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Abstract

This paper examines future aviation safety trends impacted by 21 century changes,
analyzing four major areas (1) science and technology, covering developments in avionics, cloud
technology, unmanned aircraft, and vertical take-off and landing aircraft (2) economic and social aspects,
focusing on sustainable development goals set by the United Nations (3) lifestyle and working
conditions, reflecting increasing pressure and stress in the aviation industry and (4) environmental factors,
addressingimpacts of global warming and climate change. The paper also presents policy and practical

recommendations for addressing these changes.

Keywords: Aviation Safety; 21% Century Changes; Aviation Technology; Sustainable Development;

Climate Change
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UNI
lumassun 21 guannssunIstumdeyiu
P Ao w =
n1slRgULUaINAIAYUNa18UTENNT PIFINANTENUY
Tnensisanulasnielunisiu nsilasunlad
warlaseuaqunssnumalulad iAswga dau n1s
ANSITIN LATALINARN ANUAIVLINILNALULAT
hundsuinnssulul 9 wu eniaeiuliaudunas
STUUDALULRA VULNNISHALINEIEUA1U%Une
989949A N15aNUTEBIV RN 1R UARAN1 LT AU
a ° a A
PAAINNIINNITUU annisyinaunlasuslaslunay
ANunAR UL Uluanamng sy danasiaUssavzan
warauUaeadelunisufifauvesyaainsnisiu
wonantl N1sildsunUasanimgionianazniie
lansaudaas1aAun N8 LA eN1SALR U ULAY
AuUaennelun1stu nsvinanulawasmseu
P% U oA o a | N o w
wisusullodunisvdsuulaunaiiilsdniudAgy
a81989san1sNUIANUaBn gLl UBUIAR

nswasuuasduingrmaniuazmalulad
Jagtuinisdnemaluladveyadnians
warszuudiannsetindluy q wildlugeainnssy
n150u Wy Ingreansuwazinaluladgeunsallii
lunisfuuazednia (avionics) maluladuuuaanig
(cloud technology/computing) 81n1eg1uliau
44U (Unmanned aircraft) KA¥EINIABTUTUAMNGAY
(Vertical Take-Off and Landing--VTOL) ajﬂléf il
1. Angrdranswavimalulagaunsalluii
Tun1sdusazenia deidussdusznevdfydwes
anagrusuluvy 1uselevdlunisduindsnu
wazuUasteyasie 9 MAsadostunistu fe nsi
309 NIATNRUALEUN (routing) N1TIANITITIAINN
91777 N1559UTI Tudinuagsieaudeya n1stu
nsdeansnndiu sauantsanauidssluniaiia
guimgle Inen1sldviauideiatiouass (Synthetic
Vision System--SVS) dmsunisdnaulavestiniu
Tuaanunsaliimuddes Jagtunisesnuuugunsal
e sudnyiludnyueYawkIeas (Integrated
Modular Avionics—IMA) ibiAnANEEAINTIAT
lun1snsisaeunazUn3esnel (Cheng, Shi, & Wang,

2022, p. 012046)

2. walulaguuuaa1in nuneds syuy
tayaiansesulaangliuinig lnglidesamu
fugunaal Tnssadreiiugu viosruuves]ldies
waausaltuegnnndwaziulagiuaneuiu
Wasuszuuldie annisasuléann (Noonknog,
2014) Tun1sdu silwanunsadenlesteyanisiu
A9 9 WU ALY SEAU IS Arnng SRR
anmenielunanais yilvanunsauuasudy
n19du Lilevdnidesdunsolade Sndunisda
vrgasnwannsadnisgiienisdenvigeldediaiu
Hagtiuane Jesfuanuiiemarnlunisgoutiise e
Huammddnetrmilwesgifmalunistu lagam
T34 TBYaYNAUVBINTEUIUNTIAN1TANUURDASY
annsasmddussuuiientu Woudefuuarlday
ag13aanAReIiula

3. 9an1AgUlSAUTU (Uunmanned aircraft)
oMAEUUSELANT ﬂ%ﬂjﬂﬂﬁﬂﬁ@%ﬂdﬂﬁiﬁﬂﬂﬂﬂﬁﬁu
ﬁu’amamawmmazmﬁﬁuwwﬂﬁjé (Reilly, 2021) W
NINUINBIANINANIMTNNNNITEBNRULBINAEIUAY
Anuivimamalulagdeyayiians vilianse
AIUANDINIABTLAINTZEL NG 1150 BINIALIUAINNTD
neuldiudanadenldies

aLauvesenIaguliaudy Ao @wwse
anthniinvesindunazgunsniniuaudumisadld
anfunULATHANTENUABAIN DL 11151 1H7
T uluftufivieanuiifidssdunsie wu Yo
91A1369 v3en1InavauadfuivR JagUuinisi
omaeliautualdlumsdniiununnane faud
NITNYAT BAFIMNTIU NITVUES NITAUNI U
N15N11S (Mohsan, Othman, Li, Alsharif, & Khan,
2023, pp. 109-137)

ANAssRIuANLYaRR Aot N ALY
¥auduazunnsaainenaufiddnduda dausl
oAUl duazdszuulostunisuu (collision
avoidance system-ACAS) LLGiﬁﬂﬁuﬁagjuummﬂmu
wiflenuidenlosiusunsefienaifnlaonss ludnuas
fBonin “yranssusIn’ (shared fate) azdininy
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seunsuazidenidulunisanduloninndn sy
LANBUATIEAUALDINTOUDINIALIU WAFINTY
o magulinudurieeinauiiinisaiunusyes
na favaufimuaulsifiernielodnvaed 019
ilAnn1sagiae viseduseuliAngUmelauinndd
(Hobbs, 2016, pp. 1-32)

4. DINAEIUTU-AIN19 (Vertical Take-Off
and Landing-VTOL) anmAg uussLamiidnaniasses
yafumnsannstudumumeiaiu dednduses
M uidwheonmaeuauelnglunn Seildanszey
YIRS BANAITU-ad Sausvoriilatngufmm
a3an1NNNIzerv0In150U uiagslsinu iy
weluladfldlatuenaeuunadn e1naeuwn
TngAldlunsidunsiiagtiudafeseds inalulad
nsendmilagldszunutnvesenaeusgeeaiy

AW 1 99078 IUTU-8997939

Note. From ICAO and the United Nations
Sustainable Development Goals. by ICAO, 2023,
References from https.//www.icao.int/about-icao

/aviation-development/pages/sdg.aspx

ofls ermAeIuTU-asvsAsil ansnsondmndy
il lnuduldiguiu dagthudnsianldlunisvuds
AuAAsudInsa1euad win1stiusnsglagans
HrogluszozBudu fegragy

a15130u3gUsEYIvuIU EHang Tasulusu
s99ANUUABAANY Type Certification 310 CAAC Tu
U 2024 dwu EH216-S Balduimsdemndudly
FoanmndloauaniBuiu wanduguin evToL s18usn
voslandilssulususeaitensmidied (Civil Aviation

Administration of China--CAAC, 2024)

)
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NIITIVINSUINEAEDATSUeLTY
atudsnumansuwavuyveaans

ansgeiusni Wisk Aero 3uNUTENIN
Boeing Way Kitty Hawk Walunszuudnlusifauysal
WUU Generation 6 8g5gMINeNSNAdBUAINURRASY
(Wisk Aero & FAA, 2023)

Joby Aviation lasunisatiuayuain Toyota
wag Delta Airlines 8¢ 5e%i19n1308lUTUTBIRIN FAA
Nuuulivsnslufiigesnuazasduoada (Federal
Aviation Administration--FAA, 2024)

aniusaisnssgieasull Lilium Waud
Lilium Jet dm3u 6-7 fida 8Sun1s5uses Design
Organization Approval 210 EASA 1aukuliusnsly
glsUuaznaasa (Lilium & EASA, 2023) Volocopter
w1 VoloCity dwiuilagans 2 fids naaeuu3nig
TudenluduasSama wisaliuinisluu3aledudn
2024 (European Union Aviation Safety Agen
cy--EASA, 2023)

ﬂ’]iL‘lJﬁIEluLL‘Uasiﬁ’mLﬁi‘iﬂgﬁf\]LLaxﬁ'\iﬂﬁJ

mmﬂ?isuuﬂaaﬁmmwgﬁaLLazé’mmﬁﬁawa
T TesEAULILIYIR Aip N1SUSENANSEASHRILN
fifduretesfnisanuszud (2030 Agenda for
Sustainable Development) Wunsoudiamanisiaun
gaslanmendsd a.a. 2015 fiesAnisanuszevid
fvualiuszmeanis o hlUufuRliussguadisa
Lﬁmm5ﬁmmasiwé"a%‘uiué’humwgﬁaﬁmmLLaz?h
winaeu Tudesrezan 15 U seninafounueieu
2558-AamAn 2573 \Juwwansiisnudunissauiu
sinauund nelminAuUasunlasegening
gvilan Ssavdanase NSALHILLYRIRREUNTTY
nsduethutueu M3dnsauvasnsedadued
UsznaudAgretanainssunisdudndudesusu
Wasulkaensufumsimusig q wanise

Wanuren1swauIfdeBuvesearnis
a%nUsev1%¥18 (United Nations Sustainable
Development Goals-SDGs) 594 17 wU1munedifgy
fsjaufunsiaundeBulunndf (United Nations
Sustainable Development, 2015) ﬁﬂf‘:

1. WiierdnArueInau (no poverty) anuaz
m%’mmmmmﬂunﬂgﬂLLUULLaznﬂaamﬁ laglaniy




Tunguuszansiiuseug

2. ievdaadufialng (zero hunger)
gRrnNalve daaSuinunsnssufidedu azuiuuss
Lnguin1svesuszainslan

3. Lﬁaqmmwummwmﬂuagﬁﬁ (good health
and well-being) JusasimnenilaunmiiAuazanuso
hisuinssnuguamidaanin

4. Lﬁ'amiﬁﬂmﬁﬁﬂmmw (quality education)
duadunisAnudifinunm winfien uazaseuaqy
dwiunnau

5. wieAaav disuniane (gender
equality) @5 9Anuvnifisunsnataglis g un
AV aagiANgvd

6. Lﬁamﬁmmsﬁmazqmﬁma (clean
water and sanitation) Susesnisinduiazennuaz
mMsdansquAvtaidedy

7. \fieduaSundsnuazenalusiandidid e
(affordable and clean energy) d@aa@3unslonaseny
avorndiuateuaziisandouen

8. ilemsdsauuaznnAvlanaAsygia
(decent work and economic growth) a@t@sunis
idulamaaswgiaet1edsdu wazadianuiifinuean

9. Lﬁamsﬁwmqmamﬂsim UIANIIU Lag
Iﬂidﬁ%ﬁﬂﬁﬁugﬁu (industry, innovation and infras
tructure) Tagnsiauilassadiefiugiu duasy
uinnssu wararsgmanvinssuiidady

10. Lﬁaammmm?{amgw (reduced inequa
lities) Tnensanmuaeya s kA sy iU ssme

11, tilenswWauiiiiesuazyuyuddady
(sustainable cities and communities) vl
wazguuiauUaeniy AsauAgy wazdangune
nsAsuLUas

12. iienisuslaauaynisudniidedu
(responsible consumption and production) a4La5s
sUnuunsuilaauagnsnaniidsdy

13. Lﬁami%’uﬁamnﬂﬁauwaaamwgﬁ
91l (climate action) ALiuniseg1aIruLile
%J‘Uﬁaﬁ"umiLiJ?i'EJuLLUa\‘lﬁﬂ']Wﬂuﬁ’e]']mﬂ

14. \ilennseusn¥ninensmmsta (life
below water) lagn1seysnvuasliussloyiain
NENEINTIzLaeEadiEy

15. sleuntlesszuuiiasunun (life on land)
Tnenisuntes Wyuvj wagasasunsidssuvinaAuuun
atadadiu

16. \ilodaasuduinim AnmyRsssy ez
an1Suiiduuds (peace, justice and strong insti
tutions) duadudsauiiasuay gAsssu wazdinaln
s353AUIadia

17. Wieanusiuflodmiunswamunfidady
(partnerships for the goals) lnen1sia3uas19AIL
sruflosznineUszmne eussgilvanensiaund
Fadu

29AN1INTTUNALITaUIENINNUTEINA S8YT
Whnensitawegedsdu 17 Whwanedy ddau
Fdetostuanulasadonisdu 11 wWhwane (ICAO,
2023) fifsulsaguanuietesanulovisvesosd
52 a3 Useiiy Ao anudesnisenniasuliau
TU aUII0ULVRIYAAINTNITTU Iﬂsqa%ﬁugm uay
mnmmﬂﬁau%’aaﬂamiﬁu Fastoldil

1. anusesnisennideuliaudu Tuussiiu
i 03adn159 AmAzuIIsEUUsINAE Ll AUTY
(Unmanned Aircraft Systems--UAS) #3858
9 nAgIuiinIsAuANaInsEeglna (remotely
piloted aircraft system) %ﬁwmmqqmmﬁm%m
funszansiauna Ty 3 Whvene feoldd

1.1 Wnurenisvdanlauiialue (zero
hunger) iitogAinmuiinlve daaduinunsnssuiddu
wazUSulglnsunsvesUsernslan emaguliau
Fuazdunumlunisatiuayunisndanianisinensly
Nuiivislna Wy msdrsiafiana msiiufiedns uaz
NSVUAINANANAE

