﬁiﬂﬂ@ia Pharmacy Omni-channel Tu
NIIMNIMIUATLAEUIIAMA WUI1 Omni Media/Omni
Channel e M3539uNNTBINaTignAARsoLUTUA
druBBluiifiien ldladudnizeenlatuazesulal
wrlad1agidund1s1y, Social Media ,Website,
Application #1199 Lﬂugmwums?’iamsysmmi
TugaRINa ﬂaqﬁnﬁ‘uwgsmmswmums?ﬂlami
Tugeneeng o Wdulvlumadsrfuifiesiuen
Uszaumsalvesnisiedusesylatuazeenladidn
Fefuetisa Yefdensidud (brand) Aewfiugen
elnniuislutemsesyladuazeenlal dafse
andnguiimenefediidenlunistodudnfiunniu
NANWAYYDIN

nsnatndedany (Social Media Marketing)
o NSTUIUNIINISHARLaAS1IARUNUAlinaulang
futiesnns Social Media #ina 4 Wiledeansriungugnn
wazlnslusdeldosuasuusud amedn Suansunsy
andon Wunisteutisftavmn aunsadendodud
waztseRususaUnadusuiasts Wuniswne
wuueeulay Wy nsdsdegunsainisFeuruned
nawnduatwnn wazdaunsadafutulatenisla
(Techakasikornpanich, 2022)

PNAITNUNIUITTUNTINVBS TYRINT NA9
Tow (2564) Bos nsnannlSseereiidmwaionisandula
%amémﬁmsﬁammuq%miamLuma%' U1 Omni Media/
Omni Channel Aenagnsmsysannisieanslutes

1MFETIMINTUIIN AL DaATULeLTY
atudsnumansuwavuyveaans



meeing 9 Indululufiemadenfuiieonuszaunisal
yeansteveooulatiuaveenlatidndefusdsass
Wiernunfinuvewsdud (orand) Ay Tiusnis
funguidminguazananlamedeyayaiiediunn o
Foa ety n1sdeaseenlay lusndudis
sdodlidumedidniiofionfunisdeans wianunse
favihelavandudi wanluuas dedeium wiuwy
nsdeansesulay drenszduliiAnady
Fosnslunsdoduduazusnisriunisvhdelavan
vuwnanresueaula ldiasdunisuansanudndiy
N1SHARIANIAN N1SNANTA NITUYS MiSe N1SIN
winnglfuese saudlansiiudeyangfnssuves

¥ o

a
anfuaznstsERuinwtemsesulallaagainiin
B9ty anusauiuAudiidausnndy (Kangchom,
2021)

NNITNUNILITINNTTUVDI WINUN WELEY,
daen eiay uay 3mn Avem (2565) 304 muliandle
nsfuinmandesraumsnivaganuislaatuayy
YosHAnSuaATsde19NsI TN ANazayUlnAilY
FBINNNTIATINUIBUUUYIUINTT (Omni-Channel)
vaguilaalulwndineiiies daninfivalan wuln
Omni Media/Omni Channel {un1sdoansmianis
aanfitinisdenlesteamasig 4 neeeulat (Online)
wagn1s1evtindu (Offline) Tauliduniafeie
a¥sUszaumsalialiifugniuuulisesse dudu
JPUUUIMIgNAIFUTUS

n158eaSULUUYIAN1S (Omni-Channel)
fansnalauinseaulindavaznisiuiauan
FeUszaunsaifidemaseninudeloatiuayunis
Uslnandnsduel nsldleWeaiiiiie (Social Media)
fusglovinvzdmalyinsasanususdudlvnaials

afe

v a a X 2 o ” fa v &
ugHUsgansnInuINYU WJusdglikusunauandy

SindntangugnAnlalaenss Wowusudaudndui

=)

sinlungugnAdivang daruynitu neuaussnly

[

(%

Aean15lvignAn Aamaniavasioulfienunouay
Unnsuelddredy aammaqqs‘ﬁuuazmmsmmﬁunu
funslavalarUssdunuste (Ploensuk, Yawila
& Sittioum, 2022)

INNITNUNIUITIUNTTUVD INAIF auysal

a 6

W3 LAz 9385 Junes (2564) 1383 AuAlalunIs

Social Science and Humanities

1%

FOAUA N IUYDININTIATIMUIBLUUYTUINIST
(Omni-channel) Tuguuuy Buy Online Pickup in
Store (BOPS) wu11 Omni media/omni channel
Ao MsfnsedearsiugnAifinainualeyednig
msdexlearemang o Iiduniadies Tnenaunaiu
feamenisdeansivaniuy sesuladuazesunsnag
ileassuszaumsaifinliiugnAesnangyaain ua
13500510 Lo waseuazmnlyiuguslnalaninsa
ifsduduazuinisvesiulalunniiuazyanan

Omni media/omni channel 1¥uguuuuns
doansysunnisganasia nsizidunisvedudmie
vinsfifnsiunaluladidnanld vldAedemsly
nsgeveduRTiiiauananent iy Guled
dlua woUnaLATu

nnsdifine dematuesrnsngadl Snsna
n1svinsaaneeuladiinanenisiuinsaud1ain
dovoulad] Seaonndosiuanufigiuii 4 9o Ae
Auled wladn Buaniunsy uazlad wieBnuwanwesy
i skinfood ¥ Al UoYAFAIUAIVDIMBULUUAD U

ﬁ"auﬂ'lﬂ%'ﬂaqmé Social Media Marketing
annsodaseild fadl

1. Earned media A® Lﬁaﬁﬂumﬁa%ué’w
AN U3N1TARL waTUUTURAN Veanmanalad uvs
MOUNTEY] ADLLIUA Tuiloniiaviainay Tuunany
Tudovesnu

2. Owned media Ao Yaanen15deans 3o
unanvesuiifuvesnn vosuusud Anildainstuan
wianunsanIuaule wu Buled Tuuigles (mobile
site)

3. Paid media Ao dooglsfinuiinasneitu
iielnslunnisidndavesaunguidivane iethau
waiusds owned media 10sAMLEY UaTITiDY
Earned media siald

Tun1siteseilasldiiuifn social media
marketing @unsaesuelain YOI TERANTH
3 Usziandfeadouloafueteifian luldsmiadiog
nslavanesulal fAegrau

Earned media 983974 Skinfood Aia N153U
Yarndoooularivis 4 desne ldun iedn Fuled
duamwnsy wazlau
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Owned media ¥84M14 Skinfood A N3
afaunasesugnouuuuasuauiisdudaiouay
AR le

Paid media Y8014 Skinfood A® Hnau
wuvaeunudulvgFuin wedn nsnainseulall
fifiwaronisdndulatedomadn 53% uazfnou
wuvaauauwdawladn 77.8 % (Sombultawee &
Rinthong, 2020)

IINNITNUNIUITIUNTTUVRY BAUQls Ly

¥

avan (2560) Boq msﬁwﬁﬂﬁdaamﬂ%amaLﬁ'azg
uslnalugAnisnain 4.0 wui1 Omni media/Omni
channel As Msa1snagnsiiuilsiguslnaaunse
D EUALAT USSR B8 19MaINRaNYRInNNe LAy
falnnsidenlesdoyaveuilnaniunntemisnis
YIYDYNATUNIU %aﬁajwLﬁumsﬁamsysmmﬂuqﬂ
Advamsziinmsinsieansnisaarnuulanesulall
Tngldgunesidnnaluladnaunanuiu social network
Hudu

PnnsdifnsnmsiudndesnslSsessaiiie
Auslnaluganain 4.0 Omni Media/Omni channel
Lﬂuﬂ1i?iamsysimmiﬁummﬂ‘ﬂﬂmsjwmfwmsﬁmﬁﬂ
YoanslisessoduwuIninisdasiminenunane
FosslasnsideslesgrudeyagnduazseuuUion
M3 mszeeszuuiidenleatued9lisessassning
Foan1eni1sime shguslaalasudssaunisal
nslédomaudognsasninnings dwaligsiadn
Yanausadivlalalugadely diegradu §5iam
Uanfidusmdesisgaamaisnuuisuiivens
ugdeamsssulatiitelituslnavdoyaiusouiiioy
wazsinauladodufuarusmsrigemesaulaiiy
wnu i gsRadUannalfladadssnalne Hudu

Tnosuiludenmsltdelndoaiiile wu wwin
Suanunsy vise Anden lunsilalenmaliguslan
Wunwheanuidnduwusue Inefiguslaadanyany
AU asjfla'mmfmmaLﬁa?’iammmwﬁ’wﬁ%ﬂwﬁ
Uiduitug fhegraiu asaud (brand) 1ndesdiens
fifosnensdeansledeaiifooldlunisinading
a6 (promote) ﬁgaﬂism:‘lﬁguﬁmmLL%%Uizaumiaj
Ae 9 nsiweundindu unaduanduvesiies

=

iiveyavesdududazyiininliassnametsls dwu
Usgnaveglstne sawinlus saulufiadiglviadsnm
iowoudsedudasdu ieliguilnadladagn
UszaIAv0InTIdua (brand) dwoﬁ’aamiﬁaazhudﬁ
Uslna (Techasawat, 2017)

INATNUMIUITIUNTTUVBA UL Ja509

2

306 (2562) 3o unuvdvswarfuvessyaunisal
FoAuduuvlisesdauarnisiuiauaenndosdi
wasionufianelalunistedudn: UsungsRadUan
Wrasduwndu wud1 Omni channel fis NagNEN1INIS
YIUINT NauRAUNTARasluTeamasng g Ty
Tlufieniafiendy WesueUsyaunisaiveanis
Fovoseouladuazoenlatiindiefuetaia 1ite
MUUARIAUYBIRTIAUM (brand) Trdaau THuInIg
funguidmunguazandnlamedeyayaidediunn 9
994114 Omni channel L‘i‘lumsﬁammwysmmi
ﬁaqvﬁﬂ{[ﬂ’ﬁ,ﬁaiﬁﬂixaumsaimsﬁwiaﬁuqﬂﬁﬁLﬂulﬂ
staUdutlugemsesulatiiaruuus iy Wy s
T TYANAIUTTUULAYT N1THOUALDHILYBINI
A9 9 egrau uled weundinduiledie way
A5ARABKULNTANY Aapg19y @Jﬂf-fﬁ’ﬂﬁﬁmmi
didoruuaundinduilede wazdesnisinserie
U3n13gnAn aramsnsildviaduuemeaulaly
waUndiatu n3olnsfng Imaﬁ%aﬂamiaumwzgﬂ
wiuagnauafiuuImagndmnauitaligndnléd sy
uinseelulnglslda g

A5l Omni channel HglWesAnsauise
La‘%ma%’wﬂszaumiaiqﬂﬁwﬁmwaiﬁ]LLawauauaﬂﬁ
NNYNAIMIUAIIUABINITVBININYT

leasurelaslduuidn social media
marketing SﬁaLﬁuﬂwsI%ﬂaqmé omni media-omni
channel amnefanisifesloanazuszarunagns
nsnanvesgnAlunndeuazunaniesy iieasng
Uszaunsaiiinediewazlusdla #1910 multimedia
Fuanunainuaisvesde Tasemzaisld Omni
media-Omni channel ¥8ln1snaiaduluagng
fuszansnmuasidlagndnlddndeunndu edute
g9 nsld wledn Buanunsy wazvinwes/bnd
Wouloafulunagnsnistnslunndndast vinlsignen
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a LY L3

annsadndademeis ﬂlﬁﬁgﬂugmwu AN ARYIFY
wazdaninu Tnefiuszaunsalldfdeiniuazifuly
agna.usyuu (Rungruangjit, 2019)
IINNITNUNIVITIUNTIUVRYS FN13F Ju
W3y (2558) 309 Msnameudedinueaulatiuay
n1swensumaluladfifiuanonisindulalduinis
o sHuluugdueUndinduvasusinaly
NIUNNUATUAT WU11 Omni Media/Omni Channel
\uguuuumsdeansysannislugadiviafiainsanny
fanelanarazainsinsilunisliauduazae9su
mmséawﬁwﬁwaﬁﬂﬁlﬁqﬂé’wmﬂﬂdﬁlﬁmmﬁg&

v

Auslaavsegldnuaunsadnfsladeuaziiliniin
mmauiﬁm,azﬁqg]m;ﬂﬁﬂﬁ?ﬁﬁwaﬁamsﬁmﬁﬂaﬂ%ﬁms
9995 1uIMsHUluUNga LR UNELATUY
mMvhramrudedsaueeulaveeundindu
FronsilszuunanianunsadeasnsnaIaLUUAS
JqasHielavanuazinenenas e Tuduslii
andldnsengutimne Wwesiansuazadadom
ﬁ:ﬁmmmmzauu’wLﬁ?j'aﬁauazmsﬁwgﬂquﬁamﬁdw
Lidudou fregratu nsviweundindudugd
wiagUemns wasiluteamabigndnlunisdndula
\dendee1ms (Pincharoen, 2017)
PNAITNUNIUITIUNTIUVDY Tan lwhanA
fn1 (2559) 309 Jadusuiimuafuarnisnainiu
dodsnueaulatl (Social Media Marketing) fifinasie
maoﬁ’mﬁu%%@%uﬁwLLUULawwqﬂﬂa (Personalized
Products) sugesn1sesulail wuin Omni Media
/Omni Channel Ao miﬁqﬂﬁ'}mmsavﬁ’lﬁaﬁuﬁw
slaludemnsiinannnaneiosulayuazeelal
fidddoidonuardoauisanevaussgniildiiu
88197 Iay Omni Media/Omni Channel 1Jusuiuy
ms?iamigsmmﬂuqﬂa%ﬁa dlesanniinssaeniia
nsdeansuuy seulay uag eauns A wiege
fu Baaviliignnveaslsmuyszaunisallm 4 7
A3 fs Omni Media/Omni Channel 1unisdeans
WUUYIUINITV904ANT Inedin1sliseuy Marketing
System sntelun1suImsdanisteyagnaua i
\usguudaluifannsaddaldyniinnna lngld
Soft Sales e‘i"iqL‘Tluﬁﬁ]ﬂsimmamam"tﬁﬁuqﬂﬁm’fﬁﬂﬁ

418 9 lunnguuuuren1suslaalagny191geia 9
nsnandedany (Social Media Marketing)
AONITUIUNITNSHARLATES AR UUA TR ulang
futiesnns Social Media #ina 9 iiledeansfiungugnen
warInslundoidosvesnsdud (brand) wazUselev
U81INYBIN13YI Social Media Marketing liid13z g
vuunanesulafauife wususaunsaldreania
wiehiAnvuazyihanudlatugnéuaznduitvne
YOI NDIALHIUNTHANANEFNTTUYBININIIINATT
N5EIU90819 WU lan wys wsoAoNLLUALNAA
e 9 fhegatu gitliinednaziingugnAndivain
NANBLATIAYE community BO8RS 9 WUy lnedg
fingudesiisunugiitureunierianssuieniuli
Fodumsiiavadradonderdemsing q WWussauay
d159azdelinuainiazdennd satuaIINfeInIs
nqugnén fiddnlugeateiladeadifoannsodi
fafauldmninanny dadudeTeinruddyy eold
suanuaulanazassliinu mnrevauInINADINT
Y0IgNAN AR Raziinmsuenderiluremmatndein
wardedudvaiifeviofiSeniuin i lasagiiilvie
ansaIEAAIANgugnAdANLFeensImilouty
#1918 (Choteladakeetika, 2018)
IINNTNUMIUITIUNTTUVDI ATAL BUTTRLLN
(2563) 304 N15ANWINANTENUVBA Social Media #e
gnaAIMNIIUAIUEN, nsdlRnwangun1sAuinile
WU31 Omni Channel Marketing Wunsv nseanm
Immﬁmﬁ'aqmﬂﬁ’gﬂﬁwLsi’hﬁq%uﬁmaw%ﬂﬁlﬁwmﬂ
waneteamanindy liiresdunisinauedud
dnumaiuled Munudmiie wisu vsenterea
Huimes (Call Center) Sﬂﬁqé’qﬁmiﬁaﬂm%gaﬁuaq
ANAMIBRUILNABENTOUATUNIUNNYBININTTVNY
U gnenanunsalugdudiiniiiudeu wdrdandu
unadadudainiiuled wiegdeyasnuuivled
LLﬁ”ﬂU%@ﬁmﬁﬁmlmmﬁwﬂfﬂmulﬂ’fﬂaLLas%’Uifﬁwqﬂﬁw

a i

¥ §uteyatsafuauduazuinisanmsesulay
1IADULE? 5ﬂ1713<1€faﬁmsﬁawiaﬁﬁmﬂasm 9 3L
nnunannesuliaenndesiuataasuIuTaUAY
N15v1N13981Aa28nag Omni Channel vilying

dufn (brand) ansanfegnAlafdu wazgnaAl
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Lafasndndensdud (brand) leundudae
msﬁwmmamiugﬂLLUU%%QﬁﬁzTaammma laun
A13130NBUALDIAINADINITVDIGNALADENSEUY 0
soudu Wila §la wasddnandrveswusudlailu
agefrunsivdeyanisldaugeanising 9 ves
anA1 duasunInanyalveshusud Iidnlauuasa
undedudienisidoudeynyomisnisuedadae
fu ld1evidunisasradvled avsviweundindu
ien1silaueatauduuNIames (X 1ond) vialw
diusenuelviugsialdundy fegramu nnsih
g3RadUAnMdsasielnifivingsfaduanddauy
valeesindiin guiesuniifn le3uveneg3na
ffhﬂﬁﬂﬁwdamﬁ&u’aammiﬁ’laaﬂaﬁmﬂﬁu e
szuumaluladansaumna dwaiﬁgmwums%?jyaﬁma
duduarusmsiasuulasly msteviedudiuiu
svuvseulaySuflunuimunnty Wuszuunisni
fUszansanga finszurunsdasintnefifinnsi
duedudiivainvate dsvuunisdanisiagende
mmﬁmmﬁmwuazLﬁnﬂiuiaﬁﬁu"ml,ﬁamauauaq
AUABINITVBIGNAT mmammmwa%gmﬁmﬁ’u
AuAsi19 9 Tagneusiug (Amornchainont, 2020)

INAITNUNIUITIUNTTUUDS I59eut] Aednaa
#atl (2563) o1 nsmamriudedsrusaulatuayeiy
Pnslafiinasonsinduladosewimiugemianis
snevenanizdnlaiivesuilnaludminiedu wy
91 Omni Media/Omni Channel fig JULUUN15YI1N1S
AAAKAZN15U1ETALTINTOIMINISRnsedeasidn
Fluiien veiduseulay wu Bulesd lsdeaiiie
drAoul s (e-commerce) wazoanlail wWu nidu
93¢ Inedeyavesgnianusazdeansavgnsiniuly
efuiideuiielisiadiunmumsto-ne dila
anAn annsasiureauasaniunsdedudn ns
vimsuagliauiivielansuiasiagliliazen
wazfaduvesnlunsindedearslugaidradnse
F19819115%1 Omni channel #ildogaunswansly
Uszwalnediulung avidunslaileiduveseoulal
wareenllal ondnsulusludu (promotion) uas
nsleusylesdaindeanisesuladvatsunanosy
gNFIDLYIYU

- Qﬂé’wmmiaﬁqmuwmu e (LINE) weiasn
Suntinsule waznnedtugs Ae1s 1Aa (QR Code)
Tfaunuazauuduiiowaniniosmiumns

