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Abstract

This academic article aims to study the problems of learning English among. Thai
students struggle more than students in other ASEAN nations to learn English. The way that English
is taught in the twenty-first century must change to reflect the demands of the modern world. The
strategy on enhancing the standard of English in higher education institutions by 2024 states that all
students must pass an English language proficiency exam before to graduation in order to significantly

increase the graduates’ English language ability. Thus, higher education institutions must adhere to
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these crucial recommendations, establish rules for overseeing English language instruction, plan
extracurricular activities, and foster an environment within and outside of the classroom that
encourages the use of English, and establish rules for evaluation by passing exit exam of English
language knowledge and proficiency prior to graduation. Then, define goals for achieving English
language proficiency and compare the results to each person’s CEFR requirements, which must be at
least B2 for a bachelor’s degree. Higher education institutions also need to concentrate on fostering
a learning atmosphere, utilizing technology in the classroom, and teaching students the abilities they

need to use language everyday.

Keywords: Teaching and learning approaches; English language teaching; Improve Thai students’

Prospects; 21°* century
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Abstract

Integrated marketing communications is a popular and widely used marketing tool for
entrepreneurs and businesses. Effectively planned integrated marketing communications can benefit
businesses in terms of sales, brand recall, awareness and brand value. This academic article presents
the topic of integrated marketing communication, including definitions, reasons for the growth and
importance of integrated marketing communication, important characteristics of integrated marketing
communication, integrated marketing communication planning formats, starting from target group
definition, environmental analysis, objective setting, strategy and tactics development, budget setting,

tool effectiveness evaluation, and brand value.
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Abstract

This article explores the importance of financial discipline for university students in Thailand,
considering the increasing economic challenges caused by lifestyle spending behaviors, the impact
of social media, rising debt, and insufficient financial education. Studies on student savings reveal
that a lack of financial knowledge, inadequate savings, poor understanding of financial principles,
and a lack of long-term planning affect personal financial stability. The approach to building personal
financial discipline for students should start with personal financial planning, focusing on systematic
income management, controlling spending, and setting goals to promote financial stability. Income
management can be encouraged through part-time work, online businesses, scholarships, and
efficient income allocation. Spending and saving can be improved by creating budgeting techniques,
regular saving to build financial resilience. Investment planning should introduce students to basic
investment strategies to create wealth while managing risk. These guidelines emphasize the importance
of educational institutions in fostering financial knowledge through integrated courses, workshops, and
learning from experienced professionals to equip students with sustainable financial management

skills and long-term success.

Keywords: Financial Discipline; Saving; Personal Financial Planning
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Introduction

Thailand is currently grappling with an
economic challenge driven by the rising cost of
goods and the prevalent lifestyle choices of its
population. These choices often reflect spending
behaviours and values focused on unnecessary
expenditures, extravagant purchases, and acquiring
expensive products and services influenced by
fashion trends. Such patterns of spending have
resulted in inadequate income to meet expenses,
future debt problems, and insufficient funds
for savings. A primary contributing factor is the
tendency to prioritize spending on dining and
travel over saving.

In today’s social media-driven era, many
individuals feel compelled to showcase their
lifestyles online or make unnecessary purchases
to align with social media trends. This behaviour
often leads to higher expenses, forcing indivi
duals to rely on future income or credit cards
for payments, which accrues interest. According
to reports, more than 50 per cent of Thais are
unable to fully pay off their credit card debt
each month. Additionally, the average financial
behaviour of Thais indicates that 76 per cent

of their monthly income is spent, 21 per cent

is saved, and 3 per cent is allocated for risk
mitigation. Among those with insufficient
savings, 82 per cent of their income is spent,
leaving only 14 per cent for savings. Interestingly,
whether individuals have adequate income or not,
most savings are placed in unsuitable or unpro
ductive channels (National Statistical Office, 2018).
According to the 2022 survey results from the
Bank of Thailand, Thais have shown continuous
improvement in financial skills, with an average
score of 71.49%. This marks an increase from 67.4%
in 2020 and exceeds the OECD average of 60.5%.
Despite this progress, the proportion of Thais who
saved in the past 12 months dropped to 87.5%,
a decrease of 2.7% from 2021. The majority saved
in cash (75.4%) and savings accounts (53.3%),
while only 2.6% chose to invest.

Key issues in financial literacy among
Thais include a lack of understanding of inflation,
compound interest rates, and investment risk
diversification. Additionally, financial behaviours
often reveal challenges in allocating money
before spending and managing finances to avoid
insufficiency. Notably, 1 in 3 Thais lack adequate

savings for old age or retirement.
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In terms of financial attitudes, Thais
need to improve their inclination toward
saving for the future over the immediate
gratification of spending. Financial behaviours
have not significantly evolved. A financial
survey by TMB Bank in 2018 of Thais aged 18-45
revealed that 70-80% of respondents did not
have sufficient savings to last 3-6 months. High
expenditure on non-essential items, such as dining
out, alcohol, cigarettes, and gambling, accounted
for 26% of total expenses. It was observed that
individuals with sufficient savings had an equal
proportion of necessary and unnecessary expenses,
while those with insufficient savings spent twice
as much on unnecessary items compared to
necessary ones (Office of the National Economic
and Social Development Council, 2018). Given these
findings, financial planning is crucial for a stable
and secure life. It involves effectively allocating
and managing income into various categories,
such as daily expenses, future savings, medical
emergencies, travel, or investments to generate
returns. Setting clear goals and adhering to them
fosters financial stability, a sense of security, and
pride in continuous financial management. It also
helps individuals appreciate the value of money,
build discipline in planning and management,
practice careful decision-making, control expenses
to stay within income limits, and allocate a portion
of income for savings or explore opportunities to
increase income.

The most financially influenced group
is students who are still dependent on their
families for income while pursuing their
studies. The majority of their income comes from
parents, provided either weekly or monthly,
with the amount varying based on each family’s
financial status and necessities. However, under

the current economic situation, many students

exhibit spending behaviours that reflect a lack of
financial discipline. They often live beyond their
means, spending excessively each day based on
their values.

Many students consume goods and
services that exceed what is appropriate for their
age and financial capacity. Their desire to fulfil
personal wants and showcase family status drives
behaviours such as dining in high-end restaurants
or shopping malls, engaging in entertainment
like watching movies, playing online games, and
attending nightlife events. Additionally, they
spend on fashionable clothing, accessories, and
the latest electronic gadgets, such as mobile
phones and computers. This pattern arises
from students being at a developmental stage
where they seek to explore new experiences
and gain social acceptance among peers. As
a result, they tend to consume extravagantly,
disregarding the importance of budgeting and
savings. Their lack of financial prudence often
leads to spending beyond necessity, which
exacerbates financial strain. These behaviours
align with findings from Suwimon Wongwanich and
Nonglak Wiratchai (2009) on factors supporting
the moral development of students. Their
study highlights that the most urgent area for
improvement among students is the cultivation
of discipline. Individuals who lack self-control in
spending are prone to exceeding their income,
accumulating debt, and facing related financial
challenges. Teaching financial discipline and
instilling responsible spending habits are
critical steps to mitigate these issues and promote
long-term financial well-being among students.

The issues discussed above highlight
the critical importance of financial planning
in today’s world. Beyond the role of families

in instilling financial discipline in students,
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teaching them how to spend wisely, save diligently,
and practice self-sufficiency are foundational
lessons that can shape their future financial habits.
These principles, when introduced early, become
experiential learning opportunities that are more
impactful and memorable. Modern learning
extends beyond personal experiences to include
lessons drawn from observed examples and
real-life scenarios that demonstrate effective
financial planning. Personal financial planning
serves as the starting point for developing sound
financial habits. This type of planning, which begins
with oneself, is highly beneficial and provides a
solid framework for managing finances effectively.
For students, understanding and practising personal
financial planning during their academic years
can serve as a foundation for navigating financial
responsibilities after graduation. This early
adoption of financial strategies ensures that they
are better equipped to make informed decisions,
secure financial stability, and achieve long-term
goals. Through practical application and exposure
to successful examples, students can develop the
skills needed to manage their resources wisely

in the future.

Personal Financial Planning

The Certified Financial Planner Board
of Standards defines personal financial
planning as the process of achieving individual
life goals through the effective management
and tailored planning of financial resources. This
process begins with collecting individual financial
information, setting objectives, analyzing the current
financial status, and then developing strategies
and plans to achieve future goals. Similarly,
Sudarat Phimonrattanakarn (2012) describes
personal financial planning as the management

of financial resources that an individual possesses

or acquires to achieve specific goals. These goals
primarily focus on ensuring personal and family
security, ultimately leading to financial stability
and overall happiness. Both definitions emphasize
the importance of a structured and goal-oriented
approach to managing finances to secure a stable
and fulfilling future.

Sirinuch Inlakorn (2005) defines personal
financial planning as the process of managing an
individual’s finances to help them achieve their
goals. These goals are divided into two categories:

1. Financial Goals: These are objectives
that can be explicitly defined in monetary terms.
Achieving financial goals improves the quality of
life, with goals varying according to a person’s
financial status and circumstances. Examples
include saving to purchase a house, funding
children’s education, preparing for retirement, or
ensuring sufficient money for daily expenses. The
key factor in achieving financial goals is money,
and effective financial planning is essential to
realize these aspirations.

2. Non-Financial Goals: These are
objectives that cannot be easily quantified in
monetary terms. Examples include having a happy
family life, helping the underprivileged, or caring
for abandoned animals. These goals often focus
on emotional fulfilment or social contributions and
may not require financial expenditure to achieve.

Inlakorn (2005) emphasizes that while
financial goals are crucial for stability and
progress, non-financial goals reflect personal values
and contribute to overall well-being. Both types
of goals highlight the importance of balanced
financial planning in fostering a well-rounded
and fulfilling life.

Ratchaneekorn Wongchan (2012)
emphasizes that personal financial management

is integral to daily life and relevant for indivi
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duals of all ages. Financial planning plays a crucial
role in creating financial security, stability, and
freedom, enabling individuals to meet their
desired goals. This, in turn, contributes to the
overall stability of families, society, and the nation.
The scope of personal financial planning includes the
following key areas:

1. Effective Consumption and Spending
Planning: This involves managing income and
expenses effectively, forming the foundation for
financial security and stability for individuals and
their families.

2. Risk Management and Insurance
Planning: This area focuses on creating security
for life and assets by managing potential risks
and protecting against damages to personal
possessions.

3. Tax Planning: The goal is to reduce tax
payments legally through various strategies, such
as contributing to a provident fund, purchasing
life insurance, acquiring home loans, or investing
in Long-Term Equity Funds (LTF) or Retirement
Mutual Funds (RMF).

4. Investment Planning: This involves
allocating savings to suitable investments to
achieve expected returns and financial goals,
taking into account individual risk tolerance and
investment conditions. Examples of investments
include real estate, gold, and derivatives.

5. Retirement Planning: This area prepares
individuals for life after retirement by building
sufficient assets to generate income for
retirement expenses.

6. Estate Planning: This involves planning
the distribution of wealth to heirs or charitable
causes, preventing disputes among beneficiaries
after the owner’s passing.

In conclusion, personal financial planning

is the process of achieving life goals through

effective management of financial resources.
It involves collecting financial information,
setting objectives, analyzing the current financial
situation, and developing strategies to achieve

financial and non-financial goals.

Personal Financial Planning for Students
According to Piyanan Jaengaksorn
(2021), personal financial planning for students
involves strategically planning their spending,
saving, and investing. This ensures that students
can manage their finances effectively to meet
their goals, such as purchasing desired items,
saving for future needs, or investing to generate
additional income. Suchanuch Suksavee et
al. (2021) expand on this by emphasizing that
personal financial management among students
reflects their individual feelings, thoughts, and
behaviours. Attitudes toward finances play a
critical role, as changing these attitudes can
influence and improve financial behaviours. Setting
clear goals for financial success, based on personal
aspirations, is essential for effective management.
The financial success of each student varies,
depending on their income-earning and
spending capabilities. Developing disciplined
habits, such as saving leftover money from
expenditures or investing it wisely to generate
returns, can accelerate financial independence. By
cultivating these behaviours, students can establish
a solid foundation for their financial futures and
achieve independence more efficiently.
Areewan Sutthipongpan (2020) con
ducted a study on the personal financial planning
behaviour of cadets from Chulachomklao Royal
Military Academy, who had undergone formal
education in personal financial management. The
study aimed to examine the financial behaviours

of these cadets—future leaders in the military
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and role models for Thai citizens. The research
identified four key factors that shaped financial
planning behaviour: income, expenses, savings,
and investment. The findings revealed that
cadets at all levels exhibited superior financial
planning behaviours compared to the
general Thai population and the Organization for
Economic Co-Operation and Development
(OECD) in all aspects. Among these cadets, the
final-year students demonstrated the highest
financial behaviour. However, the study highlighted
a weakness in the student’s ability to set and
implement long-term financial goals. To address
this, the research recommended enhancing
financial literacy through in-depth classroom
instruction, integrating financial planning into
compulsory subjects, and organizing extra
curricular activities aimed at improving financial
management skills. This approach should be
implemented progressively, starting from the first
year and continuing until graduation.

Nawarat Jarernsuk (2016) explored
the personal financial management be
haviours of students at the Physical Education
Institute on the southern campus, to study and
compare their financial knowledge across four key
areas: income generation, spending, saving, and
investing. The study surveyed 382 students,
revealing that overall, these students had a high
level of financial management knowledge. When
examining each aspect individually, the results
showed that their knowledge of earning income,
spending, and saving was at a high level. However,
in terms of investing, their knowledge was at a
moderate level.

Sontaya Khamwirat (2013) researched
the knowledge and attitudes of students
regarding personal financial management, using the

Rajamangala University of Technology in

Bangkok as a case study. The study aimed to
examine and compare students’ knowledge and
attitudes across four areas: income generation,
spending, savings, and investment. The sample group
consisted of 1,419 students. The results indicated
that the overall level of knowledge among students
about personal financial management was at a
moderate level. The area with the highest
knowledge was income generation, followed by
spending, while savings had the lowest level of
knowledge. Similarly, the overall level of students’
attitudes towards personal financial management
was also moderate, with income generation again
scoring the highest, followed by savings, and
spending scoring the lowest.

Saithong Lertpiang (2014) conducted
a study on the personal financial planning
behaviour of accounting students from the
Faculty of Business Administration at Lampang
Commercial and Technology School. The research
aimed to explore students’ financial planning
behaviour. The results revealed that students’
spending behaviour in education had the highest
average value, followed by recreation and social
activities. The basic necessity aspect had the lowest
average value. The overall level of personal
financial planning behaviour among students
was moderate. When analyzing each aspect
individually, setting desired goals scored the
highest, followed by planning to earn money
and changing jobs at a high level. Saving money,
allocating time to gain knowledge, understanding
investment and debt management were all at a
moderate level.