1.2 Wmangnmsnaungaainssy winnssy
wazlassadraitugiu (industry, innovation and
infrastructure) lagn1sldoiniastuliaudu Tunis
wdsufiniseinieluwaidies (urban air mobility)
W U3NSuiing wazuudsdudn
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1.3 Wamngmsimuniflosasyuyudidadu
(sustainable cities and communities) 83An154 1y
nsiasuasensvudsiivaonfonazdduvesiiui
#1alna (remote arear) waglunisiviaugisivie
UseaauiildFunansenuaninginisaluay SR
s MsanenudsesteRtRse msldennaey

13audu aduayusimuemns uaznduelumnde s

v '
A T

Fadununfensenisandslaenisvudauns
Wasinasldenniaenulsauduuiniy sy

'
(4 a

ADBANUUINTNITHNEINUNITUBIAUAIIULAY IV DS
gUAWAMINEILEIIUNT FeLUANAIRINAULEES

]
'

=

AdnfuormAsudiithdu i anudasadean
nstheinrguliauduanldizdeteduninuniinii
mameluladnisdomaiBaliygrusziug (A) uvae
ANAUNITAE

2. ausIouvayAaINsnIsiu Tudsziivil
035 ilufannzaunmvesindunazasouni
Fadutadudfyveseuvasasonisdu Faiedes
fuszmsimuna Ty 4 Whvane fi

2.1 Whmneguamuazandueyiif (good
health and well-being) LUUNITANRUALIATATILAY
TodsumuaunmuazIitinvestinJunazaseundili
aenndosiumusnIulumiiiunntu (fitness to fly)
setfoatfulsaiFesafiAne1niadin (ifestyle-related
chronic disease) fidsnasianinutaonfon1sou

2.2 WavmnensAnwifinunn (quality
education) WWumsimuinaziindiuruypainsiil
aussousieanan1sUURMY 90n15 waes1sesne
FZUUNITVUAINNDINTATENINUSEINA LA A19RN
ousudnunn Tnglanznsiineusuyaainsiieng
o Wiuaunszniinseni1sanAdsIi 1Ay
Uaondy

2.3 Whnuganuviniguniana (gender
equality) Wuanusuiefussdnsiiieadesiunis
HanyAaNslugnamnssun1siu Wy au1Aue1dn
andunisAne afeussgslalviduyanaing nege ba
Witmunanssauzaunsdumntu Iauddyi
AzgudnnangluasAng

2.4 WUIMUIEN19919URANSAULANIY
\A5¥gNa (decent work and economic growth)
mﬂLmemﬁmﬁdwmmUaamﬁaLﬁuﬁugmﬁﬂﬁm
yaeAMUiuAIILATEEAY Ins1zadulivaen e
biinauagdetuduyanigann esdnis w
NINAUIAUNTBUTINITUNNE (medical fitness)
Tusgfuifisifuanund (nter alia) waznn3danis
AU (fatigue management) YBIRANTUULAY
YAAINT

AUNINYAAINTANANTENULAEATIA DAY
Uaondgn15iu kUINNITAINUANIATAITAIY
Uaendeluauinn svdodsduaiuvselinssuiuns
A1UNTIANISIELRN1Ed MU INYBIUAGINT
A50u

3. Tassadeiugiuasnisuanivdsudoya
n3tu Ussifiudesdnisn wiuluilasasiaitugiu
nsanAIwEoNd MsuaniUdsudeyanistu uas
audaufloseiulan Jufeidestunsenisiauy
Tu 4 e fil

3.1 Wmnnensiaungeamnssy winnssy
wazlasaadraiiugiu (industry, innovation and
infrastructure) 94AN13* IWun1sUdaAILLALe
n1slandnslsiues lunisatuayunisaiiuiuves
omaguliaudu Inslangnisindouiinisenialy
waLiled (urban air mobility)

3.2 Whnuensanauimienan (reduced
inequalities) 84AN15 YeatuanuNITRAITUIAIIY
laigane (deficiency) ﬁuaasswmsﬁﬁuauamm
Uaaniuuesig (state safety oversight system) way

v
b4 I~

laseasreiugunisiu (aviation infrastructure) lag

v A

NIESTNHBINITANULIYLNADINNG U LN A

3.3 mnensiuiionsdsuuasanmgd
9 (climate action) 83AN15Y LUUNITABDUAUDY
IngAnisaliazandenUin1an1siu deaiulaseadng
fugrunsdufiannsasesdunisivdsuutasanim
9InALA

3.4 Wavneanusiuileienswaun gy
(partnerships for the goals) 89AN15* LUALTUNTT

LLaxeiaLa'%mmLamUSau%aaﬂammﬂaamﬁmwdw
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Uszine sluanunisaiunfuasluseninefeids
lngagy osfn1sn1sdunaiiouseninausene
fulouigsuanuasafefiieitesiuiasugionay
FsaumnuunuiauegadsBulueunanueseddnig
anUszand Auieutauazifeddounniign Ae
wnsnIsAuUasnievesenireuliaudy seas
U o aussauzvotyaaInsn1siu Usensgaving Ae
Tnssafeitugunaznisuaniddsutoyanisu

AIUNITAITITIAUAZANINNITVNIIY

Tudagduifnisa1sedinwaznisiineu
WasuwUadluanifnegiaun fayaguduiiniig
naAuluo1Tneng 9 Lﬁmqqmmﬁu Wuaarunisal
ﬁLﬁm%ﬂuqmammimmaﬁumﬁ'utﬁmﬁu (Amornpipat,
2020, pp. 441-445; Yang & Hu, 2021, p. 042245)
ot VinveuazaunSenvesltusnuiadutlede
ddniiFosdinsiamnnuanuudsundasinuanmn
nshukarngAnsINved ity I5eaziden
selui

1. N95KYetun1953na Tunisantiugsial

a

n1sudsduluseAugeagiaue Juannefindnides
Llawudeiulugsianistumdivd Ae Tutagdu
fn1swdedugann lunnginiavedlan Wy anaw
Eﬂi‘d (Nordic Road and Transport Research, 2022)
luansgewsng (Airlines for America, 2021) uag
Twede (Lee & McDermid, 2019) el Wl
nsudetugs Aan1sazneeusesalindnauljus
wﬂwﬁaéwqaﬁﬂiz?ﬁw%ﬂwwqﬁuﬂd%ﬁu 1 N19Y19U
sorondusreznatuuniiung vewlunaiiily
A0AARBINUNITAITITINAINGITUTIA LM1AUI NG
ROULNULANIEISHsanas Bnmanils Avnnssiuau
1NAF1TAUsTTUNITUTITUlUDIANT (competitive
workplace culture) Lﬁa"[,ﬁt,ﬁmmsl,msﬁ’uiwdwﬁ
sy AidmanefiesifinUsydnsom msUfoR
9 usinadnEAnt o dulUlumemseiudiy au
nanedu “uafiwluesfng” (organizational toxic
environment) fitfina11uaien (stress) Tuszdu
3¢ BedsmasionunmTinlaense Willddnandng
msmaammxmmmﬁqqsﬁu INS1ZATUTITUNANY
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Jun13Beifaniu weadruanusiuile wazdsiiavm
Usglevudinynraauinnindimuneueteddns (Price,
2022) fnangruusingundunanlddesdinisudedu
TunuihlugmsujiRauiivinaiosssu (Miller, 2014;
Steinhage, Cable, & Wardley, 2017) fiayatiuduin
Arunaduluedneing  Wiiugendu uaounsal
fiAndulugranssunstuuieatu (Amompipat,
2020, pp. 441-445; Yang & Hu, 2021, p. 042245)
Fatu Tuudvesnisdansaudasnsde Avunadud
daasoynannsoraiinaudeenumnle

2. anmnisvhan diesannsudiulnglu
Jagtuiiunisuinisaumiudesnisliuiniian

LY

freg19AuR 89N 5AdINanIENUAITIIY Ao
InFInuvuludnianen (24/7 life style) nuneils A
ABINN3YNAINTIU MTOTUUINITAN 9 lenniian nTu
dullonnananuainsnvesszuunsuinisesulatl
i 9 dudunagnsmsnevausinufenisves
Juslaelviunndign uazidunagnsfianunsavianld
lunnanvngsia NMIaiueuYesian1seng q Falid
namgauins Jedesliyaainsihauedseliedly
anwazvesnsinudung wsevhauaal n1s
Uitheuuennanvanil liiAeanuiaunives
guAMNIekaraunIninla 3u8s AMERaUNATeINIS
uaU (Shift Work Sleep Disorder--SWSD) vi1lsiin
anudsdlunisiingtAweluau (Konopliov, 2023)

n1sufdRnuuennaiunfiodunisujon
NumuunAlugramnssun1siuvisenisALuIALYUES
fadirnudndusiosinsuiRnuuennalaesssund
¥9391uLes HansAnwgUfTAnigniSeveas
n1sdu 6 Aan1s luglsvuazaziueannans wu
31 Enwnzauidliund Ao UiTRIuN: uazan
Bu-dnanuliuvueu dssasienanesagean I
HANTENUABAMAINNITUBY haziinA1ua dena
derledlusiindrudnazavam fo aunmdin
ATOUATIANAY LavliaunsadngIuAINTIuNIg
famuang 9 lamuanudesnis (Fila, 2021) 57 9
5 (Genovese, 2022) ﬂﬁﬂﬂgmiﬂi:ﬁﬁawqmm
vaspsAnsintulunargginiavedlan Jaymiddey
Ao AL msrdesunihiiidndofuuuiuly
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%ﬁﬁmLwﬁﬂ%uwﬁammﬂmimmLmauﬂﬂﬁu

Tuduveanisthaednw TamedaiiufiRa
szj'amﬂwsqqmmﬂamazm’wmsaamamaammﬂmufu
anmmsuitRnuiinnunedugainunan Wesan
91NFAEUAEARIDDNTUMUAIMUA N lTENaNINNe
FoaufuRsuueniial seezateniuIuseliles
(SKYbrary Aviation Safety, 2023) @A1NWINRBUNTT
UfdReuluaiusenreudradudunsiesaguan
W @909 Huaveas Huauseu deslfufaly
fupusuernie Wudu dwaliiAnanuadendidna
AoguAIMNIgLardnla (Haris, 2021) @a0MWN159119u
ﬁa'qmaiﬁiﬁmmmumwa’aamqqmmwﬁwmﬁ 21311
ludnsanneevesUseansnim msufuiRnuuaydea
AomudseiuAuUasnSeuieaiy

3. 30 IndIudl @andumulannienis
Suanamglsy FifuiiaTindmiavesyaains
n15DudInansznusandsss1uaulasn e
n150u Wy n1slden ddunisiu waglasuinng
n1598n818e A1shuadesiuiiiveancsaduas
ANUNBY (Flight Safety Foundation, 2023) nansg
nuannsitimalulagedslumungan wu sy
padmasusalnsanidunaiuy dwsuanuduiia
Afunsooulat viensingou viliiinasoguan
nanen1u (Farhud, 2015, pp. 1442-1444) AnIn
Asusuvesindududrunilivedidin fidwase
A21UA1 (Keller, Mendonca & Adjekum, 2022,
p. 46) Jagtuupansnisduduiuliddesaniiuvia
Fndilivnzay nanisdrseaninduvesifuaus
157 9 ﬁy(Wilson, Driller, Johnston & Gill, 2022, pp.
572-580) Wud1 @1 Intinduiivounniaaniaguan
Vusufgafuussuvusialy de dimdniAy Au
amnsUszinninuasnalidesiiuly auduladings
(hypertension) wazusundullifisane 3a733ndila
wnzaumabamalinundeslunisdy (fitness to
fly) anas wazifinanudsssiuanulasnsenisou

Tugranarsseiiiun Asasuwlasly
guamnssun1siuladanansenunedndinuaznis

o Y 1

ihuvesyaansed1iitedfey fegrau:

Jymanumiesdvesinunazgnise
desmnmseduiiuiuiu msduduamne waznis
Wnnoudiliifiesme (O’Hagan, Issartel, McGinley &
Warrington, 2020, pp. 937-943)

ANLASEAINNNSTYINUNETALTINARUATY
nawarauUaende lnamglugiadifinisuauaay
YARININAIAN1UNI50ILATIA-19 (Lee & Chen, 2023,
pp. 278-292)

HANTENUADFUNININVBIEAIUANNITITIVT
e iesndesduilofuuSunaniiendu Ay
FuuazauduTouveIn13Tn1595193M901n A
(Wilson et al., 2022, pp. 572-580)

nsusuisawmaluladnuuazsyuusnluila
fiiutu FaneliiAnauaioalunisGouiuaznis
UFud (Thompson & Garcia, 2021, pp. 156-170)

AMLAAFUAUNITUY TuN1953ATd 98 A
doulouneduyAaIng Wy msaafuyu sy
Ussansnm wazn1suivanduiuntngu (Kumar
& Smith, 2023, pp. 145-159)

fagramgnisaiaseiiiendasiudyminisiienu
KATAIUNAAUYBIYAAINTNITUU

nydliinduves Fedex Tull 2022 fingrey
vhanewaiesduvnrUfiavini esainannanaen
avauuazdymaunmin lngngromdaiedeeus
sgninaiiendy Feazsouliiiuianiudrfyres
NIAUAFUNININVBIYAAINTN15TU (National Trans
portation Safety Board--NTSB, 2023)

mAn15ailA3esTu Germanwings 1eadu
9525 1ul 2015 Aithdugtrvadladsfuiniosdumy
g1 amganandaynagvamdaililaunisqua
pgamIzan dwwalvidldldeddn 150 Ay (Bureau
d’Enquétes et d’Analyses--BEA, 2016)

nsdniinnudeusuvueIosduvesanenstu
American Airlines Tt 2023 Aifo1nsivilesdnaga
AngURmgsznIaliuIng 1esainaisneeny
fntinuaznsiinkeulsiifivane (Federal Aviation
Administration--FAA, 2023)
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WRNNSRIAIUANAIIITIITTINIDIM ATIALY
Juuu19@ John F. Kennedy Tudl 2023 iipuvinla
An gURmgeTesduruiuuuiung 1iesnainy
wilesduarANLNAFUINNUTIIAINTTATIRTTNUT
WU (Aviation Safety Network--ASN, 2023)

nyalY19gaNUITI0INIAEIUYRIEIEN1T0U
Alaska Airlines Tu¥ 2024 finupuianatalunis
AyvABULAzdeNTng osnussnafufunaLaY
Unaunuiinniuly auilugmnnisalusiulauss
anidu (plug door) vianeensgnitadieadu (NTSB,
2024)