- msvilaivanuule@ea (Social Media) T
aulunsendeyaiivludifiosuguesvidelustuduiivey
W gwinsu

~ funn3deans (Communication) TngLane
gnihanlfilugeansunsinauediansiu vivled
(Website) vasdrtinynigdanisesulall (Manager.
co.th) LA (Nationchannel.com) Fidalona
Trawmlvaunsadutngnldifissdifiedoniendas
degUAdTafausndulnan (Upload) feyat1ians
Tufafuuden (Webblog) sine  lalaglaifinsdaiu

~gunsnatn (Marketing) Fsdosndudaud
11 IFeauiiniisn (Social Networking) snlduse T
Tun15a$199578uA (brand) laegredaau wszidu
m%aﬁaﬁﬁﬂszﬁm%quﬂumiﬁamsLﬁ'aa%ﬁqmm
Wrde aseanuduiusnisiidiusinduguilaalaa
wazdnualaviudl (Pichaikamonsil, 2020)

INNITNUNIUITIUNTTUVDI UG FLUTTERA
(2561) 303 Jasunsnatanudsnuoeulatiidna
Aonsyurunsinauledosasuddvenlsiantiu
Foamangdnyesguilaa wud1 Omni Media/Omni
Channel 1ugUuuunisdeansysannislugaidsia
WNT1Z NAYNSNNNITHUUYTUINT RAUNAIUNT
doanslugeani sne o Widululufienafendtu wie
sueUszaunsalmsvesnistevesesylatuazoon
Tatdnefuegvasdn iefvuasnuaewmsaum
(brand) Tviaau Tiusnsiunguidmuneuazgnan
lagredayaymdediuyn q deanie endiegray

1. ingaerelinniuidurtemisesulad
wazeanlall

2. fisdenlunsdodudnfiunniu vanvans
49IN

3. gvanaunesienisdedosulaiiidedud
Ttandnvnu

q. mauiﬁm&J‘mwaﬂﬂqaaulaﬁmaﬂ;:JU'%Imﬁ
WRusnndu

5. ansnsndeAudnldnyndomnuar iy
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NISUSNITULUULAEIAU (Somprasong, 2018)
INAITNUNIUITIUNTIUVDS ITNIUA LN
aufln waz Iwyad e1v1gslsnnd (2564) Fos Tuea
mmﬁuﬁuﬁ‘ﬁmmmsruadmsﬁm%u%s‘?ﬁyam’mszw
dodsnuoaular] (S-Commerce) vasffuilaaluin
nyummumIuAs WUt lugaivnegagnidouseriy
agszuveaulaldudulagduyilivainvalegsia
Feavusliidndunisiasuntaniienueysen
nsnIsratauutesdeseulatiiudnnilded
Sufuitausatisifinsennels fogramu uenan
Burberry agidunusususduseiulanuad daduuy
sudwituusn 9 Asuduiniseainuulanseulay
TngFuduanmslimedn wazidafiunudifaves
Omni Channel wagianusuldiuwusualaognadsia
(Tepsomnuk & Archarungroj, 2021)
INNITNUNIUITIUNTINVOY Fae1Tau
Wundu (2559) 3o N13A0AIININITAAIAFIUNS
SumaUszamdudasevuslnevosfuslaav gy
TungalafsaUszmadiu wuin Msdeaismienis
Aa1AAUNNSTUS Nl sEamduanevunlneves

v

uilanwndiu lungslaferdsemadguulsiomdn
11U5U Omni Media/ Omni Channel 1ldlagnsii
viliaudyuiuildaansaneneenitvusiuu iy
Ao vuylnelaenisvideduthelavanussduiug
mmamuﬁﬁﬁ@’mma wazyi i mvseduadddu
AN ves0sine Fuiliaudiufesnsie
wunlnglurna N seRAvdIufmEe ATEUATT LLag
du 9 waz vhnmseanauwuy3sessensesulatuazoon
Taduazdmudenisinadviofunismeunsdosng
IGun nihuiarthelavanyssanduiusdmingu

rilvunlnedifinduy & sa Midsgaiazniniudad

44 a a

nsnbiaesduvinlrrugUulianvaulaunntulayas

2]

aa I

Wnslupnathedadidassfiasnunsoudilusludud
ﬁqamqﬂﬁwﬁﬂﬁmumlmaﬁ?uﬁﬂuﬁ%’ﬂLLasﬁuuulmLiwé’a
flondnuwalilasaudneae (Phunklan, 2017)
PNAITNUNIUITIUNTIUVDY AgYsAn LA
Jen uay def wiales (2565) Bed n1sdeansnis
mamLLwyimﬂmiﬁ'dmaﬁiams%’uiﬂszamé’mﬁa
o uslaa nstldnw Suleaniuiaild SCOOPS

ME UP wu31 $uleansueaild SCOOPS ME UP
Uszgndld Omni Media/Omni Channel 1fun1siteans
LUUYSUINSURI83ANT Tisinsunedudivdeuinng
nnsimealuladidunldiied 1 Tgmuiainingd
Tada-19 waziileli$ulernIuaanlsl SCOOP ME UP
noulandyandiia neth 3 sUuvvvesdodsay laun
(1) Earned Media fia gnA1/duslaa vasiuleansy
Wwanlél SCOOPS ME UP (2) Owned Media Ao 13ulus
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Abstract

Integrative leadership is a paradigm that allows the management of secondary school
administrators to take on more responsibility in a different educational context than that of primary
schools; whether it is in terms of age, maturity, and necessary basic knowledge of the learners

increasing, the number of learners increasing variously due to the size of secondary schools being
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larger than primary schools, the number of subordinate personnel. There are more supervisors, which
results in more personnel development in secondary schools than in primary schools, and the budget
required for secondary schools is more efficient than for primary schools. Integrative Leadership is
a combination of contemporary leadership theories, including using situational leadership to emphasize
task-oriented behavior (task behavior) and relationship-oriented behavior (relational ship behavior) and
using transformational leadership to define the mission and create a change in the environment that
facilitates and supports the development of competencies needed in the modern world of learners
and using transactional leadership to focus activities on exchanging ideas and creating cooperation
in changing the management process that will benefit the development of competencies needed in

the modern world of secondary school students to be able to support their further studies at the

higher education level and the professional level effectively.

Keywords: Integrative leadership; Competencies; Modern world of learners
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Abstract

Cultural tourism is a rapidly expanding sector within the global tourism industry.
Following the decline of the COVID-19 pandemic, cultural tourism has undergone significant changes,
directly influencing trends in tourist behavior and the tourism business. Tourism motivation is the
primary factor influencing tourists’ travel choices and activities. The author employed the concept of
tourism motivation theory, particularly focusing on push and pull factors, to analyze and categorize
elements from literature related to motivation in cultural tourism. This approach was then applied
to study motivational factors in cultural tourism according to Crompton’s (1979) motivation theory,
which identifies push and pull factors. The push factors, representing internal motivations that drive
tourists to cultural destinations, include five elements: cultural learning and pilgrimage, relaxation,
escape, status and prestige, and socialization. The pull factors, which are external motivations from the
cultural attractions themselves that entice tourists, include five elements: famous cultural attractions,
atmosphere, accessibility, amenities, value, and social media. These factors align with Crompton’s
(1979) theoretical framework, particularly emphasizing the importance of value and social media in

shaping perceptions within cultural tourism marketing.

Keywords: Cultural tourism; Tourism motivation; Push and pull factors; Tourist behavior; Cultural

attractions; Tourism marketing
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Introduction

The tourism industry in Thailand plays a
crucial role in the country’s economy and society,
with foreign tourists contributing significant foreign
currency each year. This influx has particularly
bolstered the tourism and hospitality sectors,
expanding career opportunities in service
businesses for many Thai people. The
tourism industry is a major source of income for
the country, driving both directly related and
supporting businesses, which, in turn, stimulate
economic circulation. Additionally, the tourism
sector encourages the preservation, education,
and conservation of arts, culture, and traditions
at both the local and national levels, gradually
attracting more tourists, especially in the realm
of cultural tourism.

With the rising popularity of cultural
tourism, Thailand has become a key desti
nation for tourists seeking historical and cultural
experiences. There is an increasing demand
for cultural immersion, aligning with travelers’

preferences. A city’s reputation is enhanced

&
2 g %( g

by its rich and diverse cultural offerings, such
as theaters, museums, art galleries, festivals,
and convention centers, which attract both
leisure and business travelers. These cultural
attractions not only draw foreign investment but
also have a positive economic impact, as they
entice residents of smaller towns to visit cities
for cultural resources and events unavailable in
their communities.

Globally, the COVID-19 pandemic
has significantly impacted various industries,
including tourism. According to stacy (2019),
the lockdowns brought the tourism sector to
a standstill, resulting in job losses across the
industry, including in Thailand. The pandemic
affected tourism-related businesses such as
airlines, hotels, tour operators, and sectors like
meetings, incentives, conferences, and exhibitions
(MICE), as well as shopping malls, restaurants,
and shops, all of which are vital to the country’s

economic growth.
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In the post-COVID-19 era, understanding
the motivations behind cultural tourism is
crucial. Tourism motivation is a key factor
influencing travel choices, participation in various
activities, and evolving tourist behaviors. Therefore,
grasping the primary motivations of cultural tourists
is essential for the effective development of

cultural tourism within the industry.

Cultural Tourism

Cultural tourism involves experien
cing elements that represent culture, such as
palaces, castles, temples, historical sites, artifacts,
customs, ways of life, and various forms of art. These
elements showcase the ingenuity of different eras
in meeting human needs. Through these cultural
artifacts and practices, tourists gain insights into
the history, beliefs, perspectives, thoughts, faith,
and traditions of past societies, which have been
passed down to the present generation (The
Department of Tourism, Ministry of Tourism and
Sports, 2013).

Kanchana and Saranya (2012). described
cultural tourism as the study and exploration
of regions with significant historical and cultural
attributes. These regions tell stories of social and
human development through history, reflecting
culture, knowledge, and societal values. Cultural
tourism highlights the living conditions of people
in different eras, encompassing economic, social,
and traditional aspects, often expressed through
festivals, celebrations, and local products from
various regions. Chitawee Sukkorn (2019) similarly
defined cultural tourism as travel that focuses on
visiting areas with unique societal, cultural, and
human characteristics. This form of tourism allows
travelers to experience novelty, gain understanding,
and appreciate the value of the uniqueness and

differences in society, culture, and people across

various areas.

In essence, cultural tourism is about
traveling to explore and engage with the
culture, traditions, religion, history, and way of life
of the people in the visited area. It emphasizes
experiencing a culture different from one’s
own by immersing oneself in the local lifestyle,
learning about history and traditions, particpating
in local activities, and encountering cultural

diversity.

Types of Cultural Tourism Attractions

The European Center for Traditional and
Regional Cultures (ECTARC) identifies eight types
of cultural tourism attractions, as outlined by
Richards (1996):

1. Archaeological Sites and Museums:
These include places where artifacts from ancient
civilizations are displayed and preserved.

2. Architecture (Ruins, Ancient Sites, City
Plans): This includes historical buildings, ancient
ruins, and the layout of old cities.

3. Art, sculpture, handicrafts, galleries,
festivals, and activities: This category encompasses
various forms of visual arts, including traditional
crafts and cultural festivals.

4. Music and Dance Performances: These
can range from classical and folk music to
contemporary performances.

5. Drama Performances, Movies, Various
Entertainment: This includes theatrical
performances, films, and other forms of cultural
entertainment.

6. Language and Literary Studies
(Sightseeing or Literary Events): This type of
attraction focuses on literary heritage, such as
visiting locations significant to famous writers or

attending literary festivals.
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7. Religious Festivals, Pilgrimages
According to Religious Beliefs: These attractions
involve religious events or pilgrimages that hold
cultural significance.

8. Ancient Culture, Folk Culture, or
Subculture: This includes exploring traditional
ways of life, folk traditions, or subcultures within

a region.

Types of Cultural Tourists

Bywater (1993). classified cultural tourists
based on their level of interest in cultural tourism
into three types:

1. Culturally Motivated Tourist: This
type of tourist travels primarily for cultural
reasons, with a deep interest in learning about
different cultures. They tend to stay longer at their
destinations.

2. Culturally Inspired Tourists: These
tourists are drawn to well-known cultural
destinations, often influenced by media and
images. They generally spend less time at the
destination compared to the first type but may
return in the future.

3. Culturally Attracted Tourist: This type of
tourist is interested in cultural activities but may
not prioritize cultural exploration as their main
reason for traveling. They usually make shorter
visits, often as day trips rather than overnight

stays.

Activities for Cultural Tourists

Ranee Isichaikul (2014). outlined several
activities that allow tourists to learn about local
arts, culture, and traditions:

1. Visiting Important Historical and
Archaeolosgical Sites: Tourists can explore historical
parks, archaeological sites, palaces, temples, and

churches, gaining knowledge and understanding

of history, local archaeology, and architecture.

2. Viewing or Experiencing Various Forms
of Art and Culture: This includes visits to
museums, historical sites, buildings, and temples
to appreciate architecture, painting, sculpture,
and handicrafts.

3. Participating in Traditional Festivals:
Tourists can engage in various traditional festivals
held throughout the year in different localities.

4. Watching Stage Performances, Dance,
and Music: These performances, which are often
staged in various theaters in tourist areas, provide
an opportunity for tourists to experience local

culture through the performing arts.

Travel Motivation

Motivation is generally understood as the
underlying cause of people’s needs, desires, and
behaviors. It is the driving force that compels an
individual to act in a particular way or to repeat
a behavior. Essentially, motivation is the energy
or desire that initiates a specific action, indicating
that there is a reason behind that behavior.

In the field of tourism, three well-known
theories explain the behavior of travelers:

1. Maslow’s Hierarchy of Needs (1954):
Maslow’s theory ranks human needs from the
most fundamental to the least pressing, arranged
in a hierarchical order:

- Physiological Needs: Basic needs such
as food, water, and shelter.

- Safety Needs: The need for security and
protection from harm.

- Love and Belonging: The desire for
relationships and social connections.

- Esteem Needs: The need for respect,
recognition, and self-esteem.

- Self-Actualization Needs: The pursuit of

personal growth, education, and self-fulfillment.
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According to Maslow, once a need is
fulfilled, it no longer serves as a motivator, and
the individual moves on to fulfill the next most
pressing need.

2. Iso-Ahola’s Theory of Travel Motivation
(1982): Iso-Ahola proposed that travel and leisure
are driven by four key factors: personal escape,
personal seeking, interpersonal escape, and
interpersonal seeking. The model identifies two
main motivational forces:

- Escape: The desire to get away from
everyday life or stressful environments.

- Seeking: The drive to gain psychological
rewards through new experiences, such as
exploring new places, trying new activities, or
tasting new foods.

3. Push and Pull Factors Theory (Dann,
1981; Crompton, 1979): This theory explains
tourism behavior through the concepts of push
and pull factors:

- Push Factors: These are internal,
psychological motivations that drive an individual
to travel, such as the need for escape, relaxation,
or social interaction.

- Pull Factors: These are external
factors related to the destination, such as its
attractiveness, popularity, or unique features, that
entice individuals to visit a particular place.

Crompton (1979) identified seven
socio-psychological motives for travel: escape
from a perceived mundane environment,
exploration and self-evaluation, relaxation, prestige,
regression, enhancement of kinship relationships,
and facilitation of social interaction. He also
highlighted two cultural motives: the desire for
novelty and education.

In this article, the author applies the
concept of tourism motivation, particularly the

push and pull factors according to Crompton’s

theory (1979), to study the factors that motivate
cultural tourism. Travel motivation is categorized
into two types:

- Push factors: These are internal
motivations related to social psychology that
drive tourists to travel and choose destinations.
Examples include feelings of prestige, relaxation,
and the desire to explore.

- Pull factors: These are external factors
related to the characteristics of the destination
that attract tourists, such as the destination’s
attractiveness and popularity (Crompton, 1979;
Dann, 1977, 1981).

Push and Pull Factors Motivation for Cultural
Tourism

The author has applied the
concept of motivation in tourism, specifically
focusing on push and pull factors, as described
by Crompton (1979), to explore the motivations behind
cultural tourism. According to this theory, tourism
motivation can be divided into two types:

1. Push Factors: These are internal
motivations rooted in social psychology. They
represent the internal needs and desires of
tourists that drive them to make decisions about
traveling and choosing a destination. Examples
of push factors include a sense of prestige, the
desire for relaxation, the need to escape routine,
and the pursuit of self-discovery. These factors
are intrinsic and are primarily about what the
individual seeks from the experience.

2. Pull Factors: These are external
motivations that arise from the characteristics
of the tourist attraction itself. Pull factors are
associated with the attributes of the destination
that draw tourists to visit, such as the appeal,
uniqueness, or reputation of the cultural site.

These factors are extrinsic and relate to what
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the destination offers that fulfills the tourist’s
desires or needs.

Pizam and Mansfield (1999). emphasized
the crucial role that motivation plays in deter
mining tourists’ behavior. They argued that
motivation is essential for effective work, which
requires two key components: the individual’s
ability or skills and the motivation to drive them.
In the context of travel, motivation acts as a
force that encourages or persuades individuals
to embark on a journey.

Chalongsri Phimon Sompong (2007). further
explained that motivation in tourism can be divided
into two categories: push factors and pull factors.
Push factors are the internal reasons that drive
tourists to want to travel, such as the desire for
relaxation, novelty, or personal growth. However,
the actual decision to travel is often influenced by
pull factors, which are external elements related
to the attractiveness of a destination, such as its
reputation, amenities, and unique offerings.

Motivation is closely linked to
perception, as a significant part of the motivation
to travel stems from how tourists perceive a
destination. In tourism marketing, perception is vital
because tourists base their decisions to purchase
products and services on the information
they have received and how they interpret it
(Schiffman & Wisenblit, 2015).

Dann (1977, p. 86) identified several
driving factors in tourism that motivate individuals
to travel. These factors include:

1. Satisfying Physical Needs: The need to
address basic physiological requirements, such as
relaxation and comfort.

2. Opportunities for Socializing: The desire
to interact and connect with others.

3. Learning About Different Cultures:

The interest in experiencing and understanding

cultures, nationalities, and ways of life distinct
from one’s own.

4. Pride in Travel: The motivation to visit
various places as a source of personal pride.

5. Discovery of New Experiences: The drive
to explore new things and places.

In addition to these driving factors,
there are pull factors that attract tourists to
specific destinations. For example, if the primary
motivation is to relieve stress, tourists may seek
peaceful and less crowded locations. Conversely,
if the motivation is to gain personal prestige,
they might choose well-known or prestigious
destinations.

Sangpikul’s (2008). research on tourism
in Thailand identified several push motivations
that contribute to tourists’ decisions to visit the
country, including the desire for novelty and
knowledge, the need for relaxation, and ego
enhancement. Additionally, these push
motivations influence how tourists perceive and
choose their destinations (Crompton, 1979).

Kim, Oh, and Jogaratnam (2007). analyzed
push and pull travel motivations for international
youth travelers, focusing on Thailand and Taiwan.
Their study found that the most significant push
motivations for these travelers included the
pursuit of knowledge, adventure, and relaxation.
The key pull motivations identified were:

- Scenery: The attractiveness of the
landscape.

- Food: The appeal of local cuisine.

- Local Culture: The interest in
experiencing local traditions and practices.

- Price: The cost of travel and related
expenses.

- Safe Environment: The perceived safety

of the destination.
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- Society: The general social environment
of the destination.

- Antiques: The presence of historical and
cultural artifacts.