In summary, personal financial mana
gement encompasses four key areas: income

generation, spending, saving, and investment.
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The Definition of Income

The definition of income is defined by
Nattaporn Panthongkhum and Supharsinee
Numniem (2016) as money or essential goods
obtained from work that fulfils living needs.
Income arises from legal and ethical jobs, such as
salaries, daily wages, hourly wages, earnings from
jobs, profits from investments, and returns from
business ventures. This aligns with Chanpen
Bunchai (2009), who explains that income includes
regular salary, position fees, various benefits,
special income, and side jobs like selling life
insurance or engaging in direct selling businesses.
Essentially, income refers to the rewards indivi
duals receive from work, which can be in monetary

form or other forms of compensation.

The Definition of Expenses

The meaning of expenses, according
to Weeraphon Bodirat (2004), refers to the
decision-making process of using limited money
to maximize personal benefits by utilizing it
effectively. It involves assessing needs and
necessities before spending, as well as contributing
to society when ready. Chanpen Bunchai (2009)
defines expenses as the money spent on
purchasing goods or services used in daily life,
including donations, insurance premiums, and
other non-consumable expenses. The National
Statistical Office (2023) categorizes expenses into
two types:

1. Consumption expenses: These include
spending on food and beverages, alcoholic drinks,
cigarettes, housing, clothing and footwear, personal
expenses, medical supplies and check-ups, travel
and communication, education, entertainment,
and ceremonies.

2. Non-consumption expenses: These

include taxes/fees/fines, membership fees for

professional groups, money or items given to
people outside the household, donations to
various organizations, merit-making
money or other forms of assistance, insurance
premiums, property insurance, life insurance, funeral
expenses, social security contributions, lottery
tickets, gambling, interest on shares, and other

miscellaneous expenses.

The Definition of Savings

According to Anisa Sennan (2004),
saving involves setting aside money that
could be spent in the present to reserve it
for future use. This is typically achieved by
depositing money, thereby becoming a creditor
to a financial institution without engaging in any
active work. Savings generally earn returns in the
form of interest, which may vary depending on
the type of account. Similarly, Aporn Rapsai (2017)
describes saving as the process of accumulating
small amounts of money over time, often by
depositing it with banks or financial institutions
to earn interest. Saving can also be understood
as the act of reserving a portion of income
not used for current consumption, choosing
instead to save it for future needs. It represents a
deliberate sacrifice of present spending to ensure
funds are available for future expenses, such
as retirement or emergencies. Life is inherently
unpredictable, with potential challenges such
as unemployment, illness, accidents, or natural
disasters. Without savings, individuals may face
significant hardships in such situations. Additionally,
after retirement at the age of 60, individuals need
a source of income to cover living expenses,
emphasizing the importance of saving throughout

one’s working years.
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The Definition of Investment

According to Anisa Sennan (2004),
investment involves the act of sacrificing money
that could be spent in the present to use it for
generating returns in the future. Investment
typically takes the form of business ownership
or monetary investment. One key aspect of
investment is the inherent risk: higher potential
returns are often accompanied by higher risks.
Therefore, investors must manage their money
effectively to mitigate risks, as they bear the
responsibility for potential losses or the possibility
of not recovering their investments. Thanakorn
Pochanatanabanthoeng (2016) defines investment
as utilizing the portion of income remaining after
consumption, known as savings, and even loans,
to seek benefits in various forms such as profits,
interest, dividends, or other returns. Similarly,
Chanpen Bunchai (2009) explains investment
as the utilization of resources in various ways
with the expectation of earning a return higher
than the initial investment at an acceptable rate
of risk. Examples include investing in the stock
market, real estate, gold, or government bonds.
These forms of investment typically offer returns
greater than regular savings but also involve a
higher level of risk.

In conclusion, managing income, expenses,
savings, and investments is crucial for university
students in Thailand because it helps them
develop financial discipline, avoid debt, and build

a strong foundation for their future.

Personal Financial Planning for University
Students in Thailand to Create Financial
Discipline

Based on the study of personal finandal
planning concepts, these principles can be

applied to university students in Thailand to foster

financial discipline as follows:

Income Planning

Earning money as a student is an
excellent way to develop money management
skills, build discipline, and prepare for future
career challenges. Proper income planning ensures
that students can effectively balance their studies
and work commitments. The process begins with
setting clear income goals, such as determining
the amount of monthly income needed to cover
expenses or contribute to savings. Additionally,
establishing spending goals can provide direction
in earning money for specific purposes, such as
purchasing books, funding extracurricular activities,
or making investments. This strategic approach
helps students develop financial responsibility and
achieve both short-term and long-term objectives.

Once income goals are set, students should
choose suitable income-generating activities based
on their lifestyle and academic commitments.
Below are four types of income opportunities
tailored for university students:

1. Part-Time Jobs

Students can work part-time in restaurants,
coffee shops, convenience stores, or as campus
assistants, such as in the library. It’s crucial to
select work hours that do not interfere with
studies, such as evenings or weekends.

2. Online Work

Online opportunities include:

Freelancing: Writing articles, translating,
or graphic design.

Online Selling: Selling second-hand items,
DIY products, or self-produced goods.

Content Creation: Running a YouTube
channel, TikTok account, or writing blogs.

3. Skills-Based or Interest-Based Jobs

Students can teach subjects they excel in
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or work in areas aligned with their interests and
talents.

4. Scholarships and Sponsored Programs

Applying for scholarships with income
support or participating in paid internships can
provide both financial and professional benefits.

In term of time Management for income
generation, students should create a balanced
schedule for study, work, and rest. Flexible jobs
that allow choosing workdays and hours are
preferable. Utilizing free time effectively, such as
during term breaks, can help maximize earning
opportunities.

Income management is essential for
financial stability. Students should allocate their
income as follows:

50% for essential expenses.

30% for savings.

20% for entertainment or discretionary
spending.

Part of the savings should be set aside
for emergencies or future needs. Students can
also explore low-risk investments, such as mutual
funds, using their income to learn investment
principles.

Finally, Students should prioritize safety
and suitability when selecting jobs. They must
avoid jobs that pose health risks or have unrealistic
requirements. Before accepting work, students
should review employment terms, including
working hours, pay, and safety conditions, to
ensure the job aligns with their capabilities and

academic schedule.

Spending Planning

Spending planning is essential for
students to effectively manage their limited income,
fostering financial stability and g¢ood habits for

the future. To start, students should analyze

their sources of income, such as family support,
part-time jobs, or scholarships, and clearly define
their monthly income. Once this is established,
they can classify expenses into fixed and variable
categories. Fixed expenses include tuition, rent,
and transportation, while variable expenses cover
food, travel, and personal needs. This initial step
provides a clear overview of financial inflows and
outflows.

Creating a budget using the 50/30/20 rule
is a practical approach. Allocate 50% of income
to necessities like food and accommodation, 30%
to discretionary expenses such as entertainment
and hobbies, and 20% to savings or investments.
Students should also set specific spending goals,
such as saving for a trip or other significant
expenditures. To ensure effective financial
management, apps like Money Manager, Spendee,
or Mint can help track and record expenses.

Controlling spending is another vital aspect
of planning. Students should prioritize essential
expenses, such as tuition and transportation,
before considering discretionary spending.
Practising frugality, such as cooking at
home, using student discounts, or buying
second-hand items, can significantly reduce costs.
Additionally, students should avoid impulse
purchases and overspending on credit cards to
maintain financial discipline.

Emergency planning is a critical part of
financial management for students. Setting aside
10-20% of income for emergencies, such as
medical expenses, can provide a financial
safety net. To enhance control over funds,
students should maintain separate accounts for
savings and daily expenses, ensuring that
emergency savings are not unintentionally used. By
implementing these strategies, students can

develop a balanced approach to managing their
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finances while preparing for future challenges.

Savings Planning

Savings planning is crucial for university
students as it lays the foundation for financial
discipline from a young age, contributing to
long-term financial stability and reducing
future debt burdens. The process begins with
analyzing income and expenses by recording
every transaction to identify where money is spent.
By categorizing expenses such as food, accom
modation, travel, and personal items, students
can pinpoint areas for potential savings. This
clarity helps in identifying unnecessary
expenditures that can be minimized or eliminated.

The next step involves setting clear,
achievable savings goals. For example, students
might aim to save a specific amount within a set
timeframe. These goals should be measurable
to track progress effectively. Once goals are
established, students should allocate savings
by determining a fixed monthly amount to save
and deducting it immediately from their income.
Choosing a savings account with a good interest
rate can further enhance growth. Regular saving,
regardless of the source of income, is essential.
To stay motivated, students can visualize their
goals by imagining future achievements or rewards
tied to their savings efforts.

Lastly, it is important to periodically review
and adjust the savings plan as needed. If income
increases, students should consider raising their
monthly savings amount to accelerate progress
toward their financial goals. By following these
steps, university students can develop sound
financial habits, ensuring a more secure and

prosperous future.

Investment Planning

Investment is an effective way for
students to build long-term wealth. Beyond saving,
investing allows money to grow more rapidly than
a traditional savings account. However, investment
carries risks, making it essential for students to
study and plan carefully. The investment planning
process begins with acquiring basic investment
knowledge. Students can explore books, articles,
or training courses to understand fundamental
investment principles, such as stocks, bonds,
and mutual funds. Learning about the risks and
returns of each investment type is crucial to
making informed decisions.

Setting clear investment goals is
the next step. Students should define their
objectives, such as saving for a future home or
retirement, and specify the investment timeline. It
is equally important to analyze their risk tolerance,
identifying the level of risk they are comfortable
accepting. Based on this assessment, they can choose
appropriate investment types that align with their
goals and risk appetite. Diversification is another
critical strategy—students should spread their
investments across various assets to reduce
risks associated with over-reliance on a single
investment type.

Several investment options are
suitable for students. Mutual funds are ideal for
beginners, as professional fund managers
oversee the investments. Stocks offer high
potential returns but come with significant risks.
Bonds provide more predictable returns, albeit
typically lower than stocks. Regularly monitoring
investment performance is essential to ensure
alignment with financial goals. Students should
review and adjust their investment portfolios as
needed. Modern tools, such as investment apps,

brokerage services, and financial advisors, can
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simplify this process and provide valuable
guidance. By following these steps, students can
build a solid foundation for financial growth and

security.

Conclusion

Financial planning is vital for students
as it helps them manage money effectively and
establish a strong financial foundation for the
future. Through financial planning, students can
cultivate financial discipline by practising saving,
controlling expenses, and developing good money
management habits. Additionally, good savings
practices provide a safety net for emergencies.

Educational institutions play a crucial
role in promoting financial planning among
students. They can integrate personal finance
topics, such as budgeting, saving, investing, and debt

<4

management, into existing curricula, particularly
in economics or related subjects. Institutions can
also offer free elective courses or extracurricular
activities, such as workshops, seminars, or camps,
to provide practical financial knowledge. Colla
borations with financial institutions can further
enrich students’ understanding of financial products
while inviting successful entrepreneurs to share
experiences that can inspire and educate students on
effective money management.

Encouraging students to generate income
through part-time jobs or other opportunities
during semester breaks is another way to
promote financial literacy. By fostering these
practices, institutions invest in building a financially
responsible and knowledgeable generation
capable of contributing to sustainable national

development.
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Abstract

This article introduces the application of Wat Panyanantaram activities in the
development of school administrators. The purpose is to study and introduce the concept of
management development activities based on Buddhist principles, which focus on moral

development, promote morality and ethics, and establish good relationships based on Wat
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Panyanantaram’s activities. By analyzing relevant documents and research data, school
administrators play an essential role in improving educational quality and influencing
management outcomes. Therefore, school administrators must possess appropriate qualifications,
theoretical knowledge, skills, ethics, and educational management experience. Developing successful
educational institutions to cope with competition and changes in modern society. The activities of Wat
Panyanantaram promote moral and ethical, moral and cultural activities. It can be applied to the
multifaceted development of school administrators, such as improving the quality of life through
the following ways: The “Moral Camp” Nekkhama Baramee Buddhist fasting project is a project

commemorating Buddhist scripture. Therefore, the activities of Wat Panyanantaram can be applied.

Keywords: School administrator; Developing school administrators; Morality and ethics; Activities of

Temple.
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Abstract

Motivation is the driving force or a stimulus that drives people to actions. The study on
psychological motivation can be applied to daily lives in many ways; for example, self-motivation
to achieve the determined goals, inspiring staff working in organizations to work better, as well as,
changing improper behaviors. This article thus aims to introduce definitions of motivation, types
of motivation and some theories of motivation. The article focuses on providing knowledge about
motivation in psychological aspects, including being a useful source of information for anyone

interested to apply it to his/ her daily life and as a reference for higher levels of study

Keywords: Motivation; Psychology; Behavior
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Abstract

Wellness tourism is a rapidly growing trend, especially among Chinese tourists who seek
healthcare services, anti-aging treatments, and physical rejuvenation. Thailand is regarded as a global
hub for health tourism due to several key strengths, such as internationally accredited medical services,
cost-effectiveness, and a distinctive health-related cultural identity. However, the industry still faces
challenges from regional competition, workforce limitations, and the need for sustainable development.
This study employs SWOT and PEST analyses to examine the factors influencing Thailand’s health

tourism sector and proposes strategic development approaches. These include the development of
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innovative services, the adoption of digital technologies, the enhancement of service standards, and

the establishment of collaborative networks with China. These measures are crucial for strengthening

Thailand’s potential to become a sustainable leader in health tourism in the region.

Keywords: Wellness tourism; Chinese tourists; Tourism development; SWOT Analysis; PEST Analysis
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Abstract

This research aimed to examine the awareness and accessibility of the “SME
ACADEMY 365” online course among SME entrepreneurs who are members of the E-learning “SME
ACADEMY 365” platform provided by the Office of Small and Medium Enterprises Promotion (OSMEP).
Additionally, the study assessed the impact of knowledge acquired from the course on enhancing SME
entrepreneurial skills and proposed approaches to improve the “SME ACADEMY 365” online course.
The target group consisted of SME entrepreneurs who are members of the “SME ACADEMY 365”
program, with a purposive sampling method selecting 21 respondents. The findings indicated that
entrepreneurs primarily accessed the course through the OSMEP website at the highest level.
Regarding the impact of acquired knowledge on entrepreneurial skills, leadership skills were rated as
the most significant. Problem-solving, digitalization, and communication skills were also highly rated.
Furthermore, respondents widely applied the knowledge gained from the course in decision-making,
initial business planning, business adaptation, and organizational management. Recommendations
include enhancing the website’s efficiency to better meet user needs and fostering key entrepreneurial
skills—leadership, problem-solving, digital, and communication—through diverse and inspiring online
activities. Additionally, it is suggested to develop a long-term curriculum development is suggested

to ensure its relevance, modernization, and diversity.