Tagasy anmn1svinaulugsianistudng
soqun ey AiTinlunsausnniu lnsiamzyaanns
aunduitinasenudasndslunisduinndign e
Undu AIUANN1IITININIOINA kAP 19goUTNTe
91NAELIY

n1sasuRUaIATURILINa Y
AR OUIANANTENUA BNV UBALAINY
Uasadun1siusg1auin anuUasullasig ¢ veq

'
a

Fanndeuiidwansznusennulasnfanisdudiau
Tnitgn Ao amglandou Ssduniainanmsliide
wadunisty dwalivsinannfusuiinunniy
Tuenmasadunisisannglanfoulddousanniu
finnusndugeddidomannniulidndes 9
nesnudasiudsuindon (environmental
defense fund) #11 gaumgivestanlneviilufigstu
danasia N15UJURN15UU (Environmental Defense
Fund, 2017) wiu ieeiniAdounaziuiuiendnay
¥nlormAgudassrLE NNt L wSoReInsne
Ssenduilodiuussen sy lusuiasviennideny
vswisonaldimnzauiueniae s uitliuing
ogfluvnizdl vielusunanardswesgtRmelusyes
Judu vipdouasaniindy Medradu eguugd
gatie 11 asavusuleyt ul a.e. 2017 dnnsenidn

Y
NN !

Wieadundn 40 Wenlusgesloun Ussinaansgoiusng
gamgiigedmasiefamadsiidueueailas @sphalt)

9 Y
A IS

Ao Maniaazarsdemelauiniu wazdudunsuse
yAaNINURURNUNa1aude wenani ellIey

9

WieuAuy a.a. 2017 Tussey 10 Useld n1stuasdl
Tomausnefunszuaauiiutau (turbulence) iy
nidosar 149 vediwigunTu viemeAeumas
wisilemadndidunuidlesanseduimeiagelu
voddymivhaviewiglumindy Weaduiuun
Ttudesnidnmmzaninenialisiuemniu
glsmaulnsa vitgumiunsiunalsey
warnn13vesanamelsy (EUROCONTROL) 8udu
1aglandeaunenanazdinaidenon1sdufenand

v Y] | val o [ ¥ d’lj a
a2 Jedanalvianudndulunisit@amasiunng

o—

v

Wy uazdwaliinusunuaisueulneanlydgs
g

e CD

ug
Y
o

YAy Useunsesay 165 vinn wWS8uigusening

b 2

A.A. 2019 iU A.A. 2050 nSEUSINAINNS UL
f11N15A1AAELY (EUROCONTROL, 2023) USuiad
asueuluussemadudadeddlunisissnnglan
Sou ﬁ?fadmaiﬁﬁmmasamwmmﬂLLﬂiﬂsauqaﬁ'ﬁuiU
3n wu nszuaanududiuvesenidluameiiviost
waalla (Clear-Air Turbulence--CAT) 3anseiaaunsa
(jet stream) TomaifnmudsdunisfingtRing gty
n15ABULUaSAIUAIWINE BN INaNTENU
seamuUasanalun1siunateniu lagaiunsads
HAROENINEINTA, ANMSIAY, USHauunn, Lay
Usngnsalsssum@dy o anunsaviilviiing T
wieanunisaliilinnAnluszninanisdu fhegs
mamiaﬁiLﬁmﬁumﬂmsmﬁauwaﬂ?ﬁLmﬁamﬁda
nanonulasanslun1sdu lawn:
1. W1gLea3LAU Katrina (2005)
WgLE3LAY Katrina fiAntulud 2005 dawa
ThiAan1sngaveinlunistulunaneiiuiivosansy
nswinruve g TiTlasus i s Suvaneuiste
Fras vieldannsasuiunsduldmiuund Feadns
ANNEINEIUINtUNMSAIUANANUABAfeYeIN1TTY
TuiuiifiléSunansznu (Cohen, 2006, pp. 34-42)
2. vnenaduaniiinluuadneside (2018)
msiialnUnlunednesidedwaliiinuuen
ﬂquﬂﬂqmﬁ”uﬁsuumlmj Feilinisusafivanas
agraunnluseninanisu msduluanmernaauil
mmﬁummLﬁaaiuﬂwsLﬁmqﬂaLmLLazﬁﬂﬁﬁaaLﬁau
nsdundesnidnifieafuraneiien (Smith & Brown,
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2019, pp. 48-56)

3. wigeuthezuasluiuiiuniou (2020)

Tud 2020 MgduihazuesiliAnluuniou
veuoifdmansynusaiduniansoulufiuiisng o
wu TulsemdalneuazUsemalulaue@ons fuoan
Besldl dumnudinuagaunselunusailiiaiesdudes
Wasudumavesenseygeliiudy Sufiuaan
dossionmuasadslunisdu (Leong, 2021, pp.
59-65)

nMsiUAsunlasaninenia tnglanignnie
Tandou vilsiamidssinunulasniouasduny
ﬁLumiﬁuqﬁu Fananeidudausalfzennaglaniou
Tifastuludnszdunils
JarauaunuzideulouieuaziBeufuRdmiugiidau
ladude

Fawleure: gilduladiuds arsiansun
ffluns sl

1. Wawnsaung seideulazinnsgiudmsy
g ulSautulaysruuonlusiRlng o

2. fvuaulgureiunisianisaumvies
ALATAIINATEAYDIUAAINTNITTY

3. YSuugsunnsgunisineusuliiaennaes
Auwmalulagln

4. WAIUILUINITBITUNANTENUINNANG
LﬂﬁauLLUaaaﬂﬂwgﬁaWﬂWﬂ

DU UR: fildwladunds msiiansansniu
n13 il

1. iNN157I9RAMILEUNINNNELAL N YD
ymansn1siuy

2. Ysuusassuunisdnanseanuliaugadu
nsAnWau

3. WanlassadafiuguuayssuvasaLme
Tisessumalulaglng

4. af1eTmusssunnudasnieluesdns

unagy

nswaguuUasluansseil 21 dawanseny
oehaiiifodrdnyronulasnsemsdulunniia ey
Angreansuazinaluladiinndsleniauazaii
vimelul duimsugiauasdenuiiyadunisiam,
o8By FMumsisdinnazaninnisviiauiss
nasaUssAnSaInveIynaIng wazduAundoy
fidoandyfuauriimeainnisudsuulaann
gfiena msfuiieduauiniemanisndudes
p1feAudandieninynaindiu ielunisiaung
oungseLdouiiuangay mssnseduanasgIuAgin
BUTH N15a319aURaTENINUTEANSAINAITVINNY
AUANAMTIAVRIYAAINT Uazn1sUTuMTulledy
nsiasundasaningiionnia iiesnuinaziamn
1psgIuAaenfunsduegedibu
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Abstract

This article examines the development of politeness among Thai learners of English as a
Foreign Language (EFL), focusing on their ability to make requests in ways that are both culturally
appropriate and socially sensitive. Central to this study are two key concepts: interlanguage—the
transitional linguistic system used by non-native speakers—and pragmatics, which investigates
the intended meanings behind language use. Specifically, the study explores how Thai learners’
request-making behaviors are influenced by pragmalinguistics (language-specific strategies) and
sociopragmatics (understanding social norms and expectations). While appropriate request-making
is crucial across varied social contexts, the evolution of politeness in Thai EFL learners remains
underexplored. Drawing on existing research in second language acquisition, the paper delves into the
complexities of how learners navigate politeness when making requests. It highlights that achieving
pragmatic competence involves more than mastering grammar—it requires the integration of social
and cultural knowledge. This supports Bardovi-Harlig’s (1999) assertion that although grammatical
competence alone is insufficient for pragmatic appropriateness, it is a necessary foundation. By
addressing this gap, the article sheds light on the intersection of language use and social interaction,

providing insights that are valuable for both researchers and educators in the field of EFL.

Keywords: Appropriateness; Interlanguage Pragmatics (ILP); Second Language Acquisition (SLA); Thai

EFL Learners

UNANED
unauifnwiimuinisiuanuanmuesdseunwdingwlunaivisisdssme (EFL) 917lne lay

yaduanuaunsalunisveses (requests) Tudnwasiimnzaundudainusssuuasanusoulmmday
wiundnvasn1sAnwtlogiansuuiAnd1Any loun awnangszeslUdsur1y (interlanguage) Favuneds
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=

szuumwflegszninamavesyaiililyidvesniw uagiauufuimans (pragmatics) Gadnwianumang
Fatsrasdfiussaglunsldnulasiane nsfnwidiangdnfmginssunisvedoswesdFourilnedldsy
dvswaan YauufRmaniideniun (pragmalinguistics) BaLAeadesiunagndnisliniwionzasluusias
AW waz euuiReansiedann (sociopragmatics) Mifumnudnlaluussiagiutazanumanimisdsay
winnsvefosedrumunzanazifudsddgluuunmedsauiivainvans udimuinissuaugnmlugGeu
Awsangy EFL ynlnedildiunsdisatdosunn lassredenavideifeglusunisBoudniviiass
unaniildnsesianuduteuresnsruiunsigBsudoundylunisaiuaruaninlunisvedes U
wrdmsiawenuausaduiaud jiRaans (pragmatic competence) danudidguinnituanisiieus
Tiwnsal wideesiuiamsysanisanuImedenuias Tnusssume Faaenndostutoiaueves Bardovi-Harlig
(1999) Aind1731 wifauanunsadubensaiiesegafetny lifissmordennumunzauludeiauuioa us
fodusnguiisndy Mmemaiududeriisiingn wanaildaeamenuidenlesseninsslinwi

9

Ufduiusnedeny nieuneuteyadednilnuardmiunainidouazinnisfnwilulnisnisseunisasu

AwrsenguiluniwaisUszina (EFL)

[

AdAgy: AuNnzay; TauujiRmansseninaniw; msliaiwiaes; leuniwdinguduniwsig

Uszne (EFL) 3lne

<4

&

Introduction

A subfield of Second Language Acqui
sition—(SLA) called Interlanguage Pragmatics
—(ILP) studies how second language (L2) learners
acquire, apply, and grow in their ability to carry
out sociocultural tasks. For L2 learners to carry out
common social tasks in the target language, they
require linguistic structures and abilities. However,
learners must understand which forms are suitable
in certain situations because our speech patterns
are influenced by context, including who we
are speaking to and how we are speaking. Thus,
pragmatic competence consists of two
layers: language knowledge and sociocultural
knowledge of social norms, habits, and
conventions. The main areas of investigation in
ILP research are the process of acquiring these
knowledge bases, individual differences among
learners, and process-influencing factors (Taguchi,
2017).

e

Effective communication in a second
language (L2) requires both grammatical
knowledge and an understanding of pragmatics. For
non-native speakers (NNSs), mastering social
norms that shape language use is crucial but
challenging. Native speakers (NSs) often produce
contextually appropriate phrases that may lead to
miscommunication if interpreted literally
by NNSs. Thus, understanding the social dy
namics of language use is essential to prevent
misunderstandings.

Interlanguage Pragmatics (ILP) plays a
vital role in Second Language Acquisition (SLA),
focusing on how non-native speakers (NNSs)
comprehend, perform, and develop pragmatic
knowledge in a target language. Koike (1989) defines
pragmatic competence as the knowledge and appli
cation of appropriateness and politeness rules in

speech acts. Pragmatic competence, a subset of
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communicative competence, includes gram
matical competence (forming correct sentences)
and sociopragmatic competence (adhering to social
norms) (Thomas, 1983). Taguchi (2012) highlights
ILP’s emphasis on how L2 learners understand,
produce, and refine sociocultural functions in
various contexts.

Bachman (1990) emphasized that L2
instruction should focus not only on gramma
tical accuracy but also on developing
learners’ pragmatic competence—the ability to use
language effectively in context. Pragmatic
competence involves two components:
illocutionary competence (knowledge and
appropriate use of communicative strategies)
and sociolinguistic competence (contextually
appropriate language use). Research highlights its
critical role in communicative ability, exploring
L2 learners’ pragmatic functions (Bachman, 1990;
Bachman & Palmer, 1996; Canale & Swain, 1980).
Thomas (1983) noted that pragmatic competence
involves performing speech acts appropriately,
requiring both linguistic skills and understanding
societal communication conventions.

The development of pragmatic
competence, particularly through speech acts, is
a central focus within ILP studies. Speech acts,
which perform specific social functions such as
requesting, apologizing, or complimenting, are key
elements of pragmatics (Ishihara & Cohen, 2012;
Levinson, 1983). Austin’s (1962) speech act theory
identifies three types of acts: locutionary (the act
of saying something), illocutionary (the intended
function of the utterance), and perlocutionary (the
effect on the hearer). Among these, illocutionary
acts are considered the core function of language,
as they reflect the speaker’s purpose.