Nawaporn Boonprasom et al. (2021).
investigated the motivations and perceptions
of Thai tourists regarding cultural tourism and
how these factors affect their intention to
revisit. Their study, focusing on famous temples in
Samutprakarn Province, identified four key
motivations influencing revisit intention:

1. Stress Relief Motivation: The desire to
alleviate stress through cultural experiences.

2. Pilgrimage Motivation: The inclination
to visit religious or sacred sites.

3. Cultural Learning Motivation: The
interest in gaining knowledge about cultural
heritage.

4. Prestige Motivation: The appeal of
visiting renowned or prestigious locations.

Umaporn Srisuksiriphan (2019). investigated
the factors influencing decisions regarding
cultural tourism at Sukhothai Historical Park and
identified three main aspects impacting visitor
satisfaction: the artistic value of the site, the
attractiveness of its location, and the quality
and availability of facilities. Similarly, Sukanya
Puaksanit (2021) .explored Thai tourists” behavior in
Chachoengsao Province and found that their primary
motivationsincluded a desire for cultural learning, the
prestige associated with visiting notable sites, and
the need for relaxation during their cultural visits.

Duangjai Ritthisathit (2020). investigated
the motivations behind Thai tourists’ intentions to
visit temples in Bangkok. The study highlighted key
motivations, including the desire to pay respect
and seek blessings, pursuit of peace and comfort,
making merit through spiritual practices, and

strengthening relationships with family or friends.

Factors that attract tourists to these temple visits
include the temple’s reputation, the quality and
availability of facilities, cost-effectiveness, and the
influence of social media and online reviews.

Wilaiwan Sawangkaew (2017). examined
how destination image, tourism components,
and motivations affect Thai tourists’ decisions
to visit floating markets, specifically Khlong
Phra Ong Chao Chaiyanuchit Floating Market in
Samutprakarn Province. The study identified pull
factors such as the market’s reputation, variety
of products, affordable prices, positive online
reviews, and good digital media representation.
Push factors include the need to relax, the desire to
experience new environments, and the
motivation to enhance social connections with
family or friends.

Kanyaphat Pattanaphosinsakun (2015).
explored the factors of attraction and motivation
influencing foreign tourists to visit community
markets in Phuket Province. The study aimed
to identify key motivational factors for foreign
tourists, compare demographic data with these
motivations, and understand the aspects that
attract tourists to these markets, as well as the
unique characteristics of the markets from the
tourists’ perspectives. The findings revealed that
the primary motivations for visiting community
markets in Phuket include the opportunity to
taste local Phuket food, relax, and gain new
experiences abroad. Factors that particularly
attract foreign tourists to these markets are the
availability of Thai fruits, the unique atmosphere
of the markets, and the lower prices of products
compared to department stores.

Kitiya Manotamraksa (2016). conducted
a study on the motivations and satisfaction
affecting Thai tourists’ behavior, focusing on the

Ayothaya Floating Market. The study identified four
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main motivations for visiting Ayothaya Floating
Market: the desire for a day-trip destination, the
need to escape the monotony of daily life, the
attraction of visiting a famous location, and the
interest in experiencing the historical ambience
of the ancient capital. The study also highlighted
three key factors attracting visitors to the market:
the opportunity to purchase various products such
as clothes, accessories, bags, shoes, and OTOP
products; the chance to experience new activities
like boat rides and observing the floating market’s
atmosphere; and the desire to learn about local
culture, traditions, and lifestyles. Additionally,
visitors were drawn to local performances and
activities, including Khon, Thai dance, Choei songs,
and a mini light and sound show at night.

Lung and Kongkidakarn (2016). examined
tourists” push and pull travel motivations for
participating in the Songkran Festival in Thailand,
with a focus on Taiwanese visitors. Their study
found that both push and pull factors had a direct
and positive influence on the desire to attend
the festival. Taiwanese tourists were driven by
push motivations such as the desire to unwind,
experience a new country, and enjoy themselves

while traveling. In contrast, pull motivations for

Table 1

Taiwanese visitors included the special events
associated with the Songkran Festival, the
festival’s image, the delicious Thai food, and the
friendliness and courtesy of the local people.

Desa Karamehmedovic¢ (2018) conducted
a study on the “push-pull” analysis for creating
a holistic marketing strategy for cultural heritage
tourism destinations, using Dubrovnik as a case
study. The research revealed that “education
about Dubrovnik’s culture, history, and heritage”
was identified as the most significant push factor.
Meanwhile, “City Walls” emerged as the most
prominent pull factor for attracting tourists to
the destination.

This academic article applies the theory
of travel motivation, focusing on push and pull
factors, to study the motivations behind cultural
tourism. The review of relevant theories and
literature reveals that cultural tourists’ travel
motivations are influenced by both individual
internal characteristics and the specific attributes
of the travel destinations they choose. In summary,
the motivations for cultural tourism vary based on
personal internal drivers and the characteristics

of the destinations.

Research on Cultural Tourism Motivation (Push and Pull Factors)

Motivations

Related Research

Push Factors

Cultural Learning And Pilgrimage

Relaxation

Sangpikul (2008), Kim et al (2007), Nawaporn (2021),
Umaporn (2019), Sukanya (2021), Duangjai (2020),
Kitiya (2518), Lung & Kongkidakarn (2016), Desa
Karamehmedovic¢ (2018)

Sangpikul (2008), Nawaporn (2021), Sukanya (2021),
Duangjai (2020), Kanyaphat (2015)
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Escape

Status And Prestige
Socialization
Pull Factors

Famous Cultural Attractions

Atmosphere, Accessibility, and Amenities

Value

Social Media

Kim et al (2007), Duangjai (2020), Wilawan (2017),
Kanyaphat (2015), Kitiya (2518), Lung & Kongkidakarn
(2016)

Sangpikul (2008), Nawaporn (2021), Sukanya (2021)
Duangjai (2020), Wilawan (2017)

Kim et al (2007), Wilawan (2017), Kitiya (2518), Lung
& Kongkidakarn (2016), Desa Karamehmedovi¢ (2018)
Kim et al (2007), Umaporn (2019), Kanyaphat (2015)
Kim et al (2007), Umaporn (2019), Duangjai (2020),
Wilawan (2017), Kanyaphat (2015), Kitiya (2518), Lung
& Kongkidakarn (2016)

Duangjai (2020), Wilawan (2017), Lung & Kongkidakarn
(2016)

Source: the author

Based on the analysis of the data in Table
1 and comparing it with Crompton’s (1979) theory
of push and pull factors, the following insights can
be drawn: Push factors, which represent internal
motivations driving tourists to engage in cultural
tourism, align closely with Crompton’s five factors:
cultural learning, relaxation, escape, status and
prestige, and socialization. These factors reflect
the internal desires and needs of tourists that
influence their decision to participate in cultural
tourism activities. On the other hand, pull factors,
which pertain to external elements that attract
tourists to cultural destinations, are consistent
with Crompton’s theory as well. These include
well-known cultural attractions, the atmosphere
of the destination, accessibility, and amenities.

Moreover, factors related to
value such as product prices, food, accommo
dation, and travel expenses—along with the
influence of social media, contribute to personal
motivations. This aligns with Schiffman and

Wisenblit’s (2015) perspective that motivation

is closely tied to perception. Perception plays a
crucial role in tourism marketing, as tourists base
their decisions to purchase products and services
on the information they have received.

Both push factors and pull factors of
motivation mentioned above are key drivers for
tourists to engage in cultural tourism. Push factors
are internal motivations that compel individuals
to seek out cultural travel experiences, such as
the desire for cultural learning, relaxation, escape
from routine, status enhancement, and sociali
zation. On the other hand, pull factors are
external aspects of cultural destinations that
attract tourists, including renowned cultural
attractions, appealing atmosphere, accessibility,
amenities, value (like pricing and quality), and
social media influence. Understanding these
motivations is crucial for developing effective
marketing strategies and enhancing the appeal

of cultural tourism destinations.
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Conclusion

This academic article applies Crom
pton’s (1979) theory of motivation to cultural
tourism, revealing several benefits and offering
practical recommendations for stakeholders. For
cultural tourism operators, the focus should be on
managing facilities, accessibility, and the
overall image of tourist attractions to leave a
lasting impression and encourage repeat visits.
Effective marketing strategies are essential, and
operators should focus on leveraging online media,
campaigns, and promotions to appeal to tourists’
emotions and desires for comfort, a pleasant
atmosphere, and peace. Additionally, offering
special promotions and activities tailored for
families can enhance the experience by fostering
family relationships, introducing tourists to local

communities, and providing rewarding experiences.

<

Government agencies also play a
crucial role in supporting cultural tourism. They
should initiate and support tourism promotion
projects aimed at attracting more visitors. This
includes developing and promoting new cultural
tourism destinations and improving access through
effective media and public relations efforts,
particularly via online channels. Additionally,
enhancing accessibility to tourist attrac
tions is vital, with a focus on clear signage,
comfortable and safe transportation options, including
public buses for pick-up and drop-off services, and
seamless connections to other tourist sites.

By addressing these areas, both tourism
operators and government agencies can improve
the appeal of cultural tourism and better cater

to the needs and motivations of travelers.
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Abstract

Nowadays, it’s the era of Artificial Intelligence (Al) in Thailand. The public and private sectors
have set ambitious goals for developing Al in Thailand by aiming to integrate Al technology into all
aspects of society. However, artificial intelligence technology has a direct impact on careers that use
language skills. That is the profession of “interpreter” because the software used in language translation
by Al has been developed to be accurate and natural. Thailand is a country where foreign companies
continuously invest. Especially Japan, which will be number one in investing in doing business in
Thailand in 2024. The Japanese interpreter profession plays an important role in helping support the
company in its communication or coordination duties. Due to the Japanese avoiding direct English
communication with foreginer. However, the Ministry of Digital Economy and Society and the Ministry
of Higher Education, Science, Research, and Innovation have jointly developed the National Al Action
Plan for Thailand’s Development. This plan aims to establish a robust infrastructure that promotes
the development and application of Al technology in Thailand. The plan outlines five key strategies,
with the fifth strategy focusing on promoting the adoption of Al technology and systems in the public
sector and target industries which include 1. high-potential industries include the Modern automotive
industry, the smart electronics industry, the high-income tourism and quality tourism industry, the
agriculture and biotechnology industry, and the food processing industry 2. future industries include
Industrial robots, the aviation and logistics industry, the Biofuel and biochemical industry, the digital
industry, and the comprehensive medical industry. Among these industries, Japan remains a major

investor and employer, Requiring a significant number of personnel with Japanese language expertise.

Keywords: Artificial Intelligence (Al); Japanese Interpreter; Limitations
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Abstract

Blended Learning has been used more widely after the COVID-19 crisis. It is a combination
of learning in the classroom and learning outside the classroom. In one subject, teachers will use
a variety of teaching methods. The main goal is to enable students to achieve their learning goals.
And in this article, it was also found that there are four important personal factors of learners that
directly affect their success in learning with this method. The author abbreviates it as M O R E
(which has the same sound as the English word More-More, which is translated into Thai as More/
than etc.) by the M O R E factors mentioned in this article, M means Moral, O means Open Mind,
R means Responsible and E Means Enjoy. Moral (M): moral factor, Open Mind (O): open-minded factor,
Responsible (R): responsibility factor and Enjoy (E): enjoyment factor. These are the personal
factors of the learner (Learner’s personal factors) that are important to the success of blended
learning. And giving importance to these characteristics of learners also shows that it is truly consistent
with the learner-centered concept that not only focuses on the individual but also focuses on the
internal characteristics of the learner, too. and when the word MORE is integrated with blended
learning to serve as a guideline for organizing learning in the New Normal era, where the education
system has learned many important lessons from the COVID-19 crisis. thus, the concept of MORE Blended

Learning: MBL was born.

Keywords: Blended learning; More blended learning; Learner’s personal factors
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1. {i5euldSeusmeisnsinanvane vinli
¥ sussmuiuagnszuiunsiBoudeng q fiFeu
annsaldnszuiunsiFous wawnanuidu o 14
AIEAULDY

2. fi3puillonafunuisFeuiivmzaudty
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undunumdify fEoudisiroufiamesamnsaiou

v

Sinueslilaglilusunsudniagy (programmed
instruction) 7iE8asilevi 3l (firmn wondl, 2553)
WnduguuuunisiSeunisaeuniuasetieian hn
vu (world wide web) (dun waudl, 2553)
agndlsfinnu ldfiiEnsasuuuundauulad
fiflan WniBazdesusulszgndlimnzanaonades
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LuﬁauLLﬂaQﬁquL'%au HADU UaTaNINWINaeY 69
Hu msiAsmsnisaeunuusing q unldsaniuiees
\usuimsiasifindselosidian Fondnuausian
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An Uszaun1sal ANNEINITE AABAAUTINBEAY 9
ey Afeguiuy “nsdanisSeunisdeuiuy
YIUINIS”

dmsuA1d “nsaeuluUyY TN ladinng
Tanumngliagnaiaula fail

d1dnauarsnisaninis@nel (2547) N3
ysannis WumsdnfanssunsBousiiydid oy
WWouleeuy mnudn vinwe wazUszaunisalid
Anuvsnevanvaneuarduius fuiduesdsan e
T Gowinnisfudedassludeidnwianunsaiinld
Uszendldludinasele

N3NININNT (2546) wauedn Nsdnnsiseus
wuuysanns WunisdanisSeuilasldanuining
dilauazvinuglumansvdolmanunnnimisin
PulusmddetuneldFessmlassnisviofanssy
iAeau iouddyvudoumamauiarudilaly
Goslazeanils

01n50] lawiles (2553) msdanisiBeuiiuy
ysanms mnefa msdnUszaumsainisSeudiiden
Toade wieidemanuivisig q fiflanuduiug
Aeatesfunuaunaudvaeiu welwiiSoulia
ANN3UUVDIATI Uazanansatluysegnaldludin
Usedrfule

yades numos (2559) M1sdansdeusuuy
Yo Wunszuiunmsdnuszaunisainisiseuslag
denansanuinsig o fiflenuduiudifesdetu
wwaunauliiAnauanysal Iauviig 1A
waInnany @enndedagauiuanImAduass
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Y3113 vaneds mathiemanssiidanuiedes
funduiuslndudoudorfulazdnfionssumsiBou

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024

Social Science and Humanities
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wazausninauiaudnlaluussyndldludin
Usednfule
a3UANUMNIEUDINITTANITIT BRI WY T
1530 vangde nszuIunsInusraunisainig
Fousfidenlosmanianundveing q vieidomiia
Anuduiusiudanlimeiulardnfanssunisseu
SiSeuAnanuinudleludnvasiiduesds
aunsntluUszendldludinasle

A159ANTSLIYUNITHOULUUNANNETY (Blended
Learning)
Tugasounfimaluladiinmuieiygaviinds
ol giJLLuumsé’]’mmsSaumiaauuazgﬂLLUUﬁuaﬁa
nsaeudlanmuinulumeegrasiuladn n1siSeu
Wudedidnnsedndaiuisadndsludienasvde
anuluanlnadienaisiainelasniuinieadnyg vl
A3suanunsaFouddeauediditetu wluianfls
Warwnaunaawduszuu e-Learning fithanldfuagns
139319 eglsfmuladglienuAniiuent i ns
14 e-Learning usitiizagade g Seuliaiunse
fujduiusiudaeulalukuuiaiate vienanilunng
nauiudaeunliausadunaianrudlavesd ey
Ialunanassldiwuiu fadu 3cliinsth e-Learning
NHANKEIUNUNSISsuLuUnUREnuluiesSou
wuuRai foddu “nsEeunuunaunany” Wunis
BeudinaumanismsBouuuuwdyihfunsGeus
KuszuUdenaufumeseaulatdismetu esilsznau
YaeMsiSuLUUNAINE LI SawU e dula 2 oA
Usznaunan Ae ssrusznevsenlatilaresausenay
aaulall (nasan vjsaly, 2564)
“NISITYULUUNANNETY” %58 Blended
Learning Fadunsiisnisaeuunuu online learning
INEUDNAUITNITABULUU face-to-face meetings
agle5nsaeu 2 38 WIpunnIluNISINNISIEEUNNS
dou ity faeuinauaidevunGeunumeluladua
HAUAUNITEOULUULNT QYT mﬂﬁ?uﬁaaummsa
Yndomunanulvadiuudvled wazdianiunis
sfiufanssunisiSeunisaoulaeldsiasuiedae
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SYUULDALOLLEE (Learning Management System)
feedoseonfinnefluvondl anduiinsasuun
Suulpeniseiusieswiuluieaseu (https://www.
learneducation.co.th/ blended-learning/)

aumsnelaenilureadiin “n1sSeunuy
NAuNa1U” (Blended Learning) figtedl

Dziuban & Moskal (2004) nd1731 N15158u
WUURANHEY MaNefa angnsisindnyuzvednis
BounvumdgmiidunisGeudeeulatifieandalus
nsdsunelutuisey

Graham, 2005, Horn and Staker, 2011 lag
Bernath, 2012 agulilwhusufeniuiinisBeuiuy
NENNATU 130 Blended Learning 1884 lUswasa
Men3Bousi 1938 snannausynInansGous
9ndedidnnsedind wsede E-learning Aun1siSeu
TuduSeu

Horn and Staker (2011) l#fignanAgafunnsg
Seuluunaunauvesiseuluseau K-12 vaneds
nsi3euifgGeuldsuiaUszaunisainisnisSeu
Sogradudasziiu szuunIevivnoufinneilag
UNSEUANTOMIVANAILUTNNNNTITEUSAIUAULDN
fisludu nan an1ufl uumnansBeuiuasdnginis
Beuiremue wardaladuun uluuveen1sinnis
FeunsaeukuuNaNNaIweanidy 6 JUuuy il

- Model 1: Face to Face Driver Lﬁugﬂ

LUUNISESUUNISADUBUUUNANLNISISUULUULNT O

<

v

mirszainad FeutudaouluduFeulnenisigous
wuvosulafluusazGesvdeusiazUsuifuiiivualy
ndngnsvesnisFoudusiazate

- Model 2: Rotation JugUiuunisizeus
wuunudsunundngnadenlumssiidimunes
nsaeuunflutuidsunmeldanunisaifidauman
wanswazifulumudnsinisSeuveusazyanalu

1%

dAgy

- Model 3: Flex 1Judnwaiznsiseusuuna
waufifianudangulunisusuldangldaniunisald
AnafufinganansadaliifudFeulunisGouinanesy
LUUTINISEEULUY tutoring W3BN13i3uMUUNg

< ! I v
dnenunguaule 1udu
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- Model 4: Online Lab LfJuEULLU‘Uﬂ"liL‘%EJu
SuuunannauiiunnsSeuluiossouseulatinng
Taanmnisalvaanislenesufuinismanalulag
asaumaiuguiuulneasuazideanadugaes
muadliANuYIBioNIaNSISBUI ULy

- Model 5: Self Blended L‘TlugﬂLLUUﬂJaﬂm‘ﬁ
UL URENHENUMEf TS euosmulsziurte
ndngmsrtvun dnvaedananidnugdumstous
Tusefugaudnuwideuniinendeiinisdeslostoya
N19A15158UTENINTUNIOTENIean iy anwue
fananiagilusunsumuguvdnegiives fifins
A3 Model 4 719gADEAIUANLATSILIAINALAIN
TunsiSeulun1sSeudLuuNaNHAUAIEAULDY