Keywords: Curriculum Development; SME Entrepreneurs; 21% Century Learning; Online Education;

Entrepreneurial Skills
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Abstract

The objectives of this research were (1) to study the behavioral framework of socially
desirable characteristics of students in schools under the Nonthaburi Provincial Administrative
Organization and (2) to study the current and expected conditions of the development of socially
desirable characteristics of students in schools under the Nonthaburi Provincial Administrative
Organization the population used in the research included administrators, teachers, committees
of basic educational school, and parents of students of schools under the Nonthaburi Provincial
Administrative Organization, totaling 34 schools. The sample used in the research consisted of 34
administrators, 176 teachers, 34 committees of basic educational school and 34 parents, a total
of 278 people. Data were collected through document analysis and questionnaires. Data analysis
using frequencies, percentages, mean, standard deviation and content analyzing. The results of the
research showed that: (1) the results of the study of the behavioral framework of socially desirable
characteristics consisted of 30 characteristics (2) the results of the study of the current and expected
conditions of the development of socially desirable characteristics of students found that current
condition of socially desirable characteristics of students with the highest average are patriotism,
gratitude, and honesty, with each characteristic having the highest average arranged respectively.
The expected conditions of socially desirable characteristics with the highest average are patriotism,
gratitude, and public consciousness with each characteristic having the highest average arranged
respectively. The socially desirable characteristics can be grouped into 5 that consist of strength,

speediness, earnestness, discipline and virtue.

Keywords: Socially Desirable Characteristics; Students; Provincial Organization Local education
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unAnga

n3ideafailifngUsrasdiile (1) Anwseduauaaiamsorsunl (2) Anwszduanudisalunis
vy uaz (3) Anwiansaaiamsensualiidwasiornudisalunsvihnuveslviuinisiedetesiefiousin
wnvuuisnilsluuszinelne ngudegna liun {lvuinisieiedodiedevitmuimislulszimelng dosmis
Msveniifleniimatans $1uau 155 au tiusIuTadeyalaenislduuuasuna tnesiianudesiu 0.94 add
Mlunmsiiengiveya loun faad ardesar Aueds Andsauunasgiu uaznsilaszsinisannee
Nan1¥3ds 1udn (1) seRumnuasanensuaiveslvuinisiaietneiiefeudtmenvuwimidulsemalne
Tnsamsmeglussduunniian (X=4.52) wazegluszduanniiganndiu Fosdduaninnludes fdl du
n1sadausegelalunuies Aunisdnszidevensualvesauies surinwenisdiay arunisienlawiunldlag
wagsunInszrinlueisualnwes (2) szauanudnsalunisinnuvesdliuinisinsetisleteusunianay
wisvilsluuszmalne Tnsnmsamegluszduunniian (X=4.23) Feeglusziuanniiga 2 fu lein suunum
1139197 wazAuANENRUSSENINYARa (3) Avuaaianeensual tawn arunisienlanunldlasuag
vinwgnsdsay damaronnuduialunsiauesliuinisieaieteiefeuitmenvuwimiliulszmalng

v @ o

aglusziuiunas NserulediAeynieadian 0.05

ArdAey: AruaaIansesuel; anudisalunisviha gliusnmsesedieiiefe

Abstract

The purposes of this research were to study (1) the level of emotional intelligence;
(2) the level of work success; and (3) emotional intelligence affecting work success of one private
mobile network service provider in Thailand. The sample group were 155 mobile network service

providers in Thailand, sales channel: premium Retailer. Data were collected using questionnaires and
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has a reliability value of 0.94. Statistics used in data analysis include frequency, percentage, mean,
standard deviation, and multiple regression analysis. The results found that (1) the overall emotional
intelligence level of one mobile network operator in Thailand, was at the highest level (X=4.52),
average was at the highest level in every aspect, arranged from highest to lowest as follows:
self-motivation, self-regulation, social skills, empathy, and self-awareness (2) level of work success of
mobile network operator in Thailand, the overall level was at the highest level (X=4.23), the average
was at the highest level in 2 areas, work role success, and interpersonal success, and (3) Emotional

intelligence includes empathy and social skill affecting the work success of one private mobile network

service provider in Thailand, at moderate level, at the statistical significance level of 0.05

Keywords: Emotional Intelligence; Work Success; Mobile Network Service Provider
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anudasunlas waznmailafuaudalml 4

3. n1393banuLes (Self-Motivation) +du
anuannsalunisairusegslalunueaiielviussg
g fianuneniesimuinuies nmsdadiulu
Hvnevedeadnig anudedimilunisasderiniled
lania waznisuadlanluwdfudz Ty iuguassa

4. msri’fflammmiﬁﬂmawﬁu (Empathy) 1Ju
Anuansatunsiuiuasdilaniuddn anudeanis
LATHNLDIYDDY wiaurtssatuayuiaudnenin
Y93AuTaUT N wazlinnuhideaniunisaluavaiy
NANNAENINTIAY

5. vinwennedenn (Social Skills) tuadn
annsalunsaiennuduiusifuagnisinus
fugdustefiuszansaiw Wy nsdeansitaiou
N133AN13ANTALES N15UNTN N1snTeRuliAanTs
WasuuUas msadisausuile uaznsiasuaing
anuansiadlufisniloussguimanesauiu

AUNNIBAUENTIIUNITTNY

anudFalunisinau wneds anuaied
UsngiunienisiuivesiayaaaluaudiSaiilizu
WNHavesUsEAUNSalluNsYIUYe AT yAAa
(Harris and Ogbonna, 2006)

I3 o < o
a9aUsznauAlNd1salun19I9U
9InnsAnwmguifeatuanudisalunig

e fATelddunseiesdusznouresninudisa

v
=

Tun15v19u eenlu 4 d1u e

1. AUUNUIMNTYI9IU (Work Role Success)
Feunumnsiuiidenndesfuiinunazainuie
yaaninnuiinadfsenisiauidusyansnmuas
audnsaluau Wesendlonineuaunsariau
Tuunumiinsetuadouuasfnuaeemuies (Lord &
Brown, 2004)

2. AUANNFURUGIENINIYAAE (nterpersonal
Success) ABAINNABDINTTASI9ANNSNLAElUATIN
sywiafu ndeutniaioglduaufimelavionns
mauLmumﬂ;ﬁ'uﬁlugmmwhm (McCelland, 2005)

3. a1un153u% (Financial Success) @@
n¥ngnsivasatuayunisineu Tnganizide
wineuiiniweansnienisiuiiiissne @a1unsoan
AMILASERINAITEULasnUla TSz AV AmEs
FusreTananisiuvierineuunuilnsanaze e
WaLdnAMUABIn1sveIniiney uazaunsatdus
nsggulininiausadanisiuanuiimelunis
#a1uls (Bakker & Demerouti, 2007)

4. a1uAUN1InEluAILAUS (Hierarchical
Success) Ao n1sldideuduidouiunsiigatu
n1slasunisadvayuang dedudylunisfine
g Iefuneumnenuluveuwslue 9 Adesiuie
FounTuariinLTve naonuldsuAne Ly
flgstu (1137590 Ui, 2564)

NuIseTiieades

31nUITE UL ABIfUAIILRAIAN
a1suaiidsmasonrudnsalunisvieiu wuan
nsal flaygymdad (2563) lRnwnanudiiussewing
ANNRANANTI9B1SNAAUUTEANS AITNANTINTULeY
anudnselunisujifauvesiasudyinigeins
Tudsginelung wagnuinaauaaIanIee suaing
AsgnuAoUsEANSA NN ukazaudsaly
nsURTROL vz TiauTm LﬁEJWu (2561) I§@nwuien
fuauaaIanIe1sLal Aadnauntuiieu ey
usetupnale n1sdeans wazeuimiluednwes
wiinuusEnensuluwnday nJwmnanIuAs Fana
MIITeNUIN ANURaIANIeNTHaidINanaANdSe
Tunisyireuresnidnauuieniensuluwndauegna

'
°o v aada U

HdvdAgyn1sadanszav 0.05
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NS2ULUIAANITIVY

fanUsdesy
(Independent Variables)

mwammmamsunﬁ
(Emotional Quotient)

- Punsasentng luensualnuies

AauUsAY

(Dependent Variables)

Aarug1Salun1s9i9u
(Work Success)

1. AIUUNUINAISVINU

. AIUNTINTLLUIUDITUAIVDIAULDY
- ounsadausegelalunuies
R IGRICIC R RI GIR TR

O A W N =

. AUTNWEN9AIAY

) 2. AUANNFUNUSTENINIYAAS
3. AIUNITHIY
4. AIUAIUNINT PUALAUS

AN 1 ATOULLIANNITITY

FUNAFIUNTANY
ANRAIANITesHaldmananNd Al

n1svinuvesgliusnisiasedieiiefious¥nionyu

wimdsludszmelne

AU

1%
av A a

AT TuNITeUSual (Quantitative

1%
a

Research) fifudayailinduaieainngusiogas
Furuann fean1sdrsivanuAniiureseudiulg
Tumsmdmeuritewlugnisimuiyaainsuaznng
Tuselovd ananuaaiaisersuaigaudnsaly
nsinuvedliuinisiasetieilefe

UszvINIuasngufeeng
Usgwnsildlunisdner de flwuinns
\3evnefledouiemonvuurianisluussinalne
(wiInaunseduifinu dunaugiiduni ves
Uisnensuwsimilsluysemelng vugesmienisug
Premium Retailer) {uluunsuuszansiiuiueu
(finite Population) %éqﬁﬁ?wmuﬁgwm 295 ‘J']Em&jw
egsillunsne e glviuinisiaiedeilede
uismenvuuianidluussimelng feamnenisng
Premium Retailer F3gf3somsmuduauuszansuita

Va o =

LaedIuIUlLLIN AIUUEIFEITIGNITAIUINVUIA

Y

YBINGUAIBEN LABNITUNUENTVDY Weiers (2005)
1a3uau 155 518 lngafuaiuutazidu (Probabity
sampling) wagld3in1sdudingsuuguagnadg

(Simple random sampling)

tﬂl I zsl a o
wrsesdian g lunisade
A & ag v Ao o & <
WA309LeN I TunsIdeAsell iukuuaauay
MEIdawuIINMsAnwIena1sNingItes uuseen
@ [ dy
WU 3 AU Ael
nounl 1 Yadediuymnagmauluuaauniy
UTENOUAIY LA, D18, ANAUI, A0IUAIN, TEAU
nsfine, svezatlunisufifau, seldndesde
WEU LAYANIUTNAIAYINIY VA1 NUNANYULWUU
d1519378015 (Check-list)
MUY 2 TEAUAIINRAIANINDITUNIVBIE I
a = 1 = = al v 1
USN5ASevieiiets Tdnuwazidunuulssuniuan
(Rating scale) 5 sz6iu AaLaan (Likert, 1961)
Ql' o < ° PN
noun 3 Anudnsalunisinuresiiuinig
= 1 = = a v [ ! .
wseUeilene danwuzidunwuuuseniua (Rating
scale) 5 sgav (Likert, 1961)
a a 1 v P
AOUN 4 AUAAILLAYTBLAUaLUY T Ty
dnwazA1nuUaeUn (Open Ended Questions)
o v A A aw vy
wuvaauau i dueseailalunsived lernu

AIATIVADUMIAIIUAIAIIULNYINTIVBILUUABUN Y
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#ﬁachOOC:Indexofﬁen1o@ecﬁvecongmmnce)
TneffiTeavgduiu 3 vty Lilonsavaeuainy
feanssvoaiiont anuauysaigniesuauiion
M3lin1w lngnan s TIRaeUAMN INYBILUUAB U
satiu Usangin wan1sduaue I0C fauvinfu 1.00
Ny thuuvaeunsilunaaedddfunguiinde
fungusiogns S1uau 30 g0 LlevnAmuITesiuTes
LuvdeUaLIaty (reliability test) Wu1i1 A1UAIY
aaavsansual IdAiadeiuresuuuasun s
atduwiniu 0,92 dwmsusuaudisalunisinnu
FAmudeturesiuuaeuauisatuinty 0.92
asulduuvaeunuaisifauidesuldidueeied

nsiusausIudoya

AAdedndunisiiusiusiudeyalaenisld
LUUABUAMAN Google Form fitumaunisiiu
n13 il

1. vandsFeaugmuTenandadining1dy
winendesuagasugssni ievesyymiiudeya
TnghnsidinAerflfauuuasuniu Google Form
adlunilsdeveeugnivioya

2. gndunsdanidedevesyginiudoya
Trusemidugindanguinetng dnurosnaluswdld
wazeInveaulal wu lad

3. anfiun1sdndsftensianuuuasuniy
diannsaiind (Google Form) rutaanislai lingu
foga Ao flvuinsiaedneiiefiouitmuvimis
Tuuszmelng Foem19n15978 Premium Retailer tJu
AADULUUARUATY

Feldsveznarlumsiivdeyalusyezia
1 1hou

saanldlunsinszvidoya

1. stz dadediuynna lagld
NM3UINKAIALA (Frequencies) wazAovas
(Percentage)

2. MIWATIPNIEAUAUAAIANIDT U]
wazawdsalumsinau TasAeds uwagandes
WUNIATFIY

3. ATIATIPIAINRAIANOTITUNIEINE

sonud1salunisieu deldadfideouniu tngld
N153ATI¥NN150R0 DY

NAN1538

1. WANITILATIY UVBUAAIUYAAD WU E:\JIJ

Tiusnsdaulngdudwde (Sevas 69.03) Teny
5enine 26-30 U (Sewar 33.55) dullomauinns
(§ovaz 89.68) anuninlan (Sepay 79.35) dlszau
msfinwdiiniUSaans (Sesas 50.32) svewiian
nsUftRenusnnit 3 95ul (eay 26.45) Badl
57919 15,001-20,000 U (Fopay 48.39) uazdu
Tngyfaoufivhaunianans Gevay 45.15)

2. mams‘imﬁzﬁ%’aaﬂaLﬁ'mﬁ’ummammmq
91sualvaeliuinsiasevedefious¥nienvuums

pigludsenalne
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M99 1

UanIANREY UaraIUTeNUNLINTTIUAEIAUATINARTU oA INAR MY N sUal Yo liuSnITiATeYY

dodovs¥vmenvuuinialutsanalng

AURAIANI9D1TU D] X SD ssRuAuddy il
1. funsesentinilueisualnues 4.37 0.59 wniign 4

2. fumsdnszifeversunivemues 4.56 0.51 wniign 2

3. inunisasnausegdlalunuies 4.60 0.53 wniign 1

4. grunisierhaulalas 4.53 0.53 wnitgn 3

5. fnuvinwenedeny 4.56 0.55 wniian 2
59U 4.52 0.46 wndign

1NATN 1 WU AURAIANINeNTHN
vesifliuinsinieveiefiouitnienyuuvisvildly
Uszalng Tnenmsan egluszduanniign (X=4.52)
definsanmesunuineglussivinniianlneGes

o {

deuaadganuInluuey lown A1UNITES 19w

AULEY (X=4.56) Aurinwen1sdany (X=4.56) A1uN13
wlawunldlas (X=4.53) uagarunsaseninily
91unlAULeY (X=4.37) Audeiy