One speech act extensively studied in

pragmatics is requesting, due to its inherently

face-threatening nature (Brown & Levinson, 1987).
Requests impose the speaker’s needs on the
hearer, making the balance between directness
and politeness crucial. Comparative studies
between native and non-native speakers have
highlighted how cultural values shape request
strategies, which, if misunderstood, can lead to
pragmatic failures and strained relationships.
This article provides valuable insights into the
interactional nuances of L2 learners and their

request performances.

Interlanguage pragmatics.

SLA study includes ILP as one of its
subfields. Interlanguage phonology, interlanguage
morphology, and interlanguage semantics are
subfields of interlanguage studies, of which ILP
is one (Kasper & Blum-Kulka, 1993). One method
used in interlanguage studies (Selinker, 1972) is
ILP, which compares learners’ IL production and
comprehension with L1 and L2 data (Kasper &
Blum-Kulka, 1993). ILP is regarded as one of the
approaches to examine pragmatic failure. Then,
it provides the research instruments to determine
how learners’ pragmatic performance varies from
their L2 and how learners’ L1 influences their L2,
which raises a significant issue in ILP research:
how learners’ L1 influence interacts with the L2
norm through interlanguage (Bou-Franch, 2012;
Chantharasombat & Pongpairoj, 2018).

Kasper (1992) defined Interlanguage
Pragmatics (ILP) as the study of how non-native
speakers (NNSs) understand, perform, and
acquire pragmatic knowledge in a target language.
ILP research often examines the impact of L2
proficiency on its development.

Despite the growing interest in ILP,
research on politeness strategies among Thai EFL

learners remains scarce. Chiravate (2011) inves
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ticated the differences between Thai EFL learners
and ENS regarding politeness strategies. She also
investigated evidence of L1 influence on learners’
politeness strategies. She found that Thai EFL
learners used fewer politeness strategies than
NSs. She also found that the level of proficiency
and rules from the L1 culture played important
roles in the use of politeness strategies. In Thai
culture, for instance, the imperative is regarded
as a direct request and is therefore used with
intimate friends. Clearly, this showed L1 influence
on the learners’ use of politeness strategies.
Chantharasombat and Pongpairoj (2018)
investicated negative answers to English Yes/
No questions among Thai L1 speakers. Using
a Discourse Completion Task (DCT) with 14
participants of varying English proficiency, they
found that lower-proficiency learners exhibited
greater negative pragmatic transfer, relying more on

Thai pragmatic norms in their L2 English responses.

Communicative and pragmatic competence

Hymes (1971) introduced Communicative
Competence (CC) as an alternative to Chomsky’s
linguistic competence, emphasizing language
acquisition as a social interaction rather than
an individual mental process. CC encompasses
not only grammatical knowledge but also socio
cultural rules, enabling appropriate language use
within a speech community. Hymes’ dynamic and
interpersonal approach highlights the importance
of sociolinguistic norms and context in effective
communication.

Interlanguage Pragmatics (ILP), a branch
of SLA, explores how non-native speakers (NNSs)
comprehend, perform, acquire, and develop L2
pragmatic knowledge. As part of communicative
competence, pragmatic competence includes

pragmalinguistic competence (using grammar

to form correct sentences) and sociopragmatic
competence (adhering to social language rules)
(Thomas, 1983).

With the emergence of communi
cative competence models (Bachman, 1990;
Bachman & Palmer, 1996; Canale & Swain, 1980), L2
learning now emphasizes functional and socio
linguistic control over grammatical forms. Pragmatic
competence, a key element of communicative
competence, has become a central focus in L2
research.

Bachman (1990) emphasized pragmatic
competence as the ability to produce and
understand context-appropriate communication.
It comprises illocutionary competence (knowledge
and appropriate use of communicative strategies)
and sociolinguistic competence (contextually
appropriate language use).

Earlier research focused on analyzing L2
pragmatic performance based on the directness of
speech act production without considering broader
communicative abilities. During the 1980s-1990s,
studies collected cross-linguistic data on speech
act directness (Blum-Kulka, House, & Kasper, 1989),
highlighting variations in speech act performance.
For instance, requesting a math explanation with
“Please explain this math problem for me” might
be overly direct and inappropriate. Discourse
Completion Tasks (DCTs), written questionnaires,
were used to gather speech act data from native
and non-native speakers, which researchers then
compared using a coding system.

Latif, H. (2024) explored how Moroccan
university students of English employ modifi
cation strategies to either soften or intensify their
requests, contrasting their approaches with those
of American native English speakers. The study
utilized a written discourse completion task to

collect data, with Faerch and Kasper’s (1989)
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typology of request modification categories
serving as the foundation for quantitative
analysis. The findings revealed significant
differences in both internal and external modifi
cations. Moroccan students tended to use more
lexical and phrasal downgraders in their requests,
whereas American speakers relied more on miti
gating supportive moves. Hoever, no statistically sig
nificant differences were observed in the use of
aggravating supportive moves, upgraders, syntactic
downgraders, or alerters. The study concluded
with insights into the importance and applicability
of modification categories in teaching and learning
requests in a foreign language context.

The Cross-Cultural Speech Act Reali
zation Project (CCSARP) (Blum-Kulka et al., 1989)
developed a widely used coding system for an
alyzing speech acts, focusing on requests and
apologies in eight languages. Requests were
classified into three main categories: direct,
conventional indirect, and non-conventional
indirect. Direct requests use explicit gramma
tical or lexical cues (e.g., “Please show me your
passport”), while conventional indirect requests
rely on fixed conventions (e.g., “Could you pick
me up at the airport?”). Non-conventional indirect
requests make partial references to the act (e.g.,
“Do you have the time?”).

In 2024, Otgontuya Dashtseren,
ODonTuya Luvsanbaldan, and Otgontuul Togtokh
conducted a study titled “A Comparative Study of
Request in Mongolian and English.” This research
emphasized the need to elevate the standards
of interlanguage and cross-cultural pragmatics
studies in Mongolia. Utilizing the directness
categories established by Blum-Kulka et al. (1989),
the study compared request realization strategies
used by native English speakers (n=87) and Mongolian

speakers (n=86). Data was collected using a

Discourse Completion Test (DCT) that prompted
participants to complete scenarios involving
requests across eight distinct social situations. The
findings revealed that, regardless of the addressee’s
social status, Mongolian speakers predominantly
used direct strategies, while English speakers
favored conventional indirect expressions.
Contextual factors such as power, social
distance, and the degree of imposition influence
the level of directness in speech acts (Brown &
Levinson, 1978; Thomas, 1995). Formal situations
with high imposition and power differences require
greater indirectness to preserve the interlocutor’s
face, while informal settings with equal relat
ionships and lower imposition allow for more

direct expressions.

Request strategies Thai EFL learners employ
in the production of English requests

This article examines the interlanguase
pragmatics of request-making among Thai
EFL learners, focusing on their use of request
strategies at various proficiency levels. It
explores differences in the strategies
employed, the impact of interlocutors’ social status
(superior, equal, or subordinate) and social distance
(familiarity level), and the relationship between
appropriateness ratings and linguistic expressions
in evaluating the quality of speech act production
across proficiency levels. Specifically, the article
investigates how lower-intermediate (LTE), inter
mediate (ITE), and advanced Thai EFL learners (ATE)
make English requests to American native speakers in
different contexts. The findings reveal that
intermediate learners tend to use more direct request
strategies across all situations compared to the
other groups.

For the comparison between the

advanced Thai EFL learners and the inter
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mediate Thai EFL learners, this gives support for
Felix-Brasdefer’s claim that learers “have only a
limited competence in situational variation in the
initial stages of FL development” (Brasdefer, 2007).
It can be seen that the tendency towards the use
of directness seemed to decrease when proficiency
increased. This is consistent with previous research
(Felix-Brasdefer, 2007; Hassall, 2003; Hill, 1997;
Rose, 2000) in the aspect that the frequency of
use of conventional indirect strategies increases
with proficiency, while the direct strategies
appear to be more typical in the performance of
the lower proficiency group than the higher one.
Then, it is possible that with higher proficiency,
learners can acquire the linguistic forms that
allow them to be conventionally indirect. On the
contrary, for the comparison between the lower
intermediate Thai EFL learners and the interme
diate Thai EFL learners, the latter group of
learners still employed more direct
requests. However, this does not support
Felix-Brasdefer’s claim and is not consistent with the
previously mentioned research. Itis possibly that this
phenomenon happened because in the Thai
educational context, learners in high school
levels have to be taught and practiced more
linguistic forms than the undergraduate learners
so as to use their knowledge of their linguistic
competence for the university entrance exami
nation. As a result, they can acquire more
linguistic forms that allow them to be conven
tionally indirect than the graduate learners whose
educational context focused on their certain field
of study and interest.

Another fact that appears to be con
sistent with some previous studies (Hassall,
2003; Trosborg, 1995) suggests the comparison
of the frequent use of non-conventional indirect

strategies by the lower intermediate Thai EFL

learners. It was displayed that the tendency to
use this kind of indirect strategy also decreased
with proficiency. That is to say, the intermediate
Thai EFL learners and the advanced Thai EFL
learners employed these non-conventional indirect
strategies to form their requests less than the lower
intermediate Thai EFL learners. Consequently,
this supports Trosborg’s strong belief that these
non-conventional indirect strategies are not
considered to serve indirectness, but instead
they are probably used to balance learners’
insufficiency of suitable pragmatic means (Hassall,
2003; Trosborg, 1995).

Although, according to the observation,
there was a decrease in the frequency of use
of direct strategies by the lower intermediate
Thai EFL learners, a noticed preference for
imperatives was demonstrated in the
performance of the lower intermediate learners inthe
situation that a teacher asks a student to turn
off his cell phone. However, these learners were
found not to use want statements that were
displayed slightly in the intermediate Thai EFL
learners and the advanced Thai EFL learners’
data. Some of the lower intermediate Thai EFL
learners still performed their request directly in
the that situation, selecting the imperative.

A possible explanation for the appearance
and more frequent use of imperative in some
lower intermediate Thai EFL learners’ performance
could be consistent with the simple structure
of the imperative in Thai, which is considered
as the easiest linguistic form for learners of all
proficiency levels. In addition, the imperative is
one of the main types of sentences to be taught
since lower level of proficiency. Therefore, it is
possible that this learner group is more familiar
with this linguistic form because syllabi and

teaching textbooks are likely to contain lessons
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about imperative; even teachers tend to use
it in the lower intermediate Thai EFL learners’
classroom. So, it is possible that for the lower
intermediate Thai EFL learners, the imperative is
an easily and simpler acquired form whose use
is encouraged by the informal nature, especially
in informal situations. However, the fact that
sometimes Imperative is avoided by these same
learners or the other groups of learners in certain
situations is possibly because of sociopragmatic

awareness on their part.

The differences in the use of the request
strategies among Thai EFL Learners

According to the data collection and the
data analysis of the writers, it can be explained
that lower intermediate, intermediate, and
advanced proficient learners differed in their
speech act production and what features of
production (i.e., appropriateness ratings or the
choice of linguistic expressions) differentiated
among the three groups. Although the three
groups of proficiency were found to use con
ventional indirect strategies in the most
situations, some differences among them were
demonstrated in regard to the choice of con
ventional indirect sub-strategies. Specifically, all
groups of Thai EFL learners frequently expressed
their requests by utilizing the preparatory questions
with present or past indicatives such as “Can you...
or could you...?” as well as “Would you mind...?”
formulas. This indicated that the speech act
production of these three proficiency levels of
learners is considered appropriate since preparatory
questions, in native speakers’ view, demonstrated
politeness. However, the past indicative is one
of the conventionalized, most frequent means
of request of these three groups among Thai EFL

learners. This is probably due to the fact that they

were taught in their English classes that the past
indicative expresses more politeness than the
present indicative. Therefore, its use complies
with the politeness usually shown by Thai EFL
learners in interaction among equal or different
status interlocutors.

With regard to another nonconventional
indirect request such as suggestions, on the
contrary, both Trosborg (1995); Kallia (2005)
argue that this type of requestive strategy is con
sidered less threatening because when the speaker
expresses a request by using a suggestory formula,
the speaker tentatively makes his/her request and
decreases his/her own interest as a recipient of
the action (Trosborg, 1995).

Notwithstanding, this particular
strategy, suggestions, was slightly demonstrated
in the three groups of Thai EFL learners’ data.
This probably indicates that Thai EFL learners,
even at the advanced levels, have not acquired
the pragmatic forms and the sociopragmatic
functions of this strategy. There are two possible inter
connected explanations according to this finding:
the first explanation is the fact that suggestions
are general of familiarity situations and normally
in oral production. As a result, when the situation
appeared to be more formal, Thai EFL learners
avoided using this type of requestive strategy
because it was likely that they did not understand
the sociopragmatic functions of this strategy.
The second explanation is that although very
common in oral production of requests, the form
and functions of this particular strategy are not
frequently highlighted in textbooks for teaching
Thai learners as a foreign language. As a result,
Thai EFL learners seem not to have adequate
chances to acquire it and use it properly if
textbooks are regarded as the major source of

input for foreign language learners.
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The last difference is about micro
-strategies concerning very small proportionate
use of Permissions strategy among the three
groups. It can be seen in the result section that
there was no permission strategy in the lower
intermediate Thai EFL learners, but there was
only one use of this strategy in the interme
diate Thai EFL learner group and two in the
advanced group. This can easily be interpreted
as meaning that if one considers power differences
that influence a particular situation, the use of
permission strategies may have emerged. The
fact that this strategy is hardly found in Thai EFL
learners’ data can reveal difficulties in its
acquisition and proper use by learners. This
difficulty may be related to the speaker’s per
ception that this strategy is usually expressed
in Thai as asking for permission, not making a
request. This correlates with native speakers’ view
that the permission perspective seems to be one
of the most infrequently used in everyday situ
ations (Bella, 2012). Hence, it can possibly be seen
that there is a limitation for Thai EFL learners to
notice and use this strategy appropriately because
of the lack of sufficient input and teaching mate
rials concerning sociopragmatic distinctions like

request perspective in their EFL classes.