- Model 6: Online Driver {ugnuauznsize
wuuRaNHa T sULuUlnesinsGounuueslal
fagiFounazdaounnnudngnsiinimun inalulad
ABNTILADS UATATAUNAILTUNUIMABUL19G9M D
nszUIUMITUIAGRY

Smith (2001) WilgaiNsSe UL UUNEINEY
\JunnsdamisBeunisasumslnalagldinalulad
Viuadly 1wy nsviridumneside domnudes (Voice
Mail) wagn 1 5Uss g SEnYINGUREUAUNITINNTS
AnwwuusaAu (Traditional Education)

nunws dunungand (2548) edutedn N3
Feufuvunaunanudunisdaianssunisiseunisaeu
Afumnudangu dnsuaumagnsislunisGeunis
aouiinaegunuudsheiulaglddeiiunlunsiGou
SR AANTTUAY kAzFULUUNMTSEUNITHOULUY
ooulaviaznisiFounisaounuundamin ilenou
AUDIBAIIULANANYBIUTIEINAYDINTTEUlAY
figmjmnailolvfiSounnauanunsaussqimneg
YBIN13IANIIFUY

WULUAT UaluIA (2545) a3Ud1 N1SISEUNTT
AOULUUNANNAY A NsHauHaLAUTENI19deNNS
aounanvatevin lidnsidunisaeuiiifasuiu
ussenelvinisousy ensaeuuuuliiidsnyeud
308N UAININDYIIUIUUIY 1TBNTBIUIINFIT

o

SUNINSLTDLAT U

Uszndn 3522509A (2552) L@UDILUIAR
N133EUIHUURANKRATY ABnsUsEYnAldiAlulag
nensdoasneNfiumesnatiuayunisBounisasy
Tiszaunad s foserfeynainsvmenisdinu laun
ARy UnivInsAnyn dusvisaniudnuisiuiu
AN LTS UURAEAUALLEUTY Aaenludl
drusdnseasiseavesdenisaen omsein
slUfansiansanguiuulagsseeiaIN1sEeuns
aauasmLﬂugﬂﬁismﬁﬁmmmmzam

1R8I0 AN TS YU UUNALHAIUNS ©
Blended Learning 34meii I‘Uil,msm/mﬂfﬁﬁsmiﬁ
Isi’f%%miwammuiwdwmsL'%&Juﬁmﬂ?iaaﬁﬂmaﬁﬂé
w39 e-learning Aunisaouluduiou blended
leaning Li‘]umsmuﬂm‘%‘auiﬁmauwmugmmumi

v
a =

Seuivainvatenanisseuiniiaduluieasey

a ¥

HaunaIuiunsseususn s sungiSouraoulyl

LTy w%amﬂﬁz’ﬂmmSauiﬁﬁagmmﬂwma
nsrUruNTBBuasAInsTIAATUIINENSITNNS
Boumsaouiivainvateguuvuitmangeginisli
AspuussadvinenisBeudiduddy

aivd aunanu(2555) lelauetaduazle
9719 (Strong and Weakness) 984015638 ULUUNE

v
v a

nanuld esil
4afva9 Blended Learning

1. awnsanvanasvulaegneidaselunng
L’%‘auil,%m

2. BenaouiiGeuldodelidassalutubou
Uniivizeusnduideu

3. (IS EUANINTNEIUINUAULDINUTEAULAY
9n3IN"358U3 (Self-paced)

4. fi3ouaninsadeansldeddlndaduasiaeu

5. 0 ugURUUNMTNANNETUTZNI NN TF Y
WUULANAUSULUUNSIS 8T8 U AR

6. Lﬁuﬂ13L§8u§ﬁLﬁuﬁaﬂﬁawam (Multimedia)
nanmaneguLuy

7. dumsFousnduSoudugudnans

(Learner Center)
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8. fieuiinantunisruadeyalietedasy
ansndnseilavdunseideyalad

9. @wnsadaasuAuLiug nsatelou
ANUSTRI B wagnsuran1sUURLTInGY

10. asausegelalunsBeusled

11. gu150a519uuInelun1sdnfanssunig
Suunsaoulan

12, 43N50NUMIUANNSLAL LavduAuAIY
slalldnaaniia

13. gnsavianidesdefisunaunelutudey
I ligSeuaunslunisSey

14. fiFpuiivemsdunisBeuslivainvae
ansarniaasuvsounaayalan

15. WuguuuunsFeuiimngd vl Gou
firoutrsnmuiulalunuies

16. sUsuunsiseuansatluldlunisin
ausHluUTINYToeAN AN wastivanduulunis

Hnausuduuunla

49311 V89 Blended Learning

1. fipuldaunsonansaufniiu wse
fnenennuAniulaag195IA157

2. WHuguuuuitonafinnuandilunsufaiug
(Interaction) s¢WIN9{ISEU-HaUY

3. msidwslunisieuideutrdivesing
Aeuldlanunsaiidsiulannay

4. aralaindeuludu Software UnsaEsil
919UTIAUNS

5. Wustuuuiienaldaulddoudsen Tne
Lawwﬁﬁmmﬁﬂmmmﬁﬁm Software

6. HisEuUIAUARINlIAUAIABNITAINY
WN91E31A1QUNTAIABUTNTIAE

7. JiSeudelvinyg Anuiaudilaludi
muﬂamﬁaL@@%Lﬁamsﬁwﬁa%’aaﬂauﬁﬂaﬂ Internet

8. HisguAalinuSUinvaUianuULBIABY
fregelunisFounsaousuuuuil

9. ANULANAVDIE B ULazauLTugUasTA
FON1SISUNTTAOULUUNFUNEY

10. anmwnaeuliivangausonisldssuy
Internet Network iintgynvserlugauenlunissu
dedeyyed

11. \finn15vInUfduiusiuy Face to face
seninagseuiugaou (Real Time)

ilensBouuvunaunalailefiuadedus
faifaideviegadosusingliifuogdae astuly
nIPUIUMIIREEUN AL UURALRATUT T UM UAY
F3n13Beusa q Tihuwauddietu asfesdidads
Bnsiawnsaluseiuldedsduiusasnndouay
as Fuilevanldudiaziingnrqasiudaaiali
BouAnmsFeusiiussansamldunninfanaide
13090008

189909 FULUUNSIS B U WU URAY
naudinszozviland uddoaniunizalnisuns
sruiavesladnl9 adaussnafuienisiusseyving
eIy NM3BEuTwUUNANNE LTI T UL
n3BeuiuiasguiiuminerdeinlanFuiiunly
p819570157 1atlagunileowduisasfidutounn
ualvauBanguiiiuty lunswaumauseming
n13ssuImslnakazuuuiisiefs (https:y//www.
studyusa.com/ th/a/2369/6) lutasiiinn1sszuin
vaslsalain19 Aadreusziiiurimennnianising
\Duetneds dsemalnedanamensniiazuiouas
USudograudud nmsnunluseiugaudnunliuiy
Wiz inaluladsineg inntu iilensvaussay
FeamsuazgUuuunsiFeuiidudnvusianizves
J5ou 1AnuinnssuiidwaliiAinnisidsuuasis
nsuaranufiFou dudssuunisianismsFeud
LMS) Tuauis
BoNALIN19583 (https://du-knit.org/n308NLUY

(Learning Management Systems :

N1338usLY/) dewalviuuifn Blended Leaming e
suaraulanindu fnsdanisFeuntsaoulugd
WUURANRENUNINTY anifuiigidunisSeuly
NoUTIUNEIDE 1AL

aennaednuloazuves Junis ad1eded
(M38UsTANNT Bos MIFeuiiuunaunay:
Blended Learning) #37ingilain19 iuiladuddry
AiliAnn151UAsuLYawRINISANYY HaNTENY
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waglonwuBufiazinisdnyniseusuisnisdeunuy
online Tu Inemsihmaluladidundlunszuiuns
gouusnwtiolUannisussens lneisenisnMsaeuLuy
i naBeufuvunaunany Jagtunsdanisfnuld
ﬁwgﬂLLUULLasmﬂﬁﬂ‘i%miaauLﬁ@iﬁauamm@iami
ﬁ@umw%’wEmswwsmazmiLLﬂJﬁTusumiJszmﬁﬁy’qé’wu
ANUNMUTINAIUIMALUlaE n1sUSuAsanIINTY
MeAnuy mMaidenloannmudiusing o Adeudeiu
lan nstunaluladansaunasaznisdearsunly
JansAnulurangFUkuL A1 MSSEUNITHOULUY
NELHEUTUTAEEnaneRn wWu Blended learning,
hybrid learning, web-enhanced learning, integrated
learning, multi-method learning or mixed mode
learning, flexible, learning Judu wsddisianny
MNBLAEITUNITIANISIEUN T AR UL UNALN AT
I#3un1sweususniianiie blended learning #3e
blended training

Tuaure M.035.3305 A3ae U (https://du-
knit.org/n1598nKkuUNsEEUILY/) leaguredn lddn
auifun1siBugUuuu Face-To-Face viseoaulail 9z

¥ = v va '

Aoin1sufduiussenineapuiugiSeu uazsening

Y
a 14

ASEITPHRLY ?JQIUﬂ'iwﬁumsLiaugLLUUNammu
g1azdaliasmiaiouseulal AsmiaSouuuy
Face-To-Face Adsls mnwalade Interactivity wag
Tun199nn1958UNI T ULUURANKA U TU Sz aUNS
disatu dneeniuumaidounisaoudesdilsiege
Uszasduaeniseudismualy seeznalunisSeu
TIHIANIUUANA19YBITURUUNSITEUS Warn15AnYas
f3eu dWoliidudoyaiiugiilunisesnuuuionssu
N133EUNITaRU dIuunuImMvasSeulavaouly
1SS UL URAINETUT Jaeuvzdandudivun
Wnsaeunuusig 9 lnedunuimduiRnnszdulig

@

SEURANTEEUIAIEAUEY dIuEiTeuiiunumd Aty

<

FodugAnuvimanuimuaniunisaifiietu Judu
IgnsBeuiuuunaunanuluguuuunsSeudnms
Fonvilsinganivanwnisaivesuseimalneias
Wnldlunsdnnisseuslutdeguliduedafiuas

@

maslasuanudeniuuntuluienisfne (nasmn

Wl 2564)

a¢lshe...n59AN5EUS (HUNn31) WUURANHEY
(More Blended Learning)
1NN5ANBIFURUUNITIANITITUS LU
naunaAmdaTiazeuliidiu fe Tnvdiwulvguda
A15IAAIURNIGVBIAIIN NS ULUUNAUNEY
%30 Blended Learning aglduideslunieniuves
n3gUIuMT welladslunisianisiseunisaeu U
WUUNTIEEUNTEOU ANEAS om saudeusunns
dounaznsiaUszifiuna fonananliinduaiiou

o <

“drfulniase” ifaoudasinisiiudesseniuy

=

wisthundadsnliungSeulunszuiunisvesnis

= b4

Bouiuuunaunay (Blended Learning) @slaiinae
Lﬁu%ﬂmﬁ%aaﬂugmwuLﬁmﬁ’uimuﬁgwm
ueiluyamosvesfidoud adufuf ifamils
rsukuumsSsuluunanraualdlunsaouats
Fruruvansdn wavsaiiewnvatenian1sAnuiy
FausiAngtRnisnivedlsalain1o Hudumn §ileu
wudwmﬁmmsﬁauﬂugﬂqumammuﬁy’ué’ﬁaﬂs
funlundnnseumsBeusuuuiia o Avsneds lails
WAMS “HELNETY” Fannsene q Wadiefuinty
WASIDe “UINATINITHANNAIY” A9 “urnndn”
funmneds nsiilaldddefaanznden suuuy

v Ya

AT NTTUIUNS “1a7 WUU LAABIANTNDIN IS gU

Y

@

a8 Falaenlluenaisenin “;jﬁamﬁuﬁmm” TagAn

IgSeuludg winarlimnuddyiudizeuesgns
winsaiiu faousiosfinnsanluimadnuusves]idou
melilinseifismdnnguivilouruiusnglag
Tl mnsganuduialunisoutuunausanluge
fiundn Next Normal 7idadowindeunany o eena
wUsidsuluoghanniy nesenfeladudiuynnaves
Qﬁau (Learner’s personal factors) Usgnausieiduy

o w

Avddy Useneufududadvdiuyanavosidoud
finsgnnandalidesinn uazndsanidasuldifu
susteyauazdaasizvissdanuifeadudade
ﬁﬂuQﬂﬂaﬁJa\‘lQ’ﬁﬁJu (Learner’s personal factors)
MnilFdnnsEeunsaounuunauNa I |
vangaANIAnwnegweiilos Jeaguldindiede
ﬁauqma%awgﬁau (Learner’s personal factors) i

1%

d1fey 4 Usen1s HdawalinisdanisiSeuiiuunany
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nauUsravaudusaialuniuszdniainvenis
IAN3isEUNNTaRULATUTEAVENATDIN S Y

4 UadndauynnavasfiSey (Learner’s personal
factors)

Uadudiuynmaveiseu (Leamer’s personal
factors): AadnwazidAvosiSou 4 Uszns 1
AHAlAYATINDNITIANITITIUNITEOULUUNANNEY
(Blended Learning) lUszaumnudnsaraluud
UszanSnIneedn153nn1siSsunIsaoulazUsyansua
VBIEITEU figtedl

=

1. U238 M (Moral) Aa @asssy +1e9a1nnng
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Seuwvunaunau gaeulilaudynindudiSeuiuy

@
o Ava
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sssududusuusn iy mﬂaié’maammmawﬁu 19
FeuiildSuneuninedienues n1sassluasanly
nsliteya (W dudsnumutdaning uand1ias
Idyaradunosiualdldld/daseuuldly wani
Hudw)

2. U2y O (Open Mind) Ao Waladmsu
nsBeuvusaunauenduBosiilvsidmiugiGou
Sndrulivesiidulng fensduiuiunsiFeulu
veuseu Insdngornsddiuageanniunan 1935aeou
Tuvesdienswdgutindundn sgrdlsfnalugied
anunmsallanedgiuingeladaldiAnnisuiunaey
nszuaunsaeundunisSouseulat Jsn155eu
soulatinduludnuariaeulunan asuduian ud
WasunnmsiiumanSeuiiaandunisfnwndunis
Sournuaetisdumesiunnniitiunieiidu q au
AfBouazain WoanunsallainGundnatouasld
finnsnduandanisiSeunisaeudiansunisanuale
Usingmdniifiduytuin 2 é1 fe “oouled” way

=
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SEUUNMSANILUY On Time Liasinanudndy
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umneldididlfidsmetunedeiinniu vie
v TgEuunsauiesfudsuumumuiifiingua
AseUAfwFoUIMIgIAIveInseuaiuilosanaundn
TunsouafaldSunansenuainnisfindelaia sy
Jaduinvesnisihguuuunseu wuu On Demand
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FueulnouesiinisBeusndidunseiisy q 9
lafl#suanudistnd agifuniseluistuasltiAnanu
wlafnsefunazgndesdududeddny daeuszdos
PuaslifFoudladusgrafiiielifizouludrenen
TungUnases uazdluuivesdaouias invediu
fnaznuantAfliaenndosiuuiunvesnisiFou
LUU On Demand fio1aiduguassadsznisdrdyiiay
#93 Open Mind TlAraeuuiv wu Ainvenieniu
lofl vinwrlunsnandonisGounsaeulszinnes 9
arwannsolumsuimsdanistudeud 4 01 ns
UfduiusuaznmsadieusaplalunsSeuliungSeu
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3. U29% R (Responsible) Ao SUdAwDU N5

v

SYULUUKNANNEIY LAglani1Edd On Demand 9K

Y

SeuaviFeudluu Bowdelns AldauAnudenis
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M3 “MORE” inysanmsdinfunsBeuiuuy  uazmuwasuulamsdsnunay Sausssudifiaaziin
uaunay (Blended Learning) Wimifudin MORE  Zuluowian ilewauiliduguuuunsdeunisasuy
Blended Learning : MBL #u pehdlsfiniu uwiAniiss  fimeuauasanudesnisvesgi3oulugn Next Normal
wfouimundesenludn eliaensufuuiundsnn  Ifogreiiuszansamsely
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UNANED

nMdeasallilinguszasdiiie 1) ieduameiAvuindvinavestadenidmanensoufnuuuiiulnves

A o

TnSeu uay 2) WewawilunaaunislasiadiwesnseudauuuivlnesinEey fuaveuwnvesdfidudy
Faudl A.A. 2018 F9 A.A. 2023 Ima@%’aﬁwLﬁumiﬁuﬁumuﬁé’aﬁﬁm%mLawwzmu%’whwizmmﬁwﬁu
AALEBNIINUNAINY 255 UNAINY LEe 9 unAd [n1saas1einAuulinadaunisiasadsng (MASEM) aae
Tsunsu R wan153%e wuan 1) swndndnanmsiuvesiadefidwadonsevfnuuuiiulnvesinSeu fe
Wiy 0.33 Tnerasannuidesiudesas 95 aaﬂuszmé?at,wi 0.11 89 0.57 waz 2) luleaaunis WwWalaseas19iang
aenndesiudeyadelszdng frsanainaila-aunds (X1, N=16,583) =2.67, p=.10, CFI=1.00, RMR=.00,
RMSEA=.01)

o

u: Jada9dana; NSaUAALUULAUIAYIUNIBYY; N1SIATIEHB AL UILAAANNTIATIAS

(Y]

AEN

Abstract

The objectives of this study were 1) to synthetize the effect size of Factors affecting the
Growth Mindset of students, and 2) to develop a structural equation model of student Growth
Mindset. The data was collected in which 255 articles written in English between 2022 and 2023 were
selected; however, only 9 articles were feasible for the meta-analysis. MASEM was employed for the
data analysis using R program. The results of the study were as follows: 1) the effect sizes of factors
affecting the Growth Mindset of students was equal to 0.33, with a 95% confidence interval ranging
from 0.11 to 0.57, and 2) the model was fitted to the empirical data considered from the chi-square
value. (X* (1, N=16,583) =2.67, p=.10, CFI=1.00, RMR=.00, RMSEA=.01)

Keywords: Factors Affecting; Growth Mindset of Students; Meta-Analytic Structural Equation Modeling
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unin

nsouUAALUULAULA (Growth Mindset)
Jumnudeniidoqudnuvaryesnuieinaunsm
Wasuudaswariauild seuenddaygn fhue
ANANLNTA WazyAANAIW Fan1siAsuutamie
nswanntansaintuldlneerfeanuneeia n1s
Feud uaznisfindu siall nseuAnuuuiiula (Growth
Mindset) azthlgnisgalalsilagsiid Mindset UszLam
hsumanlonidlumsitauaueinaeniian (Dweck,
2006)

nsHnbAtinEeuiinsauAnLUULAULR (Growth
Mindset) yilinGeuiiusegals Tdugvdlunisviany
fn1sFuitenuanunsauazdnenmuenuLes In1s
Futdmune nsdeud wasfinisituguaivesnis
FouslulsaFougenininGeudfinseuAnuuuned
(Fixed Mindset) §a1nmeaun1siinsevdauuuiiule
yostnFeulyny naann1sUsziliu PISA 2018 Wyl
HniFeulnefiinseudauuuiiula (Growth Mindset)
finsndraudumaiiesnindnSeuiiinseudn
LUUA1e6a (Fixed Mindset) 3sUszimmaundnves
OECD fnudnsasmuduiusiwuieatulng ni
WU NIBUARLUULAULMAINANTENUTIUINABNTTUS
ANUANNNTYDINULEN (Self-efficacy) N13ilusegalaluy
135583 (motivation to learn) uagaunge1uly
nsasiieviAanssueg o vedlsedeu FaesAUsznay
wanidusanaislunsaseanuduiussewinenany
ﬁmazmaé’qu%‘mwmsﬁau (Lee, 2023; Marks et al,
2023; The Institute for the Promotion of Teaching
Science and Technology, 2022)

nsasasulitniseulinseuAnLuuLAule
(Growth Mindset) l@egnsiiussansaniu dos
nuistadeiasdeliinSeudnsevAnuuuiivla
(Growth Mindset) GR Rungrueng and Chadcham
(2016) na1191 nseUARTLANA1TUvBIYARALTuNA
waniadeiiisademalsysenis Wy naannisd
1ASUATNY USTLANUDIATNIUEYDINDLN LazAIs
Tausanesauisaimula