3. iamsiTziteyaifsuaudusaly
nsyhauresliuinIssetnglielousEnionvulLmie

wlalusuies (X=4.60) sunsinszifevensualves  nildluuszmalng
M99 2
uamInaRe unza I TeauunTg A ItuRNE T lunIse e luinsiese T eiledoussmeny
wisnialuszinalne
A21URAIAN19B15UA] X SD sduawddy  aduil
1. fuunuImnsinny 4.49 0.54 wniige 1
2. fnuanuduiusszninayana 4.48 0.59 wniian 2
3. UMY 3.86 0.89 N 4
4. auanuiIviiluiuml 4.08 0.74 N 3
52 4.23 0.55 undign

1NM1599 2 WUl AudSalunisiinau
Y a & | P a o | )
Yo iusn1siesevnglenauTunienyuuianily
Uszinalng lnennsiuwazsenu lnenmsy og
lusgiuanniign (X=4.22) afa15UITIEAUNUI
1 ) a Y a o o 1 a

aglusziuinniign 2 au lneiSesdduA1aigan
1nlUtey LakA AUUNUINAITEINIU (X=4.49) Lay
AuANFIRUSSEninayAna (X=4.48) aglusediu

170 2 91U WweiseanuAedganuntudeslawn
ANUANUNIVLNIUAILAUS (X=4.08) WarA1uUn1THU
(X=3.86) M1uaRU
4. NANAFBUAIURAIANIIDISUAAINARD
o < o Y a & 1 = =
Aanudsalunisinuveliuinisinsedieiiede
UsEnenvukianialulssmalne
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v & o

AU ansanauis senINguUsnIuaaInn e Uil uduiusiun I usalun 159 uve g 1y

Usnsieseviededavsymenvuuanielulseimalne

fiauUs X X X, X X,

sumsasgulinluensuainuies (X) - 655%* 565% 582% 497
sumsdaszidouersunivesmutes (X) - 740%* 691%* 696**
sumsainausegalaluaues (X) - 735% 738
sumstonlanladlas (X) - 866**

AUTNYEN19TIAL (X)

N o

** fifadnfynnsaditisesu 0.01

PNAIT 3 ANUFUNUSTENI1INU AN
aa1an1eesualiauduRus fualndsalunis
auved liuIn1sATeYeilo e uTEne NYULYS
wildludsznelng Serduussansanduiusiiu 0.8
JeilAiAadguiannuduius seninednlsdasy
(Multicollinearity) (Stevens, 1992)

f1919 4

o
[ U Ya o o

A o Aa
muu%%‘wﬂ’J%ﬂ%ﬁﬂ?iLaaﬂm?LLUi%uﬂﬂ

£ v o 6

Fuusezdndanduwusiiu 0.8 Taun arunisienlawn
unldlaisn wardrurinuenedeny wassadesiudsin
grunstelawunladlasiuasineenisdany antu
ShnsnegeuAfdulssansanduiusanass

AT Ansanauius sen 319U TAINRe MY N8I TuAlTA INEURUS TUR N NSV IUN 159 YR g I

UsnIsiATavredaneuSemenvusenialulsanalneg vaaususuys

fiauds X X X, X Tolerance VIF

sumsasgutingluensuainuies (X) - .655% 565% 558%* 0.551 1.816
sumsinsziloueisualveanuies (X) - 740%* 718%* 0.339 2.949
sumsasnausegalaluaues (X) - 763 0.339 2.947
sunsielawnldlasuasineznedeay (X) - 0.362 2.672

** fipd1Agneananszau 0.01

1NAITN 4 AMNAUNUS T¥UIAUTAY
aa1An19esHalANduRus AuadudSalunis
aured liuIn1siATeYeilofia uTENaNYULYS
wilsludszmalne fanduussansanduiusliiu 0.8

A1 VIF 581319 1.816-2.949 Fsiid1iasnin 10 uay

NMFANTIVINM TN INGFedaisueTe

o

Ui 15 atudl 2 Uszdudeu ngunneu-Aamna 2568

atudsnumansuwavuyveaans

A1 Tolerance S¥W3n9 0.339-0.551 FsfiAnni
0.1 wanaInAuduussenInesulsdasedulumy
e ldiAntdgniaudunus senineiiuUsdasy
(Multicollinearity) (Stevens,1992)




f1919 5

UFRNNANITNATOUANLATIUAIINAA MY N ITUAA g aANa NS U 5v e IMYeNluSn TS edede

USEmanvuuanislulseimalne

Auusnidlun1smageu (ANuRAANI9D15H])

Coefficients

Standardized

Unstandardized t Sig.

Coefficients

Beta B Std. Error
Constant 0.350 3.040 0.003*
sumsaszwiingluensuainuies (X ) 0.171 0.081 0.171 1.972 0.0504
sumsinszilouetsualveanuies (X) 0.043 0.121 0.043 0.389 0.698
Aumsadiausegalalumuies (X) -0.009 0.115 -0.009 -0.081 0.935
sumsorlanaldlasuaginygnisdnu (X ) 0.477 0.113 0.477 4.465 0.000*

fudsnu fie Audisalunisinuvesiliuinisinietiefiefousenenvuwimilduuszmalne

R=0.616 R2=0.380 Adjusted. R2 = 0.363 SEest = 0.439 F = 22981

Sig. of F = 0.000*

aad

gaAgyNIeadANTEAU 0.05

a v

o Jle

NAITI 5 WANITIATIERNITOANDYUD
audnsalunisinuvesdliuinisaievieiieds
Ustmenvuwimiisludszmalng () dushudsdase
NNATU NUTT AURAIANIIeTHal Aun1sienla
wldlasuagineenadanm (X)) danananUdsa
lunsvhuvesiiuinsiasedigilefeusvnienau

aad

witsnilsluuseinelne AseautdodrAgyneanan 0.05

[
=l

Feanunsaaraduaunismeademansle il
aun130nnee (Regression Analysis)
Y=a+eX6
unuenaunislaaad
Y = 1.063 + 0.505(X6)
dydnwalunuluaunis
Y nuneds anudnialunisirauvesdli

Uinmsedeteilefoustmeonsunimililulssmelne
X vnefie arunisasguinjluensuainues
X wnefis numsinssidouonsunivenuies
X, vanefie sumsadiausegslalunues
X mneds srunsionlawianldlasuas

VINWENFIAL
A1 Adj-R271lé5U Wiy 0.363 w30 36.30%

wansiaunsduleudeieldlunisneinsal

anudnsalunisinuvesdliuinisaievieiiede

Ustmenvuwisilsluussnelng wihiu 36.30% d@au

8n 43.90% aflanuaainindeustdsenaiitadudu
fnansznusioanudisalumsieuvesliuing
inFetneiiedeuivnonvuuimilsluuszinelne
aguladn anuaaianisesualdnaseniy
ddalunisvhauvesiivinisaievieiefiouitm
nvuuianiisludszmalng Tnsdadedunisiedla
winnldlasuaziinvendiny dwmasonudnie
lumsvhuvesiuinsiasevieiiefeussnienau

wianilalulseinalne

N158AUTIENA

1. fnquszand ilofnwiszduninunainnig
915ualvaeliuINIsIATeY e lefioUT¥nlenyuume
vildludszimelng 1nnan1sidemudn auaaamg
915ualvaeliuInIsiATeY e lefioUs¥nienuums
vildlutszimelne Tnennsin oglusziuanniian e
finsanesunuieglussiusniigalaeGosdisu
Anadsanunlues aun sunisadiaussgslaly
ke iunsInszidouansunivemuemuinge g
damn Arunisielawantdlas wagaun1snsentn
Sluonsualauies auddu uansliiiuiiauaain
msorsuallnesauvaminnueglusziugs a1aies
1190 83AnsEnsHneusuntnauATusEAnEamN
nsadsan mwIndeunsinnuiatuayy wayans
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215Ua) ANNENLNT NS LA RO UALBIRBAINY
SAnvesgnAn waznisainernuduiudaiatugsanny
Faduesiusznevddglunsadrsnnufianelaliu

v [

anAILarn1TnudununiUseansan danans

@ £

3
IYADAA[DINUINUITUDY LAUTN Lﬁywj (2561) o1
AnwAuRaAnIvensuel Anuaivauuuiiousay
1 ussduanala Msdeans wazaudntiluendn
fidsnanoanudnsalunisiinuremtniuudem
onyululndan NTUNNUYIUAT NAN1TITENUTI
AnounuvaeunIuiinuiusionNaaInn1ensual
agluszAuuin

2. iefnwrsziuarnudusalunisviieu
vauliuinisinievieflofeuivnionvuuranis
Tudszinalng ananan1sidenui1 anudusalu
n1sviuvesliusnisiasedieilefious¥nionyu
wiandsludszinalve Tngamsiuuazsioniy
Tnon s eglusziusnniian Wefiansansiesuwy
Teglusziumniian 2 s1u lneBosdiduanadsan
nlutos lauwn AUUNUINAITYINGIY LagATUAINY
duifusseninyana agluseiuuin 2 au lagiSes
gruanadsarnunludes Toun druanudnamdd
TudUnLe wagAmun153u audsu a1 dunsiy
guinisiinisdatmneiidaeu Snnsinnuuas
Uszifiunang1esaiiles dussernianasvinaud
avvayun1siuswiy nmsaseanuidndud
wilsvesiiy fanmnadounsvinuifuaseatuayu
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Fere TN uaI NI TaNaUANBIRINABINITVD
anénldegnaiisraniam Jadenarisauiuaiig
anmundauiidaasulininiulszauaudnsa
Tuprsyhauldegrafiui Fwman1sisvasnndosiu
MUYV LAUTW Lﬁﬂﬂu (2561) laAnwIAIILRaT0
ysesual anvadnausiuiiousiney wsslunna
Ta nsdeans wavauimiiluedniidwasaniny
gsalunisiauvestnauusenenyuluwaday
NIUNNUNIUAT KANITITENUIN HRDURUUAD UL

Anuivieaudnslunsvhauveseglusyaunin

3. WiefAnwiArnuaaianisensual fid
nasiaaudnsalunisiinuesliuiniseie
Yrpfedouidnienvuun anidslulssinalne
NANTTITENUTT AIIURATANB1TUAL LABLaNIEA1Y
mstotlaunlalasuasinvenedinu deoninu
dalumeinuveslivinsaietnededeluuitm
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wazfinuszansnmlunisiiaulaesy Tuvusd
aunsaseniniluesuninues sun1sdnseidey
915ualT0IAULBY kazsuNTTaTIausptlalunuLes
lidanasie mudnsalunisvianuvesdlivinisieie
Prefiofoluvidnenvunimidslulszmalvy 919
Junszdnwasnuiunisufduiusiugniuas
nsuAtgmianzai sinwennstilagduisddny
N1IA1SINNITOITUAAULDY WANTITIVYHDAAADINU
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wazgnAliagaliusyansain wilneufifivvenig
Fnuditanunsodeansegidaau Wilauaznevaues
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arunsalunsunletguiaudandsiazaseassa
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a15ual anvadnauufuiiousiueny usaduaialas
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JolausLuz

1. HANITITHNUI AINRAINNIIDITUA AU
nstontawunlalasuazyinwenesdinn dnase
audnsalunisinuvesdliuinisaievieiiede
vitmenvuwiamildlulszmelng domaruludiu
ypamsienlawnuiladlasfidedsdesiigade “lu
mMsUftRnuiianudlanasiuifeeuidnveaiiou
$aauld v mnsfiuansoon” ey fuimanie
qﬂﬂaﬁﬁwﬁwﬁﬁmﬁaa ASIAAUEIATAUATTWRAIUN
inweAuaatansesualaiunisiolawiuilala
131 Wifunifnauegaeseduazifuszuy en1ady
nmsdalusunsufneusuiliunisiasuasneminy
wlaluensuainazanuidnueagfdu samfenisdauna
FyayamangAnssuviieriinisiiuanseansn n3iin
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Abstract

This study analyzed the impact of corporate social marketing on societal benefits in
Thailand using a quantitative approach. Drawing on social marketing, social cognitive theory, social
exchange theory, and behavioral economics, data were collected from 400 consumers across nine
provinces through simple random sampling. Questionnaires were used to gather information, which was
analyzed using descriptive and inferential statistics, including multiple regression. Key findings
indicate that consumers perceive corporate social marketing in Thailand as having a significant impact.
Participants emphasized the need for an environment that supports behavior change for effective social
marketing. A predictive model was developed, suggesting that successful social marketing should
highlight both short-term and long-term benefits of behavioral change while leveraging social
influence and support. This model explained 23.2% of the variance in societal benefits resulting from

corporate social marketing. The study provides actionable insights for enhancing corporate social

marketing initiatives in alignment with societal benefits in Thailand.

Keywords: Social marketing; Marketing; Business Corporate
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4. LUIRRLATEANERSNGANTIU (Behavioral
economics framework)
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AuAaiumnnauiiidulddmde T¥nqusasdiie (1) eAnwuwimaasanundululslumsianismivey
instnnuneadaslaluiufiausieonuesussmdlne (2) WeAnwnalnuagsuuuunisdiiunuiivanza
iiehlugnisaieselaluasueuasinnianuasnssueisns (3) dWeAnwidawuimiansiamaug
flevesffidmlsideifsensianisasueunsinlngnisinsizidoganiiunseuiiasies SWOT wag TOWS
Matrix tileUsziiudnenmlumsiauilasinisafveuasinluaingrmis Tngiunsiauinainaivey
nnasiasla (Voluntary Carbon Market) nan1533enwuin @auegnsmniddnenmlunisinifiuasveulaeenles
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Husnansderemsvauwnsin (2) nsdiiniisnumasgduimunuiuiivesativayu (3) nsdifimienu
masaduimunuiuivaraduayuieusdnitung Joussgniestumienumaspdudamuaiueu
\ASAR uay (4) nsdifimienunaizuasinamusuiuamuluaiveuasin Jswaainnis Focus group
Faaslimnuddgiuniisauneiglunistueieunisdiduanusuadveuasindumiisanundn
Tnsanglunaaiugnans (MsesuisUsemealng) asiiunumddalunsussanunuiazduindeulasinis
TAnTuass delvinnniadanldSunausslovisutusgadud
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ANEIAR: ANSUBULATAR; MA1AAISUBUNIAENASIA; @UE19N19Y; N1SAnAUAISUBY
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Abstract

This research is qualitative. Gather information from document review in-depth interviews
and brainstorming opinions from relevant stakeholder groups. The objectives are as follows: (1) to
study the guidelines and feasibility of managing carbon credits according to the voluntary sector in

rubber plantation areas of Thailand; (2) to study appropriate mechanisms and operating models for

EAU HERITAGE JOURNAL | Vol. 15 No. 2 May-August 2025
Social Science and Humanities



leading to generating income in carbon credits in the rubber agriculture sector; (3) to study processes
to develop stakeholder cooperation towards carbon credit management by analyzing data through
the SWOT and TOWS Matrix analysis frameworks. It emphasizes the development of the Voluntary
Carbon Market, a mechanism for reducing greenhouse gas emissions and creating additional income
for farmers through carbon credits selling. The research findings show that rubber plantations have
the potential to sequester carbon dioxide and can also add value to rubber plantations in Thailand
through the development of a carbon credit trading system. The study has designed four business
model approaches for carbon credit development by government agencies: (1) in the case where
the government agency acts as an intermediary for carbon credit trading (2) in the case where the
government agency collects areas and provides support (3) in the case where the government agency
collects areas and provides support so that companies registered with government agencies can invest
in carbon credits (4) in the case where the government agency and investors jointly invest in carbon
credits. The results from the focus group still emphasize the importance of the government agency
in driving carbon credit operations as the main body, especially in the rubber plantation sector. The
Rubber Authority of Thailand (RAOT) should play a key role in coordinating and driving the project

to make it a reality, so that all sectors can fully benefit from it.