Summary

In summary, this article supports Bardo
vi-Harlig’s (1999) claim that even though a high
level of grammatical competence alone cannot

guarantee high levels of pragmatic production,

it is possibly a necessary factor for pragmatic
appropriateness. As illustrated in this article, the
effectiveness of speech act production that is
considered by high appropriateness ratings was
not only measured by the directness level of
the linguistic expressions employed in the pro
duction of the speech act of request. As a result,
in order to understand the nature of pragmatic
competence, a more complete picture of the
interaction among learners’ overall linguistic
competence and pragmatic competence needs
to be explored.

As requests are one of the face-threatening
acts, it is very important to make learners aware
of how to use English appropriately in requests
and how to mitigate their speech when reque
sting. We are employed at a private university,
where the primary focus of English instruction is
career-oriented. We believe that no more or less
this article can be applied in designing lessons
that can provoke workplace interaction, with the
aim to teach learners to mitigate their speech to
be less harsh in many different face-threatening
contexts. This will support Kasper’s (1997) study
that arranging appropriate learning opportu
nities can further the development of pragmatic
competence. In addition, speaking and dealing
with request situations need to be emphasized
during language assessment so learners will be

aware of the issue in their language use.
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UNANYD

nsiteluedsiiiinguszasd (1) WieAnwdade a du Tdud Frusnanie (Physical Health) F1udnla
(Mental Health) A1un133¢lavesngnisiu (Instructor’s Motivation) wagnginssun1susuivesdvdnisiu
(Adaptive Behavior) lutszwmdlny fifinasoainislufisszasdumeyinisturesdudnistululszmalne
waz (2) Wednwauduiussenineaaderns 4 fu fuernishiffilszasdunginisiuvesduvdnistulu
Usznelng Fadunsidoidawaunau (Mixed Method Research) Inglduuuasunslumsidudeyaidaiunm
wagldnsdunwallunsiiudoyaBsnunnivvdnmsduiidnulundngasindumdvdniuazvangnsud
n1sdunasineinia anlssieuntstululszmalng Un1sfinyn 2564 91uaulszaIns 489 AU Nan153qe
wus Jaderta 4 dru ldun drustanie, ddela, Aun15lavesnsn1siu uasngAnssunisuiuiivesdivg
nstuludseimelng fsnedu Tnadeeinislhifisuszasduneriinisdu vesdudnstuluussmalnefunnsng
fu eeaiifedAynnead@fisedu 0.01 wavn1simszdauduiug (Correlation Analysis) Wui1 AUNAGY
vsseronalinanen1sviliiAne n1slinsUszasn Fslunisdesdu e nswieusienieliniaunouvinnis
Sunnads TnsnsvinAanssudielvsaniegldeunas niaussgdlavesngnistudssliudnistudfum
fuermsldfieUssasaimindules

Y a 4 a

AanAgy: Avdnistululszmalng; vaziinisdy; ensliislszasd

Abstract

The objectives of this research were (1) to examine the four factors influencing undesirable
symptoms in Thai student pilots during flight training: physical health, mental health, instructor
motivation, and adaptive behavior; and (2) to analyze the relationship between these four factors
and the occurrence of undesirable symptoms. This research employed a mixed-method approach,
using questionnaires for quantitative data and interviews for qualitative data. The population

consisted of 489 student pilots enrolled in commercial pilot and the Royal Thai Air Force pilot
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training programs at flight schools in Thailand during the 2021 academic year. The results indicated that

physical health, mental health, instructor motivation, and self-adaptive behavior among student pilots

in Thailand significantly and differently affect adverse symptoms during flight, with statistical significance

at the 0.01 level. Correlation analysis indicated that air pressure impacts the occurrence of adverse

symptoms. It is recommended that physical preparation before each flight, such as engaging in activities

that promote body relaxation, help mitigate these symptoms. Furthermore, the motivation provided

by flight instructors assists student pilots in adapting to potential adverse reactions.

Keywords: Thai Student Pilots; In-Flight Training; Undesirable Symptoms
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Abstract

This research aimed to (1) develop aviation learning resources to promote learning in the
new normal era, and (2) study satisfaction with aviation learning resources in the new normal era.
The sample consisted of 36 lecturers from the Faculty of Aviation and 232 students from the
Faculty of Aviation. The instruments used for data collection were questionnaires and focus group
discussions. The statistics used for data analysis were frequency distribution, percentage, mean,
standard deviation, and content analysis. The research results found that (1) the developed aviation
learning resources were a website consisting of 5 main menus: Home menu, Knowledge Corner menu,

Activity menu, Articles and research menu, and Neighbor menu (2) the evaluation of satisfaction with
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aviation learning resources in the new normal era by lecturers and students found that they were

highly satisfied. This research demonstrates the success of developing learning resources that meet

the needs of educational resources in the new normal era, which can effectively promote aviation

learning.

Keywords: Learning resources; Aviation; Learning; New normal ERA
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Abstract

This research aimed to investigate stakeholder perceptions, impacts, knowledge, understanding,
attitudes, and involvement regarding the forthcoming zoo’s opening, alongside studying issues and
extracting lessons from community involvement. This study was quantitative, testing 400 samples The
sampling methodology encompasses stratified and systematic sampling for quantitative data analysis
and subsequent descriptive statistical analysis. The research findings reveal the following The majority
in this study are predominantly female, aged between 41 and 50, employed in civil service or state
enterprises, holding bachelor’s degrees, with an average monthly income ranging from 10,001 to
30,000 Baht. The sampled group exhibits a perception rate of 74.19% the most prominent level of
perception regarding the new zoo project pertains to public relations activities aimed at disseminating
information about the project and its activities. The sampled group, encompassing both proponents
and critics, holds a balanced attitude, with a strong consensus on the potential of the new zoos as
an invaluable resource for wildlife conservation education and research. Additionally, they perceive
it as a promising center for zoological studies. Regardless of their positive or negative perspectives,
the sampled stakeholders actively contribute to the new zoo’s launch at a moderate level. They play
a significant role in leveraging the zoo’s benefits and actively engage in expressing their viewpoints,

the sample will decide to visit the new zoo in Pathum Thani with a decision rate of 87.98 %

Keywords: Perception; Attitudes; Participation; Decision to Visit; The New Zoo
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Abstract

This purpose of research was to (1) study basic information and analyze the environment
to promote the quality of learning management of the Office of Learning Promotion (2) develop
strategies to promote the quality of learning management of the Office of Learning Promotion and

(3) present the development of strategies to promote the quality of learning management. of the
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Office of Learning Promotion in the Eastern Economic Corridor area the sample group in this research
were provincial level administrators. District level administrators study supervisor/expert tools used
in in-depth interview research how to analyze data a questionnaire was used for analysis. Using
median analysis and interlotting. The research results found that (1) the operations of the Office of
the basic education commission still hed some overlap between the Office of the Non-Formal and
Informal Education Office. Therefore, there must be consistency in the same direction. The structure
of the office was still unclear (2) strategies to promote the quality of learning management in the
Office of Learning Promotion. In the Eastern Economic Corridor area, it consisted of a vision, mission,
5 strategies and (3) results of presentation and certification of strategies for promoting the quality of
learning management. From all parties involved there was a consensus that the said stratagies was

appropriate. Possibility and could actually be put into practice at the highest level

Keywords: Developing strategies; Office of the Promotion of Learning; Eastern Economic Corridor
(EEC) Area
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Abstract

The objectives of the study are (1) to examine the level of opinions among finance and
accounting employees in local administrative organizations in Surat Thani Province regarding internal
control practices (2) to assess their opinions on the quality of financial reports; and (3) to
investigate their perceptions on how internal control practices impact the quality of financial reports. The
quantitative research consisted of 208 finance and accounting workers from local administrative
organizations in Surat Thani province. Data were collected using a questionnaire. The statistical
methods used for data analysis included frequency, percentage, mean, standard deviation, and
regression analysis. The research findings indicate that (1) respondents rated the internal control local
administrative organizations in Surat Thani Province as being at the highest level (2) respondents rated
the quality of financial reports of local administrative organizations in Surat Thani Province as being
at the highest level (3) internal control operations significantly impact the quality of financial reports
of local administrative organizations in Surat Thani Province in terms of activity control, information
and communication, and monitoring and evaluation, with statistical significance at the 0.05 level.
The research results can be used to improve operational strategies, leading to the development and
enhancement of internal controls and the quality of financial reports in local administrative

organizations.

Keywords: Internal Control; Quality of Financial Reporting; Local Administrative Organization
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Abstract

This research was a quantitative study aimed to (1) to examine a level of school adminis
trators’ leadership as perceived by teachers (2) to study a level of motivation of teachers’
performance, and (3) to explore the relationship between the school administrators’ leadership as
perceived by teachers and the motivation for teachers’ performance. The populations used for the
study consists of 72 teachers in the academic year 2024 (First Semester). The instrument used to
collect the data was questionnaire with a validity value of 0.95 and a whole reliability value of 0.972. The
statistical methods used for data analysis include Percentages, Means, Standard Deviations, and
Hypothesis testing using Pearson correlation coefficient analysis. The findings revealed that 1) the overall
level of school administrators’ leadership, as perceived by teachers was at the highest level, upon
consideration for each aspect it was found that achievement-oriented leadership had the highest
average, followed by participative leadership, supportive leadership, and directive leadership, which
had the lowest average 2) the overall level of motivation for teachers’ performance was at the
highest level, upon consideration for each aspect it was found that responsibility in job duties had
the highest average, followed by working success and salary benefits, which had the lowest average
3) the school administrators’ leadership, as perceived by teachers, was significantly related with the
motivation at a high level. The research findings can improve and develop management model and
change the behaviors of educational leaders to ensure that their leadership is consistent with each

motivational factor, and enhance the teachers’ morale and motivation in their work.

Keywords: Leadership; School Administrators; Teachers’ Motivation
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Abstract

This research is mixed-method, combining quantitative and qualitative methods research.
The objective were to study: (1) the digital leadership of school administrators and the learning
organization characteristics of international schools in Nonthaburi Province (2) the relationship between
digital leadership of school administrators and the learning organization characteristics of international
schools in Nonthaburi Province, and (3) propose guidelines for international schools in Nonthaburi
Province to become learning organizations. The study sample consisted of 231 teachers from
international schools in Nonthaburi Province, determined through Taro Yamane’s formula and
qualitative research using semi-structured interviews with 3 school administrators. Data collection
instruments included a five-point rating scale questionnaire and interviews. Data were analyzed
involved calculating mean, standard deviation, and Pearson’s correlation coefficient. The results
revealed that (1) the overall level of digital leadership among school administrators and the learning
organization characteristics of international schools in Nonthaburi Province were both high, (2) there was a
statistically significant positive correlation existed at the .01 level between digital leadership and the
learning organization characteristics, and (3) guidelines for cultivating a learning organization culture can
be summarized as follows: developing digital skills of administrators, teachers, and staff and efficient
technology utilization, promoting ethical and safe technology use, nurturing a continuous learning

culture, encouraging analytical thinking, and creating an environment conducive to knowledge sharing.

Keywords: Digital leadership; Learning organization; School administrators
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Abstract

The objectives of this research were (1) to develop a short-term training course on online
marketing using the Marketing Mix theory (4Ps) to enhance knowledge and understanding for new
entrepreneurs in the Bangkok area, and (2) to evaluate the satisfaction of participants with the
training course in terms of its effectiveness in improving the knowledge and understanding of online
marketing for new entrepreneurs in Bangkok. The study involved 25 participants, all of whom were new
entrepreneurs based in the Bangkok area. The findings of the study revealed that, after the training,
participants demonstrated a significant improvement in their knowledge and understanding of online
marketing. The average score from the pre-test was 7.20 (SD=1.658), which increased to 9.88 (SD=0.440)
after the training. This indicates a clear development in knowledge, understanding, and the ability to
apply the 4Ps theory of online marketing. An evaluation of participants’ satisfaction in various areas
showed the highest levels of satisfaction across all dimensions, including Input, Process, Output, and
Outcome. Notably, the participants were particularly satisfied with the clarity of the course content,
the expertise of the instructors, and their ability to apply the knowledge in practical online marketing
activities. The results also showed that the majority of participants had a bachelor’s degree and 1-5
years of work experience, reflecting the diverse backgrounds of the learners. This diversity indicates
that the training course enabled participants to effectively apply the knowledge gained to enhance
their businesses. Based on these findings, it can be concluded that the developed training course is
of high quality and effectively enhances knowledge, understanding, and skills in online marketing for

new entrepreneurs.