Bnwilailtlunsmdeazuiundefioves
AR 9 Adnwluuszifufindreadetu fe

MsiATgienuulueaaunsiasasne Wunaia
#l¥n1shasiesieduiu (Meta—Analysis) saufu
nsldlunaann1slaseasis (Structural Equation
Modeling) wiofiTundn Meta-Analytic
Structural Equation Modeling (MASEM) @136 12AR
999 Cheung (2009, as cited in Tangutairuang, 2016)
Beingusrasdueamagefuuselinaaunis
Tassasradunisneaeuninuasiveswuindnina
SEMINFMUTHIUNTAN B IR 9) afailemsUszanay
YuIABNSNETI (Pooled Effect Size) wazifiofine
FauUsUsu (Moderator Variables) &sanunsaiiun
sudaassiaidonans q 3uld Usvlewdvens
Aageduiulunaaunisiaseastsasyinlilede
agUildnauAteiunnsstunane o Snafiodu
WUSWUsUSU (Moderator Variables) fifisnSwasie
Tnssaswadluna waziielildmuszananisifiany
YiFedernnTudiofnmanfusiuiusedaiiiuay

iiolildundadeasuifsafudadoidamaste
NIOUARLUUAULATDIENEEUINNUITERS 9 {338
Fajsdunena1vuIndnsna wasiuulunaauns
1AS985 989N UAALUULAULATBIUNISBUA8ANS
Aasrziedniulunaaun1slasasny (MASEM) Tag
Fodunuiildanaideanunsadulsslovisenisi
Tl lun1500nUUULLINIINNSEUESNNTOURAALUY
Wwulneestniseunelule

o/ 3

INQUILAIANITIY

1. Wiedupseiavuindvsnavesasefids
NaFaNTOUARLUULAULAYDITNIS Y

2. wlowmulumaaunislassadsvenseu

ANLUULAUIYDIT NS B

wuaRanguRtieadas
nsaUAALUULAUIA (growth mindset)
nseuAn (mindset) iuarmidove sy
drneanwaly (characteristics) LLaz@mé’ﬂ‘wmz (traits)
YonULed 1 lwnulya) ANNaINTe waryAanaw
(Dweck, 2006) InglanvansauAnoanidu 2 Uszian
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Ao 1) nTOUAALUULAULA (growth mindset) Wag
2) N3OURALUUSIAA (fixed mindset) laSureaan
\FofidnasdengAnssuludnumeiiunndeiu (Dweck,
2006) FanseuAawuULAULA (growth mindset)
LfJummL%ﬁﬁm’@@mﬁﬂwmmaqmmam’wmmm
Wasuwlasasiaunld saenumnnidyan fhus
AIUANNNTH WATYATNAN Fanswasuulamie
nsimundanansaietuldlagendoanumensis ns
SEu3 uagn1sEniuy et pudefitnenulosina
anunsavesnued lifveuwadiin aunsadauuas
ﬁwuwlé’ﬁwmmgqaﬂl’u Femuaannaunsaimu
19 (Dweck, 2006; Patphol, 2018)

Asas1zieduulunagun1slaseddne (MASEM)

n153tAsIEeduulunadunIslATIEs 19
(MASEM) 1Jun1siinsizsinieadivisauenmaia
NN IATITIDALNULALINATANTIATIEALLLARFUNS
Walassasranldsiunu luaun1sinsieh efuu
T 14930158 uasIERuun dnEnansevuInAINL
FURUSAIANANITITETIUIUNINRANY ) Fu Tuvaued]
msimseilunaaunislassadiaiy Wanaeuai

LY

49nAR09Y0UNAFNLATIN WATARINEITNNITY

NAULUIAANISIAY

[

waneyuRaIuLnalAnnTeRTindondsiunas
Senniuwanateiueenld

Cheung (2005, 2009) 3slalausiuifn
MASEM 31AA1SANYIY09UNTLASIEW B ANIY
w&n 9 2 ¥y fe Hunter and Schmidt (2004) &
WaunAauSuLAanANLUIUIIVANNAIUABTA
waouliimdown Arnuudsusiuegeiiszuunas
Viswesvaran and Ones (1995) fivnsiaseiluna
a1n151A59E519 (MASEM) anlglunnsiiasigiednnu
7 9 fuwfeisaesisieseidldldfnansmngiu
wwaRaTiAg ety LwiLﬁaﬂwmyimmiﬁwﬁwﬁu
frevlinsimseieuulumaaunisiassadieiu
il anueanpdoutiosasuaznan1TIaAsIzRiiaIY
Yidedenniu

Fumeulunisimsizieiuulunagunis
TAsaadna (MASEM) i1 2 dumou Ao 1) n1sdanses
ATNUUNINDANFUNUS WAy 2) N1SUIMITIWUNING
anduiussaufidansizils Tuimsizviniany
q0AAd 099093 ULUUAUFURUS A 18aUN15189
Tassadnsuaznadils Ao A1ALEDAASDITBIANL
Funusvesanusluszavaiuiulunisitasiev

(Tangutairuang, 2016)

MsaUALUTNASOUAT?

(Parent support)

(11171

mﬁuj’:mmmmiﬂmmmm

(Self-efficacy)

[3106]

(3141

AsauARLUULALLE

(Growth Mindset)

(3114181910101

AT

(Grit)

A 1 NTOULNIANNITIFEUNITIATIZY MASEM

wuBLAn: [1] Affuso et al. (2023); [2] Du, et al. (2023); [3] Dweck (2006); [4] Guo et al. (2023); [5} Hadli-
poor et al. (2015); [6] Li et al. (2023); [7] Llorca et al. (2017); [8] Pyo (2023); [9] Rusadi et al. (2021);

[10] Yalcin & Yilmaz (2023)
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350 HUN157I8
FFeiidunisimsigvieduiuluinaaunis
1A59a519 (MASEM) TR5NN15AHUIIUBALSI8AZLDUR

[

=1
JU

Us89nsuasiegng

Uszans fie nuddoanduiudiBeanivn e
unsluguuuuunasAdeluiaussmedidnuiieaiu
Hadviidsnaronseufnuuuiiulnvosinidou doud
A.A. 2018 fia A.A. 2023 lagldnisiiaseideyanie
SEM d1u3u 255 unAy

fegns fie ATsavdNuSIS A ma e
unslugunuuunanidelusmaUssme nsdifinuifen
fulladuiidamarenseuAnnuuidulavesiniFou Tng
Tdnsimsendeyanie SEM 97u3u 9 unany la
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Abstract

Strengthening the character of good people according to Islamic principles is very
important. which this research study The objectives are (1) to study the current and desired conditions
(2) to propose strategies for school administration. to strengthen the characteristics of good people
according to Islamic principles for students at private schools teaching Islam (3) examine the
appropriateness of implementing the strategy. The researcher used a mixed methods research
technique. tools include: Questionnaires and interview. the population and sample included schools
under the Office of the Private Education Commission. Special policy school work groups from all over
the country There were 260 affiliated schools. the researcher used the formula for calculating the
sample size of Krejcie and Morgan (1970, pp. 607-610), using a table to determine the sample size of
160 schools nationwide, and the respondent was the director. School 640 deputy directors, teachers
and school committee chairs from 160 schools, data analysis included mean, standard deviation. And
the priority index of essential needs. the tools used to collect data are interviews, questionnaires
and focus groups from experts with content analysis of the strategy draft. The results of the research
found that 1) the present condition and the desired condition, it was found that the average of the
desired condition was higher than the present condition in every aspect and every item 2) the strategy
for enhancing good character according to Islamic principles was found to have 5 main strategies, 14
secondary strategies 3) checking the appropriateness of strategy implementation Every designated
primary and secondary strategy is suitable to be used. It can be seen that the development of the
curriculum must begin with the development of teachers and teaching and learning. This is the main

principle of school administration that is generally accepted.

Keywords: Promoting good character traits; Islam Private; Schools teaching Islam

<4 &

g

Unun
[ [~

wruluninensuywdidady Quany  ffidlulsaleu uasussngiludnvaeildidud

<

witazounnvesf Ussinarifaziadyrionmu  geufuvesdiny lieglussileuidy vihanuninla

a o =

IWisnndeeiiesls Tuegiuguamwesenwududs  TaguazdunasesinSowlusgiawn vadndnd

o w @ = P

A1 nsaan1sAnelvduesudusesnilany - ANUSURAYeY b5seideuitevinainudednday

<

o w |

dfyetnedeiidsnunnaiadiudeadunidiuin  Feaay Anny @unisndiu andumdelavan lids
SuRavey mszlursamensuiinium Ysena  swdildfuseunng wisnefiasgdouldidnFeun
#a  svisUszelne snafldsudvinannnszudlam e wansviniliangan wawienqs aaemaunisll
7991 (Globalizations) d@swalfifinnisidewutas  Uitinunguedseu silfesendeausauilean
othannludaulng luednilasasuGovieiila  vaneihedaiows funases aseuass Tsadeu uas
waidoamsrefilindunanedudeuiiiunisudely ey TnowilitnGeuldGous IHuftRuasiaun
FeRtasunaziafondiuing warludagduinGou  eueshunszuIumsmMaiamsssuaduai e
il

1]

JymmanginssuununnlssSeu dngAnssuduld  egldudnunnisssulunisdssdin aenndesiunis

1MFETIMINTUIIN AL DaATULeLTY

o o o o & o < i h
| U9 14 atun 3 Ysgdudiou Nuggu-suaam 2567 atiuspurnansuazanseman;



33803 Cropley & Knapper (2021); Trilling & Fadel
(2009) wan153BNUI AN sliAnudAgyserintynIs
Seus n1sAneg el MsAnlainnITy
nsdeans nsldinaluladadta wasnissuinvey
FOAIUII TINDINTUINANSITAE WU UNAN
ma%ammﬁiﬁmmﬁﬂﬁzgm’amsﬁauimaam%‘im
(Nurhikmah & Elihami, 2021) mzmumiﬁm%uqq
(Mispani, Abrori, Hasyim, Kushendar, & Muslimah,
2021) nsdeasegnafiusednznim (Khalil, 2016) wag
miqﬁﬂmuLLazﬁwUizimjﬁl,ﬁaé’mummwﬁzyzﬁamm
wannainalan (Rahmatan Lilalamin) (Ahyani &
Slamet, 2021)
dusunsfnuvesyadueeAnInIsAny

TAUUSTIN waINEmERSIRUTiuINe MU (ALECSO,
2014, p. 86) lamuunnudnuazdzeulasuiaiy
3 @11 fe 1) ﬁﬂmmiﬁm%uqq 2) MinwrdIuuAng
war 3) welulad Tuvagiivsemaiioutuvedlng
wu Ussimannalglanvuanudnuaedmiugiseu
SaauAnviuazndngnslmifdarudanuiulaody
Aanudusssurfnayisnsandudinitdaau ns
AnwiRefidhuszasdlunsfinu nagnsnisiasuads
AdnuzAUAnUranmawdaaaliinSeulsaSey
lonvugeumadaam JsazidugaEududfalunis
fvuafirmnanisensgiugaAMAsAnYIdonades
fusndnualvosaniufnuiuazguuiioglufiui
fuszrnsdndlug)duyadudomenaty HaTinuay
Fausssuane fuandnaangianedu q vesUszie
InNAN1TI8ZATNAINATERLNFDADIUAN Y ILAY
danusionsdnnisfnuilulagiu uazidunwiniaves
miﬁmmmi{]’mmiﬁﬂwwaaﬁuﬁLLasQ’ﬁdaulﬁLﬁaﬁ
Aendos maamumsaaﬂLLUUﬂ’]iﬁmmsSauiLﬁaaé’N
anunsenlitudSeulunsanfiutinegsdinnuay
Favzdalunstamenvulnglidunineinsid
aauAaztIufdsidfguesUssimanAogn g
auluouiansaly
InUszaANITIY

1. AnwanmiagtunazanmiiieUszasd
goen15UIMsisadeufieaduainednuasAufiniy

nanaudaaulitnFeulsuS s U NYUFDUAE
daau

2. \auonagnsvosnisuinislssieulile
LESHAS 9N wEAUARUUS NANEu Ui NS o
1595 8uUloNTUFDUMIEUNDEAY

3. asyadeuAIzanlunIsdINaensIs
LESHAS 9N wEAUARUUS NANEu Ui NS o
lseSsuenyugouaau1daaululy

wuaRanguitieadas

AMANBMLIUNIUTZaIA

aundy Moy wavamey (2541) waue
LunfAnAgafugudnvuzvesaulngluauanlidi
AulngIzdiauINTanioligun nalaussonInng
neanysalilavidend fuywddusiussudiinaig
Wulszedulae Tanuiinvemamaiinaiunsald
\n3esdiouaringrmandinaluladliegrsndosunan
fidfyarsdesdiaruannsalunisududalaagng
waukauludnuzataiRng o \ilovnyaTianna
seminnadnvardoluiifiorsdulsslonide
Fmulvowazdsaalanluounanie 1) nsidudind
fuaznndugfeudid 2) nsinsssuvAradzuas
n1siningrmansinalulad 3) nsiTIngInne
wagnsiidinudsdufuiorfsoniiieysslovigean
4) Mysuilofuuazniswisdun 5) Arteunuiaue
makazsAdeuieiilsysusslevddunu 6) nsiiu
@mmgﬁﬁzyapﬁaﬁuuazqmﬁwaﬁmmmsaﬁsflmi
7) msasmL‘%auLﬁaiLLasmsamﬂL‘%‘auLﬁaﬂ%aﬁy%ﬁa
013 8) N3 FeuiFndauaznisFounirewanmans
d191350UM 9) NsnunuTausTIUlnguaznsTy
Tusssua19wd 10) anuamsatunisviandy
fuwazaududawnyy

AAN B SUTNUSEAARUNENgnTdaaIw
Anw WnsdnsY 2546 (@UUUTUUTE WA, 2555) 3

Y Y a a

W ligSeulaudnuuzduiisdssad dausssy

Y
o =

93u593u fandriln uazanusnegsamdugduludsay
I¢pensfienugn elugiuznaidiodneuaswalan lay
ﬁﬁugmmmm%mswiaﬁaaaa UURnusULUUBEIa
voeulydudn uazlnnessy ATETITUAUWUING

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024

Social Science and Humanities



daanu fall 1) LfJu;:Jd“mwwﬁwmﬁu‘%am%l,l,azﬁum

N
=
—
ca
=
D 82{'

ﬁﬂ{]‘UGlﬂ’muﬂﬂaﬂNﬁﬁ,J’]LEﬁJEJLLa ﬂﬂiﬂ N

¥ val

3) Lﬂu;dmmsmmmmm a4) Lﬂugwummmmuﬂﬂm
Auad W3S 5) Lﬂugvisuu Zlanuies 6) WOl
Tdanagnedue 7) Lﬂu@’ﬁdi WJeudde 8) 10u Q’ﬁ“
guamsamefiudause 9) Wugiivufiguszlowise
mmamazéﬁlu

asuladn malieeiuuiAnaudny AU
Y03unSsUlsITIUNYUADUAEU BN NWaIT AL
Aanumdnenaundaany mudeiinarauni wuan ddl
FosmstiiAntufugiFounniigafe “anmduau
A7 “AuLng” LLazLﬁuﬂuﬁmmsmﬁ’ﬁmuanglué’qu
landagdu wazeuranldog1aiindnuavnuaunls

LNERNMUARZUAAR §I98T90aTUNANITIATIER

Tnowvadudnwaedu fi 1) Snvugduanud
2) SNWAEATUAIILAINITA 3) ANUATATUNENATNS
daauuarn1sUUR 4) AnvaieauAMEIIY 5) dnyly
AW

WaNN"T wuIRa Nquiiearunagns

Mary and Robbin (2005) na1331 nagns
Ae nsindulanaznisnszyilgidmunelaensdly
msldmsnensuasdnenmifieadrslenanas ety
ATUATIBANY &) VDIDIANTT

WS ASUTTAUTNG (2552, wih 223) nan
91 NFINLRUNAENSUTENB UMY 4 fumeu dail

1. Mnzianunisel Geasald SWoT
vize TOWS wvisnd sanwseluil

wavlanianieuanule

auds Strength qngou Weakness
Tana nagns s - 0 n&yms W - O
Opportunity
a1EANATY nagns S - T nagms W -T
Threat
0ude yagau
Tana mahdelfisurewaudinely | mauilugegeumslulay fiasananlonia

= & =1 I3
AguanunannaaIAng

NIEANATY

Taethaaudenelusnld

nsuilevisanguasianieuen | mawdluvisannnudemevagsiadudin

NnnspunylupnIuasglassnneuan

AW 1 NITINURUNAYNG
N wond ASUTIAUNINY, 2552, Wi 223

2. NTINUNUTINALNTUTBN1TAINUA
nagns lunsmausuiBanagvsiudosfinnsandesed
nagnsindunagnsszaule Wy nagniszAuuIem
nsoNagnsvan (grand strategy) NagnsszAugIna

s

(business strategy) nagnsszAUNLIN (function

strategy) n3enagnsseAuUURn1T (operation
strategy) MsfvuanagnsFasdsduiitin wuuauga
3. MsufuRnunagns
4. NMIAIVANTINALNTUALNITUTELTUNS

1MFETIMINTUIIN AL DaATULeLTY

YN 14 atuf 3 Useddou fueeu-sunaN 2567

atudsnumansuwavuyveaans



NS2ULUIAANITIVY

1. uwiRnAuanuursuiisUszasAnumangns
ununa1en sAnuduitugiu (n.m.2551
8 Usgn1s vead1indunIsagiInggIunng
fAinyn (2551) Uszneude fe

1) $n@ ma ndn3d 2) Jedndaain

3) il @) TlFeus 5) egedmwaiiios

6) ywhilunisyinnu 7) Snanandulng

8) HAImansnsae

| |3) dnwnuginuvdnainsidaaiunaznisuin

wIARENYEALARUTANAEUEaaTN (310
MsduazinIRnnudn vy SuRUszasd
1, 2, 3) lgun

1) Anwaigaiuaug

2) ANYEAIUAIINEIINTA

nsiRIwINagNs

4) ANYUEATUANGITY
5) dnwarAuinuedin

(W3 ASUTIAUAVING, 2552)

Y

A

2. wuiAnndnvurulaUsyasdnunangns
daauAnw wnsdns 1y 2546 (TUUTUUTS
WA, 2555) 9 Usgn1s Ao

1) Wudiidmuaimsiiiuiansuassiuns

2) i foRenaufvegaashiausuazgn
fies 3) Wugifansemiifny

&) udfitienjsiufinudund 143 TWSey
5) Wuffivurlonues 6) Dugildnanetiedu
An 7) ugfiisadouive 8) Duditqunn
sumeiiudauss 9) Wugivaitguselon
AenueILaATaY