Keywords: Carbon Credits; Voluntary Carbon Market; Rubber Plantations; Carbon Sequestration

<4

&>
2 g %( °g

unin

mswasuwasanmgfionaduliymszsu FadeiiavUsinanisuassfingansueulneenias
TanftdawansenudeUsenanig o suisssinalng 1w we. 2557 SudmaliiinusingnisalSounszan
nsiasuulasiiinannisusesfieideunsyan Wy TuudazUsemamndndufuaznuin Sudiu 1 ivdes
asusulaoonled (CO2) warfinu (CHA) gussenma  Aefineansusulasenleiunniigndie Ustinaiu An

Fainndonssuvesuywd wu mswnlud@owmds 10w 27.2% 1ndrwudTnnminerianun 36,153 du

NoATALALNITINYAT {]iymﬁlmﬂmmmmamgm
dodunden uidilnadeiasusinasdenuagng
n119337149 Ingandayaann Rhodium Group (2013)
WUl “nsvdsefiedeunszaninlanly U 2021
aagaamnssudinsUaesfiwiounszanuindige
$ovay 31 s09a9 fe AANEIuiivaesfeSeu
N3¥aN $ouar 28 MNAILAIANISINGEAT Souay 18
AANISVUEY So8aE 16 LarA1ANITNOESY Seuas
7 lesnnifanisiindsunansldndsauvesdan
agraunlugieszeznaidingtn” efiensanain
318974898 Global Carbon Project 994 Carbon

Dioxide Information Analysis Center (CDIAC)

Aumsuaulneenlyd se9an Ao ansgowiniuay
duide Feusunafinwesuaulaeanlydiivie 3 Ussine

6V

UgowoonunisuiudodunimilwesSinaneding
asvaulaenlestmuniilan IneUssmafidsusu
sesasuly 5 SufuusnifedaBouar gy
Wisannansgnusanisiudsunlasanin
niiena langUsezyaulanlaiinisusznadvung
n1sUasef1vdounszangniiduaud (Net Zero)
NNSUTEYNSTNANTOUB YR AU ST RN
mnﬂﬁauuﬂaaamwgﬁmmﬂ (Conference of the
Parties 26: COP26) Milasnandlng answeandng

Tuil 1 weAdIneu 2565 WenIguuRs walenUszens

1MFETIMINTUIIN AL DaATULeLTY

YN 15 adudl 2 Uszdnhou wyuniaw-Gemnaw 2568

atudsnumansuwavuyveaans



Junslewn lausznAaauisualilnenionsnsesiu
nsudledgmigfienniast 1 ududiseyniinig
LﬁamiqlﬂmmammLﬂuﬂawmmﬁuau ety
U w.a. 2593 wazussaudvunenisudesingisou
nsvanandidugudlalul wea. 2608 wazAienis
atuayuIInANsIndleseninssine waznaln
nele nsovaydyn Ingazansziunsidiusud
Uszmanuun (Nationally Determined Contribution:
NDC) vaasnauludesas 40 18 Ssannisudesine
Sounszangvaiduudlinielul w.ea. 2593 (a3dn1s
USMTIANTIIAFISoUNTLAN (BIANITUNIYW), 2566)

mﬂm?dizmﬂLﬁ]mmsmiﬁ%usiqﬂwmm
WJunaremismnsueu (Carbon Neutrality) anelu
w.A. 2593 warussaidinisuaeefinuiseunszangns
Jueaud (Net Zero) nelu w.a. 2608 vesUszmelng
daalinnnindau fanasy niAensu wazaia
Uszawu innmshusuazlininuauls saudedinist
wUsUld R uesAnsvesmues eduileuaziidrusou
Tunstuadeunuisualvesusyinalnegliusyau
audSamuiilausznalideuundseing agaals
Amu n1sussanudunansmeansueuaznsUass
fgSeunszananiiiuaudladnde ldaunsaduilu
ﬁﬁmimmsammsﬂa'asJﬁwL'%auﬂizﬁmg;%umsmmﬂ
Wesegrndenld Sududesidavsegadufiesou
ﬂszﬁmﬁﬁasjaaﬂmﬂ%umimmm'wé"m (89AN"S
USMTIANTIIAFISoUNTLAN (BIANITUNYW), 2566)

Tudagdu aaamisuauAsAngeAIiaILN
ataseiiies lnpiinsveneiivesmaiatuginiamig
q Wy Sunazeusnuwile uenandddiniswaun
wmsguLaznseunsiendlvel o ilelvinanaensueu
finnudedowasiivsyansamunndetu sy ns
WAUIUBIANSUBULATAMTUNAIINAUNE1EUVDS
Uszmaulanlunisdanistudgmnisdsuuas
anmgiieniekaznisudesingisounszan lagly
ﬂalﬂmmmﬁaa%’wLLiagﬂﬂumiammsUéaa GRIGET
ANSNAUTE B warasawsegalaniantsiulnu
Ustnuazgramnssulunisannmsddesieisounsean
lagyinlyl Emission AuMU wagn13am Emission
fiyarmaiasuga (Stavins, 2020) Fsthlugmsasmu

TuwelulaBazenn (Clean Technology) fifdufiuln
ag95msIlneAnInaziiyaniaedi 180 Auduum
elul 2573 wagn1susulenssuIunTHanlid
UssAnsamanniu

Uszmﬂlmmﬂuﬁuﬁﬁﬁmiﬂqﬂmqusw
indududu 2 veslan wseaUszum 2.70 a1y
@NuAs (ANRPC, 2565) 1nga1nnisdeyanisd1sin
wunauensTulsznalneteduuagaduiing
Asuaulaeenled warddnennlunisifiuinaisueu
198 (@n1sses e waz 81u19 Talsaq, 2553) uaz
\Jufiwianansadnifufsansueulneenledegdasiu
7 4 vaslddudu se991nlnen gAaUda waznsziiy
N LA FennsinwinisanUSunanisuasenie
AANaUR1BITaUNTEIN wazaunsatludovelaly
augans1vesUsemalng duinduulevieddey
ﬁiaq%fwiamsﬁwmﬁgamqmwgﬁﬁ]LLazﬁmma”au
mugiulufunseysnvaunden aeldulouie
BCG MODEL (Bio-Circular-Green Economy) ¥89
nsEVTINAURsLazannsal nMsinwuleuieiionen
WINTN19TeIntuNITUSSIANIsAT U wATAATY
a1u8191151909UsEwAlne Ll g d swan19n 1y
N15AN5ENINNUTENAYDIQAAINNTTUYIL DI Y
ansndaaiunisinlugaamnssufidaaudenis
Tdmsuowasinaae wenarndunisiiuseldiie
ENTEAUNITRAILIAMAINTINVBANYATNTYIIAIULN
& SeanunsatasdfiunnuldiuTounnenisudeiuain
UIRTNITNNNTAITENINNUTELNAAIE

ety lumsdnend ﬁ%ﬁaﬁmmau%ﬁ%ﬁﬂ
LLUIAN NSTUILUNNT UAYTURDUVDINTTAS9ETTA
wianssudiny w1saudunsounaziadesiioly
ATANYY WAUTDLAUDIUY Lazas19n1THdIUT
Augdlauledy PUABATASYIEIENNIST dantiu
NEATNT B9ANTUNATEIAILTBDY LasniIBIunIA
Sgviiieados mugluiuuuma uazuleuisduds
mﬁam’aﬂﬁ%’uﬁaﬁaamazmnﬂ%uuﬂawamﬁ
91N ALAZANT AL 08198 9B Lﬁaﬁwlﬂajﬂﬂs%’mﬂﬁi
Usumlazasiepnuauisalunissuileneseaniig
115,08 ULUAUDUABATNTVIIEIUENINIT) WAL
nsdnauauinnssunsdeanluzunuuveansiang

EAU HERITAGE JOURNAL Vol. 15 No. 2 May-August 2025

Social Science and Humanities



Asueuasinazunisanasuliinunsnsuazyuyud
ahui'aﬂumsammsﬂéaaﬁwﬁauﬂwﬁmLLazLﬂmgaﬂ"]
Tiunsne1nssssufbusseze1Ineld

1QUsaIANTIY

1. iefnwiwuimiswazaund ululaly
nsdamsansusuasinaunaasiasle Tuiuitaiy
g1an51v9UsEINAlne

2. LﬁaﬁﬂmnalﬂLLangqumiﬁuﬁumuﬁ
ANEEL Lﬁ@ﬂ'ﬂﬂg’msa%’mwlé‘l,um%uaumiam
ANANYATATINYIINIF

3. WisAnrfauamansiauausuile
vosildldidedisionisdnnisasueuiasin

a =) a o d' d' v
HUIAA NBE) WAZITUIIYNLNYIVDY
nsiawazUsvendlglunisdnnisiulam
msL“LJﬁzmmJaaaqu:ﬁmmmmsmiamﬂﬁﬂéaaﬁ“w

SaUNTEAN Inedaduiigdenung u)n193vnis

v
v

Al

1. MynTzigauds gaeeu lond waz
gUassA (SWOT Analysis) #325304 La33ntl, Asws
vodly, auye #SAnk, gninn Fnen uag yau
9 wauan lieduisiiefunisiinseigauds
ynoeu lona wavguassa (SWOT Analysis) 3148un1s
Anszsitegands gagou lema wazguassa Jady
in3esilolunisiinsgsianiunisalidaeliguims
Mnunganls graeu MnanmwIndeuniesly lena
LAz UATIAINANINLIAGOUNEUBN ARDATUNANTY
nuiididnenmanntiademaridenshausesesdns
(A335900 13300 wazAne, 2546)

2. WUIAANTISAVUAKLINNIATINAENS Uan
vi3nd TOWS (TOWS Matrix) 1udszianmils Tunis
WanagnsseAuUTem Jauuvmindguasialenia
—f\m’dau—ﬁ;mﬁd (Threats-Opportunities-Weakness
-Strengths (TOWS) Matrix) usavsng fuansds
lana (Opportunities) wazauassa (Threats) 30
AeuenUTTMRduTusAugaud (Strengths) uazqn
88U (Weaknesses) n1gluuignlagiiniuionves
nagns 4 maden JuAnannnsdugseninadade

YN 15 adudl 2 Uszdnhou wyuniaw-Gemnaw 2568

aeuanuaziadunislu fail (1) nagns SO (SO
Strategy) (2) nagws ST (ST Strategy) (3) nagwns WO
(WO Strategy) (4) nagns WT (WT Strategy)

2.1 nagns SO (SO Strategy) tdusiumus
vidpaaunsaliidutmungvomnuitn Taousin

Y A

4 < £ £ a | =3
ﬁ]%I“Uﬁ;ﬂLL‘UQLLﬁ%‘U@I@LU?EJU?]’WﬂIEJﬂ’Iﬁ 014ABBUN

weeuudluiieliiuaswdugauds dundyalassa

v
a

Adeanenguidsulmdulenia Tunsaiuiomazld
wudeifiiieairedoldiussuanlenia

2.2 nagns WO (WO Strategy) 1uaaunisal
figsianeneulsiiigneeusiiganaziloniagaan
Faifugshefitypseuluunensdasfomeeumiisnis
uily Tnenslidelsiussunnmaluladvsoynainsi
fivnurarnmeueniunsanesdns lunsdiiuien
Igng1e1uLh lugngeunaraiistelassuainlonia

2.3 nagnd ST (ST Strategy) uan1unisal
figshatigaudauasiguassnananmuandenniouen
Wanunevesusevdeneteulvilygaudiaanuazd
guassadian Mdutismoraligauisdumnalula
N3RU NMITUTMIINNT Y38N1TAAA Lﬁam%’mqﬂassﬂ
nguredu Tunsdifuisnasldyaudaiiondnides
wsotovuraUassabila

2.4 nagms WT (WT Strategy) 1uanunisal

i  a «

g3nalgngoutaziiguassa nedidmaneiieasng
audsiazuinguassalisngn lnauseveraldisnig

- e =)

Juamu (Joint Venture) n13ana1ldi1e (Retrench)
nsianwannansasinldiifnls (Liquidate) Tunsdld
U3tmagnenguassgaudeiasienyuzalassalilad
(@3990 1@3591 uazAely, 2546)

3. ¥NN1SRaIMA1SUBL (Carbon Market
Principle) nann1snainmsvewdunisidnalnaain
luniseuaunisUaesfineiseunsean neivuali
fﬁ'ms%@mam%uaumsﬁmzmﬁw&”ﬂa’asJﬁ”wLLas
Imqmiﬁmmsaaw%a@m%’uﬁ”wm%aummmlﬁ
ndnnstiteaiiussgdanansusialiiuesdng
wazUszinanig 9 Tunirsannisuasuiigi3ou
N3eaN LLaze%aLa%m'ﬁﬁmmﬁé"@u (European Commission,
nd) Fananamiueuldsumsesnuuniniieliiiniste
918 ‘msuemasin’ Sudumbeianisudesfnudeu

1MFETIMINTUIIN AL DaATULeLTY
atudsnumansuwavuyveaans



nszanfianunsauanideuls urazniievesansuay
wshndnazdanvafundssuresaisvaulasenlas
asfnsfiansaannisUaesfmaldsniisesudisivun
arlasuaduowasin Jsanunseveliiuesdnsiu
fidasnsaaniiaunisudesfinsuosmuies (Stavins,
2008).

4. N ¥N13A15ENI9UTEINA (International
Trade Theory) Tnenns8ev18A1sUBUASARTEWINg
Ussineenglitinisnszanensneinsegediuse@nsnm
nFukazinlinisannisasefieideunszantin
Julufifddunusiiign wonanidsadisusegelals
Uszmedne 9 wawuneluladuazlasinisiiannis
Uaeefngdounszan (eswinauisavienisuau
wshniieadraseldiindiule (Stavins, 2008).

5. NquAsugAIanIngAnssu (Behavioral
Economics Theory) nilsluuwnfnndnveassugmans
woAnssuAen1sld “n1snsedu” (nudge) Liletels

yanaLazesdnsimsdndulaiiiulssloninods
wndeuuazdnu fegratu mslidoyafidaauuas
WrlaheieafunansenuvesnsuaesfnaiSounszan
n1sldunsnisgelanienistiu wu mslvdiuannis
vidodvEfiawdu q dwiunsamululasinsiiannis
Uanufingiiounszan (Thaler & Sunstein, 2008).