Keywords: Short-term training course; Online marketing; 4Ps theory; New entrepreneurs; Skill

development
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Ao ;ﬁﬂisﬂaumsﬁ%’uﬁm%mqmiﬁwmu%’amaaﬁuﬁ
1%&ws (Franchisor) LLﬁﬁwﬂnﬁﬂﬁwﬁ’Uﬁ%’mmsﬁﬂﬂ
wivadasrlunisidunis uenand Ussianiiaes
WUaeU3S NN FaUsznaudae 1) HUsENOU
miﬁLﬁuﬁL%wwzyLaww (Artisan Entrepreneur)
ﬁﬁﬂwmmflumiu%mﬁmma 2) fusznaunis
fifloniaddafisunson (Opportunistic Entre
preneur) fivinvemanedadudunarimuninue
Umsdnnmssiiundia way 3) Qﬂszﬂaumiﬁﬁuﬂdmmz
(EntrepreneuriaLTeam)ﬁﬁﬂ’]iﬂ%%ﬁ‘ﬁd’luﬁimﬁumu
mmmmsmaaLwiamul,ﬁav?quﬁwmmsia:u (RNINT

[y

Saulyana, 2561) asuladnuszianvesusenauns
TNIAUANWULVBININTTUNITUSWITHALAINITNIT

o
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Ausgnaun1suiilual (New Entrepreneur)
vnefs UTEnvdegsiafiiauduniousnsanain
paAnslng lawasrsfinvuiaidnaiuanuntdnues
AuLes Handnfiananisdenisiauiuanssulug
fanunsoudlatymdsenls Fegfusznaunisniiiln
fnauantfiviu laun nalugsiafnalm (Newly
Created) 3iuinnssu (Innovation) ﬁﬁ']l,auaiﬁ?jqﬁﬁbu
Tnsluavanuisavredild (Repeatability) wiouiui
Ananmlunisvenedi (Scalability) lnggunuuves
nsneRsdivansUssnn Wy fUsznaunangugsia
Falual (Startup) ffunnsadisgfuszneunising
lugaamnssuewinn (New S-Curve) uagiamia
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n133nn15eeliusednsam tnvaslasunisativayy
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N153a1NavUINg o1 (Small Enterprises: SEs)
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Enterprises: MEs & LEs) filfinaluladuaruinnssy
dlewamuazveiegsialunain el Whmneveanis
WaungUsenaunisivl fie nsadednsugnaivnssy
wuglmifauisaidvlanazuy sfuluszfuaina
19 (nguaunad deu3ade, 2563; nsuRmuIgIng
A15A, 2566)

LuAaLarnguiifeafunisnainesulay
(Online Marketing) #389n1359a19A3%a (Digital
Marketing) wuneds nswaunnsaanaiinduile
Uitvldveamedendvalunisdniiununianisnain
Tnganunsadeansuuuananiy (Two-way Commu
nication) AugnAliegseiiles dedeyadiliain
msﬁamsﬁﬂj’wiﬁmmsaL'%EJug”LLawauauaamm
Aoen1svesuslnalaeg1adiused@niamm Wy n1s
19 SEO n1slawauiuudnunondn wIon19d9Lasy
dueruguteyaseulay (Reitzin, 2007) (Ala
s3suilntuuyl, 2557) uena1nd nismarmeevlal
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Pefifogorraunn gomslunisimmanooulat
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fna183ULUU WU SEM (Search Engine Marketing),
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Marketing lngusazyoinievzinnaudiuayisnig
Feuiiuanenaiy asdtuitniseainesulaliiny

o o 1
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Waunnatdanisnainlusuiae (Digital Tips, 2023)
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wagsnaszinatiigatos liun 55ims quauning
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UFTRATY Wy seafuiissfintuszdedouiou
anas N5195 Wedld, Wad 19Ty Sunninsal wag

a <
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v
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UNANBIUTYQYINT HANITIFENUITUNANYILAAIAIIY
fanelasianangnsgs wazazuuun1sUsEliunIel
nuoafintuageditoddny 033390 589 waeBnlanl
dgH5ian (2562) Anwrladududszaunieninain
ﬁﬁqma@iamiﬁmﬁﬂﬁasaaLﬁ'nﬁaqsumwﬁm%’uﬁ’a
NANAY NUIAMNNEUALAEAITUINISEANUEATY
aetensindulede Fszdud fdad wasdywun
nAuien (2562) Anmsianngunuudeyssundunius
wazn1snatneeulatdmsudud OTOP lagnuing
Usgneumsiimudosnsiiuladdneuniisafiannsols
toyafignieauazazviounniusndnuaivesdanin
upsien T80 udy wazfuna §udu (2559) Fnw
AudnuzuazdeIMINIADaININARKuAD AL
ooulatesgsiaaluimiagiin wuivhunsdeans
LAENNINOUAUBISEAUYARANBNSNAR NS Uy Bl
VINTARAIINIINTAAN Naraporn Thammadee
Wz Puangchompoo Jones (2560) AnwUayasna8s
nzdmiuguszneunisienvulnelunsizudy
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Tausssuuazderudutadeddylunisaduayunis
L‘%mﬁuﬁqiﬁf\] (Uthayan, Klaydang, & Paivimut, 2016)
Anwlunanisairsguszneunislvailussialedesi
ileguaw wudmdninasiddylunisaiieguszney
nsluddsenaumienisilneusuiaslaseasieesnns
A9EA1 WATE (2554) Anwinsiasuaiaguseney
nsindaeINIINg1aenAlulad s vNIAaNTEUAT
Tngnudriiinunisfinevsuaunsadadeganalnals
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WY (2561) ANWILUINIIAITHAILIEIUUTE Al
nen1seaneaulatvedlsusuluwniauiasugio
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ooulatdwadaanudiiavesysia vuidowmani
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Uiuneng q famnsadanldlunisiaungsiauay
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d1uU3A19UTEINA Conroy et al. (2020)
Anwmangnsesulatves AAGP FtaunTuiiionsy
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Aaseie agidunshinisatduayuninisdneiun
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N13ARULULAINORY nudmdngasesulataiunse
daasunisAne1dnngians lauaziidnaninly
nsademuaulalugruisely Akhmetshin et al.
(2019) ﬂ’]iﬁﬂﬂ:ﬂLﬁIEJ’Jﬁ'Uﬂﬁiﬁ%ﬂ’]%ﬁﬂ@@lﬁﬁmﬁm
MinyekarANAnveIEUTENoUNslusERUEALANY
Han15I8uansliiuIfeedin1suusdn vl

ndngesiilewnIsuaiundoudnioudmiunais
WS9974 Mitchell (2016) nanafisn1sadiauaziluly
véngasindunszuiunsdedeaifosnismsyseidiy
Nangns Lﬁ@ﬂ%ﬂﬂiﬂﬂﬁiaaﬂLLUULLa&’ﬂ'ﬁ‘Ui%SEJﬂGT
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atfuayuuazauduih lunsdsuulamangns
Posillico et al. (2021) AnwinsimuImangnslu
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fea¥1s nufimsvieanuidesilesseninsnnsdne
figniiuns Sadeanisnsvhausautuiiatusewing
UNIFLUAZNIARAAIMNTIY Strang (2023) ANWING
N3ENUVRINITATRRNNANENIN1TANY UG TEINA

o v w

Adaaunlugie COVID-19 MiUszansSainaanis
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BouvesinGouniela Taswiilufinnsesnuuunis
Boumsasuiinzan Al (2019) diauenisaing
nanansluddmiunsfnwinaznisineusuluanun
Amnssuliin 1agld38 Dacum wieliaenadosiy
ANUABINITVRIRAIALTIUlugRAIMN TR BET 1S
Mcwayne et al. (2020) An¥INIzUIUNITNDATIIIIU
Tuvdngns RISE Jaiunsiidusinvesnguaziunases
\loWamnlAsan1s Head Start dmfuifinfiFeus
@947191 DeSimone (2016) Faumdngnsiidaasy
n1sfindulagessesssudmividndnyingiuia lag
wiumsysanmInsAnddimndiloiiunuaunsa
Tun1sandulanieasesssy Bentley et al. (2012)
enumslinisesnuuundngasilisudeyansise
(RICD) Wilewamnlusunsy MSc lunsuimslasenis
lngniunisdnnislasanisegralussanininuaznig
UFunanansiiaenadesdiuaiudesnisludagdu
suitewmanfivasiaueuuzuuanislunisimun
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NSAULUIAANITIVY

Andsdasy

AdUsdoARNIN

Aadsny

npufdulsEaunInIsnaia

v P ) P
AIUJ augnla wagvineeA1u

(4Ps Marketing Mix) p nsnanneauladvesdusznau

o A15PBALUULAZLLIBNIVDY SR
1. U M gnamsineusafiaseuna s Insifiindundenns

v s

2. 9101 . . ; ) Wsunisiineusy :

: o . NqW 4Ps Marketing Mix - e
3. YBN19N5IRT MY 1. nsfiuANAuNITRAaIn
4. ASEUESHANTHAN ooulall

2. msnauanudnladdnly
4Ps Marketing

3. msuszegnAliegililugsi
YDIAULDY

A 4
a = ¥
n'lstlizl,uuﬂ'nuwawa’lwm@

Wrsunsaususanangas

AN 1 NTOULYIANNITIVE

NSBULUIAANITIVYAIMSUUNAMUUEIUITANINTUN
lanuannusaldil
1. fuls9ase (Independent Variables) A

=

naudrulszaunan1snain 4Ps Marketing Mix &
Usgnaulushe 1) Fufn (Product) Wumnuiiien
funanfasivndeusnsigusznounsiosnisvinng
nameaulay 2) 1A (Price) Wuarudlafeaf
nagnsmsmisalunaineaulal 3) Yemenisda
$1mi1e (Place) AufiRerfudamanisindimine
waznsidinfsgnanlunaineeulall uay 4) n1sduasy
N1359a1A (Promotion) N33 1MUNULAZNTIANITNIT
duasunismerulwanesusaulatnig

2. fwUsaanunsn (Mediating Variables)
mssenuuLLasievmemdngnsfinousuiinsounau
veud] 4Ps Marketing Mix fidenndafugusznaunis
il GaazidusaelvinmsBousiiussansamann
o LLazL“‘fJuéhLLU'ﬁﬁﬂé’igﬁumﬂﬁ'ﬁsm%u’qﬁ

3. dawUsn1u (Dependent Variables)
Au3 Al waginveatunsnaneeulatives
fusznoumavilififsdundsmsdsuninousu
Feanunsoudedenldiiu 1) msiiuanuiFumsnann

poulall 2) Mavawianuilagednly 4Ps waz 3)
n1sUseynaldanuinlalugsiavesnues
4. nsUsziiiuauianela (Satisfaction
Assessment) Auiienelavewfidnsuniseususe
winans Bz nrnukuuasunuUssiuauiianala
' dy v aa L3
lundvaailionmanans 35n1sineusy uazUselov
lasuannmsdsunisiineusy

ABandun1sidy
n53deAsItildunsiTedielsuia anngu
U 1 v v a o gj Yaa
Aaeg19ved ideyalidnuiuianun 25 au 1433
MSEUFAIBE1UUUIY (Simple random sampling)
NNFUAIDENNRBINITOUTULA YN TameiTe
atlAspIu QR Code MnUAUUsETENRUSIUTDINS
¢ A D2 @ Y =
soulatl ielrheuazazaintunisdavanansilnausy
% caal I -
mMegunsaanesulauniianuazmnuazitlanay

Sunsiineusuiedamisesulal Tuguwuy Zoom

UsevINTuasnguieeng
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WANJaMNEILAT Fraaneldudadigsialvsisening
Wounaau U w.a. 2565 Duflouiuggy w.e. 2566
(NFURAIUITININITAN, 2566) TIUIU 25 AU

WAspedanlvlunisiae

AIdglamnundnuazvenasole wazns

A X

afaaTesilefldlunside lnednvuzveadediolu
n15398 Mun 1) wuvdszdiueug anudila ey
n1snaIneaulaunlengud 4Ps Marketing Mix nau
N159UTNAIY Pre-test 2) wuuUswiliuaug A
wila Aun1seaineaulatnlengul) 4Ps Marketing
Mix #890158UTUAY Post-test kay 3) Luuuseiily
aufianelafiidenisiineusy

nsiusausiudoya

Fdeldmunmanusuriudeyalnglinnuiu
e 5 Funou 1éun

1. fidonaaeuuazAndennguinegisiiiu
Ausznaunsuiindluwansunnuviuas 31u3u 25
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(Sample Random Sampling) ﬁ]’mﬂﬁjmﬁaaﬂwﬁaﬁm
uazamzidouinudeussnduiusvomdngnsmates
yaseulativiiiy

2. fIdedamssuLUUUsTIIUNoUNITOUTY
(Pre-Test) WuuUTelllunasnN150UsH (Post-Test) uay
wwudssiiunnufisnela vdngnsfineususrerdudnu
n1snaineaulalnlunguidiulszauniinisnann
(4Ps Marketing Mix) lun1siasuasneaiiug Ay
wila guszneunsuinlue nedunuuussiduiied
lugUuuures Google Form

3. ideldvernusiuiionngusenauniswih

Tyidrunsineusulundnans iivedauuusziiiu

' v
Ya v ¥ =

MEdgaievy uazdiglumsneunvulseiiulasg

D
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2

Aadglauanuuuyseiiuanuisnelaliiugousy

4. fivsmsandoya auuuuszifiutounts
BUTH WUUUTHIUMEINITaUTH WAz UUUTEIEUAI
flanala Hanun

5. y1N13ATIADUAIINATUL IUVBIUUY
Uszillunouni1sousy wuudseiliundeniseusy
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a1 T33nsmanade (Mean : X ) wazArdaudes
LUUNIM5571U (Standard Deviation: SD) Wag 3) N9
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NAN15798
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U52au119n159810 (4Ps Marketing Mix) azUssiiiu
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EAU HERITAGE JOURNAL Vol. 15 No. 1 January-April 2025

Social Science and Humanities



seulavvesaulneiiiintuegaiiteddyanuansy
NUBY COVID-19 F9vilef e-Commerce 1iulnuaz
nanenduaaTIslng audinisdsunlaseaminenis
Fovoseauladitvarnuanstu wu Lazada, Shopee,
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#13 9 uananil Inensdildnanisnagndlunisfge
AUslaa Wy nseenalasdiuanutaznsianaLLUey
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Abstract

For tourism, integrated marketing communication effectively builds an image. It promotes
tourism by combining various communication channels to ensure consistency in terms of content,
image, and the experiences that tourists will receive. The objective of this research is to examine
the factors of integrated marketing communication that influence the decision to travel to Pathum
Thani Province. This research employs survey research methodology. The population studied consists
of tourists visiting Pathum Thani Province. A purposive sampling method was used, and the sample
size was calculated using a formula at a 95% confidence level, resulting in 400 samples. The tool
used for data collection in this research study is a questionnaire on the importance of integrated
marketing communication on travel decisions in Pathum Thani Province, and data analysis was
conducted using factor analysis and multiple regression analysis. The results of the factor analysis
can be extracted into 4 components, namely creating sales stimulation activities, image creation
with special activities, storytelling through reviews, and promotion through advertising. Multiple
regression analysis found that image creation with special activities and promotion through advertising

Influencing travel decision-making in Pathum Thani Province.