3. unAnAudnuueisdsrasdveiSoy
aanudnulumnssuil 21 ve yiusinsos
3 wanrdr uazAny (2564, w1 66) Usenay
fe 6 Usensfie

1) ANENYUEAIUNTZUINNISAR

2) AdnvaraINYARA 3) AMANYAUNAN
ASMsBaauLarn1SUTUR 4) Andnunieany
nnsdeans 5) andnvaigiunsysanns uay
6) AnANBAIEAIUNIASENENADUTEY YA

wwaRansuimslssFeuiionisiaiuaing
AnwazAuAmunanAEuIdaaY

1. Madamavidngasaniufnuvidenndesiy
wingnsununatenisinwiduiiugay
WA 2551

2. midansndngasanudnuiliaennded
fundngnsdaanufine wisdns e 2546 (ady
UFuuse w.A. 2555)

3. ArudnungiivdseasdveyiSeudamufng
Tuamssuii 21

4. MIRAIANNEANATIVRIATHdOY
5. MIRALIANUTAINETIVOIS oY
6. MIInAINTIUNIEEUST

7. msdnde walulad wazuvaaFeud

8. Msin uazUsziiiuna

nagnsnIsIEsNAS19En v ALG
gunanFaudaaud msulnEeu
TseSguenvudeuraundaaiu

nagnsnIsiatNassdn iz AL
punanAtauIdaa @ mIutniGou
TseSvuenvudeurauIdaay

FNYTAURNUTANAIEAUDEAY

1) dnwazatuaug laun (1) WEeu3 () audnvardiuyaaa
2) dnuauzauauaunsa liun (1) nsguiunsin (2) inwen1sysanns (3) n1sdeeans
3) anwarAuEnAINs1daaLarn1SULUR
= 2, s oa L 2 wa a ' v <, [ =
(1) AMNUANFTINUIGND (2) UHURAIAUNE19gNADY (3) UAINENAINST (817028

4) dnvaugduamussay un (1) $nend mal ndn3d (2) Fednd aaln (3) Tty

(@) $nanandulne
(5

)

a
3l

<z

(3

gogramaiiios

fAnansnsee (6) funseamdaw (7) nMseszudnpeUszeivid
neazswinwedin loun (1) Jguaimsianieuduse (2) delulunisviiey

A5aniun15938

M5 3veRded 138nsdeussens (descriptive
research) fremsoenuuUIseanunnTIsonsaily
WU UNaNNEIU (Mixed Research Methodology)
FEMINNTINBWIUTUI (Quantitative Research)
3AUN15I9BTeAUAMN (Qualitative Research)
FremseenuuunSITerinun 6 suneu laun Jui
1 AnwianindagiuuaranniifieUszasdlunisiaiy
#5198 nwEALAMUBSnAEUdEaNTnS suls LS aU
lenTUADUFNEUNBEAY TUT 2 31AT1EANE BN

Sudulunmsiasuassdnuasauinundnaaundaany
dmsuhZeulsaBeuenyudeurmaundaaiy Jud 3
Aasizianmuanden Uszdiugauds gaeeu lenid
warn1gAnANlUNISETIAT 9N YL AUARIUTEN
FaudaaIud NS UNISEUlTIS s U NTUABUAAUN
Baanu duil 4 SenagnsnsiaTuadsdnuuzauf
pundneaudaand niutniseulsussulenyu
geurawdaay sudl 5 Ustifiumnumnsaunas
audululdvessnnagninisiesuasisdnvazau
AnnunanAaundaaudusutnssulsassuenYy

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024

Social Science and Humanities



doumaundaay Jui 6 USuumaziauenagns
ASLESUAS BN WL AUAMUNANANFUID AR INFINSU
TNSeUlSIST UL NTURBUA AU DER Y

UTEUINITUALNGUADE
Uszgnsdildlunsided 1dud TsaFeudeda
dUnUANENITIUNTEUATUAITANYILENYY NaY
sulssFounloviofivavaniuszima dlssFoulu
daim 260 wvs InedIdgldansnisAruinvuinngy
19819999 Krejcie and Morgan (1970, pp. 607
-610) T¥nsafvuavanguiiegwesiidungs
fog1einUseina 160 Wi wazgmeunuuas Uy
Ag §91UI8N151TUTIU TOIFEIUIYNTT ATHADY AL
UEEUANENTINTANIUANYT 640 AL 1N 160 IS
(EuneulsaSsugoumaBaaNuiaUsEmelng, 2564)
LUSNIADBNATULYANTIDTIVNITHHUAUVBIUTENA
vl wudnillssFeuaoumanidaanuly 3 e e
nquil 1 nguaanans liun ngulssSeuenvuaou
maudaaslunnsasvnsi 1,3,5 Uszneuse
FIMTIANTUNNUIIUAT FITAUUNYS Janinuvusil
JanTansruasaATegsyn wazdaninaszys Jamdn
23U Finusauys Jaminaszund Jmda
uAsUIEN LardminaymsUsnig nquil 2 ngunie
Tanouuu lawn nqulsaSsulenvugaumauIdaaiy
Tulwnns2951910157 6,7 Svfayuns Smingaregs
JinUATATETINTIY Jniniinge Jwmdnszues dwmia
Wa amdaguin Samianszd wazdminasa naud 3
naunAlanauans A nqulsaSeuenyuasumau
daann Tulwnns195191159 8 A Samnaswan Sandn
ana Jaintneid Ymdngzan uagdaniaussna

w3nsfiafildlunsise
wsesdiefldlun1sisediunuuasuniuninudn
Fuitfifeaatuiefuanmdagiuwasanmiife
UsraaAlun1saasuas19anwae ALAM LA NANEUN
daarudmsudniFaulsaTyulonTUFDUAEU DA
Usenoumiey 2 nau Ae
noudl 1 A01UANYDILNDULUUABUN Y

@

IdnwaziduluuidennaulazuuRnAINY

pouil 2 anmiagtiunazaninifisszasdly
MILES LA NANYUTAUAMUNANAEUNDEaNLN T I Y
lseSgulenyugoumauIdaay lnaasiivenaiuluy
Besanmundenvosesdnsia Jasenelu uaziade
Aeuen (PEST) fidnwaztlunuuninsndiunuseuna
A1 (Rating Scale) 5 52U Gsndeazuudlineuiy
2 an Ifun anmilagtunazanmifisUszasd log
W inasifansandnoudily s

5 vanedis anmdaguilseaunisuuauin
fian/anmifisuszasdlusueniidosnislfiatuly
TsaiSeuanndian

4 wunede anndagduiisedunsufia

v
a =

wn/SanmiifaUszasalusuiaaiidesnisliiniy
TulsaSguunn

3 nunens anmdagduilseaunsugunuu
nany/lanmdifiaszasdly surnnfideanisldiinty
TulsaSsuliunans

2 wunede anndagduiisedunsufia
Yoo fanmiifalszasdlusunanitgonisifiiniu
TulseSsutioy

1 viangdis anndagtuiisedunisufihves

v
=

fign/ TanminiaUseasdlusuianiinensiiiintu
TulsaSsutiesiian

nsiusausIadoya
Wednlunisiivsiusiudeyaluniside

[
v 9

X
v v

U5¥Naun89unou Rail
1

Ia U a 1

JFeFnsavenadat1anUuAnINeaY

@30

a a

WInededaisuie e ievetoyaneliulsasey
WABUFDUAIAUIDAAIN INFIUNITUANENTTUNITE
WESUNNSAN®LBNYU

Ya v a 1

2. HI38fnsaveviedatiianniuginingay

U
a a

WMINe1dedaisuelte WeveausIuileanngy
Ensanandilunisnsivaeuaunmvetnsesilentdly

o a

AN5398 IAYAIIUNITEILALSUAUAIBAULDS

Ya v a

3. HI38fnsavenedatiannUugnIneaey

U
a a

WMINe1dedaisulelte WesveausIudleanNngy
Areg1elsusulanyuapuAIAUIdFa1uNIUTTNA
13U 160 153U NAAINNSAUIUIINGUAIDENS

1MFETIMINTUIIN AL DaATULeLTY

YN 14 atuf 3 Useddou fueeu-sunaN 2567

atudsnumansuwavuyveaans



| 1

AINA1IT19A U “Lumil,ﬁuswim%aﬂaL%aﬂ'%mmIma
Fedandedatnazsuudauaiuniebusemld way
NAUNTALINAITAILAULDY PULINFABY NUEIYY -

23 D, eXp

a1AN W.A. 2566

4. {ITHUNANITADULUUADUAINIINAGY
foghauniesisianinwindon Usziliugauds 90
gau lonia waznnizanaAdlunisiasuasaanvue
AURMUUSNFaUIBaaNdmSuTnSsulsuS BN
AouraUDFaNN

Ya v a |

5. H338fnsavaviadatianluynineay

Y
a a

WMINe1dedaiisuleldy WeveausInioainngy
AN39RaAlUN1INTIFBUINALNS

Ya v a |

6. LIVYANFDVINUIFDUIINNU AN INENAY

Y
a a

uwInendedaiisueds iovemnusmiionnngy
fnsenandiusznouiie nguil 1 fie fnsnandisiu
n15UTMsANngulsassuleNYUABUAIAUDHAY
$1uru 3 A ngud 2 leud gnssgandisunsTsy
LA¥A3H5IY $1U 2 viu waznguil 3 leun fnss
WFRUUIMINsANT d1uau 3 vy aIdedn
Wondvsenandinuunizas lunsiiusivsiudeya
Weauan dunwalidedn wagainn1sussyung
(Focus Group) 91u3u 8 vinu lag dea1iiun15dn

AUNUINGUAIAULBA

saanldlunsinesideya
IseSsuenvuaeumawdaauiifivusivg
THlusunsumsinseidoyanvadfdnsaguneadn
Tnemadafldlunsiaszst fie Aaud (Frequency)
A¥osay (Percentile) A1LadY (Mean) ArAdandes
WUHAIEIU (SD) ALlunsiasevideya uaza1Avil
anuaudfgyrenufain st nduwuuuiuls
(Priority Needs Index Modified : PNI Modified)

NaN15398
1. anmdagtiunazanndiiesyasdusanis
UmslsaBeuiiewasuadnadnvas auinundnaaun
daaulvniSeulsuSsulensugoumauIdaay
AAdeviinsiasigiudadu 3 da ldun
(1) N1FINWHUNAYNTVBIITUTHULBNYUABUAIAUN

Social Science and Humanities

faanw (2) myvImslsaFouiloiaiuaiisdnuazay
ARUVANAAUDAAN Wag (3) GNYMEAUAAINTEAN
AAUNDAATN WU

1. N153MNUNAENSVRLIUTE LN YLD Y
GRGITRDIRIRRH

anmiagtuveanisuimsisaiouiiondty
asanwugAuAnunanaauIdaatuiiiniseu
15958U0NYUABUAIANIBAAN NITINUNUNAYNT
vaalsatgulenyuasumauIdaaty In1sufdRnin
sawogluszdvann WeRasanidusedu wuin fu
fiflAadegean fio msdszianiunsalvedsaFou
lonvudouMaUNBaa dauanndifisUszasd e
wasamsmeglussiuanniuiieadu efansan
\Dusesmunuin suifanufisUszasdlunsu§oa
unfige Fsaiadogega e MsUfoRmunagnsves
595 gueNYUADUANAUN AR

2. M3vimslssSouiiieladuaiednuazay
ARUNSNAIAUdEAY

anmiagtuveansuimsisaGouiiondty
asanwugAuAnunanaauIdaatuiiiniseu
TssdsuenyuasumauIdday Usshunszuiunis
EUaEn Y AURMUAN AN Saa AnSUJUR
amsweglusziuiiunans Weinrsandunesy
w1 sudifiedegean fe mawaAMENYY
flaszasdvosdiSoudaamdnuilumnssuil 21 diy
anmiifaUszasaludszifunszuiumaaiuaing
AnwazALARURENAAUIddaN TRuRIUTTaIn
Tumsufoanmsamegsesuunn efiansanduse
fuwudn fuifieadsasdlilsaGouiinisdniy
Msuniign Ao MIwmuAAdnvuETlsUsasdveq
FiFoudaaudnuilummssuil 21 Wuideadu i
Tuanmagiuaziimsdndunisegudiniuusai
A isiaziislsvasndensasnslilssouenyy
aaumaudaauiin s Lasuaieseudaaiy
Anwllasunsnuiuiugauazaeluanissed
21

3. ANYUEAUAAUUANAIAU DAY

anmiagtuveansuimsisaiouiiondty
asanwugAuAnunanaauIdaatutiiniseu

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024 |



lsaSguenvudsuraundaal TuuseiRudnuuy
AUARINNENAIEUNDEAIY An1sandiunisainginlu
szaulunans efinnsandusiediu wuin fudid
Aadngean fie ANwaLAUANNANTA WazdnuaY
FuTinueTin druanmiiiedszacd Tuussiudnuee
AURMUENANEAWDEAN SAnuTaUssaanlilsaSeu
anfunisamsitegluseduuin dlofiansandusie

Y oA

AUNUI AundauisUsEaeR st euaLdunig
wnfigade fie dnuazAUANEIINTA LaTENYNY
AIUTINYETIN LULREITY

2. MstmuanagnsueIMsUIMslsaSouile
lsuasanwzAuRnudnmaudaaliinFeu
I5asuenYUaUmMANIaaY aTUNanuTIEaTLRun
il

SO WUINNNITLETUET1UAZANUUAITAS
lsuasvanyzauRnundnmaudaaliinFeu
TsaSuenvuaoUraUdday ﬁ’jﬂé’mmmif AUAIY
411190 AuASNSIBaaUkarNITUUR AuANSIIY
Auinwedin Tu 3 Useiiu Ae Wamndusms Waun
Asfiaeu wazimuinsirde maluladansaumesnld
Tduen waziinUsylevidelsauSeugean

ST duerialvingaeuiide waluladansaume
mensfnsniviuaieanlivseneulunssuiunsdanig
Bounsaou wazAanssumsFeuidu iileladuaiig
ANYULAUANUNENAIAUBAAINYDI TEY Uavds
esuligGouhdenedany (Social Media) uldlu
n1sRsusgNgnieLmnzatlaviinyseleyilunis
Seuedaiieassd meldnisauauguasgiady
NINVBIAJHADY

WO finunagiaeuliiianuiiiaivaiunse
Tuns9nNTzUIUNITRBUNSERULABNIUNTZUIUNT
AnufiRmnninsiuiidenviengud uazszam
n¥NgINTN1aNIsANYIINYN AL e 1Y
atuayunszuInNsEsNaiuas RIS yuegia
as9assn wsznsAnwtolluunumdiAylunis
adaitugnliifiemerenisdsadiniia dosdiannu
AnsANeITIng SfnvensyuIunsAeTiadeasse
pgamnzay wazuilamieng 9 laeegregniasiy

seansiUdsundasvadanlulagtu uageuian

WT iasuluniswauindnlanlsaSeuenau

v

aouraudaanlviinuan [Wufivensuvesnguy
favSnasion1sandunisauiusiaveddsaseu lay
lamzesAnsUnasesduiosiu aandugaudnuly
viosdiu an1uUszneunns uazgiheuey AAenvy
wielldsunsativayudaaialilsedousinunimgs
Fu iasuvszan Tangunsal wazyAaIns Snvtaiie
asemnuduudaaznisiidiusinvesnifasediy
anuAnwlunisiaSuassaufnundnaaundaniy
yaatiniseulssuenyuaaumaudaaiusioly

3. MInsIaeuAUwEnzadlunsuINagns
nsasuas1ednvgAuAnuvanAaudaauly
UNITEUlTATHUDNYUADUAAUDAAN MIUNTAUNU
nau agUna el

nagndudni 1 awundngms uaznnsinnis
SeumsasuiunsiasuaivinuelvigiSeulinnnug
ANLEINTD densuiunsAnuiluanissd 21 uay
whilvgSeudaiulunisiduaud Yszneudonagns
504 fail

WoumdnanslidiSeulvinee ANNg A
annsaiflonsstn Tanssualesssy fanuiuie
vou wazidunailesivedlan anunsaldanuiaisiile
uassakavasainludnugaludlaogsduiiay

nagMEManT 2 Wanduadudnenmagiaeu
TdanudnnaiunsiasuaiwfiSeulnidnvaugau
Anunaneaudaay wavliaiunsaiauinisSeu
nsaeuliaensunisAnuiluanissuil 21 Usenou
Fenagnszes fall 1. Wawdneniwag Inagduuuy
agtlunisuszngufuRnuluaufundiSeu waz

o

g1ulgANNaraINtuNEeus 2. sussAnazdaasuli

£

HUSMINSARUANY WazasHaeunsyvinfiennud1fy
YBINTLATUAT AN YT AUANIUNSNFNAUI AR
3. daasulivndefifisadesiulsadouenyuaou
maudaauandunuImaniunmsiEsuaseinG ey
Tidunaud auia

nagnvand 3 Waun uazdaaugGouniy
maesuasnsduaud udfinasssuadussu uae
Dudnnisisens Tenuyaiulunsiaunaueaieul

AADAVIAT AABAIUINAUNFIAN YUYW UazUTeNAYIA

1MFETIMINTUIIN AL DaATULeLTY

YN 14 atuf 3 Useddou fueeu-sunaN 2567

atudsnumansuwavuyveaans



wiouiadunadlesilugalval Usznoudenagns
so9 9l 1. w@Suadrennunseudnludnvasaud
AunanenaudaauvetniseulunnnguaIsEnIs
Fous wazfanssuinwdiSeusgradussuu 2. 1@y
aiauagiiATeiodnnug ine wasUszaunsali
donndaafupudesnisiiiowaiuadienuinumdn
maudaany 3. wsuadedSeulmduaud [Dudsn
N133EUT WaNMIANNIBYNADALIAT WuRanssuil
af g iSeudnisuanseanniesfineg1easneassa
AUESNNTTUVIUNITARIATIZ d9ATIEH Anaeedl
TUYIULALTOUADY

nagmdudni 4 Wamn uarduadumalulad
ansaumeiion1susmslsadeu naenaun1sinnis
SeunnsdsuvedlsuisulenvudeuAaduIdaaul
dannaeIiuNISIASHAS1IIAN YL AUAYDIRITEUAY
wanAEUdaaIY Usenaumenagnsses il 1. e
wagduasumaluladansawnaliiuadedanumng
aufunsAnuilugaasisln 2. daasuligGoumide
edsnnl (Social Media) 1nldlunisiSeuegregniag
wizaukaziinUselevdlunisiSeusegasneasse
Melan1sAIvANAUAREILTNNIAYBIATHADY 3. s
ieslnsdaoutide maluladansaumanisnisiing
fvuadeunldusznoulunszuiunsdanisseunis
dou LLasﬁﬁmsmwsﬁauiﬁ'uq \ielaSuadadnvae
AURAUVAN AU BHAIUYDIH T

nagnEuanT 5 daedumusiniovesmiieie
Pg5EnIne 15958 fUnATRs N1ATT wazAALENTY
Tunsiasuas1sdnuagAuAnursnAaudaanli
UnFeulsssuensudsuAIduIdaaIN Usznaunig
nagssas el 1. duauanusiufievesnfiede
Py5EnIne 1558 fUnATes N1ATT waznALENTY
2. duasulimAnderestalsadeuonsuaeuraEu
daa1u JUIMT AHARY N18STUALIENTIU AABATY
Aunases Wddneamnsaulviaudiewmienaysiy
mvuauleue weuau/lasinis/nanssu waglwnig
aﬁuauuﬁy’aaﬁmmi wagauUszanalunsiasuasna
snwurAuAnIuanaAaudaaulrinSoulsauseuy
LONYUFDUAEUIDAANN 3. 15UTIULDNVUABUFAEUN
Saaudsavnudenislguautiomdeiidiu

osrmIy Yangunsal uavsuussananfiothunaing
EsudNYEAURNIUANAaUFaY 4. Usgaiundny
SaupuTnfunAiadetieinasuazienyy Lie
yosumsaiuayuitaiuinng Jangunsal yaains

wazauUseunn

n139AUs1UNA

1. anmilagiunazaniniiieUszasdvesns
UmslsaSeuiiowasuadadnvasauinundnaaun
SaanulinSeulsadouensudouraundaay o
Junisdeszdt 3 dau laun (1) nsmsununagns
YoalsuSsULNYUADUAIEUIDEANN (2) ATLUIUNNT
E@suasuESuA Nz AUARUANAEUNDEAY Ly
(3) SNYULAURRNIURANFIAUIDAANN BIUNTOLEANE
ns3selunmsan vosusazdy fadl