6. uinnssudanndisjatiunsUFoR uudedy
PIBNTEUIUNTITVOIUTANTTUFIAL (The Process of
Social Innovation) l3umsimuntulnenasuves
Robin Murray Julie Caulier-Grice Geoff Mulgan wag
Madeleine Gabriel lngn1satiuayuves National
Endowment for Science, Technology and the Arts
wieiSunlnegein NESTA fiusvanatunouvesnis
adassfnuuinnssul iy 7 Juneu

®

Exploring
opportunities
and challenges

Generating
ideas

®

Developing
and testing

®
Making @
the case

Delivering and
implementing

@

Changing
sytems

O,

Growing,
scaling and
spreading

NN 1 UaRIINISHUUAUADEVRIASEUINATTUINATTUFIALU

fiun: Nesta, 2010

7. UIPNSINeNSEL AMSAR AT (2554,
. 19) wIRNT5Y (Innovate) wuneds nsiaueds
vl 9 1 MedurefsmssBusuiuulevisgiuuy
Tnn' 1wy winnssuveauleuienienistiu (Monetary
Policy Innovation) WULAEIAUAITADUAUDIRDNIY

wndeudiiudsunlasly 1w Euro Deposits Aatiu

ag19l5AmuuInnssuNIInIsRudunisasiaases
= a | Y a e a o a
fonnnskulml o lasdredsdanalulaganidun
WNeateanavasAusenaurasiiduslunainmenis
Ru At winnssudeuseneumenandusiasnssuiu
A& a | ) o ) ' A
nsdudslval Ineuinnssudnazgnendieeiatesles
fURT1aNT0UNUEYEaN15AT UL UUTDINITTEALYY

EAU HERITAGE JOURNAL Vol. 15 No. 2 May-August 2025

Social Science and Humanities



N13IAMIRUNILNTEUIUNITUAEATIANTUTEAYING <)
wuRgtunsTiuinislunsimiiflvesanitiunis
Rulunsnsgarenanningunieviinisaniugsnssy
1o 9 lumsufuauinnssumensiulallideiidusy
asemndaudalauianszuiunisuagndn foeid
§1989 eglsAnmuinnssuithlugnisdenledusy
LUUYRInTIEnTeyiusinaziundsnsiaunetee
ios Wy nnsdredsdedviliing q Jeieiigafiesd
nse9dsedereLiosaunitazuenisannudaaule

NuITeTiieates

Useiasg mdud (2557) lhvihmsfinwuiunm
nsnifuansveurassanniiony 5-21 U lufiud
2in1AGNe 9 YasUsTmAlng SRR
250,000 3 wui AsupuIATARTRsE I TIRILANY
5 9 quils 25 T Auiananansiusinamnsueuasin
azauunfiaainds 6.67 tCO2e/13/T sosasn leun
nMAnzTusanadeil 1.87 tCO2e/13/8 nawmilewadsil
2.86 tCO2e/13/ wavn1ndanuiaiy 2.35 tCO2e/13
/U muardunazdmsudeiausuuriBiuloungueenis
Fo-v19AnduauLATAN nasgasdudininlunis
?JuﬁuaLLaxmEJm%uaulmﬁmmﬂuiamamsaﬁuaqu
nsUgnauenans tnglviddnaunesuaiasiesy
M5¥Euee (@neg) Wuls1anudn uazeuenis
AtuaYUIINBIANITUIMISAISoUNTEAN (BUN.)
Wiendsun1ansaneiisades Tun1sdnii
onansisudu wonanil Sgunadsmsatiuayuly
LﬁmqmammimaLﬁaaﬁmmsaiﬁi’fsmwmLﬁuimqﬁu
NAUNULNFUATIZALA

DIANITUSIINTISoUNTEAN (2566a) ALY
nsAnwIkazUseiiunisinifuals v ukazannis
Uaeeiaeunszanluiuiludmin@odml s1une

udene 8Lneni snensLsn way 81Lnesen 1 U
uﬁﬂuﬁuﬁﬂqammmawwwm USE SRS SULUDS
wous unaundu $1im Tneflvunaitudisan 6,306.99
15 Tnazusnfiuiieandu 3 wlas Ao uwawulons
U 3,918.23 15 ulasnsd g uau 585.00 15 way
wUaanesia §1uau 1,803.76 13 wudn ileAnUsuna
Agiseunszanannsaniulasinissyezinan 7 U
sgiinsUassineiseunszanainnisiddy 214.37
supsusulaeanlamiieuvindel uragilinnsiniu
ﬁ”wﬁaummmnﬂﬂﬁiLﬁumuﬂﬂéuauiuﬁu1ﬂ5Qﬂaz
26,615.54 puprsueulaeenlenlisuin

Nature (2021) lad1579mnuAnLiuaes
mwsmLf“ﬁ'mﬁ’umﬂ%’mmmmﬁ‘uamﬁaaﬂfuauums
azanumsuauluAuinens laanisldn1suveuLAsan
Lﬂungﬂﬁﬂﬁmwmmﬂ%’uLﬂﬁau%%ﬂwstwzﬂqﬂLﬁa
MsannisUasefnwidaunsean nan1senua iy
nunsnsaulaluUsylovivesmsunuATAn WARBINS
nsaduayuisdnlududeyauaznsilneusy

Dumas (2023) laaiiiunisdrsiadnenin
maqmﬂﬁt’fmé’uaumﬁmLﬁaﬁua‘%mmiﬂgﬂﬂﬁ'mﬁ’u
N3RS (agroforestry) d@msulnynsnsswgasly
23n1A Ashanti vean1un Teeilidmanevdn Ais n1s
Iﬁ’fizuumﬁuaul,mamﬁaai”wLLsagﬂﬂﬁm‘umm
gouiunsugnUisiuiunsinens Feazaelunisan
nsUapeinwdaunsgan Lﬁummqmmauyjimaqau
wazdndefianasinanimeiniaiiudsusin udde
1938n15AnwIBInsEkarNISAUA BN YATNTILAY
Feavrgiiietdnauenwimisd ledguinisssuy

e

an1dulazEIny

1MFETIMINTUIIN AL DaATULeLTY

YN 15 adudl 2 Uszdnhou wyuniaw-Gemnaw 2568

atudsnumansuwavuyveaans



NS2ULUIAANITIVY

SIEET]

paAlsznoy

miaamsilavunlasvesaningiionma

I

ar o =)
mM3Wann TasaimsaamaFounszon

maaas la luaueawns

* yasgulasamsaamaniounszan
maming lvszduilszmeay
A1alszime

e nalamsmivuasimasusunian

e arwdeinismuownsaaiiovaIry
msdaesmiueuvadnanng

s QuAIMYSINIiUo NI AR

*  msganauRIEEeunIZInd 10T TUA

pansznauveanianssudann

*  apuauaIANUABINIAIUMIAR
mandounlasanimgionias iy
YUY Fanu uazszAvl sz

*  diddannde ldaz Teni

o AanislAsundanaziundeni
uTeouo

' A Sk v )
. ﬂ’l'Il.lﬁ?l!.li.lﬂ‘llﬂdlﬂi.lﬁ]uhlﬂﬁ’]ul%ﬂ

¥

o < y_ =
wianssudenulugiluvunalnmauizery
4 2 . :
wierfivyamIiuinimnuainisy

FIUINAT

1

L

NTIANITUIANT TUEIAN

frinyam liunnanuasnIsy
AIUBIINIT

AUNAFIUNTTINY

n15dan1sATveaulAsAnn1un1aadasla
(Voluntary Market) Tuiluftaruenamns annsathe
\nyaruazseldliuAinuasnsraILe LAY
Useinalneg

5aluN153I98

NIIUINITINNITANTUOULATANNIAENATLA
naonuAnwusugsefitieudululdlunsuszegnd
TS uAUAUNITUIMITIANITANSUBULASARA RGN AT
la drensiiusiusudeyanaznisiagideya
efoiduisisedenanin (Qualitative Research)
UsEnaume N53381enans (Documentary Research)
nsildausaulunisesnuuy (Participatory Design,
Co-Design) wazthdoyafiliniinneinasdunszs
TAauTnnssunednu lnsdveulnnisaniuniu
o st

1. dlunsAnwinuinie sUluy 35019
NMSUSMTIRNIIANSUBUIATARAUNIAadATlaluaIY
Y9N

1.1 AnfunsANEILUINIINITANEUNITANS
UImsIanisandusuasiannaaaslolufiuiiay
#1951 IneldnsdvAudeyanuudoyalgugiuag

Social Science and Humanities

Ayl Mntudndunsieseiuardunsing
A1sANEY WedariuuInin1sAndunIsnIsuIIIs
Sansensuouasainaaatinsleluiufiaauenns

1.2 ﬁﬂmgmmuLmeamis?jyamst%U@u
avauluseiuUsend wazanslsend lnglvgonndo
funnsgIuNInnIsauatsveuaatlusULuunA
amsly Ingldmsduauteyauuudeyalgugiuasyie
addunalnnistersansusuasinlunainmsvey
meatasle uarinsIes duAse saran1steuns
AsvauAsARlulsEInAlnauasasUssna

2. andunmsfnyuasiaunalnnsesuwuy
nMsfiunuimngaudmiumsaswun fuauasan
Tuilufiaruenanis

3. auflun1sesnwuunazimuinalnusesy
LUUNSALIIUTIMINEEY FMSULUINNINISEe
YIUASUBUANTUBUATAN L UAIALNEATNTTUYIINIFT
Tnefinnssnduns sl

3.1 anfunisiaiuinalnvseguiuunisaniiiy
ulumssfiunsdo-ve ArueuashnluiuTiau
8199157

3.2 gudumsinnsiuasldiasosdlodasen
Yoyaidosfuandoyaduaniunisaianumieates

29INTINNTANSUBUASARANNAELASTY ABLAS B

EAU HERITAGE JOURNAL Vol. 15 No. 2 May-August 2025 |



9 SWOT wag TOWS Matrix
3.3 Ansenanuaunudmsugildnladiu

Y

Lﬁaﬁaamﬂﬁmﬁuguqumiﬁnﬁumuﬁ’mm{uau
ishnlufiufiaauenanng

4. agunan1saneuasUszalulumuay
nalnflmngaudnsunssnnsasUsUASAnAILAIA
afinsla Wuduuuusiass (Prototype) fintlseuil

Netes wag/mseRilduldids axiluduindouds

wlove warlUlduoanduassmutunouimuig
ausioly

14 =] =
ATUNUNANY

=

AUNUNANWIAMLADNINAUNLUNTDY (Pilot

LY

Project) Ty WNUYBIYHNIAFI 9 T1UU 3 i

1. Jmindunys ﬁmﬁuﬁﬂqﬂmq 10,010.84
15 Fedioriu “aLmu*ﬁuﬁﬂqﬂmwaamﬂmi’uaaﬂ uag
Hu “umuﬁuﬁﬂqﬂmum

2. PWHIALAY ﬁmiuﬁuﬁﬂqﬂw 10,106.40
13 s‘fﬁaLfJuéhLmuﬁuﬁﬂqﬂmwaqmﬂmﬁfuaaﬂLam
wille LLazLﬂuﬁaLmuﬁuﬁﬂgﬂ&ﬂﬂﬁaﬁﬁﬁuﬁmazﬁ@m

3. Fantaganegionil Anluitufivgnens
23,933.00 13 %Q%Lﬂu(ﬁhLmuﬁuﬁﬂqﬂmaﬁuaamﬂiéf

< o g A |
waZLUUFIWNUNUNUGNEI9LNT

AUUTLYININGUADE

¥

1. fUIVIINUIBNUAIATE LAKA N1T819UIAS
Uszinelne Tugiugmissnudifiéunafduguanay
Amunuleu1ensowuINIUUAluaINe19IN15)

2. ffinvhsaideuiinafuasueunsin loun
DIANIFUTIITIANITAYETOUNTZIN (DIANTUIIVU)
funumdrdglunisimuaszidsuisnislunisan
Areideunszan (Methodology) nstunzidouuay
N135UsRIUTIafi1TEounsTan

3, mﬂLamjw'%a;jau%%a—mam%uawmam
Ifun vidnidudugsiafertuensmns viouity
wnvuiaulalunissaamuaniueuasin vierid
muaulade-reariueuasin

4. maUsevu loua InensnsEugnensnis,
wazUszymwinlufidunuimwindlunsdudives
fludl iieldmiienusng q Waanamulufiufives
AULDS

w3nsfiafildlunsise

1. wiesdlelunshaszyi Ao SWOT uwas
TOWS Matrix

2. miﬂizsqmé’mmuwﬂa;m (Focus Group)

nsiusausIadoya

1. maiumvnindeyanfegd lnesiusu
Nnenans MiTuiiieades

2. miﬂizsqmé’mmuwﬂa;m (Focus Group)
$1uu 2 Falug

saanldlunsiinszideya
Inswiteyamenisindeyaugugiuazyie
PinAesgy dasgiauidedinuandiusznou
A8 NITIVELONETT WAENITHAIUTINDDNLUU-3IU
99NULUY ImaﬁwamsﬁﬂmgmmuLmeqmsé??aﬁm
AISUBUAITUDULATARTUAIALNYATNTTUE NS U
davi1 Focus Group lmgldisn1sinnuniuuseiiu
ddgylunisagudoya uaziduufveanis Focus Group
iierdudoyalunsiinseiidenssaun (Descriptive

Analysis)

NaN15398

1. wwamanazanudululalunisdnnisg
ansuaunsAnauneataslaluitufiauenansves
Uszinelney

NNTUATITA SWOT Lay TOWS Matrix
Prglutanuimedunsinyiulevieauaisusuy
LASARIUAINENNT1BUSENALNEE1NTaR LT
nsleegnedBunaziivszaniamluowian

dmiunagnsnisasaussgdlanaasugia
\dunagndusniiasiiansan Ingnsfaussuunss
94la 1w mslavsusslemimaniBuninuasnsdidn
$2lATINIIATUBULASAR YTENTATIUALUNIINISG

| ) 1MFETIMINTUIIN AL DaATULeLTY

YN 15 adudl 2 Uszdnhou wyuniaw-Gemnaw 2568

atudsnumansuwavuyveaans



dulunisimeluladiduinssedwndouunldy
wdrenseiuliinensnsianunsedesesulunisan
nsUdesfiedounszan Snnisadiausagslasinu
59M1999A15 UaLASARTIAINsauy T ulalunana
szidunisifingarmaassgialiiunisdiuau
sudsnagnsnisatuayunanaluladidudnnis
nagmsAtinuddy Tnenstmeluladiviuadedi
vwlunsannisuaseinisounseaniaznshnnIu
nanseuiuasdaeifindszansamlunisdnnis
ANSUBULATARN NsdESuNTIvELaz A IAlulad
freiinuszansamlunisudneransfiiduiing
fudanndouartiiasuadsnnuddulusyozenn
uanantl nagnsnsaiaeietsuazausaniief
\hidsiialadldl msdaatunnuufiossnitaniaiy
N kareIANTIENItUTEmAlunsatuayuLay
ndnfunlovigardsfinauudanssdunseniy
U N5EFINATEYNILTENINLNYAINTLaYHUTENOY
n1stuniswisduaiuiiasuszaunisalasdeiasy
afanisildsiuuazanudilalungdidulaide