Keywords: Tourism; Integrated Marketing Communication; Factor Analysis; Pathum Thani
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Introduction

Tourism in Thailand plays a crucial role in
driving the economy, contributing to half of the
country’s economic growth. Before the COVID-19
pandemic, tourism generates over three trillion
baht in revenue, with approximately one trillion
baht coming from domestic tourism (Ministry of
Tourism and Sports, 2020). To remain competitive
and improve its tourism competitiveness index,
Thailand is focusing on enhancing its tourism
sector, as outlined in the 13th National Economic
and Social Development Plan, where tourism is
positioned as the second pillar to transform the
country into a quality and sustainable destination.
Despite the recent recovery from the COVID-19
pandemic, Thailand aims to generate 1-1.5 trillion
baht in tourism revenue by 2022, targeting 10
million international tourists and 120 million
domestic trips. The focus is on stimulating
domestic tourism to offset potential losses if the
international market faces further disruptions

due to the pandemic (World Tourism Organi

&
+ % g

zation, 2020). Globally, many countries are
leveraging their cultural assets to market products
and services, using culture as a unique selling
point to attract international tourists. Thailand’s
rich cultural heritage aligns with the creative
economy, positioning the country as a leader in
cultural tourism. This form of tourism appeals to
travellers seeking meaningful experiences and
knowledge about heritage, traditions, and local
culture. It provides opportunities for tourists to
explore areas with significant historical and cultural
importance, learning about societal and human
development through the lens of history, culture,
and social values. Thailand’s cultural tourism also
showcases the beauty of its architecture and
natural landscapes, offering insights into the
lifestyles and living conditions of different eras.

Pathum Thani Province, part of the
Bangkok Metropolitan Region, boasts a diverse
range of tourism resources, including historical,

ancient, religious, and natural sites, as well as
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entertainment areas rich in arts and culture.
Pathum Thani boasts a rich history, with roots
in the Mon settlement era during Ayutthaya.
Iconic landmarks like Wat Chedi Hoy and Wat
Panyanantaram including traditional festivals,
such as Loy Krathong and Mon cultural events,
showcase the unique local heritage attract local
and international tourists. The province offers
eco-tourism opportunities like Rangsit Canal and
riverside areas along Chao Phraya River, as well
as agro-tourism activities like farm stays and
community-based fruit gardens. Moreover, Pathum
Thani, conveniently located just an hour from
Bangkok, offers easy access to major venues like
Thammasat University Convention Center, making
it an ideal destination for day trips and events.
Dream World, Future Park Rangsit, and Bangkok
New Floating Market are modern attractions
that cater to a diverse range of visitors. Creative
tourism development involves cultural
activities like Thai dessert-making classes and Muay
Thai lessons, while artistic tourism showcases
contemporary art exhibitions in modern urban
areas (Tourism Authority of Thailand, 2024).
Despite Pathum Thani Province’s rich
tourism resources, there is a lack of effective
planning to fully develop its attractions and
draw in tourists. Some sites lack the potential
and fail to connect with broader tourist routes,
limiting their ability to encourage overnight
stays. Additionally, urban expansion has led to
environmental degradation, including issues such
as garbage and wastewater pollution (Chumat
et al,, 2020). Another significant factor contri
buting to the low number of high-quality tourists
is the inadequate public relations efforts and
ineffective communication channels that fail
to reach the target audience (Wisedsind et al,

2018). As a result, tourists often overlook Pathum

Thani and opt to visit more popular destinations
in Thailand, where integrated marketing commu
nication plays a vital role in their decision-making
process. This aligns with Ubonwan and Ampol
(2022) stated that marketing communication
significantly influences the tourism decisions
promoted by the Tourism Authority of Thailand.
For these reasons, this research seeks to explore
the integrated marketing communication factors
that impacts travel decisions to Pathum Thani

Province, to attract more tourists to the area.

Objective
To examine the factors of integrated
marketing communication that influence the

decision to travel to Pathum Thani Province.

Literature review

Concepts and Theories of Integrated
Marketing Communication

Abey (2024) defines integrated mar
keting communication (IMC) as the strategic
planning of marketing communications to facilitate
both direct and indirect interactions between
consumers and brands. The goal is to foster a clear
understanding of the brand while building strong
relationships with consumers. IMC employs various
methods, including advertising, sales promotions,
and public relations, to ensure that communi
cations are clear, consistent, and impactful across
different messages and channels. This perspective
is supported by Manfred and Stefanie (2017) who
characterizes integrated marketing communication
as the process of developing and utilizing multiple
marketing communication elements cohesively.
The aim is to attract and persuade target cus
tomers to change their behaviour in response to
these invitations by effectively leveraging all types

of media to engage with the intended audience.
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Sermchayut (2020) conducted a study on
marketing promotion strategies for community
tourism, highlighting that the primary objective
of such strategies is to foster positive perceptions
among tourists and encourage their decision to
travel. For community tourism to thrive susta
inably, it is essential to utilize all five mar
keting tools: advertising, public relations, sales pro
motions, sales staff, and direct marketing. The
study emphasizes the importance of show
casing the community’s way of life, wisdom, and
cultural roots. By effectively communicating
these aspects through various media, tourists and
potential visitors can develop a genuine interest
in engaging with the community. Furthermore,
the research underscores the necessity of preser
ving local conditions, including the natural envi
ronment, cultural heritage, and social dynamics.
This holistic approach not only helps in branding
the community as a model tourism destination
but also enhances its acceptance among tourists
in the long term.

Atthawutthichai et al (2024) examined the
impact of online marketing communication forms,
online media design, and media presentation
through digital channels on travel decisions to the
Mae Sot border economic zone in Tak Province.
Their findings indicate that online media facilitates
quicker and easier access to information, making it
a vital tool for influencing tourists’ travel choices.
The study highlights the effectiveness of various
online communication methods, particularly live
broadcasting, which engages audiences enjoyably
and interactively. Additionally, the use of still
images effectively captures attention, while video
clips provide comprehensive information through
both visuals and audio. The researchers also
emphasize the importance of creating compelling

stories (Content) across different formats. This

aligns with Sritham’s (2017) assertion that social
media significantly influences the decision-making
process regarding tourist destinations in Thailand.

Wannaporn et al. (2022) studied the
factors affecting experiential marketing that affect
repeat tourism in Pattaya among Thai tourists. The
research results found that experiential marketing
is very important for repeat tourism in Pattaya
by creating marketing activities to build loyalty
to tourist attractions and positive repeat visits.
This is consistent with the research of Chung
and Buhalis (2020) who studied experiential mar
keting strategies that affect the decision to choose
tourist attractions of foreign tourists in Chiang Mai
Province. It was found that strategies for crea
ting marketing activities that can create positive
experiences affect the decision to visit.

Ployplai (2022) conducted a study on
tourism discourse, revealing that various discourse
strategies—such as the choice of vocabulary,
perspective statements, imperative speech,
causal statements, definitions of meaning, and
friendly speech styles used by Thai bloggers—signi
ficantly influence travel decisions. This finding is
supported by Jiwakunanan (2018), who noted
that the impact of online reviews plays a crucial
role in shaping travel decisions in destination
provinces across Thailand.

In summary, the integrated marketing
communication factors examined in this research
include advertising, recommendations from
content creators on social media, sales pro
motions, public relations, online direct mar
keting, and event marketing. These com
ponents are essential for effectively attracting and
influencing potential tourists in their decisi

on-making processes.
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Conceptual Framework

Integrated Marketing Cornmunication Tools
Advertising
Content Creator

Sale Promotion

The decision to visit

Publicity and Public Relation
Online Direct Marketing
Event Marketing

Pathum Thani province

Source: The Author

Methodology

This study employed a survey research
method, targeting tourists visiting Pathum Thani
Province. A purposive sampling technique was
utilized to select participants. To determine the
sample size, a formula was applied, achieving
a total of 400 samples at a 95% confidence level.
Exploratory Factor Analysis was conducted to

analyze the data.

Population and Sample

The population used in this study is Thai
tourists visiting Pathum Thani province, which had
a total of 746,726 Thai tourists in 2021 (before
the COVID-19 situation) (Ministry of Tourism and
Sports, 2023). The sample size was determined
using the sample size formula at a 95% confidence
level as follows:

When n represents the sample size

E represents the maximum acceptable
margin of error, which is equal to 0.05.

Z represents the confidence level at a
statistical significance level of 0.5 or Confidence
level of 95%, which is equal to 1.96 From the
above formula, substituting the values into the

formula gives the following.

n=N

1+N (e)’

n=746,726

1+746,726 (0.05)

n =399.79

The result of the sample size calculation
for this study yielded 399.79 samples. Therefore,
the sample size for the research is concluded
to be 400 samples, using a purposive sampling

method.

Research Tools

The primary instrument for data collection
in this research was a questionnaire designed to
assess the importance of integrated marketing
communication in influencing the decision to
visit Pathum Thani Province. The questionnaire
demonstrated a high index of consistency among
the questions, with expert evaluations yielding a
consistency index of 0.94. The overall reliability
of the questionnaire was also 0.94. The content
of the questionnaire comprised three parts:

1. Part 1: Basic information of the res
pondents including gender, age, marital status,
highest education level, and income.

2. Part 2: Questions about tourism beha
viour in Pathum Thani Province including reasons

for travelling, period of travelling, vehicle for
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travelling, and budget per day for spending.

3. Part 3: Questions about integrated
marketing communication factors by using 5 levels
of Likert scales. With the highest decision-making
level being 5 points, a high decision-making level
being 4 points. Moderate decision-making level:
3 points, low decision-making level: 2 points, and
lowest decision-making level: 1 point.

4. Part 4: Question about the decision to
visit Pathum Thani province factors by using 5 levels
of Likert scales. With the highest decision-making
level being 5 points, a high decision-making level
being 4 points. Moderate decision-making level: 3
points, low decision-making level: 2 points, and

lowest decision-making level: 1 point.

Data Collection

The researchers utilized a self-administered
questionnaire for data collection, which was
distributed via Google Forms during visits to tourist

attractions in Pathum Thani Province.

Statistical Analysis

In this research, data analysis was
conducted using established statistical software
programs, following these steps:

1. Descriptive Analysis: The general data
of the sample group were analyzed to determine
their characteristics, including calculating the mean
and standard deviation for the studied variables.

2. Correlation Analysis: A correlation
matrix was created to analyze the relatio
nships between pairs of variables. The Pearson
correlation coefficient was used to obtain the
correlation matrix for the observed variables in the
integrated marketing communication component
model. Additionally, Bartlett’s Test of Sphericity
and the Kaiser-Meyer-Olkin (KMO) Measures of

Sampling Adequacy were utilized to ensure that
the correlation matrix was significantly different
from zero.

3. Factor Extraction: components were
extracted from the dataset through factor analysis.

4. Factor Loading Selection: The factor
loading values were examined to determine the
significance of each component.

5. Factor Naming: The main factors were
named based on the results of the factor analysis,
reflecting the underlying themes identified in the
data.

Result

The research results indicated that among
the sample group of 400 participants, the majority
were female (65%), with most respondents aged
30-39 years (51%). A significant portion held a
bachelor’s degree (75.30%), while many were
single (63.50%) and employed in the private
sector (69.80%). Regarding income, most parti
cipants reported monthly earnings of 30,001-40,000
baht (65.30%) and resided in the metropolitan
area, including Nakhon Pathom, Nonthaburi,
Pathum Thani, Samut Prakan, and Samut Sakhon
(43.80%). The primary reason for travelling to
Pathum Thani Province was relaxation (82.30%),
with most respondents travelling with family
and relatives (42%) using private vehicles (90%).
Most trips occurred on Saturdays and Sundays
(43.80%), typically lasting one day (63.80%), with
an average expenditure of 1,001-1,500 baht per
day (40.80%).

The basic statistical analysis of the 20
integrated marketing communication variables
revealed a mean value of 3.94 and a standard

deviation of 0.90, as presented in Table 1.
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Table 1

Displays the means and standard deviations for the 20 variables.