1. N153UNUNAENSVRLIUTEUEN YLD Y
Araundaay 9nuansideluniwsauha 4 du
Toun 1) nMseszvdaaiunisal veslsuseulonvu
AOUANAUNBAANY 2) N1TVNRUAINAYNTUBILTUTEY
nvudumANIBaaY 3) NsUfURRUNAENSUes
lsaSguenvudouAauIdday 4) NSAIVANINNG
gNSwarn1UTIUNATRILT AT UL NYUADUAIEWN
daenu FelanmilagtiuvesnsuivslssGouiiowsy
ASNANWUTAUARIUNSNANEUIDEAN LasAIWTING
msUfuReglussivann sudisliedegegn Ao ns
ApszvanuNsalveslsaSsueNY LA UAEUIDEAN
AdusiforadunszdmiulsaSoudaarnudanis
Naununagnsiaunudesielesdazni

o '
U Y

ASIUNTTITUIT 9 LURDIIN donRABINULUIAR VDY

CY a

algwa Sardauntdusl (2555, u. 2-10) lina1337n73
AnnziiBsnagnsidunssauddnyFunanvesaniy
Anwusznaumisianssudnfgy 9 AvddeviAlRusia
WmunedngUssasduazulouneuatasinis Juiilvien
waslun s ITeINIINURLN MU T e gy
JEAULIN AIUNTAIUANTINAENSKATNITUTZEUNE
fiflrndeiesganinGosdu widsnsegluseiuannis
\JumsaeandesiunsilssFounnlsaSeudosinig
IUAUNAENS LT TUROUT NI UHUEN

wsensaduanudnualdnys aruan niieUssannay

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024

Social Science and Humanities



fanuaanislvinisudfinmsiwedlusegduunn
Tngsuiifianuaniaarfisszasdlunisufoa
wndige wazdanadegean Ao MsuftRnunagms
yadlsadsulenyuasumaundaau wagsnuidam
mavislitnsufiRtesian Ao nmsmuauidenagms
waznsUsEiuRaTalsIS s weNYUADUAIANBEaY
FsannsaasunansideludiuvesnInsusunagms
yaslsaduenvuaoumaundaay Jaedsresanin
fifsUszasdgeninanmilagiulunndu Aiduded
wsznsiaginagnsluufoadududdnmnd
agyibilanaansannslidnagnsle drunisaiuau
FanagnsuasnisuszidiunatududosilseFoush
9 luATinsTimnudAyties

2. mavimslsadeuiieaiuadiednumy
AUARIURENATEWTISAAIN 21NNAN1TITEluN NI

1%
o

4 8 fu lawn 1) nswauauiaNaINnTnves
ASHADY 2) N1IHAINIAIUIAINAIUITOVDI T
3) M3 mvangasanudnwilvidenndesiundnans
LAUNANINISANYITURUEIUNNEANT Y 2551 4) NS
Jansvangnsanufinwlvidenndesiunangnsdaany
Anw1 wnsdnsy 2546 (atuuiuuse w.e. 2555)
5) nMsiawIRuan Yt TEasAveyiSeuBaniy
Anwiluanissuil 21 6) n1sdnAanssumsiSous
7) m3dnde walulad uazuvasFous 8) msin uaz
Usziiuna Beflanmilagiiuvesnisuimslsaoudle
ESuas1anNYMEALARUNENAEUNBAANN tAgAIN
suiinsujtieglussduliunats dudisidiede
gegn e NMsWmuAMEnyuziaUsrasAveEiSeu
aamAnwiluanssedl 21 wazsuidaededes

B
fign flo n13dnde walulad wazuvaaieud Mdu
Aeilngig nsimuAuin v SuisUseasAvoay

Seudaansiluamssud 21 1uSesioglunseuadsny
fivsulovisniadguazulouemienuudsiniigua
SuRagauNsUTIIIANTARUANwALETUlE e
DugiisinudnuuzveFoulumnssed 21 daunns
fAfunsinde mealuladansaume uazunasFousil
Anadetosiigninudunszidesiidudedn ul
riinsduasulidnnisiieunisaounsinIaaunse
yaansiiiendesdinnug surisasdedanuslsl

YN 14 atuf 3 Useddou fueeu-sunaN 2567

Woaneludesd denndosiusuisoves Binkley et
al. (2012b, p. 176) na1211 ﬁﬂwwﬁﬁaﬂuﬂmswﬁ
21 ﬁﬁmmﬁwamwaw%uagiﬁ’w%w wazANEAY
TunsilUld & ATC21S Idaguvinusluanissy
71 21 Tosuvadu 4 nguvinwe leud 1) wuamnanis
Ain Usenaunieg ANUARAS 19 IALaEUIRNIIYL NS
Anegeiiinnsagiu nsuAdyninaznisindula
WAy N15158U3 2) UUINNNITNY Usenauniy
nsdeaswazrausauile 3) nsldiesesiiolunis
1911 USENaUAIY ANUSAUANTAUNA LagAIN3
srumeluladnisdeaisuararsawne uay 4) n1sly
Fn ludeeulan Usznaude anudunadiestily

[y

syaUvpInULardIAulan NNwstInkarn1sUsENaU

Y a

91U N33 5UHAYBUMERULBILALEIAL TINTeAIY
aszutinluduiausssy diuanmiifieszasduay
finnuaanislinisufdfnimswedluseduunn
Tngduiiinuaaniawasiauseasdlun1suoa
unfige uazilrnedegaan Ae MawaAMENYY
flaszasdvesgiSoudaamdnunluanissudl 21 uay
suiifirnuUszasdlisaSeutinsdniunsiosiian
Ao n5in uazdssiduna FeamsnasunanITite
TUdILVRINTEUIUNISLETNAT 1IN BUZAUANINNAN
mam@aamﬁmLa?ilamaqamwﬁﬁwizmﬁgamﬁ
anmdagiulunnaiu fadinluanintagduiinis
U URveinszuIunIiRuIANEN vusiaUsEaIRves
Ji5oudaaudnuiluanissed 21 eglusziuannuda
Aoy usiilesnnmsanwiluanissed 21 Iduasusnu
mﬂm'ﬁaauﬁﬁmﬁwﬂﬂ@jmsﬁmmﬁﬂméﬁau T
awddnyumseusiiiugGoudugudnans vies

U Y Y
o

GoudugGouirenues Gudusnsaresnnala
nsauelym mstumuasmsuidgmideudisiu
ayUnalinaazvioutuludsiGous dadunisGouid
Woulesrumsanfiudinaidlugaiiagiy

3. ANYALAURNIUVANATEUIBAANN IINHA
ns3aelunmsanta 5 ldun 1) Snvasduniug
2) fNYLATUANNELNTE 3) SNYaEAUATTSIDaA
warNISUUR 4) SnyazAUAMEITN 5) ANz
vinwedin GedlanindagiuvesmsuimslsaGouile
LESUATINANYUEAUAMUNENAEUNBAANN tAEAIN

1MFETIMINTUIIN AL DaATULeLTY
atudsnumansuwavuyveaans



suiinmsuforegluseiunn suiidiaadegean Ae
ANYMEATUANNAINITE LazdnuaEAUINYedIn
wagsudislenedeesiian dnvariuainsdaaiy
wagnIURTR dauanmiifiasrasduasiauanamds
Tiinsufoanmsmegluszduunn Taefuiidanu
memfauazfleUszasdlvidnisufoRunndian uasiien
\ndogegn AednwarAIuAILAINITD ANy
vinwe¥in uazduifanadetesiian Ao Mudnuas
A3 Gaannsaagunanisideludnudnuaaufinu
vénmaundaanuiidniedevesanmiiiesasdgeniy
anmdagulunnau fawdintuanindagiulsaeu
NYUABUAANSaANINTESIas 9Ny UAY
A13130 WagdnwyeWinwein agluseauninud
Ao wiiosanilesanlugatagiunisdnnisGen
nsaeu TainsliinUszsfuldgniudeundas
egmaduvuitliviudin TeilvdEoulugad
Fesufusliiaensuivaniunisaiveslaniiudeuly
Tunniu ety audesnssidunazanunian s
flsUszasdidonasuasrsinGouiiGoulundngns
SaamAnudesldfunsiaiuaiannian leun fu
AN wardnueduinuein Tumuideies
na9f9ANEINNTD 3 AU LakA (1) NTEUIUN1TAN
(2) yinweEn1sYIUINIT (3) nsdoans deaunen
asureamsledn dnSeudaarudnwinnaunisld
Sunmsiaiuaiisnszuaunsan Wanunsnfediauay
a519a93A TAMUANIITEUY Ankaginsiziagned
VTN wazdivinuenisdeans (Communication)

L )

IS 1

Ao Haussaugn1wiraUseina Sviiuansaumnalaz
fvinwznsldnaluladfdiia sihauduiinsmiugdu
18 viedl Saanuldmualiyaduenldnisdeansia
uavaenndosiuUTUNLe I ARHAR WS TR Tiand 3y
anunsaity 9 inwensioansiinazdel fyadud
fansiseusuanAmaewvasmaun ansnsaundasnuies
mnnsassanuuneludsauiiintuld aonndes
fun1sAnwves Ysudn dunanes dalmzlu (1997,
pp. 250 - 256) lenanaiis 10 %umaumaamslﬂuya%u
GRIBRIY fail 1. fauaivs o susinazuians
(81fingd) 2. YjURaauiagnaeamiuuuuagng
(Buiazsh) 3. fsemiduazsaay 4. TFeuiuay

afdayandide 5. fguamianeudouse 6. aunse
Usznaue1@nmsaudia 7. adeusslevidunydy
8. to1vurensuaililivesnuies 9. fanruazLis
UInsian 10. Snwseileuivy

2. NAgNSNISLETAT NN B AUARIUTEN
AraudaauliiniseulsuSsuenyudaumau
dan1u wansITenudn § 5 nagnsuan 14 nagns
599 UseNauniy

nagndndni 1 Waundngms uaznnsdinnisg
SeunsasuiunsiasuaivinuelvigiSeulinnug
Anuamnsa aensuiunsAnuiluanisswd 21 uay
whilvgFeudaiulunisiduaud nmsiinansideuiu
shefunslinagnsiferiuanudnudostuiunis
WIN15UIMILINEU warn153nn1sseun1saeuly
UniSgulidnwazAuRnUanmaUdaaIuvelsaseY
lonTudsuAALanIY Teunud ANAINIT
AUN3ASNE1BEaULaEN1TUUR AuAMSTTY AU
Winwedinegalinaenin Waumangns I5n1si5eu
nsaou de gunsalnnsiFeunisaou uazuianssy
WanngSurestinFeulsassulen AR UM AN BEAY
TiilanwarauflazinunInseauiIf dennaesnu
NUITeves awly 53y (2556, w. 215-229) Anw
Bea mswagGoulitinudnvarwailiosondey
fiflaUszasAnan1side wuin 1) waileseGeuiifia
UszasAmsuuadu 3 ngu Ae nguliannusliun
nguAuasEningiisdfuendeunaziiteutulay
nsianumeinnsilaunnsgana nguvinwy
Ifun dnwzarwdainguiienisdeaisnisviieu
TyBuaziinuzuriarnsuil 21 uaznguanad leun

a

n1sigunmnieuaslaf N1slinusITULATITETTTY
2) nagnsnisiaugReulvilaudn v nallowe @
ffsUszasd 5 Useiiiu Ao nisfinwiuazivuaiuamg
TumsiaungGouliiaudnvasnaiiosendoudiig
Usvasdansatdvayunslidmalulagansaunelunis
afaATeYIenNUTINdarUNSANYITENIeEn
Anwilutszimanazluondou iewaung vl
AMANWULAINGTY NTHAIUIATLATYARINTNIINNT
AnwliinsgutinieanudAgyrese@eunayaunsa

JafanssuieRaugSeuliiaudnuvasnaiias

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024

Social Science and Humanities



o FeuiifecUszadlaagadiusyaniaim n1sduasy
anusflevesndeietetiniaisuazanaonvy
TumswanngBoulifiaudnuaznaiiosendoudis
Usvasd niswesuadsusseamaluaaudnuiliioe
éﬁmwiaﬂ’]iﬁauiﬁlaqmLs‘?mu A1TUSUIINNSANEN
YosanuAnuazUsrauanudidafiazdaasuduly
L‘%@ﬁiﬁwﬁmﬁazﬁ@umwﬁﬂqmuasmiﬁ&mmsaau

nagmsvaNnT 2 simunduaiudnenmagiaeu
Tidanudnnauunsduaeteuliidnuvusay
faunanAraudaay wazliaunsanmuinisseu
msaeulaonsunisinuluanissudl 21 auudiule
Pevgliunisiatuaiiuasimuvangasiaznig
Fann3Bounsaou naonauNIsUSMSIs e UL
myaiefnenmasiaeulvinseninfernudAnuazdl
AN I UNTSLES A5 98N WL AUARUVA N ANELN
daulvidniSey wavaunsadnfanssunsseusidy
TS oulidnvazaufnundnaiaudaniy Waun
IsdL'%EJuWLfJuLma'qL'%&JuiLﬁaLa‘%ua%’Né’ﬂwmmuﬁ
muvanmaudaauvesiseuliaensuiunisiing
Tuanssud 21 Fudufiinanuideuasmsuinug
finanfemnudfiyuesng

nagndvand 3 WanuazdaasugGouniy
nswasuasensiiuaud Oudfinasssuasesssy
wasidudsnn1sSens duasunszuiunsiniinsizi
duasizdt daugaiulunisimuinuesieuinaen
na lngiiunsysann1siuamansiv naenauian
Hanw g ungUsemani wionadunaidioaiinly
gl awiiuliindntedeniawesnsuimslsabou
doladuasednvaraufnundnmaudaaiuly
UNISUlTUTIULNBUABUFAUDFAIN AB NITWAIUI
wazdvasugiSeuiiunisiaiuasianisiuaudling

e e

Sou Wuaudnusssuasesssulunnnqunisseus
duaduligBouldsinsddunisiafanssuidany
VAINVAIEUALHDAAIDIAUANSITTHATESTTUDAAY
AUNANGITUVRITANTEIU Wazdanehy Laguiunns
ysannsiuaansizn aasnaudugsnnisiseus
naondin nagnsidunagnsfiddadednsduna
duiilosnanmsisguagmiteeusng o Telvia

19 o U

dfgiumsimuay Tagiauviennus giidyan

o

YN 14 atuf 3 Useddou fueeu-sunaN 2567

LarAasTiy A538uTIA fefiimAdenazulouiedy
uaznuisuszavlantazszaurAlanaialniey
d1AgylY aenadeeiuaide vesydundne il Sy
386 uazanuy (2563, . 256) fildna113n msdanis

@ £

Seuiieimungiseulunnissen 21 dulluwifnuas

=

sUsvuivanuatey lagli audrdgiunisiseus
AfufFoudugudnans wiediFeudugiGouiime
fles Bumausnisasnannu aula nisaueiym
nsduntuazud dyuluaufetuaguarivna
agviounduludeiiSons 1uns Beuieuanimede
(Authentic Learning) s‘ﬁaﬁumu’%&miﬁ Geulgatums
AfluTiafiuiade uidgm Adudou vienmnieen
femues dudufanssuuuiiugiuvestom uasd
drusniluyuvunioriosiu (Lombardi, 2007)

nagnswdnil 4 Wawnuazduadumalulad
asaumaiionsuimslssFou naoaaunsdanis
SounisaouvedlsiisulenvuaoumauIdaaulv
aanAR It uUNISIESNAT AN YL AUATDIE S8 URTY
waneaudaay sziiuldinnagnsaumalulad
ansaunadodudafuddndntladondweanisady
asanwzAURMUENAAWIdaaIN Izmalulad
fiivlmegnafninselnulutiagdu sufedeniedsay
(Social Media) ii33amnnisiilnauin oz
deunausianisiande (Social Media) Tumsiiiinvas
HISeu (Mwg Sanse, Nigan @3o3eAs way Ausen
AuAEs. (2560, u. 2-12) Judumihiivesnsiaeud
zdoatundiunumlunisuueiniznsld wazgua
Arvanegunaliinisldegegndeanuigay
w¥ouiside wazmalulafurldlunisSeuliiae
UsrlewdlunisiSeuiegeaineassa genuiung
SaanuAnuilummsswi 21

nagmEuant 5 daeumusiuiiovesniede
Py5enIne 15958U fUnATee N1ATT waznALENY
Tunsiasuasaanugaufnuaneaudaauly
tnFeulsaFeuenvugeumauidaaiy M3inaidy
wiusefunislinagniiAsatunisdaaiuaiusa
flpveenAAseteseninalsasey gUnAses n1Asy
wazienau lunssgauausuiionnaAiedetied
fifnenmmdeuiovaiiuayu Tauemaelsaou

1MFETIMINTUIIN AL DaATULeLTY
atudsnumansuwavuyveaans



wwnvuasuaaudaaiulunisiasuasvanyuzay
aliinieulsussulenvuasuarautdaaiuluyn
nsruaunsliszauaudifaegededu daasiiu
Ifannauisdesing q Aazieulifudesnissiuiie
Y9INALATEYIY SENINelsaseY §UnATes 11Asg
wazlENYY donndadiuIITe vesaula S37ig (2556,
u. 215-229) Anw1Feam sianngFeulidandnuas
wallesendeuiiivsrasdnanside Ananiluyseiiu
AuTIniian1Ansereliin nsduaiuaiusuile
vosmdinieteniniassuaznimenuulun1 s
JEoulvidnadnvarnailiesedouifielsvasd ns
wsuasevssenialuanudnulidesuedents
Bouiizesedou

VRIGURIRIE

JaiauauuziBauleung

1. 91nHanFiTeinud dnvazauiniuman
maudaadluiuasnsdaauaznsuon 1saseuy
saanludagtuiinsdaadutosiiqn Jaauelvidi
Saauuaziiqualsaieulonvuasumauidaay
AAOAIULUIMIISUTEUMMUAULEUTY 1KY WAL
dananssulumsduaiumuasnsdaaiuuasn1su)un
T duguuuy Wuanednualdnus wazgualitinisi
wlouie/unu WURUR999819A59A50