Tnensfiasyilimdiurasse mbenuiiistes
mn’mﬁalumiﬁammazmimaLst'ﬁzTagaL?{m
AUUlEuIEN1TIANITAIS UBULATAM L UEIUE 19NN
Fadordudrudrdyiazyaolvgdduldidonay
Uszmvuinldilanasatiuayunisdniuay
nslddeamnenng 9 wu dedsnueaulay dules way
mﬁmizﬂ;mLﬁamaLLWi'mmiLLazﬁiTa;ﬂaLf“ﬁ'mf"fums
JAN1IANSUBULATANALYI8ES19AINUATENTN LU
ni1a msusenduiusaudisavedlasinistises
wazn1saunulussdudseinarzyigadiausgela
wazatuayunIsvenslasanIsiueulan

2. nalnuarsukuUNISUTMSIANITANSUBY
wshnaunaadaslaluaiuensnsfuanzay

NM3Fe8AISUaLASANTZHUNalnTiEEN
11 AANNASUBU G'TiqLfJuLméQﬁgﬂé’]’mﬁy’qsﬁuﬁaﬂwﬁuﬁw
Fdon3n msuouAsAR WinnsTeBanIUAnY
dwsuihluvawemsudesfnaGounszangdanaden
AnSUnIB9IY 89Ans AanTsusig 4 Tildanunsoan
msvdesfudeunszanldmenues Faduuinnssy
N139n153U 1AEAISAMUASIANAISUBULATAR f?]gaagjuu

WugUreINIsAdedmansenurainsuaseuan1ey

dAunndon nansgnuduasygiawasdanu Sniia
Funusing q MAgITes Fsmarnasueu uisoeniiu
2 Uszlan laun 1) aanasusun1ateAu (Mandatory
Carbon Market) fsduanuadadulunisannisuaos
fngiFounszanaung e Inguinsnasngszideu
Fiftvuandninad 35nsuarseasBenientunis
Foveiituedadninu dadosdisguiasennguaneg
wazidudifugualSunanisuasefiiviseunszan
way 2) manaAlsusuuuUNIAdlasla (Voluntary
Carbon Market) sutulnglaifinguuneiiieatunis
AIVANAETEUNTEANUITIAY AnTuaINAILIIY
flofurestusznaunisvidoasdnaifiodisiutons
ASUBULATAR L UAAIARIEANNENATIY Tneen9asdl
nssadimunglunisannisUdesieiEeunszanves
nutedlagadasla (Voluntary) usllatinagniuniy
nnmune (Non-legally Binding Target) wazidunaln
fsznalngllutagiiu

Tagn1simuIulau1gn1sInnISAS DU
wsanluaiuenmesUsemalnedy dnyasauna
%’gﬁLﬁ'm*ﬂ’aﬂmamaﬁ’umsu'%mi%’mmiﬁuﬁmu
g19nT1veUsTinelng Fefisuuunnds 22 duls
Taun nseausalsemnelne (new.) fetduniigau
$iavtaludsiansznsrnnvasuagannsal 59 new.
mmsm"v’wmlﬂwmﬂuﬁuﬁmumawwmﬁagjmsﬂ,(ﬁ
nsiuguavesnulurglalupainasueuiuunia
adnsla seiuUseime qugﬂuuums%mna 2 JUnuu
I@uAnsToveruunaniesy wazn1sgevIeuUY
OTC dmunisdemeruunanvesuazdaels nem.
annsndevemiueuasAnldie uaziluszavanim
1N NNsAnwILazTauIFULUUgIAIAISTUBY
msammaqmwmumﬂ%’gﬁLf“ﬁ'mst’faﬁy’u wuseaniiy
q gﬂLLUUﬁﬁmmLLmﬂsiwaﬁ’quﬂwsﬁwLﬁumiImmm’az
sunuuiidnuaizlansiitieiaduaiennudduay
UsganSanlun1sudniagn159nn15A1SUBULATAR
i

Ze

o

WUUN@09gINAN 1 nIAAMIIEIUNIASE

Wudnans@evieaisveuasin lugduuunisde
YUNFINNASUAISUDULASANTIEIUNITTUTDI %130

EAU HERITAGE JOURNAL Vol. 15 No. 2 May-August 2025

Social Science and Humanities



FRU1LUUAIVTN FeluwuuIanall MuIgIUna

[ E4

Spimiridudinardlunisdevisasuaulasin

felusUuuuildsunsiusesdmdoluguuuunisie
ywarth Tnsnsdndunslugduouidieliing
famuagnisnuaumstouenisusuashnogsd
UsgAnsnin wagnsulsdunavsslevilusuuuui
mswfuiinisiiinuasnslafudmusiiguiioglals
finnsudnensuouinsAnetsaliles

@

WUUT1a09550AN 2 nITvUIEIUNIATY

eXp

& v & A o = xRy 2,
Judsrumuiuivazatvayy Welidnamudy

awmuensuawAsin Tuuuusiaesll mihenuaady
ymihiisusuiufisarlvinisatuayudiefsgaiin
awmuliidnuasmuluasvouasin lassuuuuiag
EuaianuTiieseninamhenunady dnawmu
uazinwnsns InefitnawuandudFunnudswazen
Td3nelunisanu

uwuuiaedgIiai 3 nsdiinhonuniaigu
rusuiuiuaratvayuileliusdniiduns Dou
sgnsgndesiumhenunesgiufamumsveuasin
Tngluuuudansi mihsnumaspdudsusuiud

o A

wazatuayunsaniunu Ingliusenivunsidou

[

agsgndesiumieuaiasy iWudamuluaisvey

LASAR LLa‘zﬁﬁ%@mi‘U@umsﬁmL‘i’hm%ﬁmasimu%ﬁ'm
wand e?iagﬂt,wuﬁ g lAIN1INTTIIUNTAINUKAENTS
FovreasuouasantuUsInATia i Eede sau
SareifinanutdedeliunnunsnILazAISEIum
Uszndlnedneig

LLUUﬁwaaqqiﬁa}ﬁ 4 nadiivihesnumedguay

@ '

dnamuiuiuawuluasveuasin lagluiuudiaes
f?vm'ammmﬂ%’gu,asﬁﬂamuimﬁ’uamﬂum%uau
wAsin tnswusduiunuuaznayseleviainnisasu
feguuvuiidefunsidunruimilouarnisusiiu
ANuABITEIamsunAsguarinamy e
afueudsdulunsamuuas msndnasueulasin

TunsnuadsildviinisAnviuumisuas
anuuldldlumsdanisensuennsinmuniaadag
TavednynsnIyaIneInsveding laeiinis
Uszifiuumuasveudnifuluiiuiivisedluaiy

819n131 3 Tandn laua Janindunys Jminee uag

Janingsug$ond Fausaefiufitodusunuvosiui
UqﬂmqLmuaxﬁuﬁﬂqﬂmﬂm Faflounaitudithies
594 10,010.84 15, 10,106.40 15 waz 23,933.01 1s
AIUAIAU ANNANITANINIUNTOUSEEEEY 7 U
Fefunusdanussdeuinmsnisdisulasims
nsaRfYEaUNISYINNIAELASIATBUTEWALNY %3
Standard T-VER Taggnederinisiniiuaisueule
panlen (tCO2e) Tuauldenanis1anneeRnIsuUSHIS
In1sigisounszan (aun.) ﬁﬁwagﬂjﬁ 4.22 tCO2e
fals MnEansAnwIUSINansiniiuasueuluaiu
ganns wudTluufiauensdaiadunyd Smiaae
wardringaug$od avanansafniuafuouldis
du 291,062.13 (tCO2e/d), 296,512.53 (tCO2e/3)
uag 685,142.29 (tCO2e/%) muanau lngAinnisal
Frs1ewesUsunandvouidnifuldluiuiidnw
Jandnadunys Yminee way Imingsiugsonl audl
;ﬂamﬁy’q?:u 337,160,470 U 341,143,203 UM Uay
802,989,413 U anuasu wiewdeTax 48,165,781
U 48,734,743 U az 114,712,773 U UaIeu

Wil s11nsTerEAsUB SRRt URZLAN
m'wﬁulﬁ%uagjﬁ’wszmvﬂlmqmi wazaasgIudly
Tunsusziliumsveuasan lnensuseiliuaisueu
msﬁmﬁﬁ%mmgmlmLLazmmgmmﬂa fiflanu
wWutuliwiussninwnggu wazdaladinisimun
wnsgIunasdmsuuuid dnsuludssmealne
fﬁmmgm Aa T-Ver wag Premium T-Ver ﬁlﬁﬁmi
Usuussudieliiisuminfuinasgiuanalanegng
Verra 11034 wenaIntunaingevieansueuiing
AAIAAISUBUNIATIAY LATAAIAAISUBUNIAGNAT
Ta Felutlgtudulssmdlnefinisteorefuudiios
Tupainasveuninadaslalaenisdevieazduly
muﬂgmma’jwé’asJﬂ'1ﬁmoﬁ%aqﬁmiu‘%mﬁmﬂﬁﬁ”w
Bounszan (Rn1SuMTY) Wity

3. WWINNNSHRINIANT N BRIl
Idefifldonisdanisaisueuasin

91NN"15UsEYY Focus Group Wudgiddula
dudousaznguiinnuniavisuazaudeanisiunn
FN9TUANIUNUIMYRINULEY UinnNauIug v Idliin
ms@?’nﬁumuﬁLﬂugﬂﬁsimLLas”Lé’%fuwanzImﬁs'm

1MFETIMINTUIIN AL DaATULeLTY

YN 15 adudl 2 Uszdnhou wyuniaw-Gemnaw 2568

atudsnumansuwavuyveaans



fu fegnadu thamuaiamiaiiegldSunanouuny
fmnzanannsasuluasuounsin vuzfignen
uazfjdemeanivaudniiianninuazasnndoatusna
uBNINT LNYNINTIE1TeAILEIIMN T T oty
Tenalunisifiuseldiunisdisaulasinisd Tne
NUIUNIATT (N3813ursdszmalng) Junuim
drfglunisduddndunisndnuasdinanslunis
ANABUTEANIUTENINENAWULALINYATNT TIUD
nsfuedeuidelsuadielfiinszidounisdos
waznsasulunsuouasasluiuiiaruesmnsls
DE1UT939 NMTBWAIUSEINALVEY AsliANdAYy
futelausuuziazauiuyesidmlddude e
ﬁﬁ‘lﬂijﬂ’]iﬁﬁﬁumizLﬁ&JUﬂ’]i%@ﬂnﬂﬁaa@ﬂﬁmﬁu
ALFBINSVRIYNRNY pE9lsinu nAsTuasrlIe
suiiieadoseslinsaiuayuisduuloune ns
Gu uazaia Welvinunsnsuazdnamuaninga
wWsanluszuuasuouAsinlaag19liusesdnsnn
nsdnrhssdeunistorsuaramuluaivouiasin
Adanau axaeliynaiadiuannsaduiunisldedn
hlauazaenndesiumasyiuiilusyiulssinauas
sEAvana nailagasy Ae N1saiulATINITUIINg
dnn1sAsuBuLAsAnluaIuEI NIV IUsTIMAL Vel
Fnanndiazasnalselenivsluduiasugiauas i
windeu lngn1sildusiuuaznsatiuayuanynaia
dau sadansivuaulounsuassedeuidaau s
PaglilasinmsiannsauszauanudiSaldosnadsbu
Wil nsenewrsUszndlng mstunumdrdalunis
Uszanuaunazduiadeulasinisliiintuas el
nnaadnlaunalselovisaniuogiadui

A1TaAUTIgNE
wuanisiaraiduldlalunisdanas
asusuasAnmunpasastalufiufaiug s wes
Usznelne Sidnsamlunisifiusielaliiuinensns
Wrun1svisasusuasanlunainnnatasle ey
Haqtuiunltiuvesamsveuwashniifutuegs
oo Insamzlunanuasnssunazdlsl Alasu
awavlaunniy minsuNAssAgtes A5
wihdudnandunissivsufiuiivazdamnain

Social Science and Humanities

ArsvsmasAnfifiautuns Welinuasnsanunse
NDIRaALAZUIIASUBUATAR IABE1wdiusEENE AN
swdmuisnunIasgasiiunumddglunisadng
Wleneuarszdouiiidesenisimunlasinisaiven
AAR TINAINTATUAYUAIUNITRULAZNITIHEUNS
aaﬁ‘mmélﬁa'lﬁmwmmmmsaﬂﬁﬁﬁmmLmemﬁ'
fmuald yonanil nsadresmnusauiieszwinene
5 1onvu wazinwasnsaztieiiulenialunisung
miusuAsAmlulsymALazsnsUsEmA Seanluns
ggnglonanaassgialiiuinunsnsingogdsby
FaaenadostunisfinuivesUssiady mdud (2557)
wa Nature (2021) Miudn aafzarsiduniisau
Fluiunumlunisdsasusaziauinainnisuen
FoazmBunwmslunisdiulszavsnmnisdnnisuas
diusgldveanensns sudanisverenalusafivuas
UlfiUspinndu o mueuideves ININT NIYUAY
AMY WAZAASS LNTYSUAULAY ALY
ﬂalﬂLLazgtJqumiﬁnﬁumuﬁmmwau e
lvdnisadeelaluasvswasinniainunsnssy
£19%191 WUIT WuUSIaessAan 1 nsdfiviieau
maspidusnansdouemiveuasin didwlddu
deniumeuavilanudululalunisdavinalauas
gﬂl,wums@hﬁumuﬁ \flosaniduiinansiiaing
anudeiuliumnunsnsyaaiuenld waz wuu
$1avsganadl 4 mhesnumaizuazin amusuiy
nsliinamusmamuiy n1seuwisUssnelneg
(Co-investors) luftuianuensves nem. axidunisiiia
autdedionaznmdnvalinlituesdng wenain
Foziumsanasswinfiuazaldsnelunissndu
1Asen1sveanIsenuwssUsenalng uardadunis
Wuanudesulduinunsnssndae sl nswam
ﬂalmLangqumammi‘uaumﬂaﬁﬂﬁaﬁﬁmﬁqLLaz
HUsgandamazagliinensnsaiunsavngasueu
wsdnldlusaidussaunaraenadesiuuinsgiu
ana Wy nsldszuuLanesunstevIsAs ey
LASAR %38 Thailand Carbon Credit Exchange
Platform w38 FTIX azgreifiuamulusslauazainy
Udedielviunainasueuvedive Fududsdfyly
MIRRANITAIUAINANUsEINA aealsfny wielw

EAU HERITAGE JOURNAL Vol. 15 No. 2 May-August 2025 |



TassmsmsuamasAnannsaadeaudsulussey
gl msfinalnmsinauuasUsziiunaiidusn sou
SanswauszuunTaaeuiiusdla welwiulainnis
m°'1Lﬁumsﬁqﬂ%umauLﬂulﬂmmmmgmﬁﬁmumﬁ s
afnnuidesiulussuunisderieniveunsanias
Preliinunsnsuazdssinalnglasunausylosuogis
ufiannsdsinlunainaniusuwasin