Variables Level of Agreement

X SD

Television advertising 3.46 1.14
Radio advertising 3.16 1.17
Billboard advertising 3.85 0.85
Advertising on platforms like Traveloka, Booking.com, Agoda 4.06 0.86
Social media advertising on Facebook, Line, and Instagram 4.18 0.85
Search engine advertising (e.g., Google) 4.01 0.89
Influencer recommendations on social media 3.92 0.81
KOL recommendations via travel pages (e.g., Roam Alone, Asa Pha Pai Long) 4.01 0.82
Promotions such as discounts or price reductions 3.99 0.91
Membership promotions (e.g., membership cards) 3.77 0.96
Sweepstakes promotions (e.g., free travel package giveaways) 3.79 1.00
Tie-in promotions (e.g., accommodation packages with restaurant discounts) 3.90 0.89
Social media promotions 4.01 0.97
Recommendations and reviews 4.60 0.83
Live chat channels for inquiries and feedback 3.86 0.83
Personal travel privileges (e.g., discounts on accommodations or attractions) 4.03 0.90
Special activities (e.g., Rattanakosin Waterway tours, food tourism) 4.04 0.85
Participation in tourism promotion events and local fairs (e.g., Thai Travel Fair) 4.14 0.81
Sponsorship of events (e.g., sports competitions, drama filming locations) 3.95 0.90
Sales promotions through special events (e.g., free admission on public holidays) 4.07 0.85
3.94 0.90

When the sample data were assessed Test were utilized, with the results presented in
for the appropriateness of factor analysis, the  Table 2.
Kaiser-Meyer-Olkin (KMO) measure and Bartlett’s

Table 2
Presents the values for the KMO (Kaiser-Meyer-Olkin) and Bartlett’s Test.

KMO
Kaiser-Meyer-Olkin Measure of Sampling Adequacy .847
Bartlett’s Test of Sphericity Approx. Chi-Square 7339.803
df 190
Sig. .000
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From Table 2, the KMO value was found
to be .847, exceeding the threshold of .50. Addi
tionally, Bartlett’s Test yielded a Chi-Square value
of 7339.803, with a significance value of .000, which
is less than .05. These results indicate that all 20
integrated marketing communication variables are
sufficiently related for factor analysis.

The communalities analysis indicated

that the extraction of factors using the principal

Table 3

factors analysis method had an initial value of
1 for all variables, signifying that these variables
could account for all the variance. The extraction
communalities for each variable ranged from .505
to0 .879, indicating that they could be categorized
into any of the factors. The total variance explained
is illustrated in Table 3.

Presents the statistical values for each factor extracted from the questionnaire.

component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance Cumulative %  Total % of Variance Cumulative %
1 10.028 50.139 50.139 10.028 50.139 50.139
2 2.267 11.335 61.474 2.267 11.335 61.474
3 1.317 6.585 58.058 1.317 6.585 58.058
4 1.075 5.373 73.432 1.075 5.373 73.432

From Table 3, the Initial Eigenvalues
indicate that the total variance explained by the
factors shows factor 1 accounts for the highest
variance at 10.028, followed by factor 2 with
a variance of 2.267, factor 3 with 1.317, and
factor 4 with 1.075. The percentage of variance
(% of Variance) for these factors is 50.139, 1.335,
6.585, and 5.373, respectively. Consequently, the

cumulative percentage variance across all four
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components is 73.432.

For the Rotated Component Matrix, the
researchers employed the orthogonal rotation
method using the varimax approach and selected
factors with factor loading values greater than
0.5. The results indicated that the factor loading
values changed in comparison to their values

before the rotation, as presented in Table 4.




Table 4

Rotated Component Matrix

Rotated Component Matrix

Variables Component

1 2 3 4

Discounts or price reductions on tourist attractions. .784
Membership promotions, such as applying for membership cards. .760
Sweepstakes or lucky draws for free travel packages. 733
Personal privileges like discounts on accommodation or entrance fees. .716
Advertising through billboards. 7102

Recommendations from influential figures (KOLs) on tourism pages .588

(e.g., Roam Alone, Asa Pha Pai Long).

Special events promotions, like free admission to temples on public .823
holidays.
Organizing special activities, such as Rattanakosin Waterway tours 718

and food tourism events.

Participation in tourism promotion events and local product exhi .647

bitions (e.g., Thai Travel Fair, One Tambon One Product).

Advertising via search engines like Goosgle. .640

Public relations for Pathum Thani tourism through social media. .569
Advertising on platforms like Traveloka, Booking.com, and Agoda. .825
Advertising on social media channels such as Facebook, Line, and 166
Instagram.

Providing live chat options for inquiries and feedback on websites .628

or social media.

Influencer recommendations on social media. .604
Public relations through reviews and recommendations. 556
Joint marketing promotions, such as accommodation packages with .545

restaurant discounts.

Advertising through radio. 873
Advertising on television. .863
Sponsorship of events, such as sports competitions and film locations. 612 676
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From Table 4, the factor loading obtained
from the Varimax rotation represents the corre
lation coefficient between each variable and the
rotated factor. Variables were selected based on
the highest weights and organized accordingly.

Component 1 comprises six variables with
weights ranging from .588 to .784. These variables
include tourism promotions such as discounts
or price reductions at attractions, membership
promotions (Members) like applying for a mem
bership card, sweepstakes (Sweepstakes) for a
chance to win free travel packages, personal
privileges in tourism such as discounts on acco
mmodation or entrance fees, advertising through
public relations signs, and recommendations from
influential figures (KOLs) on travel pages like Roam
Alone and Asa Pha Pai Long. This component is
named Creating Sales Stimulation Activities.

Component 2 includes six variables with
weights ranging from .569 to .823. These consist
of special event sales promotions, such as free
visits to temples on public holidays, organizing
special activities like Rattanakosin Waterway and
food tourism events, participation in tourism pro
motion events and local product fairs or exhibitions
like the Thai Travel Fair and One Tambon One
Product Local Product Fair, advertising through
search engines like Google, tourism promotion
for Pathum Thani Province, and supporting
reports for sports competitions, drama, and movie
filming locations via social media. This component
is named Image Creation with Special Activities.

Component 3 is made up of six va

riables with weights ranging from .545 to .825.

These include tourism advertising through social
media platforms like Traveloka, booking.com,
and Agoda; having a live chat channel for in
quiries or feedback through the website or social
media staff; tourism recommendations from influ
encers on social media; tourism promotions
through recommendations or reviews; and tourism
promotions via joint marketing (Tie-in Promotion),
such as bundling accommodation packages with
restaurant discounts. This component is named
Story Telling through Reviews.

Component 4 consists of three variables
with weights between .676 and .873. These include
tourism advertising via radio, tourism advertising
via television, and sponsorship of reports for
events such as sports competitions and filming
locations for dramas and movies. This component
is called Promotion through Advertising.

The Results of testing marketing
communication factors that influence the decision
to travel in Pathum Thani Province using Mutiple
Regression Analysis statistics found that tolerance
value had a value of 0.244 to 0.787 according to
the evaluation criteria, all had a value less than
0.2 (Pedhazur, 1997). VIF had a value of 1.271
to 4.104, all had a value less than 10 (Miles and
Shevlin,2001) indicates that the independent
variables that were analyzed are not related to
each other, which does not cause a problem.
(Multicollinearity), therefore, such data is suitable

for multiple regression analysis.
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Table 5

Multiple Regression Analysis

Model Coefficient
B Std. Error Beta t Sig
(Constant) 1.303 0.223 5.837 0.000
Creating Sales Stimulation Activities 0.147 0.085 0.130 1.737 0.083
Image Creation with Special Activities 0.391 0.083 0.329 a7 0.000
Story Telling through Reviews 0.003 0.103 0.002 0.029 0.997
Promotion through Advertising 0.187 0.042 0.208 4.407 0.000

P-Value = 0.05 R = 0.555 R* = 0.308 Adjusted R* = 0.301

F =43.875 SE = 0.692 Durbin-Waston=2.095 Sig.=0.000

From the multiple regression analysis
with enter technique at table 5, there are 2
factors (image creation with special activities
factor and promotion through advertising factor)
influence the decision to travel in Pathum Thani

province. It has a decision coefficient of 30 percent

Discussions

The research findings can be discussed
to adress the objectives as follows:

1. The analysis of the components of
marketing communication that influence the
decsion to travel to Pathum Thani Province
identifies four critical factors:

1.1 Sales Stimulation Activities: This
involves actions or strategies to encourage
the purchase of products and services, such
as a discount or price-offs, membership regis
tration, sweepstakes, and promoted those
activities through promotional banners or travel re
commendations from influencers. (KOL). As
Phimonsompong (2014) notes, sales pro
motions serve as vital tools for encouraging
tourists to purchase more travel-related products
and services, potentially leading to repeat
purchases and increased sales for tourism

businesses. This is supported by the artical of

(R°=0.308) with a significance of 0.05. Consi
dering the factors that have the greatest
influence on decision making are Image Creation with
Special Activities factor (Beta = 0.329), followed by
Promotion through Advertising. factor (Beta = 0.208)

Marium (2023) who emphasize that promotional
activities, such as discounts and lucky draws
incentivize tourists to visit attractions. To ma
ximize effectiveness, these promotions should
be communicated through influencers or KOLs,
as highlighted by Doe & Smith (2020), who
emphasizes the importance of engaging content
on social media to stimulate tourism sales.

1.2 Image Creation through Special
Activities: This factor refers to strategies aimed
at developing a brand’s image through activities
that reflect its value and uniqueness to the target
audience. These strategies refer to promote the
image through organizing events during special
occasions, to participate in tourism promotion
fairs, local product exhibitions, or exhibitions
with tourism advertisements through search
websites or publicizing through social media.
This is consistent with Hongthong’s study (2017)

points out that event marketing fosters shared
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experiences that influence tourists’ decisions.
Similarly, Cuesta-Valino et al. (2022) stated that
events can be powerful tools for creating positive
brand associations and enhancing brand image.

1.3 Storytelling through Reviews: This
process involves sharing experiences and
opinions in the form of reviews to facilitate decisi
on-making for potential tourists. These tactics mean
telling travel stories through social media or
having a live chat option to inquire or comment by
talking with website or social media staff, recommm
ending travel through online social media by influ
encers, and promoting tourism through tie-in pro
motions. According to Kim & Ko (2016), storytelling
through reviews conveys real experiences from
a user perspective, with impactful reviews able
to engage readers emotionally. This is supported
by Ployplai (2022), who discusses how various
rhetorical strategies in reviews influence travel
decisions. Additionally, research by Ananda and
Wandebori (2016) demonstrates that content
created by beauty bloggers significantly impacts
consumers’ purchasing intentions.

1.4 Promotion through Advertising: This
factor entails using advertising media to disse
minate information about tourist attractions and
services to capture the interest of the target
audience. Advertising plays a crucial role in enha
ncing the visibility and awareness of tourism desti
nations across various channels, including
television, radio, and online platforms. These
strategies also include sponsoring various
programs like sports competitions, filming
locations for dramas, and movies. Jiang et al. (2022)
emphasizes that effective advertising stimulates
positive perceptions among tourists and
influences their travel decisions. Furthermore, Xiong
(2022) highlights that well-designed digital adverti

sements, characterized by appealing visuals and

relevant content, effectively influence tourist
perceptions of cultural tourism. In conclusion,
the results indicate that integrating these four
components into marketing communication
strategies can significantly impact the
decision-making process for potential tourists
considering travel to Pathum Thani Province.

2. The analysis of IMC’s influence on
travel decisions to Pathum Thani province found
that there are 2 components significantly affect
travel decisions to Pathum Thani province. The
first component is image creation with special
activities. This is consistent with Jiang (2022),
who stated that the use of special promotion
activities, such as short video marketing,
significantly influences travel decisions by creating
a favorable destination image. In addition, the
research of Keke (2022) has shown that Travelers’
perceptions of destinations and plans are greatly
influenced by interactive material, such as that
available on platforms like TikTok, particularly
when combined with influencer or “Internet
celebrity” marketing. The second component is
promotion through advertising. The research of
Frank et al. (2021) found that television remains
effective for building emotional connections
through vivid imagery and storytelling, which
shape positive perceptions of destinations.
Similarly, radio advertising, particularly local stations,
effectively targets specific demographics by
promoting nearby travel opportunities and
events. This is consistent with Tan and Abd Halim
(2021) stated that advertising-based marketing,
particularly when paired with social media and
user interaction, can greatly impact travel choices
by improving the perception, legitimacy, and trust
of a place. In summary, Advertising effectively
influences travel decisions by engaging potential

travelers emotionally and cognitively. Key aspects
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include emotional appeal, unique activities,
promotional offers, social media integration, and
destination branding. High-quality visuals, unique
activities, exclusive events, and limited-time offers
make travel more appealing. Social media and
digital integration further enhance the reach of
promotional content. Consistent branding creates

a strong destination identity.

Recommendation

Research Recommendations

1. Enhancing Knowledge and Skills:
It is essential to develop knowledge, under
standing, and skills in communication and
marketing management for individuals involved
in tourism in Pathum Thani Province. This will
enable the community to effectively utilize
technology to attract tourists and disseminate
tourism information promptly and consistently.

2. Establishing Cooperative Networks:
A collaborative network should be formed,
comprising government agencies, private sectors,
educational institutions, local administrative

organizations, businesses, and communities. This

<4

network should focus on a cohesive approach to
overall tourism marketing communication in the
province, ensuring alienment with current tourist
attractions and conditions.

3. Utilizing Modern Communication
Channels: Marketing communication channels
should be created that leverage modern tech
nology, including the Internet and social media,
to promote the tourism identity of Pathum Thani

Province effectively.

Recommendations for Future Research

1. Collecting Qualitative Data: Future
research should involve gathering qualitative data
from stakeholders in tourism management within
Pathum Thani Province to validate the findings
of this study.

2. Investigating Tourism Identity: A
study should be conducted on the potential of
Pathum Thani Province’s tourism identity and its
impact on the behaviour of target tourist groups.
This can help identify unique advantages for
marketing communication and enhance
competitive positioning.

&

e
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