2. InHaNTISeANU dnwazaudiany
vanmaurdaauiiaedsvosanmiifisUszasdgq
n1anndagdulunnitu Juauedn desiin1susu
WasuvdoonafedulfzunsGeunisaeutinGouls
fanvaurauinunandaaulunnaiue

3. nHamITefinudn anmdaqiuves

a v £ a

NsETas AN YMYANARUVAN AW dEAN T

mMsUfdRtesdian Ao nsdndemalulad uavunas
Seu3 ot Snaueliiinsduasunsindowmalulad
asauImA LLazLma'aL‘%Emimmﬁﬂﬁamﬂﬁmm%u 1y
N133AATUAYENINUUTENIM WAENITBUTUYARAINT
[ RF-CRRHERHEED LLazWi’%’ﬂWﬁamﬂiﬂa@

ANSAUALRLINTUD Y1995 994

4. MnuanHTeiinu duifinisufiRdes
Tulagiupe n1sAILAUTINagnsLayn1sUsELluNg
vodlsaSouiensuaoumandaaiy fatuniieay
fiAvItes naenauluImssziugauosuiasseeiu
Tss5eudedlianudfgluBesnsmunuidnagnd
waznsUsziiunainnay Tnedinsdaliduleunenis
IPN13UTUYABINTAIUNITAIUANTNNAENTUALNIT
Usziilung

5. INHANTIToTNUIN nagndi 1 Besnns
Wanangasidunagvsudnlunisduasuainudu
AuRRaENSaa fau SsenslinthenuiliAates
Faviulounsuazihulouglugnmsufoalubesnis
Warnndngmslviagiieubosnsduaunudnvuzay
Anundndaauluynsedn wagianssulaganizli
Jundnlusuiveuaziiusiavesnsiaunmdngns

6. MNUANTITETANUIN Nagndvandl 2 7
AITFReANEUNT A MsduaTudnennagaeuli
fanudnandunsidsuaiadSeuliidn vz au
pundneauBaaLtu Suauet msiiulsuieian
ﬂgﬁy’uwﬂ,lﬁﬂ%’u udsnsdhgmsufuaviiinisaou

VY a

TngnsibuEasANNaIunsatunsaasulvnseua

Y

ANAN YL AUANIUNEND AR

Farauauuziianisiseaisaly

1. MAmsTiiseiinud AsidudAnyly
nsduasuliinSeulaudnvuzaufnundndaay
wifinudndnfinisdaaiudneninasluduiies
Jaauslviiinis@nuiideluites nsamunaglid
Fnenmduiifindy

2. M 3HuITeNUdn n13AUALLTS
nagnskarn1TUseiliunave s T ueN YUADUAE

v a

aanudalinsufuRtes Jnaueinmsyinnsfine

®)

Jeveisnistiinisujimsesiiviuinay Tngena

D

WalFes FEsmuANTnaynsnIUsEaNEa ey

3981509 W90l UNTIALATUTEAIUNG NISAWESY
ANAN YL AUAMUNANAAUIDARY

EAU HERITAGE JOURNAL Vol. 14 No. 3 September-December 2024

Social Science and Humanities



3. 1M sinuIdelinudn Msashaeiedny viseglLUUATeYIgdIUTININeNM AT IAMAN YL
ANuTIilesening saey unases Mesguasienvy  AUAMIUNANAAUNBARTY
JuSesiday Jaaueliinsideisnsasansetne

Y

&
2 g %( g

References

Azzamadi & Muhammad. (2020). Guidelines for developing the administration of Assalam network
Schools according to the concept of good Muslim characteristics. Bangkok: Chulalongkorn
University Theses and Dissertations (Chula ETD). 4404. (in Thai)

Ahyani, H., & Slamet, M. (2021). Building the values of Rahmatan Lil’Alamin for Indonesian economic
development at 4.0 era from the perspective of philosophy and Islamic Economic Law.
Al-lhkam: jurnal hukum & pranata social, 16(1), 111-136.

Alecso. (2014). Preparing Arab youth to the labor market: A strategy to include entrepreneurship and
21°" century skills in Arab education. Tunisia: PWC.

Binkley, M., Erstad, O., Herman, J., Raizen, S., Ripley, M., Miller-Ricci, M., & Rumble, M. (2012). Defining
twenty-first century skills. In B. M. P. Griffin, & E. Care (Ed.), Assessment and teaching of 21*
century skills (pp. 17-66). New York: Springer.

Cropley, A., & Knapper, C. (2021). Lielong learning in higher education. London: Routledge.

Charoenwongsak, K. (2011). Strategic proposals for educational reform seminar on crises and
opportunities for reforming education and Thai society Siam City Hotel. Bangkok: National
Education Office. (in Thai)

Dakir, J., Othman, M., Tamuri, A., Stapa, Z., Yahya, S., & Maheran, S. (2015). Islamic education and
level of character internalization of secondary school students in Malaysia. Mediterranean
Jjournal of social sciences, 6(4), 602-613.

Fryandi, K., & Nuryanto, A. (2020). 21* Century skills of life career skills in productive learning of
vocational high school of technical expertise engineering in Yogyakarta City. American journal
of educational research, 8(7), 480-484.

Khalil, A. (2016). The Islamic perspective of interpersonal communication. Journal of Islamic studies
and culture, 4(2), 22-37.

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research activities. Educational and
psychological measurement, 30(3), 607-610

Leelawattananan, N. (2012). What is strategy?. Retrieved from http//:www. Boc.dip.go.th/index.
php?Option=com_content&view=article&id=344&Itemid=14 (in Thai)

Ministry of Education. (2003). Islamic studies curriculum 2003. Bangkok: Ministry of Education. (in Thai)

Ministry of Education. (2008). Basic education core curriculum, B.E. 2008. Bangkok: Agricultural
Cooperative Assembly Press of Thailand Limited. (in Thai)

Massie, J. L., & Douglas, J. (1981). Management: A contemporary introduction. (3" ed.). New Jersey:

Englewood Cliffs.

) ) 1MFETIMINTUIIN AL DaATULeLTY
o o 4 oA . ) :
U9 14 avdun 3 Usednsou Aueneu-5uaY 2567 atiuspurnansuazanseman;



Mispani, M., Abrori, M. S., Hasyim, U. A. A., Kushendar, K., & Muslimah, M. (2021). Higher order thinking
skills (HOTS) and lower order thinking skills (LOTS) on UM-PTKIN Questions on islamic religious
education materials. Journal Igra’: Kajian Ilmu Pendidikan, 6(2), 239-260.

Mc Clelland, D. C. (1961). The achievement society. New York: The Free Press.

Mckillip. (1987). Needs analysis for the human services and educations. California: SAGE Publication.

Muhammad Afifi Azzalihi et al. (2020). Guidelines for developing the administration of Assalam Network
Schools according to the concept of good Muslim characteristics. Faculty of Education,
Chulalongkorn University. (in Thai)

Muhammad Rafli Wahama et al. (2021). Desired characteristics in the 21* century of Islamic studies
learners in private Islamic Schools in Thailand Faculty of Islamic Sciences Prince of Songkla
University. Journal of information and learning, 32(2), 40-50. (in Thai)

Muhammad Abdullah Al-Khatib (Complete (Ya’qub) Sueb Sukha Translation). (2011). 10 Steps to
becoming a Muslim. Bangkok: Quality. (in Thai)

Nurhikmah, B., & Elihami, E. (2021). The concept of worldwide education in the review of Islamic
education. Journal edukasi nonformal, 2(1), 10-17.

Pithiyanuwat, S., & et al. (2018). Vision of Thai education in the future. Sripatum journal 1,(1) (July-
December). (in Thai)

Robbin, S. P., & Coulter, M. (2005). Management. (8" ed.). Prentice Hall.

Sirithrangsri, P., & Kamdit, S. (2017). Strategies for developing the desired characteristics of learners in
basic educational institutions in the 21°" century. Suthiparitat, Year 31, Issue 100. October-
December 2017. (in Thai)

Siribannapitak, P. (2009). Concepts and principles of strategic planning (Strategic Planning). Bangkok:
Phrik Wan Graphic. (in Thai)

Teerathit, S. (2013). Strategies for developing desirable characteristics of Asean citizens. Bangkok:
Srinakharinwirot University. (in Thai)

Trilling, B., & Fadel, C. (2009). 21° century skills: Learning for life in our times. California, CA: John
Wiley & Sons.

4 &>

T

EAU HERITAGE JOURNAL | Vol. 14 No. 3 September-December 2024
Social Science and Humanities




n1sdATIZnangaIweUIamansiudinluseIvinisneutasundeyuyy

Synthesis of the Bachelor of Nursing Curriculum in Community Health Nursing

ARYT AU way Ussdu AiAwAs’

Tatiya Tumsen'* and Pongsin Viseshsiri'

‘néngmsUSyaAnuimansauitadin avuimsmsAnvisazanzdihnisiasuutas
UauainInegnae un1ine1dudaiisuies

'Doctor of Education Program in Educational Administration and Leadership for Change Academic,
Eastern Asia University

*Corresponding Author, email: tatiya@eau.ac.th

Received: April 11, 2024

Revised: May 8, 2024

Accepted: May 8, 2024

o/ 1

UNANE?

NuAdell Iingusrasdiieduangilonarsudnansneruiamansiudin 51833 n1sne1uIaeunly
YWY NANTUNITANYINGIUIA 6 Wie NUT1 ANTTRYIMENgnITEAUTIEITIMIUNTOUNITUIINIUANGAS
UINIFIUAATEAUQANANYILMIYR (WU UR adu? 3) w.A. 2558 WAENTOUNINTIIUAATEAUUT YIS

s [ dy s v o W I3 £ U

A1VINYIVIAANERT WA, 2552, 2560 69t 1) BIAUTENOUAIUNITAAUAUNUNNINTZIUNSNENTUIE1TY
Javisedvinsneruiasundieguyuduivneiiian 3 wiein viswidasenidu 2 5183w Ao s1eiwns
WeUIReUNTEYUIY 1 WAy 2 AN5IeTIay 2 wiiefn Wesiudusielviniaujuagadian 3 nuleinudazla
Alitdaendn 7 niiein ereaseusneiv 1 wag 2 udinuiien1siieuniaufun 2) esdussnaunnududie
AuaudRvelEY Ao TN 3 uar 4 nansBeuiNdumiaziauldnouninsgiuaaidiseAuanuAnK
(TQF: HEd) TnsunanduldsiuiunadwsniaUseasdvaini1sAny) (DOE) wagiladin1sfinnuaNInggIung
gAuANYY W.A.2565 andundausulsmangasagivuanadnsn1sSeuilvinesidegalosdaiu Ao Arumnug
AUTINYE AUITLTITU UALAUANANBALYAAD 3) BIAUTENBUATULTBNINENEAS WU AMnUAAINA10SUNY
518391 viandudaviave/llevfaenndesiudndnualvesanidu anmdgymivsennudesnisveaguyuly
WuNNSuinvey Jolaueluy 1) duasun1suTMsvangnsluseAuTIgIvILARNENTIUNITUIMIINANENT Tl
Anu3ANNdile dvinwrlumsusmsvdngnsedesiaiiies 2) dneusuujinisnisuimmangnsiviyaains
o A o o ° o Y & o =~ o o = aw o =
MAgIemnszau 3) AMvuaiidedesluilomlvdanuiinnuviuadie 4) Anwideuwiliuveanisiasuuwlas
lusgdnnsnerviangiuiasunisyuyuionaindulusuian

o

ANEIAR: NNTAILATIIY; NANFATNYMUIAAIAATUIM; T18791NTNEIUIRDUNTBYNTU

v

) ) 1MFETIMINTUIIN AL DaATULeLTY
~c v o oA y ) !
U 14 aUun 3 Usgauneu NUe1gU-swNAL 2567 atudiAumansuaTLYBEMARS



Abstract

This research was synthesize document from the community health nursing course in the
Bachelor of Nursing Science Program by specifically studying 6 nursing education institutions; the
finding that course level curricula were prepared according to the National Higher Education Standards
Curriculum Management Framework (Guidelines No. 3) 2015 and the Bachelor’s Degree Qualifications
Standards Framework, Nursing field, 2009, 2017, as follows 1) the Curriculum Standards components:
- some institutions course as a single subject, 3 credits or organize into: Community Health Nursing 1
and 2, which each 2 credits, when combined with a practical course, 3 credits, it will be worth not less
than 7 credits, must be studied in orderly of 1 and 2, and the Practicum subject 2) the characteristics
of the graduate components:- students; years 3 & 4, Learning outcomes use the Higher Education
Qualifications Standards Framework (TQF: HEd) in 6 areas, Some institutions use it with the Desired
Outcomes of Education (DOE) and when the 2022 Higher Education Standards were set, institutions
that revise the curriculum will specify to have at least four areas:: knowledge, skills, ethics, and
personal characteristics 3) the curriculum content components: - were determined according
to course descriptions and the institution’s identity, the problems or needs of the community.
Recommendations 1) promote curriculum administration at the subject level continuously.
2) Organize curriculum administration workshops for relevant personnel at all levels, 3) define
subtopics, contained in the content to be clear, and up-to-date 4) study the research trends

according to the changes in community health nursing area that may occur in the future.

Keywords: Synthesis; The Bachelor of Nursing curriculum; Community Health Nursing
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Abstract

The purposes of this mixed method research were 1) To study the current and desired
situation 2) to analyze the external and internal environment and 3) to formulate the
balanced scorecard management strategy of large schools. Population of informants were 130
administrators and teachers of large schools. The sample of 97 informants including administrators
and teachers (Krejcie & Morgan 1970, pp. 607-610) were selected based on the qualification criteria of
administrators and teachers. Key informants include 26 administrators or teacher from large schools. The
quantitative research instrument was a 5-point scale questionnaire. The validity of the questionnaire was
between 0.67-1.00 and the reliability was 0.97. Qualitative research instruments included workshop and
external and internal environment analysis forms and TOWS MATRIX. Self-educated data
collection. Quantitative data analysis used descriptive statistics including frequency, percentage, mean,
standard deviation and PNI modified test. Qualitative data analysis was content analysis. The research results
found that 1) The current and desired situation have average values at the high and highest levels
respectively 2) the analysis of the external and internal environments of large schools as a whole were
opportunities and strengths, respectively, the strategic direction was in the rising star position and 3) strategies
for the balanced scorecard management of large schools have 4 main strategies, The main strategies were
3.1 strategies for building student achievement 3.2 strategies for developing highly skilled teacher
3.3 fund raising strategies and resources for education and 3.4 good management development
strategies and 24 sub-strategies, it will be advisable to apply the research results to large schools and

the next research should be done on the evaluation of strategies based on indicators.

Keywords: Strategy; Balance Scorecard Management; Large Schools
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Abstract

This research aimed to develop a comprehensive set of learning skill training programs
tailored for university students in the 21* century, specifically targeting Eastern Asia University students.
Additionally, it sought to evaluate the effectiveness and satisfaction levels of these programs
among a sample group of 341 students from Eastern Asia University. Data analysis employed various
statistical measures, including mean values, standard deviations, and t-tests. The development of
the 21° century learning skill training programs yielded a structured framework consisting of four core

components (1) details of the learning skill training program: This encompassed instructions, program
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components, participant prerequisites, activity characteristics, and the underlying structure of each
activity (2) principles and rationale: This section included objectives, key content of the learning unit,
learning management techniques, activity implementation steps, and activity assessment methods
(3) learning resources and materials: These resources, such as lecture materials, knowledge sheets,
and activity sheets, facilitated a dynamic and engaging learning experience (4) assessment tools:
This included evaluation forms and student satisfaction questionnaires, designed to gather valuable
feedback from participants. The findings from the satisfaction survey further affirmed the success
of the 21"-century learning skill training program. Students at Eastern Asia University expressed a
high level of satisfaction. This result underscores the effectiveness of the program in meeting the

educational and skill development needs of the students, as well as their overall positive experience

with the training initiatives.

Keywords: Curriculum and Instruction; Learning skill training programs; 21* Century learning
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Introduction

The Tragedy of Macbeth is one of
William Shakespeare’s most famous plays. It
was first performed in 1606 and takes place in
medieval Scotland. The story explores themes
such as ambition, power, guilt, and fate. The main
character, Macbeth, is a brave warrior who makes
bad choices because of his desire for power.
The play shows how his ambition leads to his
downfall. This review will look at the important
ideas in the play and also explain how they can

be connected to modern business ethics.

ANEUIMTTINT uinendedaliisulede

Objectives

The main goal of this review is to examine
the themes of ambition, power, and guilt in
The Tragedy of Macbeth and connect them to
business ethics today. By looking at the key events
in each act of the play, we can understand how
leaders face ethical decisions, just like Macbeth
did. The review will compare Macbeth’s choices
to situations in modern businesses, such as when
leaders face temptations or challenges to their
values. By the end of this review, we hope to
understand how the lessons from the play can
be applied to ethical leadership and responsible

business practices today.

Key Points of the Play

Act 1: The Temptation of Power

In the first act, Macbeth meets three
witches who tell him that he will become the
King of Scotland. This prediction makes Macbeth
very ambitious. His wife, Lady Macbeth, pushes
him to act on this desire and kill the current king,

Duncan.

Act 2: The Descent into Guilt

After Macbeth murders King Duncan and
becomes king, he is filled with guilt. He starts to
feel paranoid, thinking everyone around him is a
threat. Lady Macbeth, who had been strong and

confident, also begins to feel the effects of the
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murder and becomes emotionally unstable.

Act 3: The Corruption of Power

Now that Macbeth is king, he becomes
obsessed with holding onto power. He orders
more killings, including that of his friend Banquo,
who he thinks might take the throne. These
actions isolate him, making him more fearful and

paranoid.

Act 4: The Consequences of Unethical
Actions

Macbeth’s actions show his complete
moral collapse. He orders the murder of
Macduff’s family, and Lady Macbeth suffers from
madness because of the bloodshed she caused.
By this time, Macbeth is viewed as a cruel and

oppressive ruler.

Act 5: The Fall of Macbeth

In the final act, Macbeth must face the
consequences of his actions. A group led by
Macduff and Malcolm, Duncan’s son, attacks
Macbeth. In the end, Macbeth dies because of
the choices he made, and Scotland returns to

order.

Reflecting Value on Business Ethics

Each chapter of Macbeth provides critical
lessons for modern leaders:

« Ambition vs. Ethical Leadership: It is
natural to have ambition, but it should always

<

be controlled by ethical values. Macbeth’s
unchecked ambition leads to disaster, just like in
business, where leaders who ignore ethics often
cause harm to their companies.

« Guilt and Accountability: Macbeth’s guilt
shows how important it is to be accountable for
your actions. In business, when leaders make
unethical decisions, their guilt or fear of getting
caught can lead to poor choices that hurt the
organization.

« Power and Responsibility: The play
teaches that power must be used carefully and
responsibly. When leaders abuse their power for
personal gain, it often leads to disaster.

» The Cost of Unethical Actions: Macbeth’s
downfall shows the long-term consequences
of unethical behaviour. In business, unethical
practices may lead to short-term success, but
they can result in a loss of trust and, eventually,

failure.

Conclusion

William Shakespeare’s The Tragedy of
Macbeth is a powerful lesson on the dangers of
unchecked ambition and unethical behaviour.
The play reminds us that while immoral actions
may bring short-term success, they often lead to
ruin in the long run. Macbeth’s story teaches us
the importance of integrity, accountability, and
responsible leadership, lessons that are just as
important in today’s business world as they were
in the play’s time.
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