WWININ TR AN Iusle Ve ddulel

denllnansianisasuesuasin gidiuladiuide

a A

MAgates Uman153deludszendldludiusng q
WU LNYATNTHAZHUTENBUNITAIULIINITIAINNTD
Uwan153deluldlunsusudganisdanisaiueng
Yo99uL3 Tnen15@3auTasanis T-VER iielilasu
AsuawAsAR Feanunsaluvuglusainesuauna
asfasle WWunsifiusegldiiuisainnisonendn o
§19M157 UBNING N15UJUAMINNIR55IU T-VER 92
Frednasunismdunismenisinensidufinsdeds
WRdou ann1sUdeefeideunszan waziun1sin
Nuansveuluduuardulyd wazdwSumitenunia
$5 1Wu nIENINniNeINTsITIYALarAundoy
WianueuiisuinveusiunisiUasundasanin
fiena ansalduanisideilifiewauiulovs
wagnagnslunisdaasunisaningisounseanlunie
nsinwas lagldlasanis T-VER Wunalnlunisussy
Whmnefudunadoumueunnasdida nafds
ansalideyanmiddeiiiewmunlasinsaliuayy
NEATNT WU N1SENBUTH N15liAu3 vien1sliy
atfuayy Wevagliinunsnsannsadisalasanis
TVER ¢ogeiiuszansnm Jeaenadaatuauise
Tun15UseliuASUBUAINAIUE NI TIVBIUTELERT A
#ud Tunsuseiunisiniiuasuesuluaugnsmn
LAZKUINIINTUJURAULIATFINYDI0IANITUTINS
fglsounszan
wavdmiunguiialddnudenduuesuivn
WInasrnsfidasnisannisuassinedeunszanuie

Yan15UaeineUnInuLes @1115altnani15I98dl

a

Tunsi@endaAsuauLAsANAINIASINIG T-VER Al
ANANES kazlATUNITTUTININNINTTIUAING Te9e
YIAUANUUNTDD D AN UNITI LN UA LRI INA DY

Yo9UTIM uonInd Msatduayulasanig T-VER &
\Humsuansanufuinvoudedsruardsnadentes
U3 Jsanmnsaltifueieatiolunisairsnwdnual
fmluanenveuilaauazidnamulddnse

RIGURITE

nMsnaUszdiunusuAsAnluuTiaIuENs
AeliAnnansEnuBuinuaziBiausedunndos
denu waziasugia aglsinny nsUssifiuasveu
wsanluiiuiiaiuens iltneesnsiauinaides
n15EYNIY losennsuszdiumsuouasindunis
sdunuszezen Tlinuasnshiausadsunlas
anmauladunaiuiu sauternuliutdueuvessian
ranAnE1anSTluouAR Faty AIsEnnsAnLTiLFY
famnuduailunsdarhensuouesisluiufiauens
wazUszansnmlunisdevemiuouasinanitud
AU

uanNil nAsgenvvzdesinisaliuayy
1591580918 A1SUBULATARlUAILENIN5ATH
Antuase Tnevhnsaneanlasenisiisesdy 9
Angldiinsteveansusuasanluiiuiiaiugsedis
wiiass ilerdunumnalsitungunumsnsvnanuendly
Uszindlngldmidusesnuuaziiiovlmnensiiany
fulalunsiuilasins wu nmesgervadldiuiiany
galuginimeiig 9 Duituihsotunsdeudnsa
Tassn1sanfingi3ounszann1AalAslanLLIATEILYeN
Usewnelne (Thailand Voluntary Emission Reduction
Program : T-VER) wagatiluni15985U599A15UDU
s Wilevelunanamsusy Wleviewuilazanuse
aseemudeiuliinunsnslunisaiiulasanisdah
ANSUBILATAR WAZINEAINSY AN lFT 8 LE LY
Snvnamilannsuieasusuasin uenwiloansie
1§7lganmsvetens Welsl Wudu wenaniinia
Sgorvazinlsuehsesilulifufinnunsdu 4 lu
Usewalnela wu 917 9713lne 1udu

agalsimy mstauulguigaiuasuau
isaslufiufiauenamnsvestsemalnefiaaudu
Founardosfinsuvatedads Fedwmalifidgm
uavgUassavangusznsfiFeadanisedisseunsuLite

1MFETIMINTUIIN AL DaATULeLTY

YN 15 adudl 2 Uszdnhou wyuniaw-Gemnaw 2568

atudsnumansuwavuyveaans



Tinssndunudulognedvssniam wu Jom  9¥l mswdsuuvasesmanamariidunandes
Fosmsasuuasnanouunu osnnsamuluain flenazaiaen sufsnisideniiuiivgn Tnonisén
gamsfedldiiunuduaumndnsumaniouiiui LﬁaﬂﬁuﬁﬁmmzaﬂumiﬂqﬂmawwmLﬂuéﬂﬁwﬁzy
MsUgneemIs waznsingednuilussezGuusn  flesandadenmnsgimansuazanimennieiinasie
Fadunseiiddgdmiuinuasns uazanaudewny  nsidyiulnvesdiuens nande luudazgiiniaves
nan lnesAeesazaaIamsuswasiniiany  Ussinalnedadeniegieaansdiuiinadenisasey
furiuge Jsennsadamansznusienansuunuiiann  iEulavesensmnstules

<4 &

e

References

ANRPC. (2010). Natural rubber trends & statistics. Association of natural rubber producing countries,
2(3), 1-27.

European Commission. (n.d.). EU emissions trading system (EU ETS). Retrieved from https://ec.europa.
eu/clima/policies/ets_en

Gerber, P. J.,, Steinfeld, H., Henderson, B., Mottet, A., Opio, C., Dijkman, J., & Tempio, G. (2013).
Tackling climate change through livestock: A global assessment of emissions and mitigation
opportunities. Food and Agriculture Organization of the United Nations (FAO).

Gonzalez-Garcia, S., Gasol, C. M., Lozano, R. G., Moreira, M. T., & Gabarrell, X. (2013). Assessing the
global warming potential of wooden products from the furniture sector to improve their
ecodesign. Science of the total environment, 432, 357-367.

Greenhouse Gas Management Organization (Public Organization). (2023). Carbon credit purchase and
sale prices for the first 6 months of 2023. Retrieved from https://www.bangkokbiznews.com/
environment/1086018

Greenhouse Gas Management Organization (Public Organization). (2024). Voluntary greenhouse ¢as
emission project implementation procedures according to Thailand standards (Standard
T-VER). Retrieved from https://ghgreduction.tgo.or.th/th/t-ver.html

Greenhouse Gas Management Organization (Public Organization). (2024). The process of implementing
the voluntary greenhouse gas project according to the Thai standard (Standard T-VER).
Retrieved from https://ghgreduction.tgo.or.th/th/t-ver.ntml

Greenhouse Gas Management Organization (Public Organization). (2024). Carbon credit trading system.
Retrieved from https://carbonmarket.tgo.or.th

Greenhouse Gas Management Organization (Public Organization). (2024). Greenhouse gas certification
statistics “Total Greenhouse Gas Certification Projects”. Retrieved from https://ghgreduction.
tgo.or.th/th/tver-database-and-statistics/t-ver-stat-carbon-report.html

Greenhouse Gas Management Organization (Public Organization). (2016). What is T-VER?. Retrieved
from https://ghgreduction.tgo.or.th/th/about-tver/t-ver.html

EAU HERITAGE JOURNAL | Vol. 15 No. 2 May-August 2025
Social Science and Humanities



Greenpeace. (2001). Dangerous interference with the climate system: Implications of the IPCC third
assessment report for article 2 of the climate convention sixth session part two of the
conference of the parties to the united nations framework convention on climate change.
Bonn: Germany.

Nature. (2021). Farmer perspectives on carbon markets incentivizing agricultural soil carbonsequestration.
Retrieved from https://www.nature.com/articles/s41558-021-00945-2

Nesta. (2010). The open book of social innovation nesta. Retrieved from https://www.nesta.org.uk/
report/open-book-social-innovation/

Petchsaen, S., Siriwattanapaiboon, S., Luanwiset, D., Charoonpong, W., & Inthasin, S. (2023). Carbon
storage and carbon credits from Huai Hin Khao community forest, Dan Si Suk Subdistrict,
Pho Tak District, Nong Khai Province. Journal of science and technology, Udon Thani Rajabhat
University, 1(January-April), 109-125

Petchsri, S., & Chitthaisong, A. (2010). Carbon sequestration potential in rubber plantations in Thailand.
Proceedings of the 1°" national academic conference on Thailand and global climate: Risks
and opportunities in global climate management mechanisms, 439-447.

Phawasan, P. (2014). Policy research on carbon credit creation and water demand assessment from
rubber plantation construction phase 3 in the North, Central and East, 250,000 rai. National
Science and Technology Development Agency

Rhodium Group. (2023). Global greenhouse gas emissions: 1990-2021 and preliminary 2022 estimates.
Retrieved from https://rhg.com/research/global-greenhouse-gas-emissions-2022/

Rhodium Group. (2023). Global greenhouse gas emissions: 1990-2021 and preliminary 2022 estimates.
Retrieved from https://rhg.com/research/global-greenhouse-gas-emissions-2022/

Sereerat, S., Thongbai, K., Hirankiti, S., Sirikutta, S., & Ramsombhop, N. (1998). Modern marketing
management. Bangkok: Phatthana Suksa. (in Thai)

Stavins, R. N. (2008). A meaningful U.S. cap-and-trade system to address climate change. Harvard
environmental law review, 32, 293-371.

Stavins, R. N. (2020). The future of US carbon-pricing policy. Environmental and energy policy and
the economy, 1(1), 8-64.

Thaler, R. H., & Sunstein, C. R. (2008). Nudge: Improving decisions about health, wealth, and
happiness. Yale University Press.

Thongnun, J., Lamyai, P., Suksaard, S., & Sriakkharin, S. (2022). Forest dynamics and carbon sequestration
over a 10-year period in Lam Nam Nan National Park, Uttaradit and Phrae provinces.
Thai journal of forestry, 41(2), 48-62.

< &

e —

) ) 1MFETIMINTUIIN AL DaATULeLTY
U7 15 atuf 2 Uszdiiiou wouwn1au-aanau 2568 U : :
7 ¥ f avudinumansuazyvemMans



wUITUUNANITAEUIUAINATInANUd NS TuN1STRUSN1TES 1T
vaumAuaLias Tudwminunusiil
Trends in Performance Outcomes Based on Success Indicators for Public

Service Delivery of Municipalities in Pathum Thani Province

o37ial mowA’, L UguAina’, i5u laudy', Sgwa duau’ uay Usedaas nesdud’
Onthinee Thuynak', Yaowapa Pathomsirikul', Rerm Saijam’, Rattaphon Sanson' and
Prapatsorn Thongyindee®

'AMYUIVNITIN WM Ingaedaiisuleldy

'School of Business Administration, Eastern Asia University

ZAInI91n1T UINeISudALAT UL LT

*Office of Academic Affairs, Eastern Asia University

Received: February 10, 2025

Revised: March 31, 2025

Accepted: April 2, 2025

UNANYD

n1s3delunsell Wun1sidelwaunauszninensidelisdisnatunisitelivenas dinguszas
- o a Y a dl v @ = = = o a
Wie (1) wan1saniiuaulunisivuinisasisagveamauiadissudminunusii (2) 1S uiigunanisaiiy
nuMslivimsasisugvesnaviailedludminunusiil (3) wusuuminmsduasuanuiisnelaversu
a d v @ =~ Y oA Au A vdAg Yy a d‘ v o
uimawmeuiaiies ludwinuyus il Inenguditegeanldluy midene galduinsveanauiaiiies ludamia
Unus1ll Aausl 2565-2567 §1uaw 400 au Iuuuaeuanuduniasdiolunisifivsiusiudeyannngusieds
ananidlun1siasizideya Ao A1segar Alady wazd g wUNIIATTIULAZNTIABWNENANS IATIETLaY
Usziluwnldunanisandununumyinanudidalunislivinmsasisasveavauiaiiedudminunusii
a o 1 Y a 6 6 dy 5 [ [ =) ! IS
Han15338 wudn Tunmsiuvesnisliusmsaudnisunmduasiluy mauiailes Tudwmiaunusidl senined
U a =

2565-2567 wu31 wualduanuisnelavesdSuusnisinsdsuwdaddu@uin Tasaniga1unssuiunis

¥
= a1

JupauuazdInnsiiuImsnduwlduiindu danedeanuianelagean ity 4.83 sesasun fe U 2567
Han13AnwIANTianelaveTuuINsiAeiewiniy 4.81 uaztiesiian Ao Kan1sAnYIAINNINDlIYDINTY
a = N = Y gy 1% v A Y a a o = =
U3n1s U 2565 ddnafewiiu 4.77 aaeiisnukmiigliuinsiasdidiniganuazainiaiuiisnelian
2 v = ¢ Yo A = o 2 v = a a ¢
audntey n1sAnwaNuianelaveSuusnisiivinliuanasdnies aglul 2566 dAnaduaiuiianala
g9gn 4.89 s09a3un Ae U 2565 wan1sAnwiauienelavesSuusnisiAnadewintu 4.87 uastiesiian Ae
Han1sAnwIAUenelavesySuuInis U 2566 dAnadewiniu 4.85

AdAny: avuilanela; gTuuinig msliuinig

EAU HERITAGE JOURNAL Vol. 15 No. 2 May-August 2025
Social Science and Humanities



Abstract

The research presented here is a mixed-methods study combining survey research and
document analysis. The objectives are: (1) to analyze the performance of public service delivery
by municipalities in Pathum Thani Province; (2) to compare the performance of public service
delivery by municipalities in Pathum Thani Province; and (3) to propose strategies to enhance user
satisfaction among municipal service recipients in Pathum Thani Province. The sample group for the
research consists of 400 individuals who have utilized services from municipalities in Pathum Thani
Province from 2022 to 2024, with a questionnaire employed as the data collection tool. The statistical
methods used for data analysis include percentage, mean, and standard deviation, as well as
document analysis to assess and evaluate the trends in performance according to success indicators
in public service delivery. The findings reveal that overall satisfaction with medical and rehabilitation
services provided by municipalities in Pathum Thani Province from 2022 to 2024 shows a positive
trend. Notably, the satisfaction regarding the processes and channels of service delivery has increased,
with the highest average satisfaction score recorded at 4.83. Following this, the satisfaction score for
2024 was 4.81, while the lowest score for 2022 was 4.77. In contrast, satisfaction related to service
personnel and facilities has seen a slight decline. The satisfaction study indicates a slight decrease
in user satisfaction, with the highest average score of 4.89 for 2023, followed by 4.87 for 2022, and
the lowest score for 2023 at 4.85

Keywords: Satisfaction; Service recipients; Service delivery